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Editorial

The time is coming
ave you noticed it, too? Things are moving in the world again – private-
ly and professionally as well as in society and in the economy. What can 
we do right now and what do we have to think about today so that the 
future goes smoothly? It looks like we are slowly finding answers to these 
questions. We are beginning to understand that we can only overcome 
crises successfully if we keep our eyes on the period that comes after-
wards. For Reed Exhibitions, the FIBO in Cologne was a strong start to 
the trade show year 2022. The trade shows being held in Dusseldorf are 
also a clear sign of just how important it is to see and speak with each 
other in person again, to do business with each other and broadened our 
horizons again.

Would we have liked to have experienced this at the PSI as well? Of 
course. Would we have been able to justify the investments and e�orts 
that our exhibitors would have had to make given the circumstances at 
the time with the global and economic situation? No. Every industry is 
positioned di�erently, experiences disruptions di�erently, and can cope 
structurally with fluctuations related to geography, logistics or resourc-
es better than others. The promotional product industry is particularly 
a�ected by the current situation in terms of supply chains, the econom-
ic situation that many businesses are facing, the reluctance of interna-
tional visitors to travel and in terms of the situation that our Eastern Eu-
ropean neighbours are dealing with  – just to name a few of the current 
challenges.

However, it is also true that everyone is on high alert and is trying to 
make long-term decisions based on the current status quo – and we have 
often had to discover in the past just how fast things can change. We can 
neither predict nor stop the upheavals that are currently taking place in 
world markets. Taking aimless action will not help, but prudence and 
far-sightedness will.

After all, these changes have always existed, and in the end, we have al-
ways managed to overcome them even more invigorated. Therefore, let’s 
use the time to prepare ourselves optimally for a 2023 where PSI will be 
more courageous, resilient and innovative than ever before. You can 
count on that. While discussing the situation with many market players 
in the past few weeks, one of the things I have learned is that we all need 
PSI because it is the large international market place that a strong in-
dustry needs to stay strong and become even stronger in the future.

H

Kind regards, 

Petra Lassahn  
Director PSI



2

 ZERTIFIKATSVERZEICHNIS MITLIEFERANTEN

LIST OF CERTIFICATESWITH SUPPLIERS

Inhalt 

Zertifi katsverzeichnis mit Lieferanten / 
List of certifi cates with suppliers

023-046

REMARK TO THE GDPR
The distributor/supplier is obliged to take 
greatest care when handling personal data related 
to PSI obtained by that distributor/supplier as part 
of the business relationship, and to comply with the 
statutory provisions of the GDPR, in particular. 

PSI AKTUELL / 
PSI ACTUAL
Gewinnbringendes Vertriebstool
Profitable sales tool  ................................... 010-011 

TOP 160 LIEFERANTEN /
TOP 160 SUPPLIERS 
TOP 160 Lieferanten des PSI Netzwerks /
TOP 160 Suppliers of the PSI network ...... 015-022

NACHHALTIGKEIT / 
SUSTAINABILITY
PSI Sustainable League  ...........................  024-026

Zertifikatsverzeichnis mit Lieferanten / 
List of certificates with suppliers  ............. 023-046

PSI Sustainable League

024-026

VORWORT / EDITORIAL
Die Zeit kommt / 
The time is coming ............................................... 001

GUT ZU WISSEN / 
GOOD TO KNOW
Gut zu wissen / Good to know ............................. 004

MARKEN / BRANDS
Trends & Brands ........................................  005-008

Alphabetisches Marken-Verzeichnis / 
Alphabetical list of brands ............................  047-086

BUSINESS PARTNER
PSI Business Partner........................................... 014 

Gewinnbringendes Vertriebstool /
Profi table sales tool 

010-011



3

 ZERTIFIKATSVERZEICHNIS MITLIEFERANTEN

LIST OF CERTIFICATESWITH SUPPLIERS

Content 

TOP 160
LIEFERANTEN

TOP 160 SUPPLIERS

TOP 160 Lieferanten / 
Top 160 suppliers

015-022

Trends &  Brands

005-008

HINWEIS ZUR DATENSCHUTZ-
GRUNDVERORDNUNG DSGVO
Der Distributor/Supplier ist verpflichtet, bei dem 
Umgang mit personenbezogenen Daten, die der 
Distributor/Supplier anlässlich der Geschäftsbezie-
hung betreffend das PSI erlangt, höchste Sorgfalt 
walten zu lassen und die gesetzlichen Regelungen 
insbesondere der DSGVO einzuhalten. 

PRODUKTKATEGORIEN / 
PRODUCT CATEGORIES
Werbeartikel-Produktkategorien / 
Promotional product categories.....................087-114

Produktkategorien mit Lieferanten für 
Bekleidung und Textilien / 
Product categories with suppliers for 
apparel &  textiles ...........................................115-122

Produktkategorien mit Lieferanten / 
Product categories with suppliers ................. 123-188 

LIEFERANTEN / SUPPLIERS
TOP 160 Lieferanten des PSI Netzwerks /
TOP 160 Suppliers of the PSI network ...... 015-022

Zertifikatsverzeichnis mit Lieferanten / 
List of certificates with suppliers ............. 023-046

Alphabetisches Lieferanten-Verzeichnis / 
Alphabetical list of suppliers ......................... 189-350 

Veredelungsverfahren / 
Finishing Services .......................................  351-386

Lieferanten nach Mitgliedsnummern / 
Suppliers by member ID ............................... 387-398 

SERVICE
PSI Ansprechpartner / PSI Contacts ................... 399

PSI Sourcing ................................................ 012-013 

Impressum / Imprint ............................................ 400 

Inserentenverzeichnis / List of advertisers .......... 400



4

Good to know

per cent
of  global 
sales is es-
timated to 

be accounted for by e-commerce 
in 2022 – a new record. This was 
calculated by Edge by Ascential. 
horizont.net 

33 3.6%
global economic growth is forecast by the Internation-
al Monetary Fund this year, which represents a lowering 
of  growth expectations. tagesschau.de

198%
more products that contained the search term 
“Wohlfühl” (well-being) were sold since the beginning 
of  the pandemic compared to 2019. This is the out-
come of  a new study by Ebay Ads. horizont.net

7.5 %
is the current inflation rate in the Eurozone. To 
keep up consumption despite this, wages would 
also need to rise, according to Marcel Fratzscher, 
President of  the German Institute for Economic 
Research (DIW). Otherwise, unemployment and 
weak growth could be the consequences. 
tagesschau.de  

Two out of three
respondents of  a Utopia survey (62 per cent) indicated that they consciously refrain from 
choosing products that do not appear to be ecologically or ethically sound when shop-
ping. horizont.net

9.2 per cent
growth in advertising expenditure is ex-
pected worldwide in 2022, according to 
an analysis by Dentsu experts. This is at-
tributable largely to the Winter Olympics, 
the Paralympics in Beijing, the FIFA 
World Cup in Qatar and spending for the 
midterm elections in the USA. adzine.de

Five
impulses on the subject of  circular economy have been put to-
gether by the magazine absatzwirtschaft: a potpourri of  current 
studies on activities by brands in the field of  circular economy 

right through to important policy frameworks. absatzwirtschaft.de
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Headline
Hier steht ein Fließtext zum 

Thema des Schirms über etwa
3 bis 4 Zeilen. #farestyle

» For more STYLES visit

www.fare.de/feed/en
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Quite practical
 The new FARE®-Tube is perfect for 

waterproof transport of the wet umbrella. 
And for striking brandings. #FAREstyle

style
Eby FARE®

 Safety with a fi ngertip 
MagLock “easy” padlock, with fi ngerprint 

scanner (records up to ten fi ngerprints, 
battery life: max. 9,000 unlocks, laser 
engraving fi nish, USB cable included)

Kreutz GmbH
www.kreutz-online.de

PSI 46591

The experts from the Pantone Color Institute have once 
again tracked down the colour trends of the in� uential 

and style-de� ning fashion weeks. The top 10 are: Molten 
Lava, Dragon Fire, Meadow Violet, Abundant Green, 

Spicy Mustard, Lichen Blue, Strawberry Cream, 
Waterspout, Chicory Co� ee and Cardamom Seed.
According to experts, they can be combined with the 

versatile classics Tapioca, Iced Co� ee, Peach Caramel, 
Blueberry and Quiet Shade. (designerinaction.de, 
“Trendfarben 2022 und 2023”) Be that as it may: 
(colour) beauty is in the eye of the beholder.

Timeless fashion 
yet always new: 

Trends & Brands
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Promotional products – if not at � rst, then at second 

or third sight – have a few things in common with 

Polaroid pictures. They are something haptic through and 

through and are able, depending on product, to do their 

bit towards slowing down: whether cuddly, creative, 

sustainable or with powerful symbolism, yet always 

inspiring and attention-grabbing. 

 Colourful cuddly cushions 
Cushion range, designed by 
artist Bine Brändle
Sandini GmbH
www.sandini.de
PSI 49768

 Indulgently soft towel for all occasions 
“CreaTowel” sublimation two-ply towel
ANDA Present Ltd.
www.andapresent.com
PSI 45753

Physicist Edwin Land invented the 
instant camera 75 years ago. It 
revolutionised how people take 

photographs and triggers enormous 
fascination around the world to 
this day. This is also evident in the 
sales � gures of recent years,

which are still situated at around half 
a million devices sold annually. In 
this digital age, this method of 

photographing is slackening pace, 
say even professional photogra-
phers, who attest something very 

haptic to the pictures. 
(tagesschau.de, “Der Spaß entwickelt 

sich sofort”)

 In calmness lies strength 
“YOGA” key fob
TROIKA Germany GmbH
www.troika.de/business
PSI 46311

6

LIVE EVENT
Conception – Planning – Visualization – Implementation
Exhibitions
Congresses
Events

DIGITAL STAGE
Real meets Digital

360° Room Tour
3D Showrooms

Digital Exhibition Stands & Events

BRANDING
Advertising Technology
Buildings & Vehicles
Signage
POS

STANDout, headquartered in Salzburg but also based in Vienna,
supports as technical full service provider for exhibitions, congresses 
and events around 8,000 customers at more than 500 events per year.
A one-stop service - from consulting, concept creation, design, 
planning and manufacturing up to the turnkey installation on site.

standout.eu
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 Retro meets state of the art 
Retro telephone receiver (fi ts onto a 3.5mm 
headphone plug for standard telephones/ 
smartphones and is compatible with most 
3.5mm pad and computer socket devices)
Forty Four Promotions Co. Ltd 
www.44promotions.co.uk
PSI 60422

 Promotes haptically as well as digitally 
QR-Code Pen (pre-programmed QR Code imprint on 
the clip for a quick and contactless transfer of 
additional information like business 
cards, social media channels, 
events, direct access to the 
corresponding Wi-Fi 
network)
SENATOR GmbH
www.senator.com
PSI 41838

“The future of retail is clearly phygital.” That is a � nding of the 2022 consumer trends compiled by market 
research institute Gfk. But what is behind this trend? In the age of smartphones, apps and the like, consumers 
expect distribution channels to complement one another, in order to o� er cross-channel purchasing experienc-
es – including where online world and o�  ine world come together in stationary trade. Phygital strategies go 
one step further, “since they bring together a seamless purchasing experience and the hyper-personalisation of 
one’s own range,” writes the e-commerce magazine, evoking the “next evolutionary stage” of customer approach. 
The boundary between the physical and digital dimensions of trading is allegedly being abolished, since digital 
applications interact with the physical world. (e-commerce-magazin.de, “Phygital Shopping: Wie Händler es 
scha� en, eine nahtlose Einkaufserfahrung zu bieten”)
This is the successful interplay between supposed opposites: phygital – therefore physical and digital, 
 mechanical and electronic. Including in the haptic world of promotion.

 A great decision for body and mind 
Fitbit Charge 5 (fi tness and health tracker 
with ECG function, EDA scan app for stress 
management and other functions)
SPM Schäfer Promotion Marketing GmbH
www.spm-marketing.de
PSI 46903

8

Individualisierung Sonderanfertigungen Werbeartikel

BLICKEN SIE MIT UNSEREN ZEITSCHRIFTEN ÜBER DEN BRANCHENRAND

Werner Stark (Chefredaktion)
0611-36098-19
werner.stark@pbs-business.de

Torsten Wessel (Anzeigenleitung)
0611-36098-70
torsten.wessel@pbs-business.de

Bei Fragen stehen wir gerne zur Verfügung:

Besuchen Sie uns im Internet: 
www.pbs-business.de 
www.cebra.biz

PSI_Journal.indd   1 09.09.16   11:38
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PSI actual

I n the foreground for PSI dis-
tributor members is a high- 
performance tool that ena-
bles them to tune their search 
to their entirely specifi c needs. 

All listed products are subject to a strict data quality stand-
ard and provide extensive additional information, such as 
fi nishing, manufacturers’ non-binding price recommenda-
tions, price scales and much more.

Seek correctly and ye shall find 

Searching in the PSI Product Finder is a breeze. For ex-
ample, either select and click on a product category at the 

Promotional products distributors have more to offer than merely procuring 
promotional products. They are contact partners and consultants – and they 
live off  innovative products. A targeted connection to suitable suppliers can 
lead to more sales. This is where the PSI Product Finder comes into play: an 
intelligent search engine that brings together providers and searchers.

How distributors and consultants profit by the PSI Product Finder

 Profitable
sales tool

bottom of the home page or enter a search 
word that fi ts the desired product. Both 
methods lead to the search results page. 
There, the found products can be viewed 
or the results further specifi ed. Simplifi ed 

fi lter navigation enables a search for preset attributes, such 
as colour, material, size, suppliers or certifi cates. Moreo-
ver, distributors and advisors can call up product details 
or directly send a request for an o� er to the relevant sup-
plier. They are equally able to complete this task from the 
product detail page, where the supplier’s contact details 
are also displayed. Last but not least, the found products 
can be saved in a product list.

Multi-functional product lists 

Basically, the product lists are expanded check lists that 
can be started in the backend as many times over as de-
sired, according to topic or customer, for instance. Distrib-
utors and advisors can use the product lists to compile 
their own promotional pages (landing pages) and send 
them in link form to their customers, who can then ad-
dress enquiries directly to their distributor straight from 
this page. Incidentally: product lists can be started in both 
German and English. Whatever way is used to launch the 
search query, one thing always needs to be kept in mind: 
The quality of the search results is dependent on the data 
that the suppliers upload.

Dynamic contact platform 

The PSI Product Finder is a contact platform that is not 
connected to any web shop of any kind. Here, PSI distrib-
utors search for products and send their queries directly 
via the tool to the respective supplier, with whom they can 
communicate directly and in real time in the PSI Product 
Finder. This is made possible by the message centre that 
can be found in the backend of the online tool – that is, 
the place where users look after their product pages, among 
other tasks. Handling is really easy: Once a distributor 
fi nds an appealing product, they are able – as hitherto – 
to request an o� er directly in the PSI Product Finder. The 
supplier is informed of the incoming request by e-mail and 
is able to view and reply to it directly in the backend. Dis-
tributors thus retain an overview of the o� er and product 
requests they send out. In addition, suppliers have a di-
rect view of who has requested which product from them. 
Various marking options and a fi lter function ensure even 
more manageability. Naturally, the message centre can 
also be used for communicating with another PSI mem-
ber even without a product request. What is more: The 
message centre can be edited by several persons in a com-
pany at the same time. It is not linked to individual access 
details.

Help centre provides tips 

Anyone wishing to learn more will fi nd all the important 
information at https://helpcenter-de.psiproductfi nder.de/. 
Beyond that, of course, the PSI Product Finder team also 

provides support and advice, continuously working to op-
timise the PSI Product Finder itself and to improve data 
quality and currency. The commitment of the PSI suppli-
er members is crucial at the same time, because: The tool 
can only ever be as e� ective as the suppliers allow, by reg-
ularly updating their details and uploading additional in-
formation. <

All Bene� ts at a Glance 
The advantages to distributors of the PSI Product Finder: 

  New, innovative, and tried and trusted products are combined in a 
single database. 

  Various search and sorting functions benefi cially enhance the prod-
uct search.

  Search results are increased by the intelligent semantic search. 
  Draw up customised product lists and share them with your custom-
ers.

  Thanks to its responsive design, the PSI Product Finder can also be 
used e� ectively during customer meetings, via tablet or mobile phone. 
  Customised and one-o�  collections can be put together and o� ered 
to customers. 

  Customers exclusively see their distributor’s or advisor’s details in 
the process. 

  Promotional products distributors and consultants can employ the 
customised product lists to make a targeted presentation to their cus-
tomers that meets the respective requirements. 

  The PSI Product Finder helps promotional products distributors and 
consultants to swiftly complete the business transaction in just a few 
steps. 
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