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Year of change

C hange or no change, first of all I would like to thank 
you for 2019. Thank you for the openness with which 
you have accompanied us. Thank you for the many 
discussions that have sharpened our view of our in-
dustry and products. Thank you for your honest and 

constructive criticism. And thank you also for the words of praise con-
veyed to us by e-mail, letter or telephone.

And may I also extend my good wishes for 2020. Stay healthy, suc-
cessful and open-minded towards new ideas. Times have rarely been 

as eventful as they are today. Never before in the history of commerce has it 
been so important to identify at an early stage developments that are likely to 
be the main drivers of the coming years. To adequately deal with the highly dy-
namic nature of business that challenges the entire promotional product indus-
try. Every distributor and consultant, every manufacturer and importer, every 
association and of course the PSI.

Let us concentrate on what gives us positive signals. We know apocalyptic 
horsemen well enough to realise that they have never led us into the future. We 
know from studies that three-quarters of all B2B customers still want to make 
purchases through face-to-face contact. They do not sit comfortably on the sofa 
with their tablet and surf through shopping worlds. Their mission in business is 
to be fast, effective and eye-catching – and increasingly sustainable. Therefore, 
they want up-to-date information and specific product suggestions. They want 
to be optimally prepared for quick decisions. An important function here is the 
presentation: digital, haptic, personal yet good. Digitalisation has spoiled our 
customers.

Knowing that, we should make 2020 the year of change. We should scruti-
nise our company, stone by stone, and see if it is still in keeping with the times. 
Even publishers have to do this – including us. Whoever waves the idea aside 
and claims he is well positioned may not have looked closely enough. A sim-
ple glance at the websites of some companies in the industry will quickly tell 
you that there is still a lot of room for improvement. The digital processes be-
hind the scenes also place high demands on speed, security and availability. 
There is much to be done.

I hope you find answers to these and many other questions at the upcom-
ing PSI, PromoTex Expo and viscom. The opportunity offered by this world of 
advertising and selling has never been as good as it is today. I look forward to 
seeing you again.
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With this in mind, good luck. 

Manfred Schlösser | Editor-in-Chief PSI Journal 
Your opinion: schloesser@edit-line.de 
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Sehr geehrte, liebe PSI-Mitglieder,
die PSI Messe ist der Branchentreffpunkt Nummer eins in Europa und das Innova-
tionszentrum der Werbeartikelindustrie. Aus der ganzen Welt kommen die großen 
Unternehmen und Organisationen sowie die wichtigsten Vordenker und Persön-
lichkeiten der Branche nach Düsseldorf. Mehr als 500 Geschäftsführer und hoch-
rangige Vertreter von Verbänden und Dienstleistern nutzen die PSI Messe in diesen 
drei Messetagen zum Austausch. 

Hinter der PSI steht ein starkes Netzwerk: das sind Sie. 2020 bietet dieses Netzwerk 
Anlass zum Feiern, denn gemeinsam blicken wir auf 60 Jahre Business, Networking 
und eine internationale Gemeinschaft in ihrer nachhaltigsten Form zurück.

Den Blick nach vorn gerichtet, laden wir Sie ein, mit uns, Ihren Kollegen und den 
großen Köpfen der Branche aktuelle Topthemen wie Individualisierung, Perso-
nalisierung und Nachhaltigkeit zu diskutieren. Lassen Sie sich von über 500.000 
Produkten an den Ausstellerständen begeistern und finden Sie in einer neu gestal-
teten PSI Members Only Lounge zahlreiche exklusive Mitgliederangebote, darunter 
ein hochwertiges Vortragsprogramm. Erleben Sie im PSI GUSTO Werbeartikel mit 
allen Sinnen und erhalten Sie bei den PSI Product Presentations einen Überblick 
über Neuheiten und Bestseller unserer Branche in ihrer breiten Vielfalt.

Auch messeübergreifend gibt es viel zu entdecken, denn zum zweiten Mal vereint 
die PSI im Zusammenspiel mit der PromoTex Expo und der viscom die gesamte 
Welt des Werbens und Verkaufens unter einem Dach. So zeigen rund 1.000 
Aussteller sämtliche Formen der haptischen, textilen und visuellen Kommunikation 
einem Fachpublikum, bestehend aus Werbeartikelhändlern, Textilern, Werbetech-
nikern, Agenturen und Marketeers. 

Lassen Sie sich von der diesjährigen PSI begeistern und feiern Sie mit uns! 

Wir wünschen Ihnen eine erfolgreiche Messe und freuen uns, wenn Sie mit uns  
in der PSI Members Only Lounge anstoßen.

Michael Freter 
Managing Director PSI

Petra Lassahn 
Director PSI 
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SPORTS
UNSERE ERSTE KOLLEKTION AUS RECYCELTEM POLYESTER

HOTLINE 07432 7016-800   

WWW.DAIBER.DE
7.–9. JANUAR 2020 
HALLE 12 - D20

     The PSI traditionally heralds 
the year of promotional products 
    and impressively shows 
how creative and innovative 
            the industry is. 
     Time and time again, fresh ideas 
make the leading European trade show 
          for the promotional product industry a trendsetter: 
PSI Trends & Brands rolled into one event.
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For those who do  
not just want to hear  
but also feel
Haptics has always been a priority 
at the PSI. After all, the promotional 

product is the only advertising me-
dium that can be touched and actually 

felt. An unbeatable unique selling point 
for timeless, trendy brands. 

Evergreen with a cool sound
The PSI has and presents many faces. As a trade show, it is 
not just a trendsetter for products. Always in vogue: network-
ing in a chilled atmosphere is ensured by the legendary After 
Work Party at the end of the first day of the trade show, which 
starts at 6 pm as usual and this year for the first time invites 
exhibitors and visitors of all three trade shows.   
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GmbH & Co. KG
Holzmattenstraße 22
 D-79336 Herbolzheim

Tel. +49(0)7643/801-0 
Fax +49(0)7643/801-20

info@ksw24.eu
 www.ksw24.eu

METAL recycles forever
Tin plates are recyclable repeatedly without any deterioration of 
quality and has the highest recycling rate with over 90 % of all 
packaging materials for years. Every recycled ton of metal packaging 
saves up to two tons of raw material and consequently reduces the
energy consumption by 95 %.   Source: VMV.
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Dear esteemed PSI Members, 
PSI is the No. 1 meeting place for the promotional product industry in Europe and 
the Innovation Centre of the sector. Major companies and organisations as well 
as the most important lateral thinkers and figures from the promotional product 
industry travel to Düsseldorf from all over the world. More than 500 CEOs and 
high-level representatives of associations and service providers capitalise on the 
PSI trade show for networking on these three trade show days.  

PSI is backed up by a strong network – by which we mean you. In 2020, the 
network has an occasion to celebrate because we will jointly look back on 60 years 
of business, networking and an international community in its most sustainable 
form. 

Looking to the future we would like to invite you to discuss top current themes 
such as customisation, personalisation and sustainability with us, your colleagues 
and the big brains in this industry. Be inspired by over 500,000 products at exhibi-
tors’ stands and find numerous exclusive bargains for members at the re-  designed 
PSI Members Only Lounge – including a high-calibre lecture programme. Experi-
ence promotional products with all your senses at PSI GUSTO. Obtain an overview 
of the varied novelties and bestsellers in our industry at PSI Product Presentations. 

There are also plenty of cross-show features to be discovered because PSI will for 
the second time now be joining forces with PromoTex Expo and viscom to show-
case the whole World of Advertising and Selling under one roof. Around 1,000 
exhibitors will present all forms of haptic, textile and visual communication to a 
trade audience comprising promotional products distributors, textile specialists, 
signmakers, agencies and marketers. 

Let this year’s PSI whisk you away and celebrate with us. 

We wish you a successful trade show and look forward to toasting to this at the PSI 
Members Only Lounge.

Michael Freter 
Managing Director of PSI

Petra Lassahn 
Director of PSI 

PSI Journal 1/2020 www.psi-network.de
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METAL recycles forever
Tin plates are recyclable repeatedly without any deterioration of 
quality and has the highest recycling rate with over 90 % of all 
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saves up to two tons of raw material and consequently reduces the
energy consumption by 95 %.   Source: VMV.
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is the envisaged year by which 
a group of European suppliers 
and associations has commit-
ted itself to demonstrably  
being “green” along the entire 
value-added chain.

2023 80%
of  the turnover in the European 
pro motional item market in 2018 
was generated by 10 countries. 

384
million Google results were yielded in the search for 
content marketing. By comparison, Barack Obama 
scored 184 million hits in his election campaign, accor-
ding to the website www.content-marketing.com.

billion euros was spent on 
promotional products in 2018. 
This was a finding of the “Pro-
motional item market Europe 
2019” study.

percent of  German consumers  
deliberately choose personalised 
advertising in online commerce. 
This was a finding of  a study by the 
analytics company Periscope by 
McKinsey. www.adzine.de

2/3
of  the German marketing decision-makers interviewed for the Custo-

mer Experience Report 2019 want to invest more in their own plat-

forms within three years and expand their own websites with customer 

experience concepts for the digital world of  experience. www.wuv.de 

57%
of the 300 largest Forbes Global 
2000 companies do not advertise  
online. According to www.horizont.net, 
this is a finding of the Global Marketing 
Engagement Index of Lewis.  

45
11.974
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We say thank you!

Celebrate with us at 
the PSI exhibition!  

Hall 11F
Stand 31

07 – 09 January 2020
Messe Düsseldorf

One Year
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PSI 2020: Diverse, international,  
communicative 22
The three trade show worlds of the new world of advertising and 
selling are now witnessing their second edition following a suc-
cessful premiere in January 2019. More than 1,000 exhibitors will 
be presenting innovative 
products, services and 
finishing techniques from 
the haptic, textile and 
visual advertising world 
at this unique industry 
meeting place. We pres-
ent highlights, new prod-
ucts in advance as well as 
provide culinary tips for a 
tasteful evening event.

120 years of Klio-Eterna: Into the 
future with a motivated team 96
Since 2017, the new management has set the course to make 
Klio-Eterna fit for the future. On the occasion of the company’s 

120th anniversary, we 
take stock and look 
behind the scenes of 
the company. In the 
lead role: Long-time 
employees who form 
a bridge between yes-
terday and today.

BAS innovation: Professionals  
in event equipment  132
BAS is a young, innovative brand with many plans for the future. 
The topic of “ecological innovations” runs like a green thread 
through all areas. With its 
product portfolio, BAS is 
an ideal partner in the 
field of event equipment, 
especially for the evolving 
needs of the industry as 
well as extended commu-
nication concepts for the 
customer.

BAS innovation:  
Professionals in event equipment 132
TLN: Sustained profit through sustainability 134
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Innovative products 138
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We say thank you!

Celebrate with us at 
the PSI exhibition!  

Hall 11F
Stand 31

07 – 09 January 2020
Messe Düsseldorf

One Year

Chers membres du PSI,
PSI est le point de rencontre n° 1 de la branche en Europe, et le centre d‘innova-
tion de l’industrie. C’est du monde entier que viennent à Düsseldorf les grandes 
entreprises et organisations de la branche des articles publicitaires, ainsi que ses 
esprits précurseurs et ses personnalités. Plus de 500 gérants et hauts représen-
tants de fédérations et de prestataires de services mettent à profit le salon PSI 
pendant ces trois jours afin de s’échanger.

Derrière la PSI, il y a un réseau fort: vous. En 2020, ce réseau a l’occasion de fêter, 
car ensemble, nous pouvons nous prévaloir de plus de 60 ans d’affaires, de réseau-
tage et d’une communauté internationale sous sa forme la plus durable.

Le regard dirigé en avant, nous vous invitons à discuter les thèmes prioritaires 
d’actualité, comme l’individualisation, la personnalisation et la durabilité, avec 
nous, vos collègues et les grandes têtes de la branche. Laissez-vous enthousiasmer 
par plus de 500000 produits sur les stands des exposants, et trouvez dans le PSI 
Members Only Lounge refait à neuf de nombreuses offres exclusivement réser-
vées aux membres, dont un programme de conférences de haute qualité. Vivez 
les articles publicitaires avec tous vos sens au PSI GUSTO, et procurez-vous aux PSI 
Product Presentations un aperçu des nouveautés et meilleures ventes de notre 
branche dans toute leur diversité.

Il y a beaucoup de choses à découvrir aussi au-delà du salon, car pour la deuxième 
fois, la PSI réunit tout l’univers de la publicité et de la vente sous un seul toit, 
ensemble à la PromoTex Expo et à la viscom. Ainsi, 1000 exposants environ 
montrent toutes les formes de communication haptique, textile et visuelle à un 
public spécialisé composé de marchands d’articles publicitaires, de professionnels 
du textile, de techniciens publicitaires, d’agences et de marketeurs.

Laissez-vous captiver par la PSI de cette année, et fêtez avec nous. 

Nous vous souhaitons un salon réussi, et nous nous réjouissons de pouvoir lever 
nos verres avec vous au PSI Members Only Lounge.

Michael Freter 
Directeur général PSI 

Petra Lassahn 
Directeur PSI

PSI Journal 1/2020 www.psi-network.de
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Les entreprises francophones 
suivantes exposent au salon du 
PSI 2020, à PromoTex Expo 2020 et 
viscom 2020.
Nous vous souhaitons la bienvenue !

PSI
43401 Altadif International SARL France www.akashi.fr 10H18
44519 B.W.S. SPRL Belgium www.bwsfoam.com 10K66
50176 BAPP Belgian Association of Promotional Products Belgium www.bapp.be 11D41
49425 BELGO SWEET SPRL Belgium www.belgosweet.be 10L69
47646 BergHOFF Worldwide N.V. Belgium www.berghoffworldwide.com 10F51
48045 B-TOKEN BVBA Belgium www.b-token.eu 9F14
49471 CADOA SAS France www.cadoa.fr 11K34
42482 Cartamundi Services NV Belgium www.cartamundi.com 9B24a
44191 Charging Phone SAS France www.kiwi-box.com 11A36
43413 Dalvin SAS France www.dalvin.eu 9C37
46527 DBP Plastics NV Belgium www.dbp.be 10L12
49704 European Sourcing Sarl France www.europeansourcing.com 11H26
43743 S.A. FromScratch N.V. Belgium www.fromscratch.agency 11E39
43449 GARZINI BVBA Belgium www.garzini.com 11L37
49420 GOBILAB SAS France www.gobilab.com 11E29
42765 HAPPY bvba Belgium www.happy.be 11A16
60079 HINDBAG SA France www.sac-publicitaire-hindbag.fr 11L25
43806 Impact Emotion SARL France www.impact-emotion.com 11K22
45457 Lexon SAS France www.lexon-design.com 10C45
43341 OLEFFE Editions S.A. Belgium www.oleffe.com 10M38
49663 Orakel bvba Dirk Spooren Belgium www.orakel.com 9F20
45132 Partyspace Bvba Belgium www.partyspace.eu 9G49
46454 PDC Belgium www.pdc-big.com 9F19
46454 PDC Europe SPRL Belgium www.pdc-big.com 9F19
49706 Phicogis Europe Sarl France www.phicogiseurope.fr 11E61
40637 Plastoria S.A. Belgium www.plastoria.com 10C46
42580 Product Media Group Special Things BVBA Belgium www.productmedia.group 10M58
48094 SCX DESIGN SA France www.scx.design 10H43
45136 THYS NV Belgium www.thys.eu 9G45
43829 Vicbag SAS France www.vicbag.com 11H36

PomoTex Expo 
45194 ARA NV Belgium www.ara.be 12M79
13439 Printbox SPRL Belgium www.printbox.be 12L02-04
 Quatrième Dimension S.A. Belgium www.4dimension.be 12L02-03
45179 Starsmade SA Belgium www.starsmade.com 12K82
43484 SARL Top-Tex Group France www.toptex.fr 12G70
 Transfertpress.de France www.transfertpress.de 12F79

viscom
 Mutoh Europe N.V. Belgium www.mutoh.eu 13M37
48130 Roland DG Benelux NV Belgium www.rolanddg.be 13H60
 ULTIMA DISPLAYS France www.ultimadisplays.fr 13F51
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PSI 2020: Diverse, international,  
communicative 22
The three trade show worlds of the new world of advertising and 
selling are now witnessing their second edition following a suc-
cessful premiere in January 2019. More than 1,000 exhibitors will 
be presenting innovative 
products, services and 
finishing techniques from 
the haptic, textile and 
visual advertising world 
at this unique industry 
meeting place. We pres-
ent highlights, new prod-
ucts in advance as well as 
provide culinary tips for a 
tasteful evening event.

120 years of Klio-Eterna: Into the 
future with a motivated team 96
Since 2017, the new management has set the course to make 
Klio-Eterna fit for the future. On the occasion of the company’s 

120th anniversary, we 
take stock and look 
behind the scenes of 
the company. In the 
lead role: Long-time 
employees who form 
a bridge between yes-
terday and today.

BAS innovation: Professionals  
in event equipment  132
BAS is a young, innovative brand with many plans for the future. 
The topic of “ecological innovations” runs like a green thread 
through all areas. With its 
product portfolio, BAS is 
an ideal partner in the 
field of event equipment, 
especially for the evolving 
needs of the industry as 
well as extended commu-
nication concepts for the 
customer.

BAS innovation:  
Professionals in event equipment 132
TLN: Sustained profit through sustainability 134

PRODUCT GUIDE

Innovative products 138

PREVIEW – IMPRINT

 144
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Celebrate with us at 
the PSI exhibition!  
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07 – 09 January 2020
Messe Düsseldorf

One Year

Chers membres du PSI,
PSI est le point de rencontre n° 1 de la branche en Europe, et le centre d‘innova-
tion de l’industrie. C’est du monde entier que viennent à Düsseldorf les grandes 
entreprises et organisations de la branche des articles publicitaires, ainsi que ses 
esprits précurseurs et ses personnalités. Plus de 500 gérants et hauts représen-
tants de fédérations et de prestataires de services mettent à profit le salon PSI 
pendant ces trois jours afin de s’échanger.

Derrière la PSI, il y a un réseau fort: vous. En 2020, ce réseau a l’occasion de fêter, 
car ensemble, nous pouvons nous prévaloir de plus de 60 ans d’affaires, de réseau-
tage et d’une communauté internationale sous sa forme la plus durable.

Le regard dirigé en avant, nous vous invitons à discuter les thèmes prioritaires 
d’actualité, comme l’individualisation, la personnalisation et la durabilité, avec 
nous, vos collègues et les grandes têtes de la branche. Laissez-vous enthousiasmer 
par plus de 500000 produits sur les stands des exposants, et trouvez dans le PSI 
Members Only Lounge refait à neuf de nombreuses offres exclusivement réser-
vées aux membres, dont un programme de conférences de haute qualité. Vivez 
les articles publicitaires avec tous vos sens au PSI GUSTO, et procurez-vous aux PSI 
Product Presentations un aperçu des nouveautés et meilleures ventes de notre 
branche dans toute leur diversité.

Il y a beaucoup de choses à découvrir aussi au-delà du salon, car pour la deuxième 
fois, la PSI réunit tout l’univers de la publicité et de la vente sous un seul toit, 
ensemble à la PromoTex Expo et à la viscom. Ainsi, 1000 exposants environ 
montrent toutes les formes de communication haptique, textile et visuelle à un 
public spécialisé composé de marchands d’articles publicitaires, de professionnels 
du textile, de techniciens publicitaires, d’agences et de marketeurs.

Laissez-vous captiver par la PSI de cette année, et fêtez avec nous. 

Nous vous souhaitons un salon réussi, et nous nous réjouissons de pouvoir lever 
nos verres avec vous au PSI Members Only Lounge.

Michael Freter 
Directeur général PSI 

Petra Lassahn 
Directeur PSI

PSI Journal 1/2020 www.psi-network.de
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Les entreprises francophones 
suivantes exposent au salon du 
PSI 2020, à PromoTex Expo 2020 et 
viscom 2020.
Nous vous souhaitons la bienvenue !

PSI
43401 Altadif International SARL France www.akashi.fr 10H18
44519 B.W.S. SPRL Belgium www.bwsfoam.com 10K66
50176 BAPP Belgian Association of Promotional Products Belgium www.bapp.be 11D41
49425 BELGO SWEET SPRL Belgium www.belgosweet.be 10L69
47646 BergHOFF Worldwide N.V. Belgium www.berghoffworldwide.com 10F51
48045 B-TOKEN BVBA Belgium www.b-token.eu 9F14
49471 CADOA SAS France www.cadoa.fr 11K34
42482 Cartamundi Services NV Belgium www.cartamundi.com 9B24a
44191 Charging Phone SAS France www.kiwi-box.com 11A36
43413 Dalvin SAS France www.dalvin.eu 9C37
46527 DBP Plastics NV Belgium www.dbp.be 10L12
49704 European Sourcing Sarl France www.europeansourcing.com 11H26
43743 S.A. FromScratch N.V. Belgium www.fromscratch.agency 11E39
43449 GARZINI BVBA Belgium www.garzini.com 11L37
49420 GOBILAB SAS France www.gobilab.com 11E29
42765 HAPPY bvba Belgium www.happy.be 11A16
60079 HINDBAG SA France www.sac-publicitaire-hindbag.fr 11L25
43806 Impact Emotion SARL France www.impact-emotion.com 11K22
45457 Lexon SAS France www.lexon-design.com 10C45
43341 OLEFFE Editions S.A. Belgium www.oleffe.com 10M38
49663 Orakel bvba Dirk Spooren Belgium www.orakel.com 9F20
45132 Partyspace Bvba Belgium www.partyspace.eu 9G49
46454 PDC Belgium www.pdc-big.com 9F19
46454 PDC Europe SPRL Belgium www.pdc-big.com 9F19
49706 Phicogis Europe Sarl France www.phicogiseurope.fr 11E61
40637 Plastoria S.A. Belgium www.plastoria.com 10C46
42580 Product Media Group Special Things BVBA Belgium www.productmedia.group 10M58
48094 SCX DESIGN SA France www.scx.design 10H43
45136 THYS NV Belgium www.thys.eu 9G45
43829 Vicbag SAS France www.vicbag.com 11H36

PomoTex Expo 
45194 ARA NV Belgium www.ara.be 12M79
13439 Printbox SPRL Belgium www.printbox.be 12L02-04
 Quatrième Dimension S.A. Belgium www.4dimension.be 12L02-03
45179 Starsmade SA Belgium www.starsmade.com 12K82
43484 SARL Top-Tex Group France www.toptex.fr 12G70
 Transfertpress.de France www.transfertpress.de 12F79

viscom
 Mutoh Europe N.V. Belgium www.mutoh.eu 13M37
48130 Roland DG Benelux NV Belgium www.rolanddg.be 13H60
 ULTIMA DISPLAYS France www.ultimadisplays.fr 13F51
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GmbH & Co. KG
Holzmattenstraße 22
 D-79336 Herbolzheim

Tel. +49(0) 76 43 / 801-0 
Fax +49(0) 76 43 / 801-20
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METAL recycles forever
Tin plates are recyclable repeatedly without any deterioration of 
quality and has the highest recycling rate with over 90 % of all 
packaging materials for years. Every recycled ton of metal packaging 
saves up to two tons of raw material and consequently reduces the
energy consumption by 95 %.   Source: VMV.
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is the envisaged year by which 
a group of European suppliers 
and associations has commit-
ted itself to demonstrably  
being “green” along the entire 
value-added chain.

202380% of the turnover in the European 
pro motional item market in 2018 
was generated by 10 countries. 

384 million Google results were yielded in the search for 
content marketing. By comparison, Barack Obama 
scored 184 million hits in his election campaign, accor-
ding to the website www.content-marketing.com.

billion euros was spent on 
promotional products in 2018. 
This was a finding of the “Pro-
motional item market Europe 
2019” study.

percent of German consumers  
deliberately choose personalised 
advertising in online commerce. 
This was a finding of a study by the 
analytics company Periscope by 
McKinsey. www.adzine.de

2/3 of the German marketing decision-makers interviewed for the Custo-

mer Experience Report 2019 want to invest more in their own plat-

forms within three years and expand their own websites with customer 

experience concepts for the digital world of experience. www.wuv.de 

57% of the 300 largest Forbes Global 
2000 companies do not advertise  
online. According to www.horizont.net, 
this is a finding of the Global Marketing 
Engagement Index of Lewis.  

45
11.974
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METAL recycles forever
Tin plates are recyclable repeatedly without any deterioration of 
quality and has the highest recycling rate with over 90 % of all 
packaging materials for years. Every recycled ton of metal packaging 
saves up to two tons of raw material and consequently reduces the
energy consumption by 95 %.   Source: VMV.
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Dear esteemed PSI Members, 
PSI is the No. 1 meeting place for the promotional product industry in Europe and 
the Innovation Centre of the sector. Major companies and organisations as well 
as the most important lateral thinkers and figures from the promotional product 
industry travel to Düsseldorf from all over the world. More than 500 CEOs and 
high-level representatives of associations and service providers capitalise on the 
PSI trade show for networking on these three trade show days.  

PSI is backed up by a strong network – by which we mean you. In 2020, the 
network has an occasion to celebrate because we will jointly look back on 60 years 
of business, networking and an international community in its most sustainable 
form. 

Looking to the future we would like to invite you to discuss top current themes 
such as customisation, personalisation and sustainability with us, your colleagues 
and the big brains in this industry. Be inspired by over 500,000 products at exhibi-
tors’ stands and find numerous exclusive bargains for members at the re-  designed 
PSI Members Only Lounge – including a high-calibre lecture programme. Experi-
ence promotional products with all your senses at PSI GUSTO. Obtain an overview 
of the varied novelties and bestsellers in our industry at PSI Product Presentations. 

There are also plenty of cross-show features to be discovered because PSI will for 
the second time now be joining forces with PromoTex Expo and viscom to show-
case the whole World of Advertising and Selling under one roof. Around 1,000 
exhibitors will present all forms of haptic, textile and visual communication to a 
trade audience comprising promotional products distributors, textile specialists, 
signmakers, agencies and marketers. 

Let this year’s PSI whisk you away and celebrate with us. 

We wish you a successful trade show and look forward to toasting to this at the PSI 
Members Only Lounge.

Michael Freter 
Managing Director of PSI

Petra Lassahn 
Director of PSI 

PSI Journal 1/2020 www.psi-network.de
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C
hange or no change, first of all I would like to thank 
you for 2019. Thank you for the openness with which 
you have accompanied us. Thank you for the many 
discussions that have sharpened our view of our in-
dustry and products. Thank you for your honest and 

constructive criticism. And thank you also for the words of praise con-
veyed to us by e-mail, letter or telephone.

And may I also extend my good wishes for 2020. Stay healthy, suc-
cessful and open-minded towards new ideas. Times have rarely been 

as eventful as they are today. Never before in the history of commerce has it 
been so important to identify at an early stage developments that are likely to 
be the main drivers of the coming years. To adequately deal with the highly dy-
namic nature of business that challenges the entire promotional product indus-
try. Every distributor and consultant, every manufacturer and importer, every 
association and of course the PSI.

Let us concentrate on what gives us positive signals. We know apocalyptic 
horsemen well enough to realise that they have never led us into the future. We 
know from studies that three-quarters of all B2B customers still want to make 
purchases through face-to-face contact. They do not sit comfortably on the sofa 
with their tablet and surf through shopping worlds. Their mission in business is 
to be fast, effective and eye-catching – and increasingly sustainable. Therefore, 
they want up-to-date information and specific product suggestions. They want 
to be optimally prepared for quick decisions. An important function here is the 
presentation: digital, haptic, personal yet good. Digitalisation has spoiled our 
customers.

Knowing that, we should make 2020 the year of change. We should scruti-
nise our company, stone by stone, and see if it is still in keeping with the times. 
Even publishers have to do this – including us. Whoever waves the idea aside 
and claims he is well positioned may not have looked closely enough. A sim-
ple glance at the websites of some companies in the industry will quickly tell 
you that there is still a lot of room for improvement. The digital processes be-
hind the scenes also place high demands on speed, security and availability. 
There is much to be done.

I hope you find answers to these and many other questions at the upcom-
ing PSI, PromoTex Expo and viscom. The opportunity offered by this world of 
advertising and selling has never been as good as it is today. I look forward to 
seeing you again.

E
d
ito

rial

With this in mind, good luck. 

Manfred Schlösser | Editor-in-Chief PSI Journal 
Your opinion: schloesser@edit-line.de 
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Sehr geehrte, liebe PSI-Mitglieder,
die PSI Messe ist der Branchentreffpunkt Nummer eins in Europa und das Innova-
tionszentrum der Werbeartikelindustrie. Aus der ganzen Welt kommen die großen 
Unternehmen und Organisationen sowie die wichtigsten Vordenker und Persön-
lichkeiten der Branche nach Düsseldorf. Mehr als 500 Geschäftsführer und hoch-
rangige Vertreter von Verbänden und Dienstleistern nutzen die PSI Messe in diesen 
drei Messetagen zum Austausch. 

Hinter der PSI steht ein starkes Netzwerk: das sind Sie. 2020 bietet dieses Netzwerk 
Anlass zum Feiern, denn gemeinsam blicken wir auf 60 Jahre Business, Networking 
und eine internationale Gemeinschaft in ihrer nachhaltigsten Form zurück.

Den Blick nach vorn gerichtet, laden wir Sie ein, mit uns, Ihren Kollegen und den 
großen Köpfen der Branche aktuelle Topthemen wie Individualisierung, Perso-
nalisierung und Nachhaltigkeit zu diskutieren. Lassen Sie sich von über 500.000 
Produkten an den Ausstellerständen begeistern und finden Sie in einer neu gestal-
teten PSI Members Only Lounge zahlreiche exklusive Mitgliederangebote, darunter 
ein hochwertiges Vortragsprogramm. Erleben Sie im PSI GUSTO Werbeartikel mit 
allen Sinnen und erhalten Sie bei den PSI Product Presentations einen Überblick 
über Neuheiten und Bestseller unserer Branche in ihrer breiten Vielfalt.

Auch messeübergreifend gibt es viel zu entdecken, denn zum zweiten Mal vereint 
die PSI im Zusammenspiel mit der PromoTex Expo und der viscom die gesamte 
Welt des Werbens und Verkaufens unter einem Dach. So zeigen rund 1.000 
Aussteller sämtliche Formen der haptischen, textilen und visuellen Kommunikation 
einem Fachpublikum, bestehend aus Werbeartikelhändlern, Textilern, Werbetech-
nikern, Agenturen und Marketeers. 

Lassen Sie sich von der diesjährigen PSI begeistern und feiern Sie mit uns! 

Wir wünschen Ihnen eine erfolgreiche Messe und freuen uns, wenn Sie mit uns  
in der PSI Members Only Lounge anstoßen.

Michael Freter 
Managing Director PSI

Petra Lassahn 
Director PSI 

PSI Journal 1/2020 www.psi-network.de
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SPORTS
UNSERE ERSTE KOLLEKTION AUS RECYCELTEM POLYESTER
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7.–9. JANUAR 2020 
HALLE 12 - D20

     The PSI traditionally heralds 
the year of promotional products 
    and impressively shows 
how creative and innovative 
            the industry is. 
     Time and time again, fresh ideas 
make the leading European trade show 
          for the promotional product industry a trendsetter: 
PSI Trends & Brands rolled into one event.
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For those who do  
not just want to hear  
but also feel
Haptics has always been a priority 
at the PSI. After all, the promotional 

product is the only advertising me-
dium that can be touched and actually 

felt. An unbeatable unique selling point 
for timeless, trendy brands. 

Evergreen with a cool sound
The PSI has and presents many faces. As a trade show, it is 
not just a trendsetter for products. Always in vogue: network-
ing in a chilled atmosphere is ensured by the legendary After 
Work Party at the end of the first day of the trade show, which 
starts at 6 pm as usual and this year for the first time invites 
exhibitors and visitors of all three trade shows.   
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C
hange or no change, first of all I would like to thank 
you for 2019. Thank you for the openness with which 
you have accompanied us. Thank you for the many 
discussions that have sharpened our view of our in-
dustry and products. Thank you for your honest and 

constructive criticism. And thank you also for the words of praise con-
veyed to us by e-mail, letter or telephone.

And may I also extend my good wishes for 2020. Stay healthy, suc-
cessful and open-minded towards new ideas. Times have rarely been 

as eventful as they are today. Never before in the history of commerce has it 
been so important to identify at an early stage developments that are likely to 
be the main drivers of the coming years. To adequately deal with the highly dy-
namic nature of business that challenges the entire promotional product indus-
try. Every distributor and consultant, every manufacturer and importer, every 
association and of course the PSI.

Let us concentrate on what gives us positive signals. We know apocalyptic 
horsemen well enough to realise that they have never led us into the future. We 
know from studies that three-quarters of all B2B customers still want to make 
purchases through face-to-face contact. They do not sit comfortably on the sofa 
with their tablet and surf through shopping worlds. Their mission in business is 
to be fast, effective and eye-catching – and increasingly sustainable. Therefore, 
they want up-to-date information and specific product suggestions. They want 
to be optimally prepared for quick decisions. An important function here is the 
presentation: digital, haptic, personal yet good. Digitalisation has spoiled our 
customers.

Knowing that, we should make 2020 the year of change. We should scruti-
nise our company, stone by stone, and see if it is still in keeping with the times. 
Even publishers have to do this – including us. Whoever waves the idea aside 
and claims he is well positioned may not have looked closely enough. A sim-
ple glance at the websites of some companies in the industry will quickly tell 
you that there is still a lot of room for improvement. The digital processes be-
hind the scenes also place high demands on speed, security and availability. 
There is much to be done.

I hope you find answers to these and many other questions at the upcom-
ing PSI, PromoTex Expo and viscom. The opportunity offered by this world of 
advertising and selling has never been as good as it is today. I look forward to 
seeing you again.

E
d
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rial

With this in mind, good luck. 

Manfred Schlösser | Editor-in-Chief PSI Journal 
Your opinion: schloesser@edit-line.de 
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Sehr geehrte, liebe PSI-Mitglieder,
die PSI Messe ist der Branchentreffpunkt Nummer eins in Europa und das Innova-
tionszentrum der Werbeartikelindustrie. Aus der ganzen Welt kommen die großen 
Unternehmen und Organisationen sowie die wichtigsten Vordenker und Persön-
lichkeiten der Branche nach Düsseldorf. Mehr als 500 Geschäftsführer und hoch-
rangige Vertreter von Verbänden und Dienstleistern nutzen die PSI Messe in diesen 
drei Messetagen zum Austausch. 

Hinter der PSI steht ein starkes Netzwerk: das sind Sie. 2020 bietet dieses Netzwerk 
Anlass zum Feiern, denn gemeinsam blicken wir auf 60 Jahre Business, Networking 
und eine internationale Gemeinschaft in ihrer nachhaltigsten Form zurück.

Den Blick nach vorn gerichtet, laden wir Sie ein, mit uns, Ihren Kollegen und den 
großen Köpfen der Branche aktuelle Topthemen wie Individualisierung, Perso-
nalisierung und Nachhaltigkeit zu diskutieren. Lassen Sie sich von über 500.000 
Produkten an den Ausstellerständen begeistern und finden Sie in einer neu gestal-
teten PSI Members Only Lounge zahlreiche exklusive Mitgliederangebote, darunter 
ein hochwertiges Vortragsprogramm. Erleben Sie im PSI GUSTO Werbeartikel mit 
allen Sinnen und erhalten Sie bei den PSI Product Presentations einen Überblick 
über Neuheiten und Bestseller unserer Branche in ihrer breiten Vielfalt.

Auch messeübergreifend gibt es viel zu entdecken, denn zum zweiten Mal vereint 
die PSI im Zusammenspiel mit der PromoTex Expo und der viscom die gesamte 
Welt des Werbens und Verkaufens unter einem Dach. So zeigen rund 1.000 
Aussteller sämtliche Formen der haptischen, textilen und visuellen Kommunikation 
einem Fachpublikum, bestehend aus Werbeartikelhändlern, Textilern, Werbetech-
nikern, Agenturen und Marketeers. 

Lassen Sie sich von der diesjährigen PSI begeistern und feiern Sie mit uns! 

Wir wünschen Ihnen eine erfolgreiche Messe und freuen uns, wenn Sie mit uns  
in der PSI Members Only Lounge anstoßen.

Michael Freter 
Managing Director PSI

Petra Lassahn 
Director PSI 
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the year of promotional products 
    and impressively shows 
how creative and innovative 
            the industry is. 
     Time and time again, fresh ideas 
make the leading European trade show 
          for the promotional product industry a trendsetter: 
PSI Trends & Brands rolled into one event.
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For those who do  
not just want to hear  
but also feel
Haptics has always been a priority 
at the PSI. After all, the promotional 

product is the only advertising me-
dium that can be touched and actually 

felt. An unbeatable unique selling point 
for timeless, trendy brands. 

Evergreen with a cool sound
The PSI has and presents many faces. As a trade show, it is 
not just a trendsetter for products. Always in vogue: network-
ing in a chilled atmosphere is ensured by the legendary After 
Work Party at the end of the first day of the trade show, which 
starts at 6 pm as usual and this year for the first time invites 
exhibitors and visitors of all three trade shows.   
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METAL recycles forever
Tin plates are recyclable repeatedly without any deterioration of 
quality and has the highest recycling rate with over 90 % of all 
packaging materials for years. Every recycled ton of metal packaging 
saves up to two tons of raw material and consequently reduces the
energy consumption by 95 %.   Source: VMV.
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Dear esteemed PSI Members, 
PSI is the No. 1 meeting place for the promotional product industry in Europe and 
the Innovation Centre of the sector. Major companies and organisations as well 
as the most important lateral thinkers and figures from the promotional product 
industry travel to Düsseldorf from all over the world. More than 500 CEOs and 
high-level representatives of associations and service providers capitalise on the 
PSI trade show for networking on these three trade show days.  

PSI is backed up by a strong network – by which we mean you. In 2020, the 
network has an occasion to celebrate because we will jointly look back on 60 years 
of business, networking and an international community in its most sustainable 
form. 

Looking to the future we would like to invite you to discuss top current themes 
such as customisation, personalisation and sustainability with us, your colleagues 
and the big brains in this industry. Be inspired by over 500,000 products at exhibi-
tors’ stands and find numerous exclusive bargains for members at the re-  designed 
PSI Members Only Lounge – including a high-calibre lecture programme. Experi-
ence promotional products with all your senses at PSI GUSTO. Obtain an overview 
of the varied novelties and bestsellers in our industry at PSI Product Presentations. 

There are also plenty of cross-show features to be discovered because PSI will for 
the second time now be joining forces with PromoTex Expo and viscom to show-
case the whole World of Advertising and Selling under one roof. Around 1,000 
exhibitors will present all forms of haptic, textile and visual communication to a 
trade audience comprising promotional products distributors, textile specialists, 
signmakers, agencies and marketers. 

Let this year’s PSI whisk you away and celebrate with us. 

We wish you a successful trade show and look forward to toasting to this at the PSI 
Members Only Lounge.

Michael Freter 
Managing Director of PSI

Petra Lassahn 
Director of PSI 
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METAL recycles forever
Tin plates are recyclable repeatedly without any deterioration of 
quality and has the highest recycling rate with over 90 % of all 
packaging materials for years. Every recycled ton of metal packaging 
saves up to two tons of raw material and consequently reduces the
energy consumption by 95 %.   Source: VMV.
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is the envisaged year by which 
a group of European suppliers 
and associations has commit-
ted itself to demonstrably  
being “green” along the entire 
value-added chain.

202380% of the turnover in the European 
pro motional item market in 2018 
was generated by 10 countries. 

384 million Google results were yielded in the search for 
content marketing. By comparison, Barack Obama 
scored 184 million hits in his election campaign, accor-
ding to the website www.content-marketing.com.

billion euros was spent on 
promotional products in 2018. 
This was a finding of the “Pro-
motional item market Europe 
2019” study.

percent of German consumers  
deliberately choose personalised 
advertising in online commerce. 
This was a finding of a study by the 
analytics company Periscope by 
McKinsey. www.adzine.de

2/3 of the German marketing decision-makers interviewed for the Custo-

mer Experience Report 2019 want to invest more in their own plat-

forms within three years and expand their own websites with customer 

experience concepts for the digital world of experience. www.wuv.de 

57% of the 300 largest Forbes Global 
2000 companies do not advertise  
online. According to www.horizont.net, 
this is a finding of the Global Marketing 
Engagement Index of Lewis.  

45
11.974
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PSI 2020: Diverse, international,  
communicative 22
The three trade show worlds of the new world of advertising and 
selling are now witnessing their second edition following a suc-
cessful premiere in January 2019. More than 1,000 exhibitors will 
be presenting innovative 
products, services and 
finishing techniques from 
the haptic, textile and 
visual advertising world 
at this unique industry 
meeting place. We pres-
ent highlights, new prod-
ucts in advance as well as 
provide culinary tips for a 
tasteful evening event.

120 years of Klio-Eterna: Into the 
future with a motivated team 96
Since 2017, the new management has set the course to make 
Klio-Eterna fit for the future. On the occasion of the company’s 

120th anniversary, we 
take stock and look 
behind the scenes of 
the company. In the 
lead role: Long-time 
employees who form 
a bridge between yes-
terday and today.

BAS innovation: Professionals  
in event equipment  132
BAS is a young, innovative brand with many plans for the future. 
The topic of “ecological innovations” runs like a green thread 
through all areas. With its 
product portfolio, BAS is 
an ideal partner in the 
field of event equipment, 
especially for the evolving 
needs of the industry as 
well as extended commu-
nication concepts for the 
customer.

BAS innovation:  
Professionals in event equipment 132
TLN: Sustained profit through sustainability 134
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Chers membres du PSI,
PSI est le point de rencontre n° 1 de la branche en Europe, et le centre d‘innova-
tion de l’industrie. C’est du monde entier que viennent à Düsseldorf les grandes 
entreprises et organisations de la branche des articles publicitaires, ainsi que ses 
esprits précurseurs et ses personnalités. Plus de 500 gérants et hauts représen-
tants de fédérations et de prestataires de services mettent à profit le salon PSI 
pendant ces trois jours afin de s’échanger.

Derrière la PSI, il y a un réseau fort: vous. En 2020, ce réseau a l’occasion de fêter, 
car ensemble, nous pouvons nous prévaloir de plus de 60 ans d’affaires, de réseau-
tage et d’une communauté internationale sous sa forme la plus durable.

Le regard dirigé en avant, nous vous invitons à discuter les thèmes prioritaires 
d’actualité, comme l’individualisation, la personnalisation et la durabilité, avec 
nous, vos collègues et les grandes têtes de la branche. Laissez-vous enthousiasmer 
par plus de 500000 produits sur les stands des exposants, et trouvez dans le PSI 
Members Only Lounge refait à neuf de nombreuses offres exclusivement réser-
vées aux membres, dont un programme de conférences de haute qualité. Vivez 
les articles publicitaires avec tous vos sens au PSI GUSTO, et procurez-vous aux PSI 
Product Presentations un aperçu des nouveautés et meilleures ventes de notre 
branche dans toute leur diversité.

Il y a beaucoup de choses à découvrir aussi au-delà du salon, car pour la deuxième 
fois, la PSI réunit tout l’univers de la publicité et de la vente sous un seul toit, 
ensemble à la PromoTex Expo et à la viscom. Ainsi, 1000 exposants environ 
montrent toutes les formes de communication haptique, textile et visuelle à un 
public spécialisé composé de marchands d’articles publicitaires, de professionnels 
du textile, de techniciens publicitaires, d’agences et de marketeurs.

Laissez-vous captiver par la PSI de cette année, et fêtez avec nous. 

Nous vous souhaitons un salon réussi, et nous nous réjouissons de pouvoir lever 
nos verres avec vous au PSI Members Only Lounge.

Michael Freter 
Directeur général PSI 

Petra Lassahn 
Directeur PSI

PSI Journal 1/2020 www.psi-network.de
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Les entreprises francophones 
suivantes exposent au salon du 
PSI 2020, à PromoTex Expo 2020 et 
viscom 2020.
Nous vous souhaitons la bienvenue !

PSI
43401 Altadif International SARL France www.akashi.fr 10H18
44519 B.W.S. SPRL Belgium www.bwsfoam.com 10K66
50176 BAPP Belgian Association of Promotional Products Belgium www.bapp.be 11D41
49425 BELGO SWEET SPRL Belgium www.belgosweet.be 10L69
47646 BergHOFF Worldwide N.V. Belgium www.berghoffworldwide.com 10F51
48045 B-TOKEN BVBA Belgium www.b-token.eu 9F14
49471 CADOA SAS France www.cadoa.fr 11K34
42482 Cartamundi Services NV Belgium www.cartamundi.com 9B24a
44191 Charging Phone SAS France www.kiwi-box.com 11A36
43413 Dalvin SAS France www.dalvin.eu 9C37
46527 DBP Plastics NV Belgium www.dbp.be 10L12
49704 European Sourcing Sarl France www.europeansourcing.com 11H26
43743 S.A. FromScratch N.V. Belgium www.fromscratch.agency 11E39
43449 GARZINI BVBA Belgium www.garzini.com 11L37
49420 GOBILAB SAS France www.gobilab.com 11E29
42765 HAPPY bvba Belgium www.happy.be 11A16
60079 HINDBAG SA France www.sac-publicitaire-hindbag.fr 11L25
43806 Impact Emotion SARL France www.impact-emotion.com 11K22
45457 Lexon SAS France www.lexon-design.com 10C45
43341 OLEFFE Editions S.A. Belgium www.oleffe.com 10M38
49663 Orakel bvba Dirk Spooren Belgium www.orakel.com 9F20
45132 Partyspace Bvba Belgium www.partyspace.eu 9G49
46454 PDC Belgium www.pdc-big.com 9F19
46454 PDC Europe SPRL Belgium www.pdc-big.com 9F19
49706 Phicogis Europe Sarl France www.phicogiseurope.fr 11E61
40637 Plastoria S.A. Belgium www.plastoria.com 10C46
42580 Product Media Group Special Things BVBA Belgium www.productmedia.group 10M58
48094 SCX DESIGN SA France www.scx.design 10H43
45136 THYS NV Belgium www.thys.eu 9G45
43829 Vicbag SAS France www.vicbag.com 11H36

PomoTex Expo 
45194 ARA NV Belgium www.ara.be 12M79
13439 Printbox SPRL Belgium www.printbox.be 12L02-04
 Quatrième Dimension S.A. Belgium www.4dimension.be 12L02-03
45179 Starsmade SA Belgium www.starsmade.com 12K82
43484 SARL Top-Tex Group France www.toptex.fr 12G70
 Transfertpress.de France www.transfertpress.de 12F79

viscom
 Mutoh Europe N.V. Belgium www.mutoh.eu 13M37
48130 Roland DG Benelux NV Belgium www.rolanddg.be 13H60
 ULTIMA DISPLAYS France www.ultimadisplays.fr 13F51
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The three trade show worlds of the new world of advertising and 
selling are now witnessing their second edition following a suc-
cessful premiere in January 2019. More than 1,000 exhibitors will 
be presenting innovative 
products, services and 
finishing techniques from 
the haptic, textile and 
visual advertising world 
at this unique industry 
meeting place. We pres-
ent highlights, new prod-
ucts in advance as well as 
provide culinary tips for a 
tasteful evening event.

120 years of Klio-Eterna: Into the 
future with a motivated team 96
Since 2017, the new management has set the course to make 
Klio-Eterna fit for the future. On the occasion of the company’s 

120th anniversary, we 
take stock and look 
behind the scenes of 
the company. In the 
lead role: Long-time 
employees who form 
a bridge between yes-
terday and today.

BAS innovation: Professionals  
in event equipment  132
BAS is a young, innovative brand with many plans for the future. 
The topic of “ecological innovations” runs like a green thread 
through all areas. With its 
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Chers membres du PSI,
PSI est le point de rencontre n° 1 de la branche en Europe, et le centre d‘innova-
tion de l’industrie. C’est du monde entier que viennent à Düsseldorf les grandes 
entreprises et organisations de la branche des articles publicitaires, ainsi que ses 
esprits précurseurs et ses personnalités. Plus de 500 gérants et hauts représen-
tants de fédérations et de prestataires de services mettent à profit le salon PSI 
pendant ces trois jours afin de s’échanger.

Derrière la PSI, il y a un réseau fort: vous. En 2020, ce réseau a l’occasion de fêter, 
car ensemble, nous pouvons nous prévaloir de plus de 60 ans d’affaires, de réseau-
tage et d’une communauté internationale sous sa forme la plus durable.

Le regard dirigé en avant, nous vous invitons à discuter les thèmes prioritaires 
d’actualité, comme l’individualisation, la personnalisation et la durabilité, avec 
nous, vos collègues et les grandes têtes de la branche. Laissez-vous enthousiasmer 
par plus de 500000 produits sur les stands des exposants, et trouvez dans le PSI 
Members Only Lounge refait à neuf de nombreuses offres exclusivement réser-
vées aux membres, dont un programme de conférences de haute qualité. Vivez 
les articles publicitaires avec tous vos sens au PSI GUSTO, et procurez-vous aux PSI 
Product Presentations un aperçu des nouveautés et meilleures ventes de notre 
branche dans toute leur diversité.

Il y a beaucoup de choses à découvrir aussi au-delà du salon, car pour la deuxième 
fois, la PSI réunit tout l’univers de la publicité et de la vente sous un seul toit, 
ensemble à la PromoTex Expo et à la viscom. Ainsi, 1000 exposants environ 
montrent toutes les formes de communication haptique, textile et visuelle à un 
public spécialisé composé de marchands d’articles publicitaires, de professionnels 
du textile, de techniciens publicitaires, d’agences et de marketeurs.

Laissez-vous captiver par la PSI de cette année, et fêtez avec nous. 

Nous vous souhaitons un salon réussi, et nous nous réjouissons de pouvoir lever 
nos verres avec vous au PSI Members Only Lounge.

Michael Freter 
Directeur général PSI 

Petra Lassahn 
Directeur PSI

PSI Journal 1/2020 www.psi-network.de
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Les entreprises francophones 
suivantes exposent au salon du 
PSI 2020, à PromoTex Expo 2020 et 
viscom 2020.
Nous vous souhaitons la bienvenue !

PSI
43401 Altadif International SARL France www.akashi.fr 10H18
44519 B.W.S. SPRL Belgium www.bwsfoam.com 10K66
50176 BAPP Belgian Association of Promotional Products Belgium www.bapp.be 11D41
49425 BELGO SWEET SPRL Belgium www.belgosweet.be 10L69
47646 BergHOFF Worldwide N.V. Belgium www.berghoffworldwide.com 10F51
48045 B-TOKEN BVBA Belgium www.b-token.eu 9F14
49471 CADOA SAS France www.cadoa.fr 11K34
42482 Cartamundi Services NV Belgium www.cartamundi.com 9B24a
44191 Charging Phone SAS France www.kiwi-box.com 11A36
43413 Dalvin SAS France www.dalvin.eu 9C37
46527 DBP Plastics NV Belgium www.dbp.be 10L12
49704 European Sourcing Sarl France www.europeansourcing.com 11H26
43743 S.A. FromScratch N.V. Belgium www.fromscratch.agency 11E39
43449 GARZINI BVBA Belgium www.garzini.com 11L37
49420 GOBILAB SAS France www.gobilab.com 11E29
42765 HAPPY bvba Belgium www.happy.be 11A16
60079 HINDBAG SA France www.sac-publicitaire-hindbag.fr 11L25
43806 Impact Emotion SARL France www.impact-emotion.com 11K22
45457 Lexon SAS France www.lexon-design.com 10C45
43341 OLEFFE Editions S.A. Belgium www.oleffe.com 10M38
49663 Orakel bvba Dirk Spooren Belgium www.orakel.com 9F20
45132 Partyspace Bvba Belgium www.partyspace.eu 9G49
46454 PDC Belgium www.pdc-big.com 9F19
46454 PDC Europe SPRL Belgium www.pdc-big.com 9F19
49706 Phicogis Europe Sarl France www.phicogiseurope.fr 11E61
40637 Plastoria S.A. Belgium www.plastoria.com 10C46
42580 Product Media Group Special Things BVBA Belgium www.productmedia.group 10M58
48094 SCX DESIGN SA France www.scx.design 10H43
45136 THYS NV Belgium www.thys.eu 9G45
43829 Vicbag SAS France www.vicbag.com 11H36

PomoTex Expo 
45194 ARA NV Belgium www.ara.be 12M79
13439 Printbox SPRL Belgium www.printbox.be 12L02-04
 Quatrième Dimension S.A. Belgium www.4dimension.be 12L02-03
45179 Starsmade SA Belgium www.starsmade.com 12K82
43484 SARL Top-Tex Group France www.toptex.fr 12G70
 Transfertpress.de France www.transfertpress.de 12F79

viscom
 Mutoh Europe N.V. Belgium www.mutoh.eu 13M37
48130 Roland DG Benelux NV Belgium www.rolanddg.be 13H60
 ULTIMA DISPLAYS France www.ultimadisplays.fr 13F51
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REUSABLE
DRINKWARE

MADE IN
EUROPE

EXCLUSIVE AT
PF CONCEPT

FOR B2B
CORPORATE

GIFTING

THE NEXT
LEVEL IN

SUSTAINABLE
PROMOTIONAL

APAREL

DITCH
DISPOSABLE
LEGENDARY
DURABILITY
HYDRATION 

PIONEER

REDUCE
REUSE

RECYCLE

LIFE,
SIMPLIFIED

TIMELESS
CORPORATE
ESSENTIALS

 BAGS 
MADE FROM 
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WATER 
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GmbH & Co. KG
Holzmattenstraße 22
 D-79336 Herbolzheim

Tel. +49(0)7643/801-0 
Fax +49(0)7643/801-20

info@ksw24.eu
 www.ksw24.eu

METAL recycles forever
Tin plates are recyclable repeatedly without any deterioration of 
quality and has the highest recycling rate with over 90 % of all 
packaging materials for years. Every recycled ton of metal packaging 
saves up to two tons of raw material and consequently reduces the
energy consumption by 95 %.   Source: VMV.
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is the envisaged year by which 
a group of European suppliers 
and associations has commit-
ted itself to demonstrably  
being “green” along the entire 
value-added chain.

2023 80%
of  the turnover in the European 
pro motional item market in 2018 
was generated by 10 countries. 

384
million Google results were yielded in the search for 
content marketing. By comparison, Barack Obama 
scored 184 million hits in his election campaign, accor-
ding to the website www.content-marketing.com.

billion euros was spent on 
promotional products in 2018. 
This was a finding of the “Pro-
motional item market Europe 
2019” study.

percent of  German consumers  
deliberately choose personalised 
advertising in online commerce. 
This was a finding of  a study by the 
analytics company Periscope by 
McKinsey. www.adzine.de

2/3
of  the German marketing decision-makers interviewed for the Custo-

mer Experience Report 2019 want to invest more in their own plat-

forms within three years and expand their own websites with customer 

experience concepts for the digital world of  experience. www.wuv.de 

57%
of the 300 largest Forbes Global 
2000 companies do not advertise  
online. According to www.horizont.net, 
this is a finding of the Global Marketing 
Engagement Index of Lewis.  

45
11.974

PSI Journal 1/2020 www.psi-network.de

14

M
ar

ke
t 
re

se
ar

ch

M
ar

ke
t 
re

se
ar

ch

14_MAFO_e.indd   1414_MAFO_e.indd   14 02.12.19   16:5602.12.19   16:56

2._Durchgang 624 mm x 880 mm / 16-Seiter S+W ohne Bogenwendung Magenta 62,4x88cm 19-1635 MAGALOG2020_EN 19-12-16 19:28:35 (1 B) Journal_EN_BD80 Spot2 19-1635 MAGALOG2020_EN 19-12-16 19:28:35 (1 B) Journal_EN_BD80 Spot1 19-1635 MAGALOG2020_EN 19-12-16 19:28:35 (1 B) Journal_EN_BD80 Yellow 19-1635 MAGALOG2020_EN 19-12-16 19:28:35 (1 B) Journal_EN_BD80 Magenta 19-1635 MAGALOG2020_EN 19-12-16 19:28:35 (1 B) Journal_EN_BD80 Cyan 19-1635 MAGALOG2020_EN 19-12-16 19:28:35 (1 B) Journal_EN_BD80 Black

1
9

-1
6

3
5

 M
A

G
A

L
O

G
2

0
2

0
_

E
N

 1
9

-1
2

-1
6

 1
9

:2
8

:3
5

 (
1

 B
) 

J
o

u
rn

a
l_

E
N

_
B

D
8

0
  
  
 1

6
-S

e
it
e

r 
S

+
W

 o
h

n
e

 B
o

g
e

n
w

e
n

d
u

n
g

 M
a

g
e

n
ta

 6
2

,4
x
8

8
c
m

  
  

1
 B

  
/ 

 1
9
-1

6
3
5
 M

A
G

A
L
O

G
2
0
2
0
_
E

N
  

/ 
 J

o
u
rn

a
l_

E
N

_
B

D
8
0

 
cm

y 70 
k 70 

cm
y 50 

k 50 
cm

y 30 
k 30 

cm
y 

cm
 

cy 
m

y 
20 

40 
60 

80 
100 

20 
40 

60 
80 

100 
20 

40 
60 

80 
100 

20 
40 

60 
80 

100  
 

cm
y 70 

k 70 
cm

y 50 
k 50 

cm
y 30 

k 30 
cm

y 
cm

 
cy 

m
y 

20 
40 

60 
80 

100 
20 

40 
60 

80 
100 

20 
40 

60 
80 

100 
20 

40 
60 

80 
100  

B
la

c
k
C

y
a

n
M

a
g

e
n

ta
Y

e
llo

w
S

p
o

t1
S

p
o

t2

001-144_PSI_EN.p14.pdf                                                                                                   



NEW
FOR
2020!

ad PSI Journal January 2020.indd   3 25-11-2019   13:17

PAP

22

Kalfany Süße Werbung
GmbH & Co. KG
Holzmattenstraße 22
 D-79336 Herbolzheim

Tel. +49(0)7643/801-0 
Fax +49(0)7643/801-20

info@ksw24.eu
 www.ksw24.eu

METAL recycles forever
Tin plates are recyclable repeatedly without any deterioration of 
quality and has the highest recycling rate with over 90 % of all 
packaging materials for years. Every recycled ton of metal packaging 
saves up to two tons of raw material and consequently reduces the
energy consumption by 95 %.   Source: VMV.
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Dear esteemed PSI Members, 
PSI is the No. 1 meeting place for the promotional product industry in Europe and 
the Innovation Centre of the sector. Major companies and organisations as well 
as the most important lateral thinkers and figures from the promotional product 
industry travel to Düsseldorf from all over the world. More than 500 CEOs and 
high-level representatives of associations and service providers capitalise on the 
PSI trade show for networking on these three trade show days.  

PSI is backed up by a strong network – by which we mean you. In 2020, the 
network has an occasion to celebrate because we will jointly look back on 60 years 
of business, networking and an international community in its most sustainable 
form. 

Looking to the future we would like to invite you to discuss top current themes 
such as customisation, personalisation and sustainability with us, your colleagues 
and the big brains in this industry. Be inspired by over 500,000 products at exhibi-
tors’ stands and find numerous exclusive bargains for members at the re-  designed 
PSI Members Only Lounge – including a high-calibre lecture programme. Experi-
ence promotional products with all your senses at PSI GUSTO. Obtain an overview 
of the varied novelties and bestsellers in our industry at PSI Product Presentations. 

There are also plenty of cross-show features to be discovered because PSI will for 
the second time now be joining forces with PromoTex Expo and viscom to show-
case the whole World of Advertising and Selling under one roof. Around 1,000 
exhibitors will present all forms of haptic, textile and visual communication to a 
trade audience comprising promotional products distributors, textile specialists, 
signmakers, agencies and marketers. 

Let this year’s PSI whisk you away and celebrate with us. 

We wish you a successful trade show and look forward to toasting to this at the PSI 
Members Only Lounge.

Michael Freter 
Managing Director of PSI

Petra Lassahn 
Director of PSI 

PSI Journal 1/2020 www.psi-network.de
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Year of change

C hange or no change, first of all I would like to thank 
you for 2019. Thank you for the openness with which 
you have accompanied us. Thank you for the many 
discussions that have sharpened our view of our in-
dustry and products. Thank you for your honest and 

constructive criticism. And thank you also for the words of praise con-
veyed to us by e-mail, letter or telephone.

And may I also extend my good wishes for 2020. Stay healthy, suc-
cessful and open-minded towards new ideas. Times have rarely been 

as eventful as they are today. Never before in the history of commerce has it 
been so important to identify at an early stage developments that are likely to 
be the main drivers of the coming years. To adequately deal with the highly dy-
namic nature of business that challenges the entire promotional product indus-
try. Every distributor and consultant, every manufacturer and importer, every 
association and of course the PSI.

Let us concentrate on what gives us positive signals. We know apocalyptic 
horsemen well enough to realise that they have never led us into the future. We 
know from studies that three-quarters of all B2B customers still want to make 
purchases through face-to-face contact. They do not sit comfortably on the sofa 
with their tablet and surf through shopping worlds. Their mission in business is 
to be fast, effective and eye-catching – and increasingly sustainable. Therefore, 
they want up-to-date information and specific product suggestions. They want 
to be optimally prepared for quick decisions. An important function here is the 
presentation: digital, haptic, personal yet good. Digitalisation has spoiled our 
customers.

Knowing that, we should make 2020 the year of change. We should scruti-
nise our company, stone by stone, and see if it is still in keeping with the times. 
Even publishers have to do this – including us. Whoever waves the idea aside 
and claims he is well positioned may not have looked closely enough. A sim-
ple glance at the websites of some companies in the industry will quickly tell 
you that there is still a lot of room for improvement. The digital processes be-
hind the scenes also place high demands on speed, security and availability. 
There is much to be done.

I hope you find answers to these and many other questions at the upcom-
ing PSI, PromoTex Expo and viscom. The opportunity offered by this world of 
advertising and selling has never been as good as it is today. I look forward to 
seeing you again.

E
d
it
o
ri

al

With this in mind, good luck. 

Manfred Schlösser | Editor-in-Chief PSI Journal 
Your opinion: schloesser@edit-line.de 

Anzeige

01_EDIT_e.indd   1 03.12.19   11:22

X

Sehr geehrte, liebe PSI-Mitglieder,
die PSI Messe ist der Branchentreffpunkt Nummer eins in Europa und das Innova-
tionszentrum der Werbeartikelindustrie. Aus der ganzen Welt kommen die großen 
Unternehmen und Organisationen sowie die wichtigsten Vordenker und Persön-
lichkeiten der Branche nach Düsseldorf. Mehr als 500 Geschäftsführer und hoch-
rangige Vertreter von Verbänden und Dienstleistern nutzen die PSI Messe in diesen 
drei Messetagen zum Austausch. 

Hinter der PSI steht ein starkes Netzwerk: das sind Sie. 2020 bietet dieses Netzwerk 
Anlass zum Feiern, denn gemeinsam blicken wir auf 60 Jahre Business, Networking 
und eine internationale Gemeinschaft in ihrer nachhaltigsten Form zurück.

Den Blick nach vorn gerichtet, laden wir Sie ein, mit uns, Ihren Kollegen und den 
großen Köpfen der Branche aktuelle Topthemen wie Individualisierung, Perso-
nalisierung und Nachhaltigkeit zu diskutieren. Lassen Sie sich von über 500.000 
Produkten an den Ausstellerständen begeistern und finden Sie in einer neu gestal-
teten PSI Members Only Lounge zahlreiche exklusive Mitgliederangebote, darunter 
ein hochwertiges Vortragsprogramm. Erleben Sie im PSI GUSTO Werbeartikel mit 
allen Sinnen und erhalten Sie bei den PSI Product Presentations einen Überblick 
über Neuheiten und Bestseller unserer Branche in ihrer breiten Vielfalt.

Auch messeübergreifend gibt es viel zu entdecken, denn zum zweiten Mal vereint 
die PSI im Zusammenspiel mit der PromoTex Expo und der viscom die gesamte 
Welt des Werbens und Verkaufens unter einem Dach. So zeigen rund 1.000 
Aussteller sämtliche Formen der haptischen, textilen und visuellen Kommunikation 
einem Fachpublikum, bestehend aus Werbeartikelhändlern, Textilern, Werbetech-
nikern, Agenturen und Marketeers. 

Lassen Sie sich von der diesjährigen PSI begeistern und feiern Sie mit uns! 

Wir wünschen Ihnen eine erfolgreiche Messe und freuen uns, wenn Sie mit uns  
in der PSI Members Only Lounge anstoßen.

Michael Freter 
Managing Director PSI

Petra Lassahn 
Director PSI 

PSI Journal 1/2020 www.psi-network.de
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SPORTS
UNSERE ERSTE KOLLEKTION AUS RECYCELTEM POLYESTER

HOTLINE 07432 7016-800   

WWW.DAIBER.DE
7.–9. JANUAR 2020 
HALLE 12 - D20

     The PSI traditionally heralds 
the year of promotional products 
    and impressively shows 
how creative and innovative 
            the industry is. 
     Time and time again, fresh ideas 
make the leading European trade show 
          for the promotional product industry a trendsetter: 
PSI Trends & Brands rolled into one event.

PSI Journal 1/2020 www.psi-network.de
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For those who do  
not just want to hear  
but also feel
Haptics has always been a priority 
at the PSI. After all, the promotional 

product is the only advertising me-
dium that can be touched and actually 

felt. An unbeatable unique selling point 
for timeless, trendy brands. 

Evergreen with a cool sound
The PSI has and presents many faces. As a trade show, it is 
not just a trendsetter for products. Always in vogue: network-
ing in a chilled atmosphere is ensured by the legendary After 
Work Party at the end of the first day of the trade show, which 
starts at 6 pm as usual and this year for the first time invites 
exhibitors and visitors of all three trade shows.   
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1._Durchgang 624 mm x 880 mm / 16-Seiter S+W ohne Bogenwendung Magenta 62,4x88cm 19-1635 MAGALOG2020_EN 19-12-16 19:28:34 (1 A) Journal_EN_BD80 Spot2 19-1635 MAGALOG2020_EN 19-12-16 19:28:34 (1 A) Journal_EN_BD80 Spot1 19-1635 MAGALOG2020_EN 19-12-16 19:28:34 (1 A) Journal_EN_BD80 Yellow 19-1635 MAGALOG2020_EN 19-12-16 19:28:34 (1 A) Journal_EN_BD80 Magenta 19-1635 MAGALOG2020_EN 19-12-16 19:28:34 (1 A) Journal_EN_BD80 Cyan 19-1635 MAGALOG2020_EN 19-12-16 19:28:34 (1 A) Journal_EN_BD80 Black

1
9

-1
6

3
5

 M
A

G
A

L
O

G
2

0
2

0
_

E
N

 1
9

-1
2

-1
6

 1
9

:2
8

:3
4

 (1
 A

) J
o

u
rn

a
l_

E
N

_
B

D
8

0
     1

6
-S

e
ite

r S
+

W
 o

h
n

e
 B

o
g

e
n

w
e

n
d

u
n

g
 M

a
g

e
n

ta
 6

2
,4

x
8

8
c
m

    
1
 A

  /  1
9
-1

6
3
5
 M

A
G

A
L
O

G
2
0
2
0
_
E

N
  /  J

o
u
rn

a
l_

E
N

_
B

D
8
0

 
cm

y 70 
k 70 

cm
y 50 

k 50 
cm

y 30 
k 30 

cm
y 

cm
 

cy 
m

y 
20 

40 
60 

80 
100 

20 
40 

60 
80 

100 
20 

40 
60 

80 
100 

20 
40 

60 
80 

100  
 

cm
y 70 

k 70 
cm

y 50 
k 50 

cm
y 30 

k 30 
cm

y 
cm

 
cy 

m
y 

20 
40 

60 
80 

100 
20 

40 
60 

80 
100 

20 
40 

60 
80 

100 
20 

40 
60 

80 
100  

1
1

 -
 1

6
-S

e
it
e

r 
- 

J
o

u
rn

a
l_

E
N

_
B

D
8

0

B
la

c
k
C

y
a

n
M

a
g

e
n

ta
Y

e
llo

w
S

p
o

t1
S

p
o

t2

001-144_PSI_EN.p16.pdf                                                                                                   



  

CORAL
CORAL

CORAL

CORAL
  

  

CORAL frozen SI
0-0177 TF-SI   

CORAL
0-0177 

CORAL SI
0-0177 SI   

CORAL frozen
0-0177 TF   

The new 
uma catalogue  

arrived!
Order now

www.uma-pen.com

www.uma-pen.com

UNIQUE COLOURFUL:
THE NEW  CORAL 
Please order your free sample.
s.bachlmayr@uma-pen.com
Code: PSI-2-20-Coral

CORAL
0-0177 

PLEASE VISIT US
on PSI 2020

in Hall 12, Stand B34
and discover more

 new              products.

duces walking distances and makes it easier for visitors 
to commute between the trade shows. This is particular-
ly convenient in the transition from the PSI to the Pro-
moTex Expo which are directly adjacent to each other in 
Hall 12. The viscom has its new home in Hall 13. Two 
passages create a direct connection from here to the neigh-
bouring trade shows and thus ensure an optimal influx of 
visitors. The trade show for visual communication can 
also be reached directly via the East and North-East en-
trances.    <

Outlook: Trade show concept 2021

Optimisation, orientation, 
showcasing
In the past, the concept of the PSI Trade Show has been 
regularly adapted to the requirements of the industry and 
the market. Steeped in tradition, the event has been inte-
grated as by far the largest trade show in the relatively new 
trade show platform for advertising and selling for the sec-
ond year now. An even wider range of products, services, 
presentations and promotions, but also an expanded sup-
porting programme and deeper insights into neighbour-
ing industries – PSI visitors benefit from the new ensem-
ble in many ways.

Visible added values: The new trade show concept for 
2021 is intended to make this added value even clearer 
as well as highlight the unique selling points of the PSI and 
the links to the other trade shows. In doing so, Reed takes 
up the fundamental content and design principles of the 
current concept and develops new ideas for their inter-
pretation. Specifically, this means that sustainability as the 
overriding topic should be implemented even more im-
pressively in all trade shows. The individual identity of the 
three trade shows is preserved and noticeable in three 
brand and experiential worlds, thus making synergy ef-
fects and connections more visible. Additional offers and 
new services as well as further optimised visitor guidance 
and better orientation create additional added value.

Showcasing – Making the benefits of the trade show 
perceptible: How are these goals achieved? The keyword 
here is “showcasing”. Showcasing already plays a major 
role, as we have seen above. From 2021, more content 
and themes will be showcased. Here is just a small taste 
of what attendees can expect next year: Cleverly and at-
tractively located special areas and service areas. Ele-
ments visible from afar that facilitate orientation, thus en-
suring that you always know at which trade show and on 
which area you are. This is supported by the already fa-
miliar icons that clearly mark service points and experi-
ential areas. Colours, structures and lettering as well as 
conspicuous lines on the floor also enhance orientation, 
connect or define borders – depending on how they are 
used. The recognition effect is purposefully used in all 
forms of design. If we have made you curious, keep an 
eye out for something new and special in the halls this 
year – you will recognise many of the things described 
above.   <

German Development 
Minister Dr. Gerd Müller  
is patron of PromoTex 
Expo 2020
The PromoTex Expo 2020 can look 

forward to a patron for the first time. German 
Development Minister Dr. Gerd Müller, whose 
Ministry of Economic Cooperation and Develop-
ment (BMZ) is the holder of the “Green Button” 
government seal for socially and ecologically 
produced textiles, has gladly accepted this role. In 
this context, he emphasised the importance of 
sustainability in the textile industry. In his welcom-
ing speech he wrote: “Three quarters of Germans 
attach importance to sustainable fashion. They 
justifiably want to know how their clothes are 
made. This message has also reached the textile 
manufacturers: According to a survey by the trade 
journal Textilwirtschaft, sustainability is ‘the most 
pressing project of our time’ for 78 percent. That is 
why I am pleased that PromoTex Expo is focusing 
on Sustainability 2020. A specially marked ‘green 
route’ allows visitors to find out about sustainability 
and visit sustainable exhibitors. The sustainability 
pioneers also demonstrate that fair is chic – and 
does not have to be expensive!”

German Development 
Minister

Dr. Gerd Müller 

Exhibitors value 
        PSI as an annual kick-off
Numerous exhibitors of brand-name products present their 
new products and best-sellers at the PSI. The PSI talked to 
exhibitors about their goals and the importance of the PSI  
as the leading European trade show of the promotional 
product industry for their companies, product highlights that 
visitors can expect at the PSI 2020, and the potential of 
brands in the promotional product business.

M
ichael G

ottschalk/P
hotohek.net
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Outlook: Trade show concept 2021

Optimisation, orientation, 
showcasing
In the past, the concept of the PSI Trade Show has been 
regularly adapted to the requirements of the industry and 
the market. Steeped in tradition, the event has been inte-
grated as by far the largest trade show in the relatively new 
trade show platform for advertising and selling for the sec-
ond year now. An even wider range of products, services, 
presentations and promotions, but also an expanded sup-
porting programme and deeper insights into neighbour-
ing industries – PSI visitors benefit from the new ensem-
ble in many ways.

Visible added values: The new trade show concept for 
2021 is intended to make this added value even clearer 
as well as highlight the unique selling points of the PSI and 
the links to the other trade shows. In doing so, Reed takes 
up the fundamental content and design principles of the 
current concept and develops new ideas for their inter-
pretation. Specifically, this means that sustainability as the 
overriding topic should be implemented even more im-
pressively in all trade shows. The individual identity of the 
three trade shows is preserved and noticeable in three 
brand and experiential worlds, thus making synergy ef-
fects and connections more visible. Additional offers and 
new services as well as further optimised visitor guidance 
and better orientation create additional added value.

Showcasing – Making the benefits of the trade show 
perceptible: How are these goals achieved? The keyword 
here is “showcasing”. Showcasing already plays a major 
role, as we have seen above. From 2021, more content 
and themes will be showcased. Here is just a small taste 
of what attendees can expect next year: Cleverly and at-
tractively located special areas and service areas. Ele-
ments visible from afar that facilitate orientation, thus en-
suring that you always know at which trade show and on 
which area you are. This is supported by the already fa-
miliar icons that clearly mark service points and experi-
ential areas. Colours, structures and lettering as well as 
conspicuous lines on the floor also enhance orientation, 
connect or define borders – depending on how they are 
used. The recognition effect is purposefully used in all 
forms of design. If we have made you curious, keep an 
eye out for something new and special in the halls this 
year – you will recognise many of the things described 
above.   <

Alexander Ullmann 
Managing Director of uma Schreibgeräte 2100

+ + + Promotional product industry offers further  
growth potential + + + 

The PSI is still the leading promotional product trade show for Eu-
rope. Our goal is to reach national and international promotional prod-
uct distributors there and to establish and maintain customer con-
tacts. In addition to presenting new products, we focus on intensive 

discussions and provide advice to our resellers: Personal interaction 
is the basis for successful cooperation. In today’s buyer’s market with 

more and more interchangeable products, rational factors such as the 
price are playing an increasingly secondary role compared to emotional fac-

tors. Brands live from emotions and added values   that are linked to their prod-
ucts. Companies or brands use advertising to create exactly these emotions and 
stories. Decision makers like to rely on experienced suppliers and brand quali-
ty. Especially as emotions play a decisive role, I see further growth potential in 
the promotional product industry, particularly with family-owned brand companies, as uma Schrei-
bgeräte Ullmann GmbH has been for more than 70 years. However, growth will only succeed if we 
manage to stay one step ahead of the fast-moving developments and demands. We like to see our-
selves as a driver of innovation and we are also on the list of the 100 most innovative medium-sized 
companies in Germany. PSI visitors can therefore expect many new product developments and 
solutions: In 2019, we readied a number of innovations for series production and were able to gen-
erate positive accents with our new writing technology uma FlowMotion

®
, unique mirror finish en-

graving over 360 degrees, as well as with the uma LIQEO Highlighter series in the writing instru-
ment sector. Of course, we are bringing along these highlights and will also offer surprising things 
related to the topic of sustainability because all innovations focus on sustainability. Our award-win-
ning uma recycled PET PEN series made from recycled PET bottles will continue to grow. We are 

also introducing a new service pro-
gramme for our advertising consult-
ants in which we will continue to ex-
pand their support. 

Exhibitors value 
        PSI as an annual kick-off
Numerous exhibitors of brand-name products present their 
new products and best-sellers at the PSI. The PSI talked to 
exhibitors about their goals and the importance of the PSI  
as the leading European trade show of the promotional 
product industry for their companies, product highlights that 
visitors can expect at the PSI 2020, and the potential of 
brands in the promotional product business.
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14.30 - 15.00 Uhr  Von Nachhaltigkeit und Greenwashing. Soziale Verantwortung ist „in“, aber was verändert 
sich wirklich, auf welche Labels soll man setzen und was hilft’s?  
Marc Thiemo Biembacher, Executive Manager, EFFEKT a division of Textildruck Europa 
GmbH 

Panel:  What’s hot, What’s not! What’s new! Promotionkleidung im Spannungsfeld von Innovation und 
Nachhaltigkeit. 

10.30 - 11.00 Uhr  Promotionkleidung transportiert das Image einer Marke und sorgt für Wiedererkennung. Doch 
die schönste Optik nützt wenig, wenn die Kleidung unbequem ist und die Qualität nicht stimmt. 
Eine textile Materialkunde mit Blick auf Tragekomfort und Nachhaltigkeit.   
Prof. Dr.-Ing. Thomas Schneider, HTW Berlin

11.00 - 11.30 Uhr  Soziale Verantwortung, Umweltbewusstsein und Innovation im Einklang. Hochwertige Qualität, 
Produktion in Germany und die Besinnung auf traditionelle Materialien, etwa Merinowolle. Wie 
sich ein Mittelständler mit fairen Produkten zu fairen Preisen nachhaltig auf dem Textilmarkt 
positioniert.  
Lukas Weimann, P.A.C. GmbH

11.30 - 12.00 Uhr  Was wäre, wenn Promotionkleidung die Promotion überlebt?  
Manuel Krings, Co-Founder & Managing Director, Hehlerei – Bündnis für textile Delikte est. 
2017   

Panel:  Alles so schön grün hier. Wie der Grüne Knopf Klarheit in den Textil-Siegel-Dschungel bringt. 

12.00 – 13.00 Uhr  Eins für alles und Klarheit für den Käufer, heißt die Devise. Dafür steht das Siegel für nachhal-
tige und fair produzierte Kleidung.  
Anosha Wahidi, Caroline Zöller, Franziska Dormann, Marijke Mulder, Stefan Niethammer

Panel:  Digitaler Textil- und Großformatdrucker: Smarte Lösungen für das Interior Design. 

13.00 - 13.30 Uhr  Print it baby! Mit Digitaldruck können Räume inszeniert, individuell und schnell verändert 
werden. Das eröffnet eine große Vielzahl an Möglichkeiten.  
Daniela Scheidung, Product Manager Signage & Textile, EPSON DEUTSCHLAND GmbH

13.30 - 14.00 Uhr  Akustiklösungen, Rolladen, Displaylösungen. Digitale Textilprints sind wahre Multitalente. Was 
der High-End Textildruck alles kann.  
Joachim Rees, Dipl.-Ingenieur Management, Multi-Plot Europe GmbH

Panel: Interior Design all in print: Inszenierung für Decke, Wand und Boden. 

14.00 - 14.15 Uhr  Interior Design – verblüffend gedruckt. Das Making-of der Lobby des Hotels „The Station“ von 
der Designidee über die Materialauswahl und den Druck bis zur Realisation.  
Caroline Zöller, Peter Sapper 

14.15 - 14.30 Uhr  Die Schärfe macht das Raumerlebnis. Wie Sie mit der Bildagentur für hochauflösende Bilder 
Meter machen und was dabei zu beachten ist.  
Caroline Zöller, Eberhard Weible

14.30 - 15.00 Uhr  Wie inszeniert man eine Marke? Wie man mit Werbetechnik treffsicher auf den Markenkern 
einzahlt und visuell stimmig kommuniziert.  
Caroline Zöller, Sebastian Kuhnen
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Optimal trade show benefit 
         thanks to theme routes
Systematic trade show tour
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A feast for the eyes, too

The PSI GUSTO is the “place to be” when it 
comes to future culinary advertising ambas-
sadors: from sweet to spicy, there is some-
thing for every taste. New this year is the 
additional offering of GUSTO Tasting. On all 
three days of the trade show, food is pre-
sented here in a communicative atmosphere 
in 20-minute slots and made palatable in the 
truest sense of the word.

Tex sells
The adventure boulevard of the PromoTex Expo presents new  
products and trends throughout the exhibition hall. Strolling along 
textile innovations from the areas of sport, work, promotion and 
leisure is the motto. Really attractive best practices.

16_18_TRENDS_BRANDS_e.indd   1816_18_TRENDS_BRANDS_e.indd   18 02.12.19   16:5602.12.19   16:56

On 7 January, five Düsseldorf exhibition halls will open for the second 
edition of the trade show platform for advertising and selling. More than 
1,000 exhibitors will present innovative products, services and finishing 
processes from the haptic, textile and visual advertising world. The unique 
trade show trio is a platform and industry meeting place as well as a stage  
for exciting showcasing.

PSI, PromoTex Expo, viscom 2020: Three colourful worlds

Diverse, international, 
communicative

concept is. Each hall features highlights that offer visitors 
target-group-specific added value and turn the PSI and its 
two trade show sisters into special events.

Sustainable values for sustainable business

Brand loyalty, trust and stable customer relations instead 
of short-lived hypes – those who share these values will 
find many useful offers at the PSI that will particularly help 
them to progress. The PSI has been living up to these same 
values for six decades, and during that time the network 
and the trade show have been successfully bringing to-
gether business partners and promoting long-lasting con-
tacts and trustful relationships. Sustainability also mani-

fests itself therein as the overriding guiding princi-
ple, creating a subtle connection between the three 
trade shows where it reveals itself in ever new fac-
ets. In the context of PSI’s 60-year tradition, sus-
tainability is becoming increasingly important, es-
pecially at the PSI Trade Show where, among other things, 
it has become tangible in the Members Only Lounge: At 
this central point of contact for PSI members in Hall 9, a 
lot will remind one of the sector-shaping role of the PSI 
whose anniversary will also be celebrated here. A com-
munity spirit will also be brought to life at this location 
where PSI members can use exclusive services.

Showcasing for lasting experiences

Sustainability and showcasing are the major topics in the 
world of advertising and selling which are featured in all 
halls. Various demonstrations and formats which often en-
tice people to participate, make people curious, impart 
knowledge and provide new ideas and tools for a success-
ful business. The PSI has always been synonymous with 
multisensory experience, simply because of the diversity 
of its products. At the end of a walking tour of the flagship 
promotional product trade show, every distributor will not 
only have seen a lot but also felt and tried out what the 
industry has to offer, and will usually take home lots of 
product samples and patterns. The tried and tested ship-
ping service of QTRADO Logistics, which has moved to 
Hall 11D 59, will ensure that they arrive quickly in his 
company and that he has his hands free again. In order to 
ensure that you do not miss anything, we gladly invite you 
to a small tour of the trade show where we will stop at the 
most important special presentations and showcasings. 

Tasty delights for every campaign

The GUSTO Pavilion in Hall 9 is a classic at the PSI. Af-
ter all, sampling is fun and especially useful if you want to 
choose something for your customers. That is exactly the 
purpose of the GUSTO which will be upgraded this year 
with a live staged tasting event. On all three days of the 
trade show, culinary delights will be presented here for 
tasting in a communicative atmosphere. It is only a few 
steps from the PSI to the adjacent PromoTex Expo in Hall 
12 with its catwalk and rousing shows. A friendly team of 
young models professionally presents the latest collec-
tions of promotionally effective textiles. The high-quality 
choreographies are both entertaining and informative. The 
shows start four times a day, at 11.30 am, 1 pm, 3 pm and 
4.30 pm. So why not take a break and experience the thrill-
ing live feeling of the fashion world at first hand?

More knowledge for more success

If you are in the vicinity, you should continue on 
your way through the textile trade show. After all, 
there are many interesting things to be experienced 

at the Textile Campus: For example, how new clothes can 
be made from old clothes is shown in cooperation with 
companies that operate sustainably. The focus here 
is on the ideas of innovative companies to make 
production and trade fairer and more ecological. 
The Campus offers even more: the Bremen Cot-
ton Exchange, the HTW University of Applied Scienc-
es in Berlin, Bianca Seidel Consulting and the Akad-
emie für Textilveredlung will also be participating 
on the Textile Campus. Even a test laboratory of the test-
ing and certification institute Intertek awaits visitors to the 
trade show in this area. The quality assurance experts from 
Intertek perform live mechanical, physical and chemical 
textile tests and answer visitors’ questions.

Experience textile finishing live

Visitors can experience the entire process of textile fin-
ishing live in Hall 13 Stand O 39: Under the motto “Tex-
tile 4.0”, the special show “Make Your Shirt” focuses on 
mass customisation. Smake, the exclusive partner of this 
extraordinary demonstration, embroiders and prints per-
sonalised, single-piece apparel on demand. In addition, 
the innovative company has also developed soft-
ware solutions to make the finishing process scal-
able and cost-efficient. Smake uses the benefits of 
digitalisation to open the door to the future of tex-
tile finishing. A visually interesting stand within the 
viscom, which PSI distributors should not miss. The 
“viscom workshop” in the centre of Hall 13 is also inter-
esting for technically minded promotional product distrib-
utors who are looking for new business fields.

Greater benefits for everyone

As we have seen, the three trade shows continue to be in-
dependent and serve their specific target groups. Never-
theless, many of their topics are by and large closely re-
lated and in many cases are also of interest to all sectors. 
This is a great opportunity for visitors to broaden their 
perspective and search for integrated solutions for their 
customers beyond the boundaries of their own industry. 
The promotional product industry, which occupies Halls 
9, 10, 11 and part of Hall 12 with the PSI, can particular-
ly benefit from the current trade show constellation. PSI 
trade visitors have the opportunity to visit the PromoTex 
Expo and viscom with their trade show ticket without any 
restrictions and thus experience all the above-mentioned 
presentations live. Optimised hall planning this year makes 
the area of the trade show trio more compact overall, re-
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Uwe Thielsch, Head of the koziol Incentives & Promotions Team
+ + + Give-away instead of throw-away: Intelligent returnable solutions from koziol + + + 

For us, the PSI is a wonderful annual kick-off to introduce our innovations as well as new 
materials and colours to a broad public. The most important thing is classic custom-

er service as well as maintaining personal contacts with loyal partners. In addition, 
we also define quantitative targets such as new customer acquisition and project 
initiation. In addition to the Ambiente, the PSI is the trade show with the greatest 
appeal for our brand. Only here can we present the koziol brand in a high-quali-
ty environment and allow it to be felt. The koziol brand has meanwhile become 

an important player in the promotional product sector. This industry was more of 
an experimental field for us when we entered the market, but now this segment has 

become an important pillar of our company over the years – with double-digit percent-
age growth rates annually. Each promotional gift is a business card and the link of a com-

pany to the customer. Ideally, you will find a good brand paired with high utility, optimum function-
ality and utmost desirability. A branded product is usually highly valued and thus guarantees a long 
service life. This creates a special effect for the customer. Koziol stands for sustainable environ-
mentally friendly materials, sensible lifestyle products and a new colour concept, all entirely Made 
in Germany. At the PSI, we have plenty of useful and intelligent returnable solutions as well as 
many surprises. 

Harry Saffer, Managing Director of Schwan-STABILO Promotion Products
+ + + The PSI as the highlight event for presenting new products + + + 

For us, the PSI is the first important date of the year and thus the starting signal and highlight 
event for presenting new products. We look forward to discussions with our distributor part-

ners and would like to win promotional product consultants with their industry custom-
ers for brand promotional products, establish new contacts and get them excited about 
STABILO. We are happy to use the international orientation of the PSI to cultivate our 
foreign relations. In addition, the PSI is an important event for motivating our own team 

and getting them in the right frame of mind for the new year 2020. We see increasing po-
tential for the STABILO brand in the promotional product market, especially due to the cur-

rent debate on sustainability. Issues such as short delivery routes, purchasing in Europe and 
environmentally friendly materials are becoming increasingly important. The quality and value of 

branded products also play an important role. Promotional products as haptic brand ambassadors 
with a positive reminder value have a particularly sustainable advertising effect. We will be bringing 
along a lot of innovations and ideas from the areas of writing, drawing and luminous marking to the 
PSI 2020. In the ballpoint pen segment, we are bringing new colours and the sustainability of the as-
sortment is still important to us. Visitors to the STABILO stand can look forward to an exciting pro-
motion on writing and handwriting.

Yves Dähler, Head of Corporate Business, Victorinox  
+ + + Strong brands for a strong image + + +  

The PSI Trade Show has a high priority at Victorinox and therefore we invest a lot in our partici-
pation. Our goal is to welcome as many customers and partners as possible, introduce our in-

novations to them and thank them for their many years of dedication. The interaction at the 
PSI is also very important to us in order to get to know the future market requirements even 
better. Foresighted industry customers have long used strong brands to control and main-
tain their image accordingly. We are already very well positioned here with our long tradi-
tion in the promotional product sector. Studies show that promotional products always send 

a message to the sender, no matter what type of article it is. If the gift is “cheap”, anti-adver-
tising can quickly arise. That is why we live by the credo: Never give somebody something that 

does not meet your own expectations. At the PSI 2020, we will be showing for the first time how 
a pocketknife is put together. In addition, we will be offering a “cool” competition in the truest sense of 

the word. And the best thing, of course, is always what we cannot reveal – our new products! 
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14.00 - 14.30 Uhr  Alles handgemalt. Klassisches Signmaking-Handwerk für den stilvollen Vintage-Auftritt im 
Shop, Schaufenster und Co. Best Practice von einem echten Signmaker.   
Frank Chaki

Panel: Gute Zeiten für visuelle Highlights. Besonderes Material und Anwendungen für Werbetechniker. 
 
14..30 - 15.00 Uhr  Folie at its best: Material-Highlights für die Rauminszenierung und Anwendungen für smartes 

Interior Design und Werbetechnik.  
Anja Falkenberg, Leiterin Marketing & Vertrieb, ASLAN, Schwarz GmbH & Co. KG

Panel: Die Aussicht genießen! News und Aktuelles für den Werbetechniker-Alltag 

15.00 - 15.30 Uhr  Willkommen zurück. Die Wiedereinführung der Meisterpflicht für Werbetechniker ist verab-
schiedet. Was ändert sich, was ist zu beachten, was zu tun?  
Martina Gralki-Brosch, Gralki Werbung , Meisterbetrieb

15.30-16.00 Uhr   Gesunde Mitarbeiter! Krankheitstage senken, Ausgaben minimieren! So funktioniert Gesund-
heitsmanagement im Handwerksbetrieb.  
Carsten Heidt, IKK classic 

Mittwoch, 08.01.2020  

11.00 - 11.30 Uhr  Grüner Hype oder wahrer Wandel?  
Bianca Seidel, Funktion, Bianca Seidel Consulting

11.30 - 12.00 Uhr  Businesses in motion. Hear about trends that influence visual communication and learn 
how to develop your business in response.  
Frazer Chesterman, Director FM FUTURE LTD

14.30 - 15.00 Uhr  Grün rundum: Nachhaltigkeit spielt nicht nur bei Produkten, sondern auch bei deren Verpack-
ung eine Rolle. Ein Vortrag über Ganzheitlichkeit und die Rolle der Verpackung als Mehrwert. 
Uwe Melichar, Partner Packaging, FACTOR DESIGN GMBH & CO KG

15.00 - 15.30 Uhr  Besser dastehen! Wie Nachhaltigkeit die Marktposition stärken kann. Ein Best Practice 
Case mit How-to-Anleitung für das eigene Geschäft  
Ingo Moeller, Markenberater, Markencoach  

Panel:  Markenaufbau kanalübergreifend und regional: Welchen Kanal und welche Social Kommunika-
tion braucht Marke heute? 

10.30 - 11.00 Uhr  Von Insta-Stories, Facebook und Social Selling als lukrativem Verkaufskanal. Ein Social-Media 
Kurzworkshop mit Potenzial für’s Geschäft. 
Lars Woltermann, OMA 365 Eine Unit von: Reiber Marketing GmbH

11.00 - 11.30 Uhr  Heimat ist kuschelig. Wie Kolter mit viel Gefühl Lokalkolorit in die Markenkommunikation bringt. 
Christoph Seipp, Kolter GmbH

Panel: Aktuelles zum Thema Nachhaltigkeit in der Markenkommunikation 

11.30 - 12.00 Uhr  Sustainability: branding and green labelling to win consumers.  
Gary Parker, Intertek Consumer Goods GmbH

12.00 - 12.30 Uhr  Die junge Marke share spendet für jedes gekaufte Produkt nach dem 1:1-Prinzip. Im Vortrag 

erfahren Sie, welche Rolle das nachhaltige Tuben-Packaging für die social Brand spielt. Ein 
Marken Case über die Entstehung der share Handcreme-Verpackung.    
Alexandra E. Wallner, Prio Tubes GmbH

12.30 - 13.00 Uhr  Den Trend erkannt. Wie das Berliner Unternehmen Hauptstadtader mit veganen Aufklebern 
Furore macht und wer sich dafür interessiert.  
Paul Kündiger, Geschäftsführer, Hauptstadtader GmbH

Panel:  Nicht nur praktisch und funktional, sondern auch nachhaltig und stylisch. Der Stellenwert von 
ökologischer und sozialer Workwear in der Unternehmenskommunikation. 

13.00 – 13.30 Uhr  Besondere Qualität, besonders fair. Die besondere Rolle von Fairtrade-Biobaumwolle für die 
Corporate Fashion.  
Rainer Schlatmann, Bremer Baumwollbörse

13.30 - 14.00 Uhr  Was treibt Unternehmen an, fairere Wege zu gehen?  
Ingrid Elbertse, Fair Wear Foundation

14.00 - 14.30 Uhr  Ecodesign stellt Produkte, Dienstleistungen und Prozesse radikal in Frage, um sie sozial, 
ökologisch und ökonomisch nachhaltig zu gestalten. Best Practice zur Gestaltung von nachhal-
tigen Designprozessen, die Geschäfte erfolgreich und die Welt besser machen.  
Bianca Seidel, Bianca Seidel Consulting

Panel:  Natürlich, sozial, zertifiziert: Was Workwear heute neben High-Quality noch so alles leistet und 
können muss. 

14.30 - 15.00 Uhr  Warum nachhaltig zertifizierte Textilien für BRANDS FASHION zur Unternehmensphiloso-
phie gehören und wieso das bei Unternehmen extrem gut ankommt.  
Dr. Ulrich Hofmann, Brands Fashion GmbH

15.00 - 15.30 Uhr  Bio-Textilien als Standard? Mit nachhaltigen Zertifikaten zum neuen Geschäftsmodell? GOTS 
as Business case for sustainability.   
Franziska Dormann, Funktion, GOTS – Global Organic Textile Standard

15.30 - 16.00 Uhr  Kleidung, die Schutz verspricht, muss zertifiziert sein! Was bedeutet die PSA-Verordnung für 
Unternehmen, die Workwear oder Unternehmenskleidung im B2B vertreiben?   
Birgit Jussen, Dipl.-Ing. (FH) Bekleidungstechnik Öffentlich bestellte und vereidigte Sachver-
ständige, Quality Matters – Beratung für Nähtechnik & Qualität

Donnerstag, 09.01.2020   

11.00 - 11.30 Uhr  Kundenbindung zwischen Emotionen und Compliance. Was Werbeartikel mit persön-
lichem Charme leisten und wie sie Unternehmenswerte transportieren.   
Daniel Thywissen, S&P Werbeartikel GmbH

11.30 - 12.00 Uhr  Tut das weh? Werbemittel zwischen Emotionen und gesetzlichem Rahmen.  
Philipp Reusch, Rechtsanwalt, Reusch Rechtsanwaltsgesellschaft mbH

14.00 - 14.30 Uhr  Mehr als Recht und Gesetz. Das Pippi-Langstrumpf-Phänomen und die vielen Gesichter 
der Compliance.   
Dr. Kathrin J. Niewiarra, Rechtsanwältin, bleu & orange
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JETZT DREHT SICH  
DER EMSA BESTSELLER   
NOCH EINFACHER!

TRAVEL MUG

Easy Twist

emsa.com
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J
oin in instead of just looking, experience 
instead of consuming – experiential mar-
keting is in vogue. And it is proven to be 
extremely successful: Customers who get 
to know brands personally through inter-

action are the better and more loyal customers. Those 
who can try out products in an attractive environment, 
obtain information about them and actively experience a 
brand world with fun develop a deeper understanding of 
the brand and what it stands for. This creates a willingness 
to buy as well as customer loyalty. The fact that the PSI, 
PromoTex Expo and viscom again have many hands-on 
activities and live demonstrations in the programme this 
year shows how up-to-date, sound and sustainable their 

On 7 January, five Düsseldorf exhibition halls will open for the second 
edition of the trade show platform for advertising and selling. More than 
1,000 exhibitors will present innovative products, services and finishing 
processes from the haptic, textile and visual advertising world. The unique 
trade show trio is a platform and industry meeting place as well as a stage  
for exciting showcasing.

PSI, PromoTex Expo, viscom 2020: Three colourful worlds

Diverse, international, 
communicative

concept is. Each hall features highlights that offer visitors 
target-group-specific added value and turn the PSI and its 
two trade show sisters into special events.

Sustainable values for sustainable business

Brand loyalty, trust and stable customer relations instead 
of short-lived hypes – those who share these values will 
find many useful offers at the PSI that will particularly help 
them to progress. The PSI has been living up to these same 
values for six decades, and during that time the network 
and the trade show have been successfully bringing to-
gether business partners and promoting long-lasting con-
tacts and trustful relationships. Sustainability also mani-

X

fests itself therein as the overriding guiding princi-
ple, creating a subtle connection between the three 
trade shows where it reveals itself in ever new fac-
ets. In the context of PSI’s 60-year tradition, sus-
tainability is becoming increasingly important, es-
pecially at the PSI Trade Show where, among other things, 
it has become tangible in the Members Only Lounge: At 
this central point of contact for PSI members in Hall 9, a 
lot will remind one of the sector-shaping role of the PSI 
whose anniversary will also be celebrated here. A com-
munity spirit will also be brought to life at this location 
where PSI members can use exclusive services.

Showcasing for lasting experiences

Sustainability and showcasing are the major topics in the 
world of advertising and selling which are featured in all 
halls. Various demonstrations and formats which often en-
tice people to participate, make people curious, impart 
knowledge and provide new ideas and tools for a success-
ful business. The PSI has always been synonymous with 
multisensory experience, simply because of the diversity 
of its products. At the end of a walking tour of the flagship 
promotional product trade show, every distributor will not 
only have seen a lot but also felt and tried out what the 
industry has to offer, and will usually take home lots of 
product samples and patterns. The tried and tested ship-
ping service of QTRADO Logistics, which has moved to 
Hall 11D 59, will ensure that they arrive quickly in his 
company and that he has his hands free again. In order to 
ensure that you do not miss anything, we gladly invite you 
to a small tour of the trade show where we will stop at the 
most important special presentations and showcasings. 

Tasty delights for every campaign

The GUSTO Pavilion in Hall 9 is a classic at the PSI. Af-
ter all, sampling is fun and especially useful if you want to 
choose something for your customers. That is exactly the 
purpose of the GUSTO which will be upgraded this year 
with a live staged tasting event. On all three days of the 
trade show, culinary delights will be presented here for 
tasting in a communicative atmosphere. It is only a few 
steps from the PSI to the adjacent PromoTex Expo in Hall 
12 with its catwalk and rousing shows. A friendly team of 
young models professionally presents the latest collec-
tions of promotionally effective textiles. The high-quality 
choreographies are both entertaining and informative. The 
shows start four times a day, at 11.30 am, 1 pm, 3 pm and 
4.30 pm. So why not take a break and experience the thrill-
ing live feeling of the fashion world at first hand?
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Harry Saffer, Managing Director of Schwan-STABILO Promotion Products
+ + + The PSI as the highlight event for presenting new products + + + 

For us, the PSI is the first important date of the year and thus the starting signal and highlight 
event for presenting new products. We look forward to discussions with our distributor part-

ners and would like to win promotional product consultants with their industry custom-
ers for brand promotional products, establish new contacts and get them excited about 
STABILO. We are happy to use the international orientation of the PSI to cultivate our 
foreign relations. In addition, the PSI is an important event for motivating our own team 

and getting them in the right frame of mind for the new year 2020. We see increasing po-
tential for the STABILO brand in the promotional product market, especially due to the cur-

rent debate on sustainability. Issues such as short delivery routes, purchasing in Europe and 
environmentally friendly materials are becoming increasingly important. The quality and value of 

branded products also play an important role. Promotional products as haptic brand ambassadors 
with a positive reminder value have a particularly sustainable advertising effect. We will be bringing 
along a lot of innovations and ideas from the areas of writing, drawing and luminous marking to the 
PSI 2020. In the ballpoint pen segment, we are bringing new colours and the sustainability of the as-
sortment is still important to us. Visitors to the STABILO stand can look forward to an exciting pro-
motion on writing and handwriting.

Daniel Jeschonowski, Managing Director of Senator 
+ + + PSI as a lively start to the year + + +  

The PSI Trade Show traditionally marks a very busy start to the year for Senator. We meet 
almost all our customers at the leading trade show for haptic advertising in Europe and 

use the trade show to review the year as well as plan for the new year. We rely on in-
tensive expert discussions and look forward to the interaction. This year we are cele-
brating 100 years of Senator. We are proud to be a manufacturing company based in 
Germany since being founded. Our continuous innovativeness with a focus on the cur-

rent trend of bio-based writing instruments will be the two top themes at our stand. The 
increasing demand for sustainable promotional products naturally benefits us. As a man-

ufacturer and brand, we have an advantage over importers whose products have already 
emitted tons of CO2 during transportation. Therefore, we see this trend as very positive and will 

play to our strengths and develop further here: At the PSI, we are presenting another TOP design 
in bio-plastic. In the area of metal writing instruments, we are adding two new models to our prod-
uct range, as well as adding another surface to two existing writing instruments. We are also pre-
senting a new, trendy design in the area of cups. 

Oliver Leykam, Business Development Directors of Fine Writing, OEM  
and Promotional Products at STAEDTLER
+ + + Promotional products as an integral part of the marketing mix + + +   
The aim of participating at the PSI is to increase our awareness, especially in view of the 

fact that STAEDTLER offers a comprehensive product and finishing programme for 
the promotional product industry. Participating at the PSI helps us in this sense, es-

pecially in other European countries. The fact that an increasing number of brand 
manufacturers are discovering the promotional product industry has a positive in-
fluence on the image of the promotional product and its positioning as an inte-
gral part of the marketing mix. Sales through the promotional product trade also 
offer us the opportunity to promote standardised retail products to industry cus-

tomers. A visit to the STAEDTLER stand is always worthwhile. In addition to ex-
pert advice, we offer our customers the widest possible selection of writing instru-

ments and children’s items. Whether it be ballpoint pens, pencils, erasers, highlighters, re-
tractable pencils, fineliners and fountain pens for daily writing and drawing or coloured pen-
cils, felt-tip pens, chalks and modelling materials for painting and creativity. Always in 
STAEDTLER brand quality and most importantly Made in Germany. The focus is on fully 
customisable sets from our oven-hardening modelling compound FIMO

®
. Customers can 

model their company mascot, for instance, and cure it in the oven. In addition to the FIMO
®
 

sets, we will be presenting an extraordinary pencil with a sophisticated appearance, which 
can be personalised with logos and individual names. 

Sabine Kaspar, Managing Director of B2B at Ritter Sport 
+ + + The PSI as an important new trade show platform+ + + 

As the leading trade show for promotional products, the PSI is an important plat-
form to obtain an overview of the trends and innovations in the promotional prod-
uct sector and to meet business partners and potential customers. In particular, 
we will be introducing our new range of customisable products for corporate cli-
ents. Ritter Sport has been a well-known and popular chocolate brand in the B2C 
sector for more than 100 years. It stands for quality, modernity and diversity of 

varieties. As a medium-sized German family business in the third and fourth gen-
eration, we have been committed to sustainability for decades and are pioneers in 

the chocolate industry in many areas. These are all aspects that consumers, business part-
ners and customers in the promotional product industry really appreciate. Therefore, we are 
very confident about the future of the B2B business. Our stand will be typically square and 
colourful and of course we have planned special promotions.
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14.00 - 14.30 Uhr  Alles handgemalt. Klassisches Signmaking-Handwerk für den stilvollen Vintage-Auftritt im 
Shop, Schaufenster und Co. Best Practice von einem echten Signmaker.   
Frank Chaki

Panel: Gute Zeiten für visuelle Highlights. Besonderes Material und Anwendungen für Werbetechniker. 
 
14..30 - 15.00 Uhr  Folie at its best: Material-Highlights für die Rauminszenierung und Anwendungen für smartes 

Interior Design und Werbetechnik.  
Anja Falkenberg, Leiterin Marketing & Vertrieb, ASLAN, Schwarz GmbH & Co. KG

Panel: Die Aussicht genießen! News und Aktuelles für den Werbetechniker-Alltag 

15.00 - 15.30 Uhr  Willkommen zurück. Die Wiedereinführung der Meisterpflicht für Werbetechniker ist verab-
schiedet. Was ändert sich, was ist zu beachten, was zu tun?  
Martina Gralki-Brosch, Gralki Werbung , Meisterbetrieb

15.30-16.00 Uhr   Gesunde Mitarbeiter! Krankheitstage senken, Ausgaben minimieren! So funktioniert Gesund-
heitsmanagement im Handwerksbetrieb.  
Carsten Heidt, IKK classic 

Mittwoch, 08.01.2020  

11.00 - 11.30 Uhr  Grüner Hype oder wahrer Wandel?  
Bianca Seidel, Funktion, Bianca Seidel Consulting

11.30 - 12.00 Uhr  Businesses in motion. Hear about trends that influence visual communication and learn 
how to develop your business in response.  
Frazer Chesterman, Director FM FUTURE LTD

14.30 - 15.00 Uhr  Grün rundum: Nachhaltigkeit spielt nicht nur bei Produkten, sondern auch bei deren Verpack-
ung eine Rolle. Ein Vortrag über Ganzheitlichkeit und die Rolle der Verpackung als Mehrwert. 
Uwe Melichar, Partner Packaging, FACTOR DESIGN GMBH & CO KG

15.00 - 15.30 Uhr  Besser dastehen! Wie Nachhaltigkeit die Marktposition stärken kann. Ein Best Practice 
Case mit How-to-Anleitung für das eigene Geschäft  
Ingo Moeller, Markenberater, Markencoach  

Panel:  Markenaufbau kanalübergreifend und regional: Welchen Kanal und welche Social Kommunika-
tion braucht Marke heute? 

10.30 - 11.00 Uhr  Von Insta-Stories, Facebook und Social Selling als lukrativem Verkaufskanal. Ein Social-Media 
Kurzworkshop mit Potenzial für’s Geschäft. 
Lars Woltermann, OMA 365 Eine Unit von: Reiber Marketing GmbH

11.00 - 11.30 Uhr  Heimat ist kuschelig. Wie Kolter mit viel Gefühl Lokalkolorit in die Markenkommunikation bringt. 
Christoph Seipp, Kolter GmbH

Panel: Aktuelles zum Thema Nachhaltigkeit in der Markenkommunikation 

11.30 - 12.00 Uhr  Sustainability: branding and green labelling to win consumers.  
Gary Parker, Intertek Consumer Goods GmbH

12.00 - 12.30 Uhr  Die junge Marke share spendet für jedes gekaufte Produkt nach dem 1:1-Prinzip. Im Vortrag 
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sustainable
Busines�

New and
powered by

psiproductfi nder.de

The following products were already 
in the PSI Novelty Box September. 

Did you miss this? 

Then have a look online: 
www.psinoveltybox.de

Folgende Produkte waren in der 
September Ausgabe der PSI Novelty Box. 
Haben Sie diese verpasst?

Dann schauen Sie doch online 
vorbei: www.psinoveltybox.de

Samenpapier-Karte Fichte
Artikel-Nr.: 21.31970.00

https://bit.ly/2ZmYbox
PSI Nr. 41016

Heri-Rigoni GmbH – 
emotion factory 

Franz
Artikel-Nr.: 2342

https://bit.ly/2lVUIua
PSI Nr. 47707

Mister Bags GmbH

Natürliches Mineralwasser 
mit oder ohne CO2, 0,33l 

Glas-Flasche mit 
individuellem Etikett

Artikel-Nr.: G00001
https://bit.ly/32eZLWo

PSI Nr. 43838 · Husumer 
Mineralbrunnen HMB GmbH

Werbekekse – PERNICs
Artikel-Nr.: 300
https://bit.ly/2luOilq
 PSI Nr. 43753
breAd. & edible 
labels s.r.o. 

Fuse fruit fusion bottle
Artikel-Nr.: Fuse 450 ml
https://bit.ly/2lALW4l
PSI Nr. 45767

Tacx Bottle Promotions

WebCam Cover, 
Cam Cap
Artikel-Nr.: 1
https://bit.ly/2MIBuUN
PSI Nr. 45200

Feeo Poland

Fair Towel – Kollektion „Cozy“
Artikel-Nr.: FT100W, 

FT100H, FT100D, 
FT100B, FT100G
 https://bit.ly/2lVUIua

PSI Nr. 42155
L-SHOP-TEAM GmbH

LogoFrucht Apfel rot
Artikel-Nr.: 11001
https://bit.ly/32841qx
PSI Nr. 45384

logofood GmbH

Schneider Schreibgeräte – 
Mini-Stifte zum 

Zusammenstecken
Artikel-Nr.: 942094 
Link-It 4er-Stiftebox
https://bit.ly/2lPV7hx

PSI Nr. 43416 · Schneider 
Schreibgeräte GmbH

Adventskalender-
Schokoladen tafel in der 

Dekordose
Artikel-Nr.: 7318

https://bit.ly/2lvHW5r
PSI Nr. 48639

VOGEL’S Süsse-Werbe-
Ideen GmbH & Co. KG  

SICHERHEITSGURT, Gürtel tasche 
mit 2 Reißverschlussfächern 

und Ausleseschutz 
für Chipkarten

Art.-Nr.: BLB20/GY (grau), 
BLB20/DB (blau)

https://bit.ly/2NBl7cj
PSI Nr. 46311

TROIKA GERMANY GmbH

Schokotäfelchen 
„Herzlich Willkommen“

Artikel-Nr.: 41010
https://bit.ly/2HxQlgS

PSI Nr. 45384
Weinkellerei Höchst GmbH

Dear Distributors please save the date:
The next PSI Novelty Box will be available at the PSI 2020 

in the PSI Members Only Lounge in Hall 9 Stand G20.

Distributoren bitte vormerken:
Die nächste PSI Novelty Box erhalten Sie auf der PSI 2020 
in der PSI Members Only Lounge in Halle 9 Stand G20.

Anz_novBOX_190926.indd   3 26.09.19   10:05
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A
good tradition is not inconsistent with in-
novations – especially not when they are 
meaningful and in the interest of all. This 
year, the respective lectures will be exclu-
sively addressed to PSI members in the 

PSI Members Only Lounge in Hall 9 and organised 
according to specific topics depending on the days of the 
trade show. The first day of the trade show (Tuesday) is 
themed “Merchandising and Special Markets” and traces 
the history of a merchandising article from the idea to the 
finished product, how merchandising products differ from 
promotional products and where the opportunities for dis-
tributors, finishers and their customers lie. Promotional 
products, brands and dealing with the aspect of sustaina-

The transfer of theoretical knowledge in connection with best-practice 
examples has a long tradition at the PSI. In addition to the haptic world of 
experience, there will once again be a comprehensive lecture programme  
this year: for PSI members exclusively in the PSI Members Only Lounge, 
supplemented by Forum 13 in Hall 13 for all visitors to the PSI, PromoTex 
Expo and viscom.

bility will be the focus of the trade show on Wednesday. 
One of the key questions on this day will be: How can sus-
tainability strengthen the market position and corporate 
identity and give customers a secure feeling? The third 
day of the trade show is about promotional products and 
the conflicting interplay between laws and perceived per-
ception. The comprehensive offering of further education 
with practice-oriented expert input is supplemented by 
Forum 13 in Hall 13 where several panel discussions 
on key issues such as sustainability in the textile industry, 
new solutions in digital and textile printing as well as po-
tential applications in the fields of advertising technology 
and illuminated advertising will take place. All lectures are 
outlined below. 

Supporting programmes in the PSI Members Only Lounge  
(Hall 9) and Forum 13 (Hall 13)

Expert knowledge for  
       business success

www.psi-network.de PSI Journal 1/2020 PSI Journal 1/2020 www.psi-network.de
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The transfer of  theoretical knowledge in connection with best-practice 
examples has a long tradition at the PSI. In addition to the haptic world of  
experience, there will once again be a comprehensive lecture programme  
this year: for PSI members exclusively in the PSI Members Only Lounge, 
supplemented by Forum 13 in Hall 13 for all visitors to the PSI, PromoTex 
Expo and viscom.

bility will be the focus of the trade show on Wednesday. 
One of the key questions on this day will be: How can sus-
tainability strengthen the market position and corporate 
identity and give customers a secure feeling? The third 
day of the trade show is about promotional products and 
the conflicting interplay between laws and perceived per-
ception. The comprehensive offering of further education 
with practice-oriented expert input is supplemented by 
Forum 13 in Hall 13 where several panel discussions 
on key issues such as sustainability in the textile industry, 
new solutions in digital and textile printing as well as po-
tential applications in the fields of advertising technology 
and illuminated advertising will take place. All lectures are 
outlined below. 

Supporting programmes in the PSI Members Only Lounge  
(Hall 9) and Forum 13 (Hall 13)

Expert knowledge for  
       business success

The lectures exclusively reserved for  
PSI members in the PSI Members Only Lounge 
are marked in blue. The remaining events will 
take place in Forum 13 in Hall 13.  

Dienstag, 07.01.2020  

11.00 - 11.30 Uhr  Was ist eigentlich Merchandising? Wie unterscheidet sich ein Merchandising-Produkt von 
einem Werbeartikel? Wo liegen die Chancen für Händler, Veredler und deren Kunden?  
Geballter Input und Best Practice zu einem Thema mit Geschäftspotenzial. 
Lars Losse, Geschäftsführer, Textildruck Europa GmbH

11.30 - 12.00 Uhr  Merchandising: Die Entstehung eines Artikels von der ersten Idee bis zum fertigen Produkt. 
Patrick Nestler, WAY GmbH

14.00 - 14.30 Uhr  „Die Tatortdecke“ von Kolter 
Die „Kriminal“geschichte eines Merchandising-Business Case mit Line-Extension und 
gewinnbringender Lizenzkooperation  
Christoph Seipp, Kolter GmbH

14.30-15.00 Uhr  Von Anfang an geplant. Wie man schon im Design- und Beschaffungsprozess eines 
Werbeartikels die Produktsicherheit mitdenkt.  
Lutz Gathmann, Designer VDID, Sicherheitstechniker VDSI 

Panel:  Sportswear: Innovation als Treiber für Produkte von High-Tech bis nachhaltig. 

11.00 - 11.30 Uhr  DETOX: Red card for chemistry. What the textile industry can do against pollutants in textiles 
and how detoxification works.  
Selvihan Eliduzgun, Intertek Consumer Goods GmbH

11.30 - 12.00 Uhr  Sportswear-Design aus Trainingsdaten. Wie yooneeque einzigartige Kleidungsstücke mit 
künstlicher Intelligenz herstellt  
Anna Franziska Michel, CEO & Founder, yooneeque   

Panel:  Smarte Cases, smarte Textilien. Von schlauen Lösungen und Innovationen im Zeitalter der 
Digitalisierung.  

12.00 - 12.30 Uhr  Auftrag sucht Macher: Projekte realisieren im Netzwerk. Das ist Sourcebook – die digitale B2B 
Plattform für die Textilbranche.  
Lena Neumann, Project Management, Sourcebook

12.30 - 13.00 Uhr  Die smarte Light-Tech-Revolution. Ein Business-Case über Leucht-Kleidung als kundenspezi-
fische Lösung.  
Andreas Lanyi, Vice President IoT Lunative, Lunative Laboratories GmbH

Panel:  Überlegt und maßgeschneidert. Wie Konzept, Design und Handwerk nachhaltig echte Wirkung 
erzeugen. 

13.00 - 13.30 Uhr  Darf ’s ein bisschen Design sein? Wie man textile Looks und Merchandise für den wahren 
Effekt produziert.   
Marc Thiemo Biembacher, Executive Manager, EFFEKT a division of Textildruck Europa

13.30 - 14.00 Uhr  Wie der Druckdienstleister GI-PLANT das Geschäft mit Schul-Shirts und Trikots revolutioniert 
und Bewusstsein für mehr Nachhaltigkeit beim Textilkauf schafft.   
Jörn Hartmann, GI-PLANT GmbH

www.psi-network.de PSI Journal 1/2020
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Glas-Flasche mit 
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breAd. & edible 
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A good tradition is not inconsistent with in-
novations – especially not when they are 
meaningful and in the interest of all. This 
year, the respective lectures will be exclu-
sively addressed to PSI members in the 

PSI Members Only Lounge in Hall 9 and organised 
according to specific topics depending on the days of the 
trade show. The first day of the trade show (Tuesday) is 
themed “Merchandising and Special Markets” and traces 
the history of a merchandising article from the idea to the 
finished product, how merchandising products differ from 
promotional products and where the opportunities for dis-
tributors, finishers and their customers lie. Promotional 
products, brands and dealing with the aspect of sustaina-

The transfer of  theoretical knowledge in connection with best-practice 
examples has a long tradition at the PSI. In addition to the haptic world of  
experience, there will once again be a comprehensive lecture programme  
this year: for PSI members exclusively in the PSI Members Only Lounge, 
supplemented by Forum 13 in Hall 13 for all visitors to the PSI, PromoTex 
Expo and viscom.

bility will be the focus of the trade show on Wednesday. 
One of the key questions on this day will be: How can sus-
tainability strengthen the market position and corporate 
identity and give customers a secure feeling? The third 
day of the trade show is about promotional products and 
the conflicting interplay between laws and perceived per-
ception. The comprehensive offering of further education 
with practice-oriented expert input is supplemented by 
Forum 13 in Hall 13 where several panel discussions 
on key issues such as sustainability in the textile industry, 
new solutions in digital and textile printing as well as po-
tential applications in the fields of advertising technology 
and illuminated advertising will take place. All lectures are 
outlined below. 

Supporting programmes in the PSI Members Only Lounge  
(Hall 9) and Forum 13 (Hall 13)

Expert knowledge for  
       business success
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Expo and viscom.
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One of the key questions on this day will be: How can sus-
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day of the trade show is about promotional products and 
the conflicting interplay between laws and perceived per-
ception. The comprehensive offering of further education 
with practice-oriented expert input is supplemented by 
Forum 13 in Hall 13 where several panel discussions 
on key issues such as sustainability in the textile industry, 
new solutions in digital and textile printing as well as po-
tential applications in the fields of advertising technology 
and illuminated advertising will take place. All lectures are 
outlined below. 
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Expert knowledge for  
       business success

The lectures exclusively reserved for  
PSI members in the PSI Members Only Lounge 
are marked in blue. The remaining events will 
take place in Forum 13 in Hall 13.  

Dienstag, 07.01.2020  

11.00 - 11.30 Uhr  Was ist eigentlich Merchandising? Wie unterscheidet sich ein Merchandising-Produkt von 
einem Werbeartikel? Wo liegen die Chancen für Händler, Veredler und deren Kunden?  
Geballter Input und Best Practice zu einem Thema mit Geschäftspotenzial. 
Lars Losse, Geschäftsführer, Textildruck Europa GmbH

11.30 - 12.00 Uhr  Merchandising: Die Entstehung eines Artikels von der ersten Idee bis zum fertigen Produkt. 
Patrick Nestler, WAY GmbH

14.00 - 14.30 Uhr  „Die Tatortdecke“ von Kolter 
Die „Kriminal“geschichte eines Merchandising-Business Case mit Line-Extension und 
gewinnbringender Lizenzkooperation  
Christoph Seipp, Kolter GmbH

14.30-15.00 Uhr  Von Anfang an geplant. Wie man schon im Design- und Beschaffungsprozess eines 
Werbeartikels die Produktsicherheit mitdenkt.  
Lutz Gathmann, Designer VDID, Sicherheitstechniker VDSI 

Panel:  Sportswear: Innovation als Treiber für Produkte von High-Tech bis nachhaltig. 

11.00 - 11.30 Uhr  DETOX: Red card for chemistry. What the textile industry can do against pollutants in textiles 
and how detoxification works.  
Selvihan Eliduzgun, Intertek Consumer Goods GmbH

11.30 - 12.00 Uhr  Sportswear-Design aus Trainingsdaten. Wie yooneeque einzigartige Kleidungsstücke mit 
künstlicher Intelligenz herstellt  
Anna Franziska Michel, CEO & Founder, yooneeque   

Panel:  Smarte Cases, smarte Textilien. Von schlauen Lösungen und Innovationen im Zeitalter der 
Digitalisierung.  

12.00 - 12.30 Uhr  Auftrag sucht Macher: Projekte realisieren im Netzwerk. Das ist Sourcebook – die digitale B2B 
Plattform für die Textilbranche.  
Lena Neumann, Project Management, Sourcebook

12.30 - 13.00 Uhr  Die smarte Light-Tech-Revolution. Ein Business-Case über Leucht-Kleidung als kundenspezi-
fische Lösung.  
Andreas Lanyi, Vice President IoT Lunative, Lunative Laboratories GmbH

Panel:  Überlegt und maßgeschneidert. Wie Konzept, Design und Handwerk nachhaltig echte Wirkung 
erzeugen. 

13.00 - 13.30 Uhr  Darf’s ein bisschen Design sein? Wie man textile Looks und Merchandise für den wahren 
Effekt produziert.   
Marc Thiemo Biembacher, Executive Manager, EFFEKT a division of Textildruck Europa

13.30 - 14.00 Uhr  Wie der Druckdienstleister GI-PLANT das Geschäft mit Schul-Shirts und Trikots revolutioniert 
und Bewusstsein für mehr Nachhaltigkeit beim Textilkauf schafft.   
Jörn Hartmann, GI-PLANT GmbH
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NEU FÜR NOCH  
LEICHTERES  
AUFDREHEN

NEU

JETZT DREHT SICH  
DER EMSA BESTSELLER   
NOCH EINFACHER!

TRAVEL MUG

Easy Twist

emsa.com
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J oin in instead of just looking, experience 
instead of consuming – experiential mar-
keting is in vogue. And it is proven to be 
extremely successful: Customers who get 
to know brands personally through inter-

action are the better and more loyal customers. Those 
who can try out products in an attractive environment, 
obtain information about them and actively experience a 
brand world with fun develop a deeper understanding of 
the brand and what it stands for. This creates a willingness 
to buy as well as customer loyalty. The fact that the PSI, 
PromoTex Expo and viscom again have many hands-on 
activities and live demonstrations in the programme this 
year shows how up-to-date, sound and sustainable their 

On 7 January, five Düsseldorf  exhibition halls will open for the second 
edition of  the trade show platform for advertising and selling. More than 
1,000 exhibitors will present innovative products, services and finishing 
processes from the haptic, textile and visual advertising world. The unique 
trade show trio is a platform and industry meeting place as well as a stage  
for exciting showcasing.

PSI, PromoTex Expo, viscom 2020: Three colourful worlds

Diverse, international, 
communicative

concept is. Each hall features highlights that offer visitors 
target-group-specific added value and turn the PSI and its 
two trade show sisters into special events.

Sustainable values for sustainable business

Brand loyalty, trust and stable customer relations instead 
of short-lived hypes – those who share these values will 
find many useful offers at the PSI that will particularly help 
them to progress. The PSI has been living up to these same 
values for six decades, and during that time the network 
and the trade show have been successfully bringing to-
gether business partners and promoting long-lasting con-
tacts and trustful relationships. Sustainability also mani-

X

fests itself therein as the overriding guiding princi-
ple, creating a subtle connection between the three 
trade shows where it reveals itself in ever new fac-
ets. In the context of PSI’s 60-year tradition, sus-
tainability is becoming increasingly important, es-
pecially at the PSI Trade Show where, among other things, 
it has become tangible in the Members Only Lounge: At 
this central point of contact for PSI members in Hall 9, a 
lot will remind one of the sector-shaping role of the PSI 
whose anniversary will also be celebrated here. A com-
munity spirit will also be brought to life at this location 
where PSI members can use exclusive services.

Showcasing for lasting experiences

Sustainability and showcasing are the major topics in the 
world of advertising and selling which are featured in all 
halls. Various demonstrations and formats which often en-
tice people to participate, make people curious, impart 
knowledge and provide new ideas and tools for a success-
ful business. The PSI has always been synonymous with 
multisensory experience, simply because of the diversity 
of its products. At the end of a walking tour of the flagship 
promotional product trade show, every distributor will not 
only have seen a lot but also felt and tried out what the 
industry has to offer, and will usually take home lots of 
product samples and patterns. The tried and tested ship-
ping service of QTRADO Logistics, which has moved to 
Hall 11D 59, will ensure that they arrive quickly in his 
company and that he has his hands free again. In order to 
ensure that you do not miss anything, we gladly invite you 
to a small tour of the trade show where we will stop at the 
most important special presentations and showcasings. 

Tasty delights for every campaign

The GUSTO Pavilion in Hall 9 is a classic at the PSI. Af-
ter all, sampling is fun and especially useful if you want to 
choose something for your customers. That is exactly the 
purpose of the GUSTO which will be upgraded this year 
with a live staged tasting event. On all three days of the 
trade show, culinary delights will be presented here for 
tasting in a communicative atmosphere. It is only a few 
steps from the PSI to the adjacent PromoTex Expo in Hall 
12 with its catwalk and rousing shows. A friendly team of 
young models professionally presents the latest collec-
tions of promotionally effective textiles. The high-quality 
choreographies are both entertaining and informative. The 
shows start four times a day, at 11.30 am, 1 pm, 3 pm and 
4.30 pm. So why not take a break and experience the thrill-
ing live feeling of the fashion world at first hand?
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Harry Saffer, Managing Director of  Schwan-STABILO Promotion Products
+ + + The PSI as the highlight event for presenting new products + + + 

For us, the PSI is the first important date of the year and thus the starting signal and highlight 
event for presenting new products. We look forward to discussions with our distributor part-

ners and would like to win promotional product consultants with their industry custom-
ers for brand promotional products, establish new contacts and get them excited about 
STABILO. We are happy to use the international orientation of the PSI to cultivate our 
foreign relations. In addition, the PSI is an important event for motivating our own team 

and getting them in the right frame of mind for the new year 2020. We see increasing po-
tential for the STABILO brand in the promotional product market, especially due to the cur-

rent debate on sustainability. Issues such as short delivery routes, purchasing in Europe and 
environmentally friendly materials are becoming increasingly important. The quality and value of 

branded products also play an important role. Promotional products as haptic brand ambassadors 
with a positive reminder value have a particularly sustainable advertising effect. We will be bringing 
along a lot of innovations and ideas from the areas of writing, drawing and luminous marking to the 
PSI 2020. In the ballpoint pen segment, we are bringing new colours and the sustainability of the as-
sortment is still important to us. Visitors to the STABILO stand can look forward to an exciting pro-
motion on writing and handwriting.

Daniel Jeschonowski, Managing Director of  Senator 
+ + + PSI as a lively start to the year + + +  

The PSI Trade Show traditionally marks a very busy start to the year for Senator. We meet 
almost all our customers at the leading trade show for haptic advertising in Europe and 

use the trade show to review the year as well as plan for the new year. We rely on in-
tensive expert discussions and look forward to the interaction. This year we are cele-
brating 100 years of Senator. We are proud to be a manufacturing company based in 
Germany since being founded. Our continuous innovativeness with a focus on the cur-

rent trend of bio-based writing instruments will be the two top themes at our stand. The 
increasing demand for sustainable promotional products naturally benefits us. As a man-

ufacturer and brand, we have an advantage over importers whose products have already 
emitted tons of CO2 during transportation. Therefore, we see this trend as very positive and will 

play to our strengths and develop further here: At the PSI, we are presenting another TOP design 
in bio-plastic. In the area of metal writing instruments, we are adding two new models to our prod-
uct range, as well as adding another surface to two existing writing instruments. We are also pre-
senting a new, trendy design in the area of cups. 

Oliver Leykam, Business Development Directors of  Fine Writing, OEM  
and Promotional Products at STAEDTLER
+ + + Promotional products as an integral part of the marketing mix + + +   
The aim of participating at the PSI is to increase our awareness, especially in view of the 

fact that STAEDTLER offers a comprehensive product and finishing programme for 
the promotional product industry. Participating at the PSI helps us in this sense, es-

pecially in other European countries. The fact that an increasing number of brand 
manufacturers are discovering the promotional product industry has a positive in-
fluence on the image of the promotional product and its positioning as an inte-
gral part of the marketing mix. Sales through the promotional product trade also 
offer us the opportunity to promote standardised retail products to industry cus-

tomers. A visit to the STAEDTLER stand is always worthwhile. In addition to ex-
pert advice, we offer our customers the widest possible selection of writing instru-

ments and children’s items. Whether it be ballpoint pens, pencils, erasers, highlighters, re-
tractable pencils, fineliners and fountain pens for daily writing and drawing or coloured pen-
cils, felt-tip pens, chalks and modelling materials for painting and creativity. Always in 
STAEDTLER brand quality and most importantly Made in Germany. The focus is on fully 
customisable sets from our oven-hardening modelling compound FIMO®. Customers can 
model their company mascot, for instance, and cure it in the oven. In addition to the FIMO® 
sets, we will be presenting an extraordinary pencil with a sophisticated appearance, which 
can be personalised with logos and individual names. 

Sabine Kaspar, Managing Director of  B2B at Ritter Sport 
+ + + The PSI as an important new trade show platform+ + + 

As the leading trade show for promotional products, the PSI is an important plat-
form to obtain an overview of the trends and innovations in the promotional prod-
uct sector and to meet business partners and potential customers. In particular, 
we will be introducing our new range of customisable products for corporate cli-
ents. Ritter Sport has been a well-known and popular chocolate brand in the B2C 
sector for more than 100 years. It stands for quality, modernity and diversity of 

varieties. As a medium-sized German family business in the third and fourth gen-
eration, we have been committed to sustainability for decades and are pioneers in 

the chocolate industry in many areas. These are all aspects that consumers, business part-
ners and customers in the promotional product industry really appreciate. Therefore, we are 
very confident about the future of the B2B business. Our stand will be typically square and 
colourful and of course we have planned special promotions.
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14.00 - 14.30 Uhr  Alles handgemalt. Klassisches Signmaking-Handwerk für den stilvollen Vintage-Auftritt im 
Shop, Schaufenster und Co. Best Practice von einem echten Signmaker.   
Frank Chaki

Panel: Gute Zeiten für visuelle Highlights. Besonderes Material und Anwendungen für Werbetechniker. 
 
14..30 - 15.00 Uhr  Folie at its best: Material-Highlights für die Rauminszenierung und Anwendungen für smartes 

Interior Design und Werbetechnik.  
Anja Falkenberg, Leiterin Marketing & Vertrieb, ASLAN, Schwarz GmbH & Co. KG

Panel: Die Aussicht genießen! News und Aktuelles für den Werbetechniker-Alltag 

15.00 - 15.30 Uhr  Willkommen zurück. Die Wiedereinführung der Meisterpflicht für Werbetechniker ist verab-
schiedet. Was ändert sich, was ist zu beachten, was zu tun?  
Martina Gralki-Brosch, Gralki Werbung , Meisterbetrieb

15.30-16.00 Uhr   Gesunde Mitarbeiter! Krankheitstage senken, Ausgaben minimieren! So funktioniert Gesund-
heitsmanagement im Handwerksbetrieb.  
Carsten Heidt, IKK classic 

Mittwoch, 08.01.2020  

11.00 - 11.30 Uhr  Grüner Hype oder wahrer Wandel?  
Bianca Seidel, Funktion, Bianca Seidel Consulting

11.30 - 12.00 Uhr  Businesses in motion. Hear about trends that influence visual communication and learn 
how to develop your business in response.  
Frazer Chesterman, Director FM FUTURE LTD

14.30 - 15.00 Uhr  Grün rundum: Nachhaltigkeit spielt nicht nur bei Produkten, sondern auch bei deren Verpack-
ung eine Rolle. Ein Vortrag über Ganzheitlichkeit und die Rolle der Verpackung als Mehrwert. 
Uwe Melichar, Partner Packaging, FACTOR DESIGN GMBH & CO KG

15.00 - 15.30 Uhr  Besser dastehen! Wie Nachhaltigkeit die Marktposition stärken kann. Ein Best Practice 
Case mit How-to-Anleitung für das eigene Geschäft  
Ingo Moeller, Markenberater, Markencoach  

Panel:  Markenaufbau kanalübergreifend und regional: Welchen Kanal und welche Social Kommunika-
tion braucht Marke heute? 

10.30 - 11.00 Uhr  Von Insta-Stories, Facebook und Social Selling als lukrativem Verkaufskanal. Ein Social-Media 
Kurzworkshop mit Potenzial für’s Geschäft. 
Lars Woltermann, OMA 365 Eine Unit von: Reiber Marketing GmbH

11.00 - 11.30 Uhr  Heimat ist kuschelig. Wie Kolter mit viel Gefühl Lokalkolorit in die Markenkommunikation bringt. 
Christoph Seipp, Kolter GmbH

Panel: Aktuelles zum Thema Nachhaltigkeit in der Markenkommunikation 

11.30 - 12.00 Uhr  Sustainability: branding and green labelling to win consumers.  
Gary Parker, Intertek Consumer Goods GmbH

12.00 - 12.30 Uhr  Die junge Marke share spendet für jedes gekaufte Produkt nach dem 1:1-Prinzip. Im Vortrag 
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A feast for the eyes, too

The PSI GUSTO is the “place to be” when it 
comes to future culinary advertising ambas-
sadors: from sweet to spicy, there is some-
thing for every taste. New this year is the 
additional offering of GUSTO Tasting. On all 
three days of the trade show, food is pre-
sented here in a communicative atmosphere 
in 20-minute slots and made palatable in the 
truest sense of the word.

Tex sells The adventure boulevard of the PromoTex Expo presents new  
products and trends throughout the exhibition hall. Strolling along 
textile innovations from the areas of sport, work, promotion and 
leisure is the motto. Really attractive best practices.

16_18_TRENDS_BRANDS_e.indd   18 16_18_TRENDS_BRANDS_e.indd   1802.12.19   16:56 02.12.19   16:56

On 7 January, five Düsseldorf  exhibition halls will open for the second 
edition of  the trade show platform for advertising and selling. More than 
1,000 exhibitors will present innovative products, services and finishing 
processes from the haptic, textile and visual advertising world. The unique 
trade show trio is a platform and industry meeting place as well as a stage  
for exciting showcasing.

PSI, PromoTex Expo, viscom 2020: Three colourful worlds

Diverse, international, 
communicative

concept is. Each hall features highlights that offer visitors 
target-group-specific added value and turn the PSI and its 
two trade show sisters into special events.

Sustainable values for sustainable business

Brand loyalty, trust and stable customer relations instead 
of short-lived hypes – those who share these values will 
find many useful offers at the PSI that will particularly help 
them to progress. The PSI has been living up to these same 
values for six decades, and during that time the network 
and the trade show have been successfully bringing to-
gether business partners and promoting long-lasting con-
tacts and trustful relationships. Sustainability also mani-

fests itself therein as the overriding guiding princi-
ple, creating a subtle connection between the three 
trade shows where it reveals itself in ever new fac-
ets. In the context of PSI’s 60-year tradition, sus-
tainability is becoming increasingly important, es-
pecially at the PSI Trade Show where, among other things, 
it has become tangible in the Members Only Lounge: At 
this central point of contact for PSI members in Hall 9, a 
lot will remind one of the sector-shaping role of the PSI 
whose anniversary will also be celebrated here. A com-
munity spirit will also be brought to life at this location 
where PSI members can use exclusive services.

Showcasing for lasting experiences

Sustainability and showcasing are the major topics in the 
world of advertising and selling which are featured in all 
halls. Various demonstrations and formats which often en-
tice people to participate, make people curious, impart 
knowledge and provide new ideas and tools for a success-
ful business. The PSI has always been synonymous with 
multisensory experience, simply because of the diversity 
of its products. At the end of a walking tour of the flagship 
promotional product trade show, every distributor will not 
only have seen a lot but also felt and tried out what the 
industry has to offer, and will usually take home lots of 
product samples and patterns. The tried and tested ship-
ping service of QTRADO Logistics, which has moved to 
Hall 11D 59, will ensure that they arrive quickly in his 
company and that he has his hands free again. In order to 
ensure that you do not miss anything, we gladly invite you 
to a small tour of the trade show where we will stop at the 
most important special presentations and showcasings. 

Tasty delights for every campaign

The GUSTO Pavilion in Hall 9 is a classic at the PSI. Af-
ter all, sampling is fun and especially useful if you want to 
choose something for your customers. That is exactly the 
purpose of the GUSTO which will be upgraded this year 
with a live staged tasting event. On all three days of the 
trade show, culinary delights will be presented here for 
tasting in a communicative atmosphere. It is only a few 
steps from the PSI to the adjacent PromoTex Expo in Hall 
12 with its catwalk and rousing shows. A friendly team of 
young models professionally presents the latest collec-
tions of promotionally effective textiles. The high-quality 
choreographies are both entertaining and informative. The 
shows start four times a day, at 11.30 am, 1 pm, 3 pm and 
4.30 pm. So why not take a break and experience the thrill-
ing live feeling of the fashion world at first hand?

More knowledge for more success

If you are in the vicinity, you should continue on 
your way through the textile trade show. After all, 
there are many interesting things to be experienced 

at the Textile Campus: For example, how new clothes can 
be made from old clothes is shown in cooperation with 
companies that operate sustainably. The focus here 
is on the ideas of innovative companies to make 
production and trade fairer and more ecological. 
The Campus offers even more: the Bremen Cot-
ton Exchange, the HTW University of Applied Scienc-
es in Berlin, Bianca Seidel Consulting and the Akad-
emie für Textilveredlung will also be participating 
on the Textile Campus. Even a test laboratory of the test-
ing and certification institute Intertek awaits visitors to the 
trade show in this area. The quality assurance experts from 
Intertek perform live mechanical, physical and chemical 
textile tests and answer visitors’ questions.

Experience textile finishing live

Visitors can experience the entire process of textile fin-
ishing live in Hall 13 Stand O 39: Under the motto “Tex-
tile 4.0”, the special show “Make Your Shirt” focuses on 
mass customisation. Smake, the exclusive partner of this 
extraordinary demonstration, embroiders and prints per-
sonalised, single-piece apparel on demand. In addition, 
the innovative company has also developed soft-
ware solutions to make the finishing process scal-
able and cost-efficient. Smake uses the benefits of 
digitalisation to open the door to the future of tex-
tile finishing. A visually interesting stand within the 
viscom, which PSI distributors should not miss. The 
“viscom workshop” in the centre of Hall 13 is also inter-
esting for technically minded promotional product distrib-
utors who are looking for new business fields.

Greater benefits for everyone

As we have seen, the three trade shows continue to be in-
dependent and serve their specific target groups. Never-
theless, many of their topics are by and large closely re-
lated and in many cases are also of interest to all sectors. 
This is a great opportunity for visitors to broaden their 
perspective and search for integrated solutions for their 
customers beyond the boundaries of their own industry. 
The promotional product industry, which occupies Halls 
9, 10, 11 and part of Hall 12 with the PSI, can particular-
ly benefit from the current trade show constellation. PSI 
trade visitors have the opportunity to visit the PromoTex 
Expo and viscom with their trade show ticket without any 
restrictions and thus experience all the above-mentioned 
presentations live. Optimised hall planning this year makes 
the area of the trade show trio more compact overall, re-
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Uwe Thielsch, Head of  the koziol Incentives & Promotions Team
+ + + Give-away instead of throw-away: Intelligent returnable solutions from koziol + + + 

For us, the PSI is a wonderful annual kick-off to introduce our innovations as well as new 
materials and colours to a broad public. The most important thing is classic custom-

er service as well as maintaining personal contacts with loyal partners. In addition, 
we also define quantitative targets such as new customer acquisition and project 
initiation. In addition to the Ambiente, the PSI is the trade show with the greatest 
appeal for our brand. Only here can we present the koziol brand in a high-quali-
ty environment and allow it to be felt. The koziol brand has meanwhile become 

an important player in the promotional product sector. This industry was more of 
an experimental field for us when we entered the market, but now this segment has 

become an important pillar of our company over the years – with double-digit percent-
age growth rates annually. Each promotional gift is a business card and the link of a com-

pany to the customer. Ideally, you will find a good brand paired with high utility, optimum function-
ality and utmost desirability. A branded product is usually highly valued and thus guarantees a long 
service life. This creates a special effect for the customer. Koziol stands for sustainable environ-
mentally friendly materials, sensible lifestyle products and a new colour concept, all entirely Made 
in Germany. At the PSI, we have plenty of useful and intelligent returnable solutions as well as 
many surprises. 

Harry Saffer, Managing Director of  Schwan-STABILO Promotion Products
+ + + The PSI as the highlight event for presenting new products + + + 

For us, the PSI is the first important date of the year and thus the starting signal and highlight 
event for presenting new products. We look forward to discussions with our distributor part-

ners and would like to win promotional product consultants with their industry custom-
ers for brand promotional products, establish new contacts and get them excited about 
STABILO. We are happy to use the international orientation of the PSI to cultivate our 
foreign relations. In addition, the PSI is an important event for motivating our own team 

and getting them in the right frame of mind for the new year 2020. We see increasing po-
tential for the STABILO brand in the promotional product market, especially due to the cur-

rent debate on sustainability. Issues such as short delivery routes, purchasing in Europe and 
environmentally friendly materials are becoming increasingly important. The quality and value of 

branded products also play an important role. Promotional products as haptic brand ambassadors 
with a positive reminder value have a particularly sustainable advertising effect. We will be bringing 
along a lot of innovations and ideas from the areas of writing, drawing and luminous marking to the 
PSI 2020. In the ballpoint pen segment, we are bringing new colours and the sustainability of the as-
sortment is still important to us. Visitors to the STABILO stand can look forward to an exciting pro-
motion on writing and handwriting.

Yves Dähler, Head of  Corporate Business, Victorinox  
+ + + Strong brands for a strong image + + +  

The PSI Trade Show has a high priority at Victorinox and therefore we invest a lot in our partici-
pation. Our goal is to welcome as many customers and partners as possible, introduce our in-

novations to them and thank them for their many years of dedication. The interaction at the 
PSI is also very important to us in order to get to know the future market requirements even 
better. Foresighted industry customers have long used strong brands to control and main-
tain their image accordingly. We are already very well positioned here with our long tradi-
tion in the promotional product sector. Studies show that promotional products always send 

a message to the sender, no matter what type of article it is. If the gift is “cheap”, anti-adver-
tising can quickly arise. That is why we live by the credo: Never give somebody something that 

does not meet your own expectations. At the PSI 2020, we will be showing for the first time how 
a pocketknife is put together. In addition, we will be offering a “cool” competition in the truest sense of 

the word. And the best thing, of course, is always what we cannot reveal – our new products! 
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14.00 - 14.30 Uhr  Alles handgemalt. Klassisches Signmaking-Handwerk für den stilvollen Vintage-Auftritt im 
Shop, Schaufenster und Co. Best Practice von einem echten Signmaker.   
Frank Chaki

Panel: Gute Zeiten für visuelle Highlights. Besonderes Material und Anwendungen für Werbetechniker. 
 
14..30 - 15.00 Uhr  Folie at its best: Material-Highlights für die Rauminszenierung und Anwendungen für smartes 

Interior Design und Werbetechnik.  
Anja Falkenberg, Leiterin Marketing & Vertrieb, ASLAN, Schwarz GmbH & Co. KG

Panel: Die Aussicht genießen! News und Aktuelles für den Werbetechniker-Alltag 

15.00 - 15.30 Uhr  Willkommen zurück. Die Wiedereinführung der Meisterpflicht für Werbetechniker ist verab-
schiedet. Was ändert sich, was ist zu beachten, was zu tun?  
Martina Gralki-Brosch, Gralki Werbung , Meisterbetrieb

15.30-16.00 Uhr   Gesunde Mitarbeiter! Krankheitstage senken, Ausgaben minimieren! So funktioniert Gesund-
heitsmanagement im Handwerksbetrieb.  
Carsten Heidt, IKK classic 

Mittwoch, 08.01.2020  

11.00 - 11.30 Uhr  Grüner Hype oder wahrer Wandel?  
Bianca Seidel, Funktion, Bianca Seidel Consulting

11.30 - 12.00 Uhr  Businesses in motion. Hear about trends that influence visual communication and learn 
how to develop your business in response.  
Frazer Chesterman, Director FM FUTURE LTD

14.30 - 15.00 Uhr  Grün rundum: Nachhaltigkeit spielt nicht nur bei Produkten, sondern auch bei deren Verpack-
ung eine Rolle. Ein Vortrag über Ganzheitlichkeit und die Rolle der Verpackung als Mehrwert. 
Uwe Melichar, Partner Packaging, FACTOR DESIGN GMBH & CO KG

15.00 - 15.30 Uhr  Besser dastehen! Wie Nachhaltigkeit die Marktposition stärken kann. Ein Best Practice 
Case mit How-to-Anleitung für das eigene Geschäft  
Ingo Moeller, Markenberater, Markencoach  

Panel:  Markenaufbau kanalübergreifend und regional: Welchen Kanal und welche Social Kommunika-
tion braucht Marke heute? 

10.30 - 11.00 Uhr  Von Insta-Stories, Facebook und Social Selling als lukrativem Verkaufskanal. Ein Social-Media 
Kurzworkshop mit Potenzial für’s Geschäft. 
Lars Woltermann, OMA 365 Eine Unit von: Reiber Marketing GmbH

11.00 - 11.30 Uhr  Heimat ist kuschelig. Wie Kolter mit viel Gefühl Lokalkolorit in die Markenkommunikation bringt. 
Christoph Seipp, Kolter GmbH

Panel: Aktuelles zum Thema Nachhaltigkeit in der Markenkommunikation 

11.30 - 12.00 Uhr  Sustainability: branding and green labelling to win consumers.  
Gary Parker, Intertek Consumer Goods GmbH

12.00 - 12.30 Uhr  Die junge Marke share spendet für jedes gekaufte Produkt nach dem 1:1-Prinzip. Im Vortrag 

erfahren Sie, welche Rolle das nachhaltige Tuben-Packaging für die social Brand spielt. Ein 
Marken Case über die Entstehung der share Handcreme-Verpackung.    
Alexandra E. Wallner, Prio Tubes GmbH

12.30 - 13.00 Uhr  Den Trend erkannt. Wie das Berliner Unternehmen Hauptstadtader mit veganen Aufklebern 
Furore macht und wer sich dafür interessiert.  
Paul Kündiger, Geschäftsführer, Hauptstadtader GmbH

Panel:  Nicht nur praktisch und funktional, sondern auch nachhaltig und stylisch. Der Stellenwert von 
ökologischer und sozialer Workwear in der Unternehmenskommunikation. 

13.00 – 13.30 Uhr  Besondere Qualität, besonders fair. Die besondere Rolle von Fairtrade-Biobaumwolle für die 
Corporate Fashion.  
Rainer Schlatmann, Bremer Baumwollbörse

13.30 - 14.00 Uhr  Was treibt Unternehmen an, fairere Wege zu gehen?  
Ingrid Elbertse, Fair Wear Foundation

14.00 - 14.30 Uhr  Ecodesign stellt Produkte, Dienstleistungen und Prozesse radikal in Frage, um sie sozial, 
ökologisch und ökonomisch nachhaltig zu gestalten. Best Practice zur Gestaltung von nachhal-
tigen Designprozessen, die Geschäfte erfolgreich und die Welt besser machen.  
Bianca Seidel, Bianca Seidel Consulting

Panel:  Natürlich, sozial, zertifiziert: Was Workwear heute neben High-Quality noch so alles leistet und 
können muss. 

14.30 - 15.00 Uhr  Warum nachhaltig zertifizierte Textilien für BRANDS FASHION zur Unternehmensphiloso-
phie gehören und wieso das bei Unternehmen extrem gut ankommt.  
Dr. Ulrich Hofmann, Brands Fashion GmbH

15.00 - 15.30 Uhr  Bio-Textilien als Standard? Mit nachhaltigen Zertifikaten zum neuen Geschäftsmodell? GOTS 
as Business case for sustainability.   
Franziska Dormann, Funktion, GOTS – Global Organic Textile Standard

15.30 - 16.00 Uhr  Kleidung, die Schutz verspricht, muss zertifiziert sein! Was bedeutet die PSA-Verordnung für 
Unternehmen, die Workwear oder Unternehmenskleidung im B2B vertreiben?   
Birgit Jussen, Dipl.-Ing. (FH) Bekleidungstechnik Öffentlich bestellte und vereidigte Sachver-
ständige, Quality Matters – Beratung für Nähtechnik & Qualität

Donnerstag, 09.01.2020   

11.00 - 11.30 Uhr  Kundenbindung zwischen Emotionen und Compliance. Was Werbeartikel mit persön-
lichem Charme leisten und wie sie Unternehmenswerte transportieren.   
Daniel Thywissen, S&P Werbeartikel GmbH

11.30 - 12.00 Uhr  Tut das weh? Werbemittel zwischen Emotionen und gesetzlichem Rahmen.  
Philipp Reusch, Rechtsanwalt, Reusch Rechtsanwaltsgesellschaft mbH

14.00 - 14.30 Uhr  Mehr als Recht und Gesetz. Das Pippi-Langstrumpf-Phänomen und die vielen Gesichter 
der Compliance.   
Dr. Kathrin J. Niewiarra, Rechtsanwältin, bleu & orange
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CORAL frozen SI
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0-0177 SI   

CORAL frozen
0-0177 TF   

The new 
uma catalogue  

arrived!
Order now

www.uma-pen.com

www.uma-pen.com

UNIQUE COLOURFUL:
THE NEW  CORAL 
Please order your free sample.
s.bachlmayr@uma-pen.com
Code: PSI-2-20-Coral

CORAL
0-0177 

PLEASE VISIT US
on PSI 2020

in Hall 12, Stand B34
and discover more

 new              products.

duces walking distances and makes it easier for visitors 
to commute between the trade shows. This is particular-
ly convenient in the transition from the PSI to the Pro-
moTex Expo which are directly adjacent to each other in 
Hall 12. The viscom has its new home in Hall 13. Two 
passages create a direct connection from here to the neigh-
bouring trade shows and thus ensure an optimal influx of 
visitors. The trade show for visual communication can 
also be reached directly via the East and North-East en-
trances.    <

Outlook: Trade show concept 2021

Optimisation, orientation, 
showcasing
In the past, the concept of the PSI Trade Show has been 
regularly adapted to the requirements of the industry and 
the market. Steeped in tradition, the event has been inte-
grated as by far the largest trade show in the relatively new 
trade show platform for advertising and selling for the sec-
ond year now. An even wider range of products, services, 
presentations and promotions, but also an expanded sup-
porting programme and deeper insights into neighbour-
ing industries – PSI visitors benefit from the new ensem-
ble in many ways.

Visible added values: The new trade show concept for 
2021 is intended to make this added value even clearer 
as well as highlight the unique selling points of the PSI and 
the links to the other trade shows. In doing so, Reed takes 
up the fundamental content and design principles of the 
current concept and develops new ideas for their inter-
pretation. Specifically, this means that sustainability as the 
overriding topic should be implemented even more im-
pressively in all trade shows. The individual identity of the 
three trade shows is preserved and noticeable in three 
brand and experiential worlds, thus making synergy ef-
fects and connections more visible. Additional offers and 
new services as well as further optimised visitor guidance 
and better orientation create additional added value.

Showcasing – Making the benefits of the trade show 
perceptible: How are these goals achieved? The keyword 
here is “showcasing”. Showcasing already plays a major 
role, as we have seen above. From 2021, more content 
and themes will be showcased. Here is just a small taste 
of what attendees can expect next year: Cleverly and at-
tractively located special areas and service areas. Ele-
ments visible from afar that facilitate orientation, thus en-
suring that you always know at which trade show and on 
which area you are. This is supported by the already fa-
miliar icons that clearly mark service points and experi-
ential areas. Colours, structures and lettering as well as 
conspicuous lines on the floor also enhance orientation, 
connect or define borders – depending on how they are 
used. The recognition effect is purposefully used in all 
forms of design. If we have made you curious, keep an 
eye out for something new and special in the halls this 
year – you will recognise many of the things described 
above.   <

German Development 
Minister Dr. Gerd Müller  
is patron of  PromoTex 
Expo 2020
The PromoTex Expo 2020 can look 

forward to a patron for the first time. German 
Development Minister Dr. Gerd Müller, whose 
Ministry of Economic Cooperation and Develop-
ment (BMZ) is the holder of the “Green Button” 
government seal for socially and ecologically 
produced textiles, has gladly accepted this role. In 
this context, he emphasised the importance of 
sustainability in the textile industry. In his welcom-
ing speech he wrote: “Three quarters of Germans 
attach importance to sustainable fashion. They 
justifiably want to know how their clothes are 
made. This message has also reached the textile 
manufacturers: According to a survey by the trade 
journal Textilwirtschaft, sustainability is ‘the most 
pressing project of our time’ for 78 percent. That is 
why I am pleased that PromoTex Expo is focusing 
on Sustainability 2020. A specially marked ‘green 
route’ allows visitors to find out about sustainability 
and visit sustainable exhibitors. The sustainability 
pioneers also demonstrate that fair is chic – and 
does not have to be expensive!”

German Development 
Minister

Dr. Gerd Müller 

Exhibitors value 
        PSI as an annual kick-off
Numerous exhibitors of  brand-name products present their 
new products and best-sellers at the PSI. The PSI talked to 
exhibitors about their goals and the importance of  the PSI  
as the leading European trade show of  the promotional 
product industry for their companies, product highlights that 
visitors can expect at the PSI 2020, and the potential of  
brands in the promotional product business.
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Outlook: Trade show concept 2021

Optimisation, orientation, 
showcasing
In the past, the concept of the PSI Trade Show has been 
regularly adapted to the requirements of the industry and 
the market. Steeped in tradition, the event has been inte-
grated as by far the largest trade show in the relatively new 
trade show platform for advertising and selling for the sec-
ond year now. An even wider range of products, services, 
presentations and promotions, but also an expanded sup-
porting programme and deeper insights into neighbour-
ing industries – PSI visitors benefit from the new ensem-
ble in many ways.

Visible added values: The new trade show concept for 
2021 is intended to make this added value even clearer 
as well as highlight the unique selling points of the PSI and 
the links to the other trade shows. In doing so, Reed takes 
up the fundamental content and design principles of the 
current concept and develops new ideas for their inter-
pretation. Specifically, this means that sustainability as the 
overriding topic should be implemented even more im-
pressively in all trade shows. The individual identity of the 
three trade shows is preserved and noticeable in three 
brand and experiential worlds, thus making synergy ef-
fects and connections more visible. Additional offers and 
new services as well as further optimised visitor guidance 
and better orientation create additional added value.

Showcasing – Making the benefits of the trade show 
perceptible: How are these goals achieved? The keyword 
here is “showcasing”. Showcasing already plays a major 
role, as we have seen above. From 2021, more content 
and themes will be showcased. Here is just a small taste 
of what attendees can expect next year: Cleverly and at-
tractively located special areas and service areas. Ele-
ments visible from afar that facilitate orientation, thus en-
suring that you always know at which trade show and on 
which area you are. This is supported by the already fa-
miliar icons that clearly mark service points and experi-
ential areas. Colours, structures and lettering as well as 
conspicuous lines on the floor also enhance orientation, 
connect or define borders – depending on how they are 
used. The recognition effect is purposefully used in all 
forms of design. If we have made you curious, keep an 
eye out for something new and special in the halls this 
year – you will recognise many of the things described 
above.   <

Alexander Ullmann 
Managing Director of  uma Schreibgeräte 2100

+ + + Promotional product industry offers further  
growth potential + + + 

The PSI is still the leading promotional product trade show for Eu-
rope. Our goal is to reach national and international promotional prod-
uct distributors there and to establish and maintain customer con-
tacts. In addition to presenting new products, we focus on intensive 

discussions and provide advice to our resellers: Personal interaction 
is the basis for successful cooperation. In today’s buyer’s market with 

more and more interchangeable products, rational factors such as the 
price are playing an increasingly secondary role compared to emotional fac-

tors. Brands live from emotions and added values   that are linked to their prod-
ucts. Companies or brands use advertising to create exactly these emotions and 
stories. Decision makers like to rely on experienced suppliers and brand quali-
ty. Especially as emotions play a decisive role, I see further growth potential in 
the promotional product industry, particularly with family-owned brand companies, as uma Schrei-
bgeräte Ullmann GmbH has been for more than 70 years. However, growth will only succeed if we 
manage to stay one step ahead of the fast-moving developments and demands. We like to see our-
selves as a driver of innovation and we are also on the list of the 100 most innovative medium-sized 
companies in Germany. PSI visitors can therefore expect many new product developments and 
solutions: In 2019, we readied a number of innovations for series production and were able to gen-
erate positive accents with our new writing technology uma FlowMotion®, unique mirror finish en-
graving over 360 degrees, as well as with the uma LIQEO Highlighter series in the writing instru-
ment sector. Of course, we are bringing along these highlights and will also offer surprising things 
related to the topic of sustainability because all innovations focus on sustainability. Our award-win-
ning uma recycled PET PEN series made from recycled PET bottles will continue to grow. We are 

also introducing a new service pro-
gramme for our advertising consult-
ants in which we will continue to ex-
pand their support. 

Exhibitors value 
        PSI as an annual kick-off
Numerous exhibitors of  brand-name products present their 
new products and best-sellers at the PSI. The PSI talked to 
exhibitors about their goals and the importance of  the PSI  
as the leading European trade show of  the promotional 
product industry for their companies, product highlights that 
visitors can expect at the PSI 2020, and the potential of  
brands in the promotional product business.
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14.30 - 15.00 Uhr  Von Nachhaltigkeit und Greenwashing. Soziale Verantwortung ist „in“, aber was verändert 
sich wirklich, auf welche Labels soll man setzen und was hilft’s?  
Marc Thiemo Biembacher, Executive Manager, EFFEKT a division of Textildruck Europa 
GmbH 

Panel:  What’s hot, What’s not! What’s new! Promotionkleidung im Spannungsfeld von Innovation und 
Nachhaltigkeit. 

10.30 - 11.00 Uhr  Promotionkleidung transportiert das Image einer Marke und sorgt für Wiedererkennung. Doch 
die schönste Optik nützt wenig, wenn die Kleidung unbequem ist und die Qualität nicht stimmt. 
Eine textile Materialkunde mit Blick auf Tragekomfort und Nachhaltigkeit.   
Prof. Dr.-Ing. Thomas Schneider, HTW Berlin

11.00 - 11.30 Uhr  Soziale Verantwortung, Umweltbewusstsein und Innovation im Einklang. Hochwertige Qualität, 
Produktion in Germany und die Besinnung auf traditionelle Materialien, etwa Merinowolle. Wie 
sich ein Mittelständler mit fairen Produkten zu fairen Preisen nachhaltig auf dem Textilmarkt 
positioniert.  
Lukas Weimann, P.A.C. GmbH

11.30 - 12.00 Uhr  Was wäre, wenn Promotionkleidung die Promotion überlebt?  
Manuel Krings, Co-Founder & Managing Director, Hehlerei – Bündnis für textile Delikte est. 
2017   

Panel:  Alles so schön grün hier. Wie der Grüne Knopf Klarheit in den Textil-Siegel-Dschungel bringt. 

12.00 – 13.00 Uhr  Eins für alles und Klarheit für den Käufer, heißt die Devise. Dafür steht das Siegel für nachhal-
tige und fair produzierte Kleidung.  
Anosha Wahidi, Caroline Zöller, Franziska Dormann, Marijke Mulder, Stefan Niethammer

Panel:  Digitaler Textil- und Großformatdrucker: Smarte Lösungen für das Interior Design. 

13.00 - 13.30 Uhr  Print it baby! Mit Digitaldruck können Räume inszeniert, individuell und schnell verändert 
werden. Das eröffnet eine große Vielzahl an Möglichkeiten.  
Daniela Scheidung, Product Manager Signage & Textile, EPSON DEUTSCHLAND GmbH

13.30 - 14.00 Uhr  Akustiklösungen, Rolladen, Displaylösungen. Digitale Textilprints sind wahre Multitalente. Was 
der High-End Textildruck alles kann.  
Joachim Rees, Dipl.-Ingenieur Management, Multi-Plot Europe GmbH

Panel: Interior Design all in print: Inszenierung für Decke, Wand und Boden. 

14.00 - 14.15 Uhr  Interior Design – verblüffend gedruckt. Das Making-of der Lobby des Hotels „The Station“ von 
der Designidee über die Materialauswahl und den Druck bis zur Realisation.  
Caroline Zöller, Peter Sapper 

14.15 - 14.30 Uhr  Die Schärfe macht das Raumerlebnis. Wie Sie mit der Bildagentur für hochauflösende Bilder 
Meter machen und was dabei zu beachten ist.  
Caroline Zöller, Eberhard Weible

14.30 - 15.00 Uhr  Wie inszeniert man eine Marke? Wie man mit Werbetechnik treffsicher auf den Markenkern 
einzahlt und visuell stimmig kommuniziert.  
Caroline Zöller, Sebastian Kuhnen
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The new 
uma catalogue  

arrived!
Order now

www.uma-pen.com

www.uma-pen.com

UNIQUE COLOURFUL:
THE NEW  CORAL 
Please order your free sample.
s.bachlmayr@uma-pen.com
Code: PSI-2-20-Coral

CORAL
0-0177 

PLEASE VISIT US
on PSI 2020

in Hall 12, Stand B34
and discover more

 new              products.

duces walking distances and makes it easier for visitors 
to commute between the trade shows. This is particular-
ly convenient in the transition from the PSI to the Pro-
moTex Expo which are directly adjacent to each other in 
Hall 12. The viscom has its new home in Hall 13. Two 
passages create a direct connection from here to the neigh-
bouring trade shows and thus ensure an optimal influx of 
visitors. The trade show for visual communication can 
also be reached directly via the East and North-East en-
trances.    <

Outlook: Trade show concept 2021

Optimisation, orientation, 
showcasing
In the past, the concept of the PSI Trade Show has been 
regularly adapted to the requirements of the industry and 
the market. Steeped in tradition, the event has been inte-
grated as by far the largest trade show in the relatively new 
trade show platform for advertising and selling for the sec-
ond year now. An even wider range of products, services, 
presentations and promotions, but also an expanded sup-
porting programme and deeper insights into neighbour-
ing industries – PSI visitors benefit from the new ensem-
ble in many ways.

Visible added values: The new trade show concept for 
2021 is intended to make this added value even clearer 
as well as highlight the unique selling points of the PSI and 
the links to the other trade shows. In doing so, Reed takes 
up the fundamental content and design principles of the 
current concept and develops new ideas for their inter-
pretation. Specifically, this means that sustainability as the 
overriding topic should be implemented even more im-
pressively in all trade shows. The individual identity of the 
three trade shows is preserved and noticeable in three 
brand and experiential worlds, thus making synergy ef-
fects and connections more visible. Additional offers and 
new services as well as further optimised visitor guidance 
and better orientation create additional added value.

Showcasing – Making the benefits of the trade show 
perceptible: How are these goals achieved? The keyword 
here is “showcasing”. Showcasing already plays a major 
role, as we have seen above. From 2021, more content 
and themes will be showcased. Here is just a small taste 
of what attendees can expect next year: Cleverly and at-
tractively located special areas and service areas. Ele-
ments visible from afar that facilitate orientation, thus en-
suring that you always know at which trade show and on 
which area you are. This is supported by the already fa-
miliar icons that clearly mark service points and experi-
ential areas. Colours, structures and lettering as well as 
conspicuous lines on the floor also enhance orientation, 
connect or define borders – depending on how they are 
used. The recognition effect is purposefully used in all 
forms of design. If we have made you curious, keep an 
eye out for something new and special in the halls this 
year – you will recognise many of the things described 
above.   <

German Development 
Minister Dr. Gerd Müller  
is patron of  PromoTex 
Expo 2020
The PromoTex Expo 2020 can look 

forward to a patron for the first time. German 
Development Minister Dr. Gerd Müller, whose 
Ministry of Economic Cooperation and Develop-
ment (BMZ) is the holder of the “Green Button” 
government seal for socially and ecologically 
produced textiles, has gladly accepted this role. In 
this context, he emphasised the importance of 
sustainability in the textile industry. In his welcom-
ing speech he wrote: “Three quarters of Germans 
attach importance to sustainable fashion. They 
justifiably want to know how their clothes are 
made. This message has also reached the textile 
manufacturers: According to a survey by the trade 
journal Textilwirtschaft, sustainability is ‘the most 
pressing project of our time’ for 78 percent. That is 
why I am pleased that PromoTex Expo is focusing 
on Sustainability 2020. A specially marked ‘green 
route’ allows visitors to find out about sustainability 
and visit sustainable exhibitors. The sustainability 
pioneers also demonstrate that fair is chic – and 
does not have to be expensive!”

German Development 
Minister

Dr. Gerd Müller 

Exhibitors value 
        PSI as an annual kick-off
Numerous exhibitors of  brand-name products present their 
new products and best-sellers at the PSI. The PSI talked to 
exhibitors about their goals and the importance of  the PSI  
as the leading European trade show of  the promotional 
product industry for their companies, product highlights that 
visitors can expect at the PSI 2020, and the potential of  
brands in the promotional product business.
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Outlook: Trade show concept 2021

Optimisation, orientation, 
showcasing
In the past, the concept of the PSI Trade Show has been 
regularly adapted to the requirements of the industry and 
the market. Steeped in tradition, the event has been inte-
grated as by far the largest trade show in the relatively new 
trade show platform for advertising and selling for the sec-
ond year now. An even wider range of products, services, 
presentations and promotions, but also an expanded sup-
porting programme and deeper insights into neighbour-
ing industries – PSI visitors benefit from the new ensem-
ble in many ways.

Visible added values: The new trade show concept for 
2021 is intended to make this added value even clearer 
as well as highlight the unique selling points of the PSI and 
the links to the other trade shows. In doing so, Reed takes 
up the fundamental content and design principles of the 
current concept and develops new ideas for their inter-
pretation. Specifically, this means that sustainability as the 
overriding topic should be implemented even more im-
pressively in all trade shows. The individual identity of the 
three trade shows is preserved and noticeable in three 
brand and experiential worlds, thus making synergy ef-
fects and connections more visible. Additional offers and 
new services as well as further optimised visitor guidance 
and better orientation create additional added value.

Showcasing – Making the benefits of the trade show 
perceptible: How are these goals achieved? The keyword 
here is “showcasing”. Showcasing already plays a major 
role, as we have seen above. From 2021, more content 
and themes will be showcased. Here is just a small taste 
of what attendees can expect next year: Cleverly and at-
tractively located special areas and service areas. Ele-
ments visible from afar that facilitate orientation, thus en-
suring that you always know at which trade show and on 
which area you are. This is supported by the already fa-
miliar icons that clearly mark service points and experi-
ential areas. Colours, structures and lettering as well as 
conspicuous lines on the floor also enhance orientation, 
connect or define borders – depending on how they are 
used. The recognition effect is purposefully used in all 
forms of design. If we have made you curious, keep an 
eye out for something new and special in the halls this 
year – you will recognise many of the things described 
above.   <

Alexander Ullmann 
Managing Director of  uma Schreibgeräte 2100

+ + + Promotional product industry offers further  
growth potential + + + 

The PSI is still the leading promotional product trade show for Eu-
rope. Our goal is to reach national and international promotional prod-
uct distributors there and to establish and maintain customer con-
tacts. In addition to presenting new products, we focus on intensive 

discussions and provide advice to our resellers: Personal interaction 
is the basis for successful cooperation. In today’s buyer’s market with 

more and more interchangeable products, rational factors such as the 
price are playing an increasingly secondary role compared to emotional fac-

tors. Brands live from emotions and added values   that are linked to their prod-
ucts. Companies or brands use advertising to create exactly these emotions and 
stories. Decision makers like to rely on experienced suppliers and brand quali-
ty. Especially as emotions play a decisive role, I see further growth potential in 
the promotional product industry, particularly with family-owned brand companies, as uma Schrei-
bgeräte Ullmann GmbH has been for more than 70 years. However, growth will only succeed if we 
manage to stay one step ahead of the fast-moving developments and demands. We like to see our-
selves as a driver of innovation and we are also on the list of the 100 most innovative medium-sized 
companies in Germany. PSI visitors can therefore expect many new product developments and 
solutions: In 2019, we readied a number of innovations for series production and were able to gen-
erate positive accents with our new writing technology uma FlowMotion®, unique mirror finish en-
graving over 360 degrees, as well as with the uma LIQEO Highlighter series in the writing instru-
ment sector. Of course, we are bringing along these highlights and will also offer surprising things 
related to the topic of sustainability because all innovations focus on sustainability. Our award-win-
ning uma recycled PET PEN series made from recycled PET bottles will continue to grow. We are 

also introducing a new service pro-
gramme for our advertising consult-
ants in which we will continue to ex-
pand their support. 

Exhibitors value 
        PSI as an annual kick-off
Numerous exhibitors of  brand-name products present their 
new products and best-sellers at the PSI. The PSI talked to 
exhibitors about their goals and the importance of  the PSI  
as the leading European trade show of  the promotional 
product industry for their companies, product highlights that 
visitors can expect at the PSI 2020, and the potential of  
brands in the promotional product business.
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14.30 - 15.00 Uhr  Von Nachhaltigkeit und Greenwashing. Soziale Verantwortung ist „in“, aber was verändert 
sich wirklich, auf welche Labels soll man setzen und was hilft’s?  
Marc Thiemo Biembacher, Executive Manager, EFFEKT a division of Textildruck Europa 
GmbH 

Panel:  What’s hot, What’s not! What’s new! Promotionkleidung im Spannungsfeld von Innovation und 
Nachhaltigkeit. 

10.30 - 11.00 Uhr  Promotionkleidung transportiert das Image einer Marke und sorgt für Wiedererkennung. Doch 
die schönste Optik nützt wenig, wenn die Kleidung unbequem ist und die Qualität nicht stimmt. 
Eine textile Materialkunde mit Blick auf Tragekomfort und Nachhaltigkeit.   
Prof. Dr.-Ing. Thomas Schneider, HTW Berlin

11.00 - 11.30 Uhr  Soziale Verantwortung, Umweltbewusstsein und Innovation im Einklang. Hochwertige Qualität, 
Produktion in Germany und die Besinnung auf traditionelle Materialien, etwa Merinowolle. Wie 
sich ein Mittelständler mit fairen Produkten zu fairen Preisen nachhaltig auf dem Textilmarkt 
positioniert.  
Lukas Weimann, P.A.C. GmbH

11.30 - 12.00 Uhr  Was wäre, wenn Promotionkleidung die Promotion überlebt?  
Manuel Krings, Co-Founder & Managing Director, Hehlerei – Bündnis für textile Delikte est. 
2017   

Panel:  Alles so schön grün hier. Wie der Grüne Knopf Klarheit in den Textil-Siegel-Dschungel bringt. 

12.00 – 13.00 Uhr  Eins für alles und Klarheit für den Käufer, heißt die Devise. Dafür steht das Siegel für nachhal-
tige und fair produzierte Kleidung.  
Anosha Wahidi, Caroline Zöller, Franziska Dormann, Marijke Mulder, Stefan Niethammer

Panel:  Digitaler Textil- und Großformatdrucker: Smarte Lösungen für das Interior Design. 

13.00 - 13.30 Uhr  Print it baby! Mit Digitaldruck können Räume inszeniert, individuell und schnell verändert 
werden. Das eröffnet eine große Vielzahl an Möglichkeiten.  
Daniela Scheidung, Product Manager Signage & Textile, EPSON DEUTSCHLAND GmbH

13.30 - 14.00 Uhr  Akustiklösungen, Rolladen, Displaylösungen. Digitale Textilprints sind wahre Multitalente. Was 
der High-End Textildruck alles kann.  
Joachim Rees, Dipl.-Ingenieur Management, Multi-Plot Europe GmbH

Panel: Interior Design all in print: Inszenierung für Decke, Wand und Boden. 

14.00 - 14.15 Uhr  Interior Design – verblüffend gedruckt. Das Making-of der Lobby des Hotels „The Station“ von 
der Designidee über die Materialauswahl und den Druck bis zur Realisation.  
Caroline Zöller, Peter Sapper 

14.15 - 14.30 Uhr  Die Schärfe macht das Raumerlebnis. Wie Sie mit der Bildagentur für hochauflösende Bilder 
Meter machen und was dabei zu beachten ist.  
Caroline Zöller, Eberhard Weible

14.30 - 15.00 Uhr  Wie inszeniert man eine Marke? Wie man mit Werbetechnik treffsicher auf den Markenkern 
einzahlt und visuell stimmig kommuniziert.  
Caroline Zöller, Sebastian Kuhnen
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A feast for the eyes, too

The PSI GUSTO is the “place to be” when it 
comes to future culinary advertising ambas-
sadors: from sweet to spicy, there is some-
thing for every taste. New this year is the 
additional offering of GUSTO Tasting. On all 
three days of the trade show, food is pre-
sented here in a communicative atmosphere 
in 20-minute slots and made palatable in the 
truest sense of the word.

Tex sells The adventure boulevard of the PromoTex Expo presents new  
products and trends throughout the exhibition hall. Strolling along 
textile innovations from the areas of sport, work, promotion and 
leisure is the motto. Really attractive best practices.

16_18_TRENDS_BRANDS_e.indd   18 16_18_TRENDS_BRANDS_e.indd   1802.12.19   16:56 02.12.19   16:56

On 7 January, five Düsseldorf  exhibition halls will open for the second 
edition of  the trade show platform for advertising and selling. More than 
1,000 exhibitors will present innovative products, services and finishing 
processes from the haptic, textile and visual advertising world. The unique 
trade show trio is a platform and industry meeting place as well as a stage  
for exciting showcasing.

PSI, PromoTex Expo, viscom 2020: Three colourful worlds

Diverse, international, 
communicative

concept is. Each hall features highlights that offer visitors 
target-group-specific added value and turn the PSI and its 
two trade show sisters into special events.

Sustainable values for sustainable business

Brand loyalty, trust and stable customer relations instead 
of short-lived hypes – those who share these values will 
find many useful offers at the PSI that will particularly help 
them to progress. The PSI has been living up to these same 
values for six decades, and during that time the network 
and the trade show have been successfully bringing to-
gether business partners and promoting long-lasting con-
tacts and trustful relationships. Sustainability also mani-

fests itself therein as the overriding guiding princi-
ple, creating a subtle connection between the three 
trade shows where it reveals itself in ever new fac-
ets. In the context of PSI’s 60-year tradition, sus-
tainability is becoming increasingly important, es-
pecially at the PSI Trade Show where, among other things, 
it has become tangible in the Members Only Lounge: At 
this central point of contact for PSI members in Hall 9, a 
lot will remind one of the sector-shaping role of the PSI 
whose anniversary will also be celebrated here. A com-
munity spirit will also be brought to life at this location 
where PSI members can use exclusive services.

Showcasing for lasting experiences

Sustainability and showcasing are the major topics in the 
world of advertising and selling which are featured in all 
halls. Various demonstrations and formats which often en-
tice people to participate, make people curious, impart 
knowledge and provide new ideas and tools for a success-
ful business. The PSI has always been synonymous with 
multisensory experience, simply because of the diversity 
of its products. At the end of a walking tour of the flagship 
promotional product trade show, every distributor will not 
only have seen a lot but also felt and tried out what the 
industry has to offer, and will usually take home lots of 
product samples and patterns. The tried and tested ship-
ping service of QTRADO Logistics, which has moved to 
Hall 11D 59, will ensure that they arrive quickly in his 
company and that he has his hands free again. In order to 
ensure that you do not miss anything, we gladly invite you 
to a small tour of the trade show where we will stop at the 
most important special presentations and showcasings. 

Tasty delights for every campaign

The GUSTO Pavilion in Hall 9 is a classic at the PSI. Af-
ter all, sampling is fun and especially useful if you want to 
choose something for your customers. That is exactly the 
purpose of the GUSTO which will be upgraded this year 
with a live staged tasting event. On all three days of the 
trade show, culinary delights will be presented here for 
tasting in a communicative atmosphere. It is only a few 
steps from the PSI to the adjacent PromoTex Expo in Hall 
12 with its catwalk and rousing shows. A friendly team of 
young models professionally presents the latest collec-
tions of promotionally effective textiles. The high-quality 
choreographies are both entertaining and informative. The 
shows start four times a day, at 11.30 am, 1 pm, 3 pm and 
4.30 pm. So why not take a break and experience the thrill-
ing live feeling of the fashion world at first hand?

More knowledge for more success

If you are in the vicinity, you should continue on 
your way through the textile trade show. After all, 
there are many interesting things to be experienced 

at the Textile Campus: For example, how new clothes can 
be made from old clothes is shown in cooperation with 
companies that operate sustainably. The focus here 
is on the ideas of innovative companies to make 
production and trade fairer and more ecological. 
The Campus offers even more: the Bremen Cot-
ton Exchange, the HTW University of Applied Scienc-
es in Berlin, Bianca Seidel Consulting and the Akad-
emie für Textilveredlung will also be participating 
on the Textile Campus. Even a test laboratory of the test-
ing and certification institute Intertek awaits visitors to the 
trade show in this area. The quality assurance experts from 
Intertek perform live mechanical, physical and chemical 
textile tests and answer visitors’ questions.

Experience textile finishing live

Visitors can experience the entire process of textile fin-
ishing live in Hall 13 Stand O 39: Under the motto “Tex-
tile 4.0”, the special show “Make Your Shirt” focuses on 
mass customisation. Smake, the exclusive partner of this 
extraordinary demonstration, embroiders and prints per-
sonalised, single-piece apparel on demand. In addition, 
the innovative company has also developed soft-
ware solutions to make the finishing process scal-
able and cost-efficient. Smake uses the benefits of 
digitalisation to open the door to the future of tex-
tile finishing. A visually interesting stand within the 
viscom, which PSI distributors should not miss. The 
“viscom workshop” in the centre of Hall 13 is also inter-
esting for technically minded promotional product distrib-
utors who are looking for new business fields.

Greater benefits for everyone

As we have seen, the three trade shows continue to be in-
dependent and serve their specific target groups. Never-
theless, many of their topics are by and large closely re-
lated and in many cases are also of interest to all sectors. 
This is a great opportunity for visitors to broaden their 
perspective and search for integrated solutions for their 
customers beyond the boundaries of their own industry. 
The promotional product industry, which occupies Halls 
9, 10, 11 and part of Hall 12 with the PSI, can particular-
ly benefit from the current trade show constellation. PSI 
trade visitors have the opportunity to visit the PromoTex 
Expo and viscom with their trade show ticket without any 
restrictions and thus experience all the above-mentioned 
presentations live. Optimised hall planning this year makes 
the area of the trade show trio more compact overall, re-
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Uwe Thielsch, Head of  the koziol Incentives & Promotions Team
+ + + Give-away instead of throw-away: Intelligent returnable solutions from koziol + + + 

For us, the PSI is a wonderful annual kick-off to introduce our innovations as well as new 
materials and colours to a broad public. The most important thing is classic custom-

er service as well as maintaining personal contacts with loyal partners. In addition, 
we also define quantitative targets such as new customer acquisition and project 
initiation. In addition to the Ambiente, the PSI is the trade show with the greatest 
appeal for our brand. Only here can we present the koziol brand in a high-quali-
ty environment and allow it to be felt. The koziol brand has meanwhile become 

an important player in the promotional product sector. This industry was more of 
an experimental field for us when we entered the market, but now this segment has 

become an important pillar of our company over the years – with double-digit percent-
age growth rates annually. Each promotional gift is a business card and the link of a com-

pany to the customer. Ideally, you will find a good brand paired with high utility, optimum function-
ality and utmost desirability. A branded product is usually highly valued and thus guarantees a long 
service life. This creates a special effect for the customer. Koziol stands for sustainable environ-
mentally friendly materials, sensible lifestyle products and a new colour concept, all entirely Made 
in Germany. At the PSI, we have plenty of useful and intelligent returnable solutions as well as 
many surprises. 

Harry Saffer, Managing Director of  Schwan-STABILO Promotion Products
+ + + The PSI as the highlight event for presenting new products + + + 

For us, the PSI is the first important date of the year and thus the starting signal and highlight 
event for presenting new products. We look forward to discussions with our distributor part-

ners and would like to win promotional product consultants with their industry custom-
ers for brand promotional products, establish new contacts and get them excited about 
STABILO. We are happy to use the international orientation of the PSI to cultivate our 
foreign relations. In addition, the PSI is an important event for motivating our own team 

and getting them in the right frame of mind for the new year 2020. We see increasing po-
tential for the STABILO brand in the promotional product market, especially due to the cur-

rent debate on sustainability. Issues such as short delivery routes, purchasing in Europe and 
environmentally friendly materials are becoming increasingly important. The quality and value of 

branded products also play an important role. Promotional products as haptic brand ambassadors 
with a positive reminder value have a particularly sustainable advertising effect. We will be bringing 
along a lot of innovations and ideas from the areas of writing, drawing and luminous marking to the 
PSI 2020. In the ballpoint pen segment, we are bringing new colours and the sustainability of the as-
sortment is still important to us. Visitors to the STABILO stand can look forward to an exciting pro-
motion on writing and handwriting.

Yves Dähler, Head of  Corporate Business, Victorinox  
+ + + Strong brands for a strong image + + +  

The PSI Trade Show has a high priority at Victorinox and therefore we invest a lot in our partici-
pation. Our goal is to welcome as many customers and partners as possible, introduce our in-

novations to them and thank them for their many years of dedication. The interaction at the 
PSI is also very important to us in order to get to know the future market requirements even 
better. Foresighted industry customers have long used strong brands to control and main-
tain their image accordingly. We are already very well positioned here with our long tradi-
tion in the promotional product sector. Studies show that promotional products always send 

a message to the sender, no matter what type of article it is. If the gift is “cheap”, anti-adver-
tising can quickly arise. That is why we live by the credo: Never give somebody something that 

does not meet your own expectations. At the PSI 2020, we will be showing for the first time how 
a pocketknife is put together. In addition, we will be offering a “cool” competition in the truest sense of 

the word. And the best thing, of course, is always what we cannot reveal – our new products! 
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14.00 - 14.30 Uhr  Alles handgemalt. Klassisches Signmaking-Handwerk für den stilvollen Vintage-Auftritt im 
Shop, Schaufenster und Co. Best Practice von einem echten Signmaker.   
Frank Chaki

Panel: Gute Zeiten für visuelle Highlights. Besonderes Material und Anwendungen für Werbetechniker. 
 
14..30 - 15.00 Uhr  Folie at its best: Material-Highlights für die Rauminszenierung und Anwendungen für smartes 

Interior Design und Werbetechnik.  
Anja Falkenberg, Leiterin Marketing & Vertrieb, ASLAN, Schwarz GmbH & Co. KG

Panel: Die Aussicht genießen! News und Aktuelles für den Werbetechniker-Alltag 

15.00 - 15.30 Uhr  Willkommen zurück. Die Wiedereinführung der Meisterpflicht für Werbetechniker ist verab-
schiedet. Was ändert sich, was ist zu beachten, was zu tun?  
Martina Gralki-Brosch, Gralki Werbung , Meisterbetrieb

15.30-16.00 Uhr   Gesunde Mitarbeiter! Krankheitstage senken, Ausgaben minimieren! So funktioniert Gesund-
heitsmanagement im Handwerksbetrieb.  
Carsten Heidt, IKK classic 

Mittwoch, 08.01.2020  

11.00 - 11.30 Uhr  Grüner Hype oder wahrer Wandel?  
Bianca Seidel, Funktion, Bianca Seidel Consulting

11.30 - 12.00 Uhr  Businesses in motion. Hear about trends that influence visual communication and learn 
how to develop your business in response.  
Frazer Chesterman, Director FM FUTURE LTD

14.30 - 15.00 Uhr  Grün rundum: Nachhaltigkeit spielt nicht nur bei Produkten, sondern auch bei deren Verpack-
ung eine Rolle. Ein Vortrag über Ganzheitlichkeit und die Rolle der Verpackung als Mehrwert. 
Uwe Melichar, Partner Packaging, FACTOR DESIGN GMBH & CO KG

15.00 - 15.30 Uhr  Besser dastehen! Wie Nachhaltigkeit die Marktposition stärken kann. Ein Best Practice 
Case mit How-to-Anleitung für das eigene Geschäft  
Ingo Moeller, Markenberater, Markencoach  

Panel:  Markenaufbau kanalübergreifend und regional: Welchen Kanal und welche Social Kommunika-
tion braucht Marke heute? 

10.30 - 11.00 Uhr  Von Insta-Stories, Facebook und Social Selling als lukrativem Verkaufskanal. Ein Social-Media 
Kurzworkshop mit Potenzial für’s Geschäft. 
Lars Woltermann, OMA 365 Eine Unit von: Reiber Marketing GmbH

11.00 - 11.30 Uhr  Heimat ist kuschelig. Wie Kolter mit viel Gefühl Lokalkolorit in die Markenkommunikation bringt. 
Christoph Seipp, Kolter GmbH

Panel: Aktuelles zum Thema Nachhaltigkeit in der Markenkommunikation 

11.30 - 12.00 Uhr  Sustainability: branding and green labelling to win consumers.  
Gary Parker, Intertek Consumer Goods GmbH

12.00 - 12.30 Uhr  Die junge Marke share spendet für jedes gekaufte Produkt nach dem 1:1-Prinzip. Im Vortrag 

erfahren Sie, welche Rolle das nachhaltige Tuben-Packaging für die social Brand spielt. Ein 
Marken Case über die Entstehung der share Handcreme-Verpackung.    
Alexandra E. Wallner, Prio Tubes GmbH

12.30 - 13.00 Uhr  Den Trend erkannt. Wie das Berliner Unternehmen Hauptstadtader mit veganen Aufklebern 
Furore macht und wer sich dafür interessiert.  
Paul Kündiger, Geschäftsführer, Hauptstadtader GmbH

Panel:  Nicht nur praktisch und funktional, sondern auch nachhaltig und stylisch. Der Stellenwert von 
ökologischer und sozialer Workwear in der Unternehmenskommunikation. 

13.00 – 13.30 Uhr  Besondere Qualität, besonders fair. Die besondere Rolle von Fairtrade-Biobaumwolle für die 
Corporate Fashion.  
Rainer Schlatmann, Bremer Baumwollbörse

13.30 - 14.00 Uhr  Was treibt Unternehmen an, fairere Wege zu gehen?  
Ingrid Elbertse, Fair Wear Foundation

14.00 - 14.30 Uhr  Ecodesign stellt Produkte, Dienstleistungen und Prozesse radikal in Frage, um sie sozial, 
ökologisch und ökonomisch nachhaltig zu gestalten. Best Practice zur Gestaltung von nachhal-
tigen Designprozessen, die Geschäfte erfolgreich und die Welt besser machen.  
Bianca Seidel, Bianca Seidel Consulting

Panel:  Natürlich, sozial, zertifiziert: Was Workwear heute neben High-Quality noch so alles leistet und 
können muss. 

14.30 - 15.00 Uhr  Warum nachhaltig zertifizierte Textilien für BRANDS FASHION zur Unternehmensphiloso-
phie gehören und wieso das bei Unternehmen extrem gut ankommt.  
Dr. Ulrich Hofmann, Brands Fashion GmbH

15.00 - 15.30 Uhr  Bio-Textilien als Standard? Mit nachhaltigen Zertifikaten zum neuen Geschäftsmodell? GOTS 
as Business case for sustainability.   
Franziska Dormann, Funktion, GOTS – Global Organic Textile Standard

15.30 - 16.00 Uhr  Kleidung, die Schutz verspricht, muss zertifiziert sein! Was bedeutet die PSA-Verordnung für 
Unternehmen, die Workwear oder Unternehmenskleidung im B2B vertreiben?   
Birgit Jussen, Dipl.-Ing. (FH) Bekleidungstechnik Öffentlich bestellte und vereidigte Sachver-
ständige, Quality Matters – Beratung für Nähtechnik & Qualität

Donnerstag, 09.01.2020   

11.00 - 11.30 Uhr  Kundenbindung zwischen Emotionen und Compliance. Was Werbeartikel mit persön-
lichem Charme leisten und wie sie Unternehmenswerte transportieren.   
Daniel Thywissen, S&P Werbeartikel GmbH

11.30 - 12.00 Uhr  Tut das weh? Werbemittel zwischen Emotionen und gesetzlichem Rahmen.  
Philipp Reusch, Rechtsanwalt, Reusch Rechtsanwaltsgesellschaft mbH

14.00 - 14.30 Uhr  Mehr als Recht und Gesetz. Das Pippi-Langstrumpf-Phänomen und die vielen Gesichter 
der Compliance.   
Dr. Kathrin J. Niewiarra, Rechtsanwältin, bleu & orange
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J oin in instead of just looking, experience 
instead of consuming – experiential mar-
keting is in vogue. And it is proven to be 
extremely successful: Customers who get 
to know brands personally through inter-

action are the better and more loyal customers. Those 
who can try out products in an attractive environment, 
obtain information about them and actively experience a 
brand world with fun develop a deeper understanding of 
the brand and what it stands for. This creates a willingness 
to buy as well as customer loyalty. The fact that the PSI, 
PromoTex Expo and viscom again have many hands-on 
activities and live demonstrations in the programme this 
year shows how up-to-date, sound and sustainable their 

On 7 January, five Düsseldorf  exhibition halls will open for the second 
edition of  the trade show platform for advertising and selling. More than 
1,000 exhibitors will present innovative products, services and finishing 
processes from the haptic, textile and visual advertising world. The unique 
trade show trio is a platform and industry meeting place as well as a stage  
for exciting showcasing.

PSI, PromoTex Expo, viscom 2020: Three colourful worlds

Diverse, international, 
communicative

concept is. Each hall features highlights that offer visitors 
target-group-specific added value and turn the PSI and its 
two trade show sisters into special events.

Sustainable values for sustainable business

Brand loyalty, trust and stable customer relations instead 
of short-lived hypes – those who share these values will 
find many useful offers at the PSI that will particularly help 
them to progress. The PSI has been living up to these same 
values for six decades, and during that time the network 
and the trade show have been successfully bringing to-
gether business partners and promoting long-lasting con-
tacts and trustful relationships. Sustainability also mani-

X

fests itself therein as the overriding guiding princi-
ple, creating a subtle connection between the three 
trade shows where it reveals itself in ever new fac-
ets. In the context of PSI’s 60-year tradition, sus-
tainability is becoming increasingly important, es-
pecially at the PSI Trade Show where, among other things, 
it has become tangible in the Members Only Lounge: At 
this central point of contact for PSI members in Hall 9, a 
lot will remind one of the sector-shaping role of the PSI 
whose anniversary will also be celebrated here. A com-
munity spirit will also be brought to life at this location 
where PSI members can use exclusive services.

Showcasing for lasting experiences

Sustainability and showcasing are the major topics in the 
world of advertising and selling which are featured in all 
halls. Various demonstrations and formats which often en-
tice people to participate, make people curious, impart 
knowledge and provide new ideas and tools for a success-
ful business. The PSI has always been synonymous with 
multisensory experience, simply because of the diversity 
of its products. At the end of a walking tour of the flagship 
promotional product trade show, every distributor will not 
only have seen a lot but also felt and tried out what the 
industry has to offer, and will usually take home lots of 
product samples and patterns. The tried and tested ship-
ping service of QTRADO Logistics, which has moved to 
Hall 11D 59, will ensure that they arrive quickly in his 
company and that he has his hands free again. In order to 
ensure that you do not miss anything, we gladly invite you 
to a small tour of the trade show where we will stop at the 
most important special presentations and showcasings. 

Tasty delights for every campaign

The GUSTO Pavilion in Hall 9 is a classic at the PSI. Af-
ter all, sampling is fun and especially useful if you want to 
choose something for your customers. That is exactly the 
purpose of the GUSTO which will be upgraded this year 
with a live staged tasting event. On all three days of the 
trade show, culinary delights will be presented here for 
tasting in a communicative atmosphere. It is only a few 
steps from the PSI to the adjacent PromoTex Expo in Hall 
12 with its catwalk and rousing shows. A friendly team of 
young models professionally presents the latest collec-
tions of promotionally effective textiles. The high-quality 
choreographies are both entertaining and informative. The 
shows start four times a day, at 11.30 am, 1 pm, 3 pm and 
4.30 pm. So why not take a break and experience the thrill-
ing live feeling of the fashion world at first hand?
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Harry Saffer, Managing Director of  Schwan-STABILO Promotion Products
+ + + The PSI as the highlight event for presenting new products + + + 

For us, the PSI is the first important date of the year and thus the starting signal and highlight 
event for presenting new products. We look forward to discussions with our distributor part-

ners and would like to win promotional product consultants with their industry custom-
ers for brand promotional products, establish new contacts and get them excited about 
STABILO. We are happy to use the international orientation of the PSI to cultivate our 
foreign relations. In addition, the PSI is an important event for motivating our own team 

and getting them in the right frame of mind for the new year 2020. We see increasing po-
tential for the STABILO brand in the promotional product market, especially due to the cur-

rent debate on sustainability. Issues such as short delivery routes, purchasing in Europe and 
environmentally friendly materials are becoming increasingly important. The quality and value of 

branded products also play an important role. Promotional products as haptic brand ambassadors 
with a positive reminder value have a particularly sustainable advertising effect. We will be bringing 
along a lot of innovations and ideas from the areas of writing, drawing and luminous marking to the 
PSI 2020. In the ballpoint pen segment, we are bringing new colours and the sustainability of the as-
sortment is still important to us. Visitors to the STABILO stand can look forward to an exciting pro-
motion on writing and handwriting.

Daniel Jeschonowski, Managing Director of  Senator 
+ + + PSI as a lively start to the year + + +  

The PSI Trade Show traditionally marks a very busy start to the year for Senator. We meet 
almost all our customers at the leading trade show for haptic advertising in Europe and 

use the trade show to review the year as well as plan for the new year. We rely on in-
tensive expert discussions and look forward to the interaction. This year we are cele-
brating 100 years of Senator. We are proud to be a manufacturing company based in 
Germany since being founded. Our continuous innovativeness with a focus on the cur-

rent trend of bio-based writing instruments will be the two top themes at our stand. The 
increasing demand for sustainable promotional products naturally benefits us. As a man-

ufacturer and brand, we have an advantage over importers whose products have already 
emitted tons of CO2 during transportation. Therefore, we see this trend as very positive and will 

play to our strengths and develop further here: At the PSI, we are presenting another TOP design 
in bio-plastic. In the area of metal writing instruments, we are adding two new models to our prod-
uct range, as well as adding another surface to two existing writing instruments. We are also pre-
senting a new, trendy design in the area of cups. 

Oliver Leykam, Business Development Directors of  Fine Writing, OEM  
and Promotional Products at STAEDTLER
+ + + Promotional products as an integral part of the marketing mix + + +   
The aim of participating at the PSI is to increase our awareness, especially in view of the 

fact that STAEDTLER offers a comprehensive product and finishing programme for 
the promotional product industry. Participating at the PSI helps us in this sense, es-

pecially in other European countries. The fact that an increasing number of brand 
manufacturers are discovering the promotional product industry has a positive in-
fluence on the image of the promotional product and its positioning as an inte-
gral part of the marketing mix. Sales through the promotional product trade also 
offer us the opportunity to promote standardised retail products to industry cus-

tomers. A visit to the STAEDTLER stand is always worthwhile. In addition to ex-
pert advice, we offer our customers the widest possible selection of writing instru-

ments and children’s items. Whether it be ballpoint pens, pencils, erasers, highlighters, re-
tractable pencils, fineliners and fountain pens for daily writing and drawing or coloured pen-
cils, felt-tip pens, chalks and modelling materials for painting and creativity. Always in 
STAEDTLER brand quality and most importantly Made in Germany. The focus is on fully 
customisable sets from our oven-hardening modelling compound FIMO®. Customers can 
model their company mascot, for instance, and cure it in the oven. In addition to the FIMO® 
sets, we will be presenting an extraordinary pencil with a sophisticated appearance, which 
can be personalised with logos and individual names. 

Sabine Kaspar, Managing Director of  B2B at Ritter Sport 
+ + + The PSI as an important new trade show platform+ + + 

As the leading trade show for promotional products, the PSI is an important plat-
form to obtain an overview of the trends and innovations in the promotional prod-
uct sector and to meet business partners and potential customers. In particular, 
we will be introducing our new range of customisable products for corporate cli-
ents. Ritter Sport has been a well-known and popular chocolate brand in the B2C 
sector for more than 100 years. It stands for quality, modernity and diversity of 

varieties. As a medium-sized German family business in the third and fourth gen-
eration, we have been committed to sustainability for decades and are pioneers in 

the chocolate industry in many areas. These are all aspects that consumers, business part-
ners and customers in the promotional product industry really appreciate. Therefore, we are 
very confident about the future of the B2B business. Our stand will be typically square and 
colourful and of course we have planned special promotions.
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14.00 - 14.30 Uhr  Alles handgemalt. Klassisches Signmaking-Handwerk für den stilvollen Vintage-Auftritt im 
Shop, Schaufenster und Co. Best Practice von einem echten Signmaker.   
Frank Chaki

Panel: Gute Zeiten für visuelle Highlights. Besonderes Material und Anwendungen für Werbetechniker. 
 
14..30 - 15.00 Uhr  Folie at its best: Material-Highlights für die Rauminszenierung und Anwendungen für smartes 

Interior Design und Werbetechnik.  
Anja Falkenberg, Leiterin Marketing & Vertrieb, ASLAN, Schwarz GmbH & Co. KG

Panel: Die Aussicht genießen! News und Aktuelles für den Werbetechniker-Alltag 

15.00 - 15.30 Uhr  Willkommen zurück. Die Wiedereinführung der Meisterpflicht für Werbetechniker ist verab-
schiedet. Was ändert sich, was ist zu beachten, was zu tun?  
Martina Gralki-Brosch, Gralki Werbung , Meisterbetrieb

15.30-16.00 Uhr   Gesunde Mitarbeiter! Krankheitstage senken, Ausgaben minimieren! So funktioniert Gesund-
heitsmanagement im Handwerksbetrieb.  
Carsten Heidt, IKK classic 

Mittwoch, 08.01.2020  

11.00 - 11.30 Uhr  Grüner Hype oder wahrer Wandel?  
Bianca Seidel, Funktion, Bianca Seidel Consulting

11.30 - 12.00 Uhr  Businesses in motion. Hear about trends that influence visual communication and learn 
how to develop your business in response.  
Frazer Chesterman, Director FM FUTURE LTD

14.30 - 15.00 Uhr  Grün rundum: Nachhaltigkeit spielt nicht nur bei Produkten, sondern auch bei deren Verpack-
ung eine Rolle. Ein Vortrag über Ganzheitlichkeit und die Rolle der Verpackung als Mehrwert. 
Uwe Melichar, Partner Packaging, FACTOR DESIGN GMBH & CO KG

15.00 - 15.30 Uhr  Besser dastehen! Wie Nachhaltigkeit die Marktposition stärken kann. Ein Best Practice 
Case mit How-to-Anleitung für das eigene Geschäft  
Ingo Moeller, Markenberater, Markencoach  

Panel:  Markenaufbau kanalübergreifend und regional: Welchen Kanal und welche Social Kommunika-
tion braucht Marke heute? 

10.30 - 11.00 Uhr  Von Insta-Stories, Facebook und Social Selling als lukrativem Verkaufskanal. Ein Social-Media 
Kurzworkshop mit Potenzial für’s Geschäft. 
Lars Woltermann, OMA 365 Eine Unit von: Reiber Marketing GmbH

11.00 - 11.30 Uhr  Heimat ist kuschelig. Wie Kolter mit viel Gefühl Lokalkolorit in die Markenkommunikation bringt. 
Christoph Seipp, Kolter GmbH

Panel: Aktuelles zum Thema Nachhaltigkeit in der Markenkommunikation 

11.30 - 12.00 Uhr  Sustainability: branding and green labelling to win consumers.  
Gary Parker, Intertek Consumer Goods GmbH

12.00 - 12.30 Uhr  Die junge Marke share spendet für jedes gekaufte Produkt nach dem 1:1-Prinzip. Im Vortrag 
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sustainable
Busines�

New and
powered by

psiproductfi nder.de

The following products were already 
in the PSI Novelty Box September. 

Did you miss this? 

Then have a look online: 
www.psinoveltybox.de

Folgende Produkte waren in der 
September Ausgabe der PSI Novelty Box. 
Haben Sie diese verpasst?

Dann schauen Sie doch online 
vorbei: www.psinoveltybox.de

Samenpapier-Karte Fichte
Artikel-Nr.: 21.31970.00

https://bit.ly/2ZmYbox
PSI Nr. 41016

Heri-Rigoni GmbH – 
emotion factory 

Franz
Artikel-Nr.: 2342

https://bit.ly/2lVUIua
PSI Nr. 47707

Mister Bags GmbH

Natürliches Mineralwasser 
mit oder ohne CO2, 0,33l 

Glas-Flasche mit 
individuellem Etikett

Artikel-Nr.: G00001
https://bit.ly/32eZLWo

PSI Nr. 43838 · Husumer 
Mineralbrunnen HMB GmbH

Werbekekse – PERNICs
Artikel-Nr.: 300
https://bit.ly/2luOilq
 PSI Nr. 43753
breAd. & edible 
labels s.r.o. 

Fuse fruit fusion bottle
Artikel-Nr.: Fuse 450 ml
https://bit.ly/2lALW4l
PSI Nr. 45767

Tacx Bottle Promotions

WebCam Cover, 
Cam Cap
Artikel-Nr.: 1
https://bit.ly/2MIBuUN
PSI Nr. 45200

Feeo Poland

Fair Towel – Kollektion „Cozy“
Artikel-Nr.: FT100W, 

FT100H, FT100D, 
FT100B, FT100G
 https://bit.ly/2lVUIua

PSI Nr. 42155
L-SHOP-TEAM GmbH

LogoFrucht Apfel rot
Artikel-Nr.: 11001
https://bit.ly/32841qx
PSI Nr. 45384

logofood GmbH

Schneider Schreibgeräte – 
Mini-Stifte zum 

Zusammenstecken
Artikel-Nr.: 942094 
Link-It 4er-Stiftebox
https://bit.ly/2lPV7hx

PSI Nr. 43416 · Schneider 
Schreibgeräte GmbH

Adventskalender-
Schokoladen tafel in der 

Dekordose
Artikel-Nr.: 7318

https://bit.ly/2lvHW5r
PSI Nr. 48639

VOGEL’S Süsse-Werbe-
Ideen GmbH & Co. KG  

SICHERHEITSGURT, Gürtel tasche 
mit 2 Reißverschlussfächern 

und Ausleseschutz 
für Chipkarten

Art.-Nr.: BLB20/GY (grau), 
BLB20/DB (blau)

https://bit.ly/2NBl7cj
PSI Nr. 46311

TROIKA GERMANY GmbH

Schokotäfelchen 
„Herzlich Willkommen“

Artikel-Nr.: 41010
https://bit.ly/2HxQlgS

PSI Nr. 45384
Weinkellerei Höchst GmbH

Dear Distributors please save the date:
The next PSI Novelty Box will be available at the PSI 2020 

in the PSI Members Only Lounge in Hall 9 Stand G20.

Distributoren bitte vormerken:
Die nächste PSI Novelty Box erhalten Sie auf der PSI 2020 
in der PSI Members Only Lounge in Halle 9 Stand G20.

Anz_novBOX_190926.indd   326.09.19   10:05
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A good tradition is not inconsistent with in-
novations – especially not when they are 
meaningful and in the interest of all. This 
year, the respective lectures will be exclu-
sively addressed to PSI members in the 

PSI Members Only Lounge in Hall 9 and organised 
according to specific topics depending on the days of the 
trade show. The first day of the trade show (Tuesday) is 
themed “Merchandising and Special Markets” and traces 
the history of a merchandising article from the idea to the 
finished product, how merchandising products differ from 
promotional products and where the opportunities for dis-
tributors, finishers and their customers lie. Promotional 
products, brands and dealing with the aspect of sustaina-

The transfer of  theoretical knowledge in connection with best-practice 
examples has a long tradition at the PSI. In addition to the haptic world of  
experience, there will once again be a comprehensive lecture programme  
this year: for PSI members exclusively in the PSI Members Only Lounge, 
supplemented by Forum 13 in Hall 13 for all visitors to the PSI, PromoTex 
Expo and viscom.

bility will be the focus of the trade show on Wednesday. 
One of the key questions on this day will be: How can sus-
tainability strengthen the market position and corporate 
identity and give customers a secure feeling? The third 
day of the trade show is about promotional products and 
the conflicting interplay between laws and perceived per-
ception. The comprehensive offering of further education 
with practice-oriented expert input is supplemented by 
Forum 13 in Hall 13 where several panel discussions 
on key issues such as sustainability in the textile industry, 
new solutions in digital and textile printing as well as po-
tential applications in the fields of advertising technology 
and illuminated advertising will take place. All lectures are 
outlined below. 

Supporting programmes in the PSI Members Only Lounge  
(Hall 9) and Forum 13 (Hall 13)

Expert knowledge for  
       business success

www.psi-network.de PSI Journal 1/2020PSI Journal 1/2020 www.psi-network.de
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this year: for PSI members exclusively in the PSI Members Only Lounge, 
supplemented by Forum 13 in Hall 13 for all visitors to the PSI, PromoTex 
Expo and viscom.

bility will be the focus of the trade show on Wednesday. 
One of the key questions on this day will be: How can sus-
tainability strengthen the market position and corporate 
identity and give customers a secure feeling? The third 
day of the trade show is about promotional products and 
the conflicting interplay between laws and perceived per-
ception. The comprehensive offering of further education 
with practice-oriented expert input is supplemented by 
Forum 13 in Hall 13 where several panel discussions 
on key issues such as sustainability in the textile industry, 
new solutions in digital and textile printing as well as po-
tential applications in the fields of advertising technology 
and illuminated advertising will take place. All lectures are 
outlined below. 

Supporting programmes in the PSI Members Only Lounge  
(Hall 9) and Forum 13 (Hall 13)

Expert knowledge for  
       business success

The lectures exclusively reserved for  
PSI members in the PSI Members Only Lounge 
are marked in blue. The remaining events will 
take place in Forum 13 in Hall 13.  

Dienstag, 07.01.2020  

11.00 - 11.30 Uhr  Was ist eigentlich Merchandising? Wie unterscheidet sich ein Merchandising-Produkt von 
einem Werbeartikel? Wo liegen die Chancen für Händler, Veredler und deren Kunden?  
Geballter Input und Best Practice zu einem Thema mit Geschäftspotenzial. 
Lars Losse, Geschäftsführer, Textildruck Europa GmbH

11.30 - 12.00 Uhr  Merchandising: Die Entstehung eines Artikels von der ersten Idee bis zum fertigen Produkt. 
Patrick Nestler, WAY GmbH

14.00 - 14.30 Uhr  „Die Tatortdecke“ von Kolter 
Die „Kriminal“geschichte eines Merchandising-Business Case mit Line-Extension und 
gewinnbringender Lizenzkooperation  
Christoph Seipp, Kolter GmbH

14.30-15.00 Uhr  Von Anfang an geplant. Wie man schon im Design- und Beschaffungsprozess eines 
Werbeartikels die Produktsicherheit mitdenkt.  
Lutz Gathmann, Designer VDID, Sicherheitstechniker VDSI 

Panel:  Sportswear: Innovation als Treiber für Produkte von High-Tech bis nachhaltig. 

11.00 - 11.30 Uhr  DETOX: Red card for chemistry. What the textile industry can do against pollutants in textiles 
and how detoxification works.  
Selvihan Eliduzgun, Intertek Consumer Goods GmbH

11.30 - 12.00 Uhr  Sportswear-Design aus Trainingsdaten. Wie yooneeque einzigartige Kleidungsstücke mit 
künstlicher Intelligenz herstellt  
Anna Franziska Michel, CEO & Founder, yooneeque   

Panel:  Smarte Cases, smarte Textilien. Von schlauen Lösungen und Innovationen im Zeitalter der 
Digitalisierung.  

12.00 - 12.30 Uhr  Auftrag sucht Macher: Projekte realisieren im Netzwerk. Das ist Sourcebook – die digitale B2B 
Plattform für die Textilbranche.  
Lena Neumann, Project Management, Sourcebook

12.30 - 13.00 Uhr  Die smarte Light-Tech-Revolution. Ein Business-Case über Leucht-Kleidung als kundenspezi-
fische Lösung.  
Andreas Lanyi, Vice President IoT Lunative, Lunative Laboratories GmbH

Panel:  Überlegt und maßgeschneidert. Wie Konzept, Design und Handwerk nachhaltig echte Wirkung 
erzeugen. 

13.00 - 13.30 Uhr  Darf’s ein bisschen Design sein? Wie man textile Looks und Merchandise für den wahren 
Effekt produziert.   
Marc Thiemo Biembacher, Executive Manager, EFFEKT a division of Textildruck Europa

13.30 - 14.00 Uhr  Wie der Druckdienstleister GI-PLANT das Geschäft mit Schul-Shirts und Trikots revolutioniert 
und Bewusstsein für mehr Nachhaltigkeit beim Textilkauf schafft.   
Jörn Hartmann, GI-PLANT GmbH

www.psi-network.de PSI Journal 1/2020
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sustainable
Busines�

New and
powered by

psiproductfi nder.de

The following products were already 
in the PSI Novelty Box September. 

Did you miss this? 

Then have a look online: 
www.psinoveltybox.de

Folgende Produkte waren in der 
September Ausgabe der PSI Novelty Box. 
Haben Sie diese verpasst?

Dann schauen Sie doch online 
vorbei: www.psinoveltybox.de

Samenpapier-Karte Fichte
Artikel-Nr.: 21.31970.00

https://bit.ly/2ZmYbox
PSI Nr. 41016

Heri-Rigoni GmbH – 
emotion factory 

Franz
Artikel-Nr.: 2342

https://bit.ly/2lVUIua
PSI Nr. 47707

Mister Bags GmbH

Natürliches Mineralwasser 
mit oder ohne CO2, 0,33l 

Glas-Flasche mit 
individuellem Etikett

Artikel-Nr.: G00001
https://bit.ly/32eZLWo

PSI Nr. 43838 · Husumer 
Mineralbrunnen HMB GmbH

Werbekekse – PERNICs
Artikel-Nr.: 300
https://bit.ly/2luOilq
 PSI Nr. 43753
breAd. & edible 
labels s.r.o. 

Fuse fruit fusion bottle
Artikel-Nr.: Fuse 450 ml
https://bit.ly/2lALW4l
PSI Nr. 45767

Tacx Bottle Promotions

WebCam Cover, 
Cam Cap
Artikel-Nr.: 1
https://bit.ly/2MIBuUN
PSI Nr. 45200

Feeo Poland

Fair Towel – Kollektion „Cozy“
Artikel-Nr.: FT100W, 

FT100H, FT100D, 
FT100B, FT100G
 https://bit.ly/2lVUIua

PSI Nr. 42155
L-SHOP-TEAM GmbH

LogoFrucht Apfel rot
Artikel-Nr.: 11001
https://bit.ly/32841qx
PSI Nr. 45384

logofood GmbH

Schneider Schreibgeräte – 
Mini-Stifte zum 

Zusammenstecken
Artikel-Nr.: 942094 
Link-It 4er-Stiftebox
https://bit.ly/2lPV7hx

PSI Nr. 43416 · Schneider 
Schreibgeräte GmbH

Adventskalender-
Schokoladen tafel in der 

Dekordose
Artikel-Nr.: 7318

https://bit.ly/2lvHW5r
PSI Nr. 48639

VOGEL’S Süsse-Werbe-
Ideen GmbH & Co. KG  

SICHERHEITSGURT, Gürtel tasche 
mit 2 Reißverschlussfächern 

und Ausleseschutz 
für Chipkarten

Art.-Nr.: BLB20/GY (grau), 
BLB20/DB (blau)

https://bit.ly/2NBl7cj
PSI Nr. 46311

TROIKA GERMANY GmbH

Schokotäfelchen 
„Herzlich Willkommen“

Artikel-Nr.: 41010
https://bit.ly/2HxQlgS

PSI Nr. 45384
Weinkellerei Höchst GmbH

Dear Distributors please save the date:
The next PSI Novelty Box will be available at the PSI 2020 

in the PSI Members Only Lounge in Hall 9 Stand G20.

Distributoren bitte vormerken:
Die nächste PSI Novelty Box erhalten Sie auf der PSI 2020 
in der PSI Members Only Lounge in Halle 9 Stand G20.
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A
good tradition is not inconsistent with in-
novations – especially not when they are 
meaningful and in the interest of all. This 
year, the respective lectures will be exclu-
sively addressed to PSI members in the 

PSI Members Only Lounge in Hall 9 and organised 
according to specific topics depending on the days of the 
trade show. The first day of the trade show (Tuesday) is 
themed “Merchandising and Special Markets” and traces 
the history of a merchandising article from the idea to the 
finished product, how merchandising products differ from 
promotional products and where the opportunities for dis-
tributors, finishers and their customers lie. Promotional 
products, brands and dealing with the aspect of sustaina-

The transfer of theoretical knowledge in connection with best-practice 
examples has a long tradition at the PSI. In addition to the haptic world of 
experience, there will once again be a comprehensive lecture programme  
this year: for PSI members exclusively in the PSI Members Only Lounge, 
supplemented by Forum 13 in Hall 13 for all visitors to the PSI, PromoTex 
Expo and viscom.

bility will be the focus of the trade show on Wednesday. 
One of the key questions on this day will be: How can sus-
tainability strengthen the market position and corporate 
identity and give customers a secure feeling? The third 
day of the trade show is about promotional products and 
the conflicting interplay between laws and perceived per-
ception. The comprehensive offering of further education 
with practice-oriented expert input is supplemented by 
Forum 13 in Hall 13 where several panel discussions 
on key issues such as sustainability in the textile industry, 
new solutions in digital and textile printing as well as po-
tential applications in the fields of advertising technology 
and illuminated advertising will take place. All lectures are 
outlined below. 

Supporting programmes in the PSI Members Only Lounge  
(Hall 9) and Forum 13 (Hall 13)

Expert knowledge for  
       business success
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The transfer of  theoretical knowledge in connection with best-practice 
examples has a long tradition at the PSI. In addition to the haptic world of  
experience, there will once again be a comprehensive lecture programme  
this year: for PSI members exclusively in the PSI Members Only Lounge, 
supplemented by Forum 13 in Hall 13 for all visitors to the PSI, PromoTex 
Expo and viscom.

bility will be the focus of the trade show on Wednesday. 
One of the key questions on this day will be: How can sus-
tainability strengthen the market position and corporate 
identity and give customers a secure feeling? The third 
day of the trade show is about promotional products and 
the conflicting interplay between laws and perceived per-
ception. The comprehensive offering of further education 
with practice-oriented expert input is supplemented by 
Forum 13 in Hall 13 where several panel discussions 
on key issues such as sustainability in the textile industry, 
new solutions in digital and textile printing as well as po-
tential applications in the fields of advertising technology 
and illuminated advertising will take place. All lectures are 
outlined below. 

Supporting programmes in the PSI Members Only Lounge  
(Hall 9) and Forum 13 (Hall 13)

Expert knowledge for  
       business success

The lectures exclusively reserved for  
PSI members in the PSI Members Only Lounge 
are marked in blue. The remaining events will 
take place in Forum 13 in Hall 13.  

Dienstag, 07.01.2020  

11.00 - 11.30 Uhr  Was ist eigentlich Merchandising? Wie unterscheidet sich ein Merchandising-Produkt von 
einem Werbeartikel? Wo liegen die Chancen für Händler, Veredler und deren Kunden?  
Geballter Input und Best Practice zu einem Thema mit Geschäftspotenzial. 
Lars Losse, Geschäftsführer, Textildruck Europa GmbH

11.30 - 12.00 Uhr  Merchandising: Die Entstehung eines Artikels von der ersten Idee bis zum fertigen Produkt. 
Patrick Nestler, WAY GmbH

14.00 - 14.30 Uhr  „Die Tatortdecke“ von Kolter 
Die „Kriminal“geschichte eines Merchandising-Business Case mit Line-Extension und 
gewinnbringender Lizenzkooperation  
Christoph Seipp, Kolter GmbH

14.30-15.00 Uhr  Von Anfang an geplant. Wie man schon im Design- und Beschaffungsprozess eines 
Werbeartikels die Produktsicherheit mitdenkt.  
Lutz Gathmann, Designer VDID, Sicherheitstechniker VDSI 

Panel:  Sportswear: Innovation als Treiber für Produkte von High-Tech bis nachhaltig. 

11.00 - 11.30 Uhr  DETOX: Red card for chemistry. What the textile industry can do against pollutants in textiles 
and how detoxification works.  
Selvihan Eliduzgun, Intertek Consumer Goods GmbH

11.30 - 12.00 Uhr  Sportswear-Design aus Trainingsdaten. Wie yooneeque einzigartige Kleidungsstücke mit 
künstlicher Intelligenz herstellt  
Anna Franziska Michel, CEO & Founder, yooneeque   

Panel:  Smarte Cases, smarte Textilien. Von schlauen Lösungen und Innovationen im Zeitalter der 
Digitalisierung.  

12.00 - 12.30 Uhr  Auftrag sucht Macher: Projekte realisieren im Netzwerk. Das ist Sourcebook – die digitale B2B 
Plattform für die Textilbranche.  
Lena Neumann, Project Management, Sourcebook

12.30 - 13.00 Uhr  Die smarte Light-Tech-Revolution. Ein Business-Case über Leucht-Kleidung als kundenspezi-
fische Lösung.  
Andreas Lanyi, Vice President IoT Lunative, Lunative Laboratories GmbH

Panel:  Überlegt und maßgeschneidert. Wie Konzept, Design und Handwerk nachhaltig echte Wirkung 
erzeugen. 

13.00 - 13.30 Uhr  Darf ’s ein bisschen Design sein? Wie man textile Looks und Merchandise für den wahren 
Effekt produziert.   
Marc Thiemo Biembacher, Executive Manager, EFFEKT a division of Textildruck Europa

13.30 - 14.00 Uhr  Wie der Druckdienstleister GI-PLANT das Geschäft mit Schul-Shirts und Trikots revolutioniert 
und Bewusstsein für mehr Nachhaltigkeit beim Textilkauf schafft.   
Jörn Hartmann, GI-PLANT GmbH
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J
oin in instead of just looking, experience 
instead of consuming – experiential mar-
keting is in vogue. And it is proven to be 
extremely successful: Customers who get 
to know brands personally through inter-

action are the better and more loyal customers. Those 
who can try out products in an attractive environment, 
obtain information about them and actively experience a 
brand world with fun develop a deeper understanding of 
the brand and what it stands for. This creates a willingness 
to buy as well as customer loyalty. The fact that the PSI, 
PromoTex Expo and viscom again have many hands-on 
activities and live demonstrations in the programme this 
year shows how up-to-date, sound and sustainable their 

On 7 January, five Düsseldorf exhibition halls will open for the second 
edition of the trade show platform for advertising and selling. More than 
1,000 exhibitors will present innovative products, services and finishing 
processes from the haptic, textile and visual advertising world. The unique 
trade show trio is a platform and industry meeting place as well as a stage  
for exciting showcasing.

PSI, PromoTex Expo, viscom 2020: Three colourful worlds

Diverse, international, 
communicative

concept is. Each hall features highlights that offer visitors 
target-group-specific added value and turn the PSI and its 
two trade show sisters into special events.

Sustainable values for sustainable business

Brand loyalty, trust and stable customer relations instead 
of short-lived hypes – those who share these values will 
find many useful offers at the PSI that will particularly help 
them to progress. The PSI has been living up to these same 
values for six decades, and during that time the network 
and the trade show have been successfully bringing to-
gether business partners and promoting long-lasting con-
tacts and trustful relationships. Sustainability also mani-

X

fests itself therein as the overriding guiding princi-
ple, creating a subtle connection between the three 
trade shows where it reveals itself in ever new fac-
ets. In the context of PSI’s 60-year tradition, sus-
tainability is becoming increasingly important, es-
pecially at the PSI Trade Show where, among other things, 
it has become tangible in the Members Only Lounge: At 
this central point of contact for PSI members in Hall 9, a 
lot will remind one of the sector-shaping role of the PSI 
whose anniversary will also be celebrated here. A com-
munity spirit will also be brought to life at this location 
where PSI members can use exclusive services.

Showcasing for lasting experiences

Sustainability and showcasing are the major topics in the 
world of advertising and selling which are featured in all 
halls. Various demonstrations and formats which often en-
tice people to participate, make people curious, impart 
knowledge and provide new ideas and tools for a success-
ful business. The PSI has always been synonymous with 
multisensory experience, simply because of the diversity 
of its products. At the end of a walking tour of the flagship 
promotional product trade show, every distributor will not 
only have seen a lot but also felt and tried out what the 
industry has to offer, and will usually take home lots of 
product samples and patterns. The tried and tested ship-
ping service of QTRADO Logistics, which has moved to 
Hall 11D 59, will ensure that they arrive quickly in his 
company and that he has his hands free again. In order to 
ensure that you do not miss anything, we gladly invite you 
to a small tour of the trade show where we will stop at the 
most important special presentations and showcasings. 

Tasty delights for every campaign

The GUSTO Pavilion in Hall 9 is a classic at the PSI. Af-
ter all, sampling is fun and especially useful if you want to 
choose something for your customers. That is exactly the 
purpose of the GUSTO which will be upgraded this year 
with a live staged tasting event. On all three days of the 
trade show, culinary delights will be presented here for 
tasting in a communicative atmosphere. It is only a few 
steps from the PSI to the adjacent PromoTex Expo in Hall 
12 with its catwalk and rousing shows. A friendly team of 
young models professionally presents the latest collec-
tions of promotionally effective textiles. The high-quality 
choreographies are both entertaining and informative. The 
shows start four times a day, at 11.30 am, 1 pm, 3 pm and 
4.30 pm. So why not take a break and experience the thrill-
ing live feeling of the fashion world at first hand?
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Harry Saffer, Managing Director of Schwan-STABILO Promotion Products
+ + + The PSI as the highlight event for presenting new products + + + 

For us, the PSI is the first important date of the year and thus the starting signal and highlight 
event for presenting new products. We look forward to discussions with our distributor part-

ners and would like to win promotional product consultants with their industry custom-
ers for brand promotional products, establish new contacts and get them excited about 
STABILO. We are happy to use the international orientation of the PSI to cultivate our 
foreign relations. In addition, the PSI is an important event for motivating our own team 

and getting them in the right frame of mind for the new year 2020. We see increasing po-
tential for the STABILO brand in the promotional product market, especially due to the cur-

rent debate on sustainability. Issues such as short delivery routes, purchasing in Europe and 
environmentally friendly materials are becoming increasingly important. The quality and value of 

branded products also play an important role. Promotional products as haptic brand ambassadors 
with a positive reminder value have a particularly sustainable advertising effect. We will be bringing 
along a lot of innovations and ideas from the areas of writing, drawing and luminous marking to the 
PSI 2020. In the ballpoint pen segment, we are bringing new colours and the sustainability of the as-
sortment is still important to us. Visitors to the STABILO stand can look forward to an exciting pro-
motion on writing and handwriting.

Daniel Jeschonowski, Managing Director of Senator 
+ + + PSI as a lively start to the year + + +  

The PSI Trade Show traditionally marks a very busy start to the year for Senator. We meet 
almost all our customers at the leading trade show for haptic advertising in Europe and 

use the trade show to review the year as well as plan for the new year. We rely on in-
tensive expert discussions and look forward to the interaction. This year we are cele-
brating 100 years of Senator. We are proud to be a manufacturing company based in 
Germany since being founded. Our continuous innovativeness with a focus on the cur-

rent trend of bio-based writing instruments will be the two top themes at our stand. The 
increasing demand for sustainable promotional products naturally benefits us. As a man-

ufacturer and brand, we have an advantage over importers whose products have already 
emitted tons of CO2 during transportation. Therefore, we see this trend as very positive and will 

play to our strengths and develop further here: At the PSI, we are presenting another TOP design 
in bio-plastic. In the area of metal writing instruments, we are adding two new models to our prod-
uct range, as well as adding another surface to two existing writing instruments. We are also pre-
senting a new, trendy design in the area of cups. 

Oliver Leykam, Business Development Directors of Fine Writing, OEM  
and Promotional Products at STAEDTLER
+ + + Promotional products as an integral part of the marketing mix + + +   
The aim of participating at the PSI is to increase our awareness, especially in view of the 

fact that STAEDTLER offers a comprehensive product and finishing programme for 
the promotional product industry. Participating at the PSI helps us in this sense, es-

pecially in other European countries. The fact that an increasing number of brand 
manufacturers are discovering the promotional product industry has a positive in-
fluence on the image of the promotional product and its positioning as an inte-
gral part of the marketing mix. Sales through the promotional product trade also 
offer us the opportunity to promote standardised retail products to industry cus-

tomers. A visit to the STAEDTLER stand is always worthwhile. In addition to ex-
pert advice, we offer our customers the widest possible selection of writing instru-

ments and children’s items. Whether it be ballpoint pens, pencils, erasers, highlighters, re-
tractable pencils, fineliners and fountain pens for daily writing and drawing or coloured pen-
cils, felt-tip pens, chalks and modelling materials for painting and creativity. Always in 
STAEDTLER brand quality and most importantly Made in Germany. The focus is on fully 
customisable sets from our oven-hardening modelling compound FIMO

®
. Customers can 

model their company mascot, for instance, and cure it in the oven. In addition to the FIMO
®
 

sets, we will be presenting an extraordinary pencil with a sophisticated appearance, which 
can be personalised with logos and individual names. 

Sabine Kaspar, Managing Director of B2B at Ritter Sport 
+ + + The PSI as an important new trade show platform+ + + 

As the leading trade show for promotional products, the PSI is an important plat-
form to obtain an overview of the trends and innovations in the promotional prod-
uct sector and to meet business partners and potential customers. In particular, 
we will be introducing our new range of customisable products for corporate cli-
ents. Ritter Sport has been a well-known and popular chocolate brand in the B2C 
sector for more than 100 years. It stands for quality, modernity and diversity of 

varieties. As a medium-sized German family business in the third and fourth gen-
eration, we have been committed to sustainability for decades and are pioneers in 

the chocolate industry in many areas. These are all aspects that consumers, business part-
ners and customers in the promotional product industry really appreciate. Therefore, we are 
very confident about the future of the B2B business. Our stand will be typically square and 
colourful and of course we have planned special promotions.
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14.00 - 14.30 Uhr  Alles handgemalt. Klassisches Signmaking-Handwerk für den stilvollen Vintage-Auftritt im 
Shop, Schaufenster und Co. Best Practice von einem echten Signmaker.   
Frank Chaki

Panel: Gute Zeiten für visuelle Highlights. Besonderes Material und Anwendungen für Werbetechniker. 
 
14..30 - 15.00 Uhr  Folie at its best: Material-Highlights für die Rauminszenierung und Anwendungen für smartes 

Interior Design und Werbetechnik.  
Anja Falkenberg, Leiterin Marketing & Vertrieb, ASLAN, Schwarz GmbH & Co. KG

Panel: Die Aussicht genießen! News und Aktuelles für den Werbetechniker-Alltag 

15.00 - 15.30 Uhr  Willkommen zurück. Die Wiedereinführung der Meisterpflicht für Werbetechniker ist verab-
schiedet. Was ändert sich, was ist zu beachten, was zu tun?  
Martina Gralki-Brosch, Gralki Werbung , Meisterbetrieb

15.30-16.00 Uhr   Gesunde Mitarbeiter! Krankheitstage senken, Ausgaben minimieren! So funktioniert Gesund-
heitsmanagement im Handwerksbetrieb.  
Carsten Heidt, IKK classic 

Mittwoch, 08.01.2020  

11.00 - 11.30 Uhr  Grüner Hype oder wahrer Wandel?  
Bianca Seidel, Funktion, Bianca Seidel Consulting

11.30 - 12.00 Uhr  Businesses in motion. Hear about trends that influence visual communication and learn 
how to develop your business in response.  
Frazer Chesterman, Director FM FUTURE LTD

14.30 - 15.00 Uhr  Grün rundum: Nachhaltigkeit spielt nicht nur bei Produkten, sondern auch bei deren Verpack-
ung eine Rolle. Ein Vortrag über Ganzheitlichkeit und die Rolle der Verpackung als Mehrwert. 
Uwe Melichar, Partner Packaging, FACTOR DESIGN GMBH & CO KG

15.00 - 15.30 Uhr  Besser dastehen! Wie Nachhaltigkeit die Marktposition stärken kann. Ein Best Practice 
Case mit How-to-Anleitung für das eigene Geschäft  
Ingo Moeller, Markenberater, Markencoach  

Panel:  Markenaufbau kanalübergreifend und regional: Welchen Kanal und welche Social Kommunika-
tion braucht Marke heute? 

10.30 - 11.00 Uhr  Von Insta-Stories, Facebook und Social Selling als lukrativem Verkaufskanal. Ein Social-Media 
Kurzworkshop mit Potenzial für’s Geschäft. 
Lars Woltermann, OMA 365 Eine Unit von: Reiber Marketing GmbH

11.00 - 11.30 Uhr  Heimat ist kuschelig. Wie Kolter mit viel Gefühl Lokalkolorit in die Markenkommunikation bringt. 
Christoph Seipp, Kolter GmbH

Panel: Aktuelles zum Thema Nachhaltigkeit in der Markenkommunikation 

11.30 - 12.00 Uhr  Sustainability: branding and green labelling to win consumers.  
Gary Parker, Intertek Consumer Goods GmbH

12.00 - 12.30 Uhr  Die junge Marke share spendet für jedes gekaufte Produkt nach dem 1:1-Prinzip. Im Vortrag 
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A feast for the eyes, too

The PSI GUSTO is the “place to be” when it 
comes to future culinary advertising ambas-
sadors: from sweet to spicy, there is some-
thing for every taste. New this year is the 
additional offering of GUSTO Tasting. On all 
three days of the trade show, food is pre-
sented here in a communicative atmosphere 
in 20-minute slots and made palatable in the 
truest sense of the word.

Tex sells
The adventure boulevard of the PromoTex Expo presents new  
products and trends throughout the exhibition hall. Strolling along 
textile innovations from the areas of sport, work, promotion and 
leisure is the motto. Really attractive best practices.
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On 7 January, five Düsseldorf exhibition halls will open for the second 
edition of the trade show platform for advertising and selling. More than 
1,000 exhibitors will present innovative products, services and finishing 
processes from the haptic, textile and visual advertising world. The unique 
trade show trio is a platform and industry meeting place as well as a stage  
for exciting showcasing.

PSI, PromoTex Expo, viscom 2020: Three colourful worlds

Diverse, international, 
communicative

concept is. Each hall features highlights that offer visitors 
target-group-specific added value and turn the PSI and its 
two trade show sisters into special events.

Sustainable values for sustainable business

Brand loyalty, trust and stable customer relations instead 
of short-lived hypes – those who share these values will 
find many useful offers at the PSI that will particularly help 
them to progress. The PSI has been living up to these same 
values for six decades, and during that time the network 
and the trade show have been successfully bringing to-
gether business partners and promoting long-lasting con-
tacts and trustful relationships. Sustainability also mani-

fests itself therein as the overriding guiding princi-
ple, creating a subtle connection between the three 
trade shows where it reveals itself in ever new fac-
ets. In the context of PSI’s 60-year tradition, sus-
tainability is becoming increasingly important, es-
pecially at the PSI Trade Show where, among other things, 
it has become tangible in the Members Only Lounge: At 
this central point of contact for PSI members in Hall 9, a 
lot will remind one of the sector-shaping role of the PSI 
whose anniversary will also be celebrated here. A com-
munity spirit will also be brought to life at this location 
where PSI members can use exclusive services.

Showcasing for lasting experiences

Sustainability and showcasing are the major topics in the 
world of advertising and selling which are featured in all 
halls. Various demonstrations and formats which often en-
tice people to participate, make people curious, impart 
knowledge and provide new ideas and tools for a success-
ful business. The PSI has always been synonymous with 
multisensory experience, simply because of the diversity 
of its products. At the end of a walking tour of the flagship 
promotional product trade show, every distributor will not 
only have seen a lot but also felt and tried out what the 
industry has to offer, and will usually take home lots of 
product samples and patterns. The tried and tested ship-
ping service of QTRADO Logistics, which has moved to 
Hall 11D 59, will ensure that they arrive quickly in his 
company and that he has his hands free again. In order to 
ensure that you do not miss anything, we gladly invite you 
to a small tour of the trade show where we will stop at the 
most important special presentations and showcasings. 

Tasty delights for every campaign

The GUSTO Pavilion in Hall 9 is a classic at the PSI. Af-
ter all, sampling is fun and especially useful if you want to 
choose something for your customers. That is exactly the 
purpose of the GUSTO which will be upgraded this year 
with a live staged tasting event. On all three days of the 
trade show, culinary delights will be presented here for 
tasting in a communicative atmosphere. It is only a few 
steps from the PSI to the adjacent PromoTex Expo in Hall 
12 with its catwalk and rousing shows. A friendly team of 
young models professionally presents the latest collec-
tions of promotionally effective textiles. The high-quality 
choreographies are both entertaining and informative. The 
shows start four times a day, at 11.30 am, 1 pm, 3 pm and 
4.30 pm. So why not take a break and experience the thrill-
ing live feeling of the fashion world at first hand?

More knowledge for more success

If you are in the vicinity, you should continue on 
your way through the textile trade show. After all, 
there are many interesting things to be experienced 

at the Textile Campus: For example, how new clothes can 
be made from old clothes is shown in cooperation with 
companies that operate sustainably. The focus here 
is on the ideas of innovative companies to make 
production and trade fairer and more ecological. 
The Campus offers even more: the Bremen Cot-
ton Exchange, the HTW University of Applied Scienc-
es in Berlin, Bianca Seidel Consulting and the Akad-
emie für Textilveredlung will also be participating 
on the Textile Campus. Even a test laboratory of the test-
ing and certification institute Intertek awaits visitors to the 
trade show in this area. The quality assurance experts from 
Intertek perform live mechanical, physical and chemical 
textile tests and answer visitors’ questions.

Experience textile finishing live

Visitors can experience the entire process of textile fin-
ishing live in Hall 13 Stand O 39: Under the motto “Tex-
tile 4.0”, the special show “Make Your Shirt” focuses on 
mass customisation. Smake, the exclusive partner of this 
extraordinary demonstration, embroiders and prints per-
sonalised, single-piece apparel on demand. In addition, 
the innovative company has also developed soft-
ware solutions to make the finishing process scal-
able and cost-efficient. Smake uses the benefits of 
digitalisation to open the door to the future of tex-
tile finishing. A visually interesting stand within the 
viscom, which PSI distributors should not miss. The 
“viscom workshop” in the centre of Hall 13 is also inter-
esting for technically minded promotional product distrib-
utors who are looking for new business fields.

Greater benefits for everyone

As we have seen, the three trade shows continue to be in-
dependent and serve their specific target groups. Never-
theless, many of their topics are by and large closely re-
lated and in many cases are also of interest to all sectors. 
This is a great opportunity for visitors to broaden their 
perspective and search for integrated solutions for their 
customers beyond the boundaries of their own industry. 
The promotional product industry, which occupies Halls 
9, 10, 11 and part of Hall 12 with the PSI, can particular-
ly benefit from the current trade show constellation. PSI 
trade visitors have the opportunity to visit the PromoTex 
Expo and viscom with their trade show ticket without any 
restrictions and thus experience all the above-mentioned 
presentations live. Optimised hall planning this year makes 
the area of the trade show trio more compact overall, re-
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Uwe Thielsch, Head of the koziol Incentives & Promotions Team
+ + + Give-away instead of throw-away: Intelligent returnable solutions from koziol + + + 

For us, the PSI is a wonderful annual kick-off to introduce our innovations as well as new 
materials and colours to a broad public. The most important thing is classic custom-

er service as well as maintaining personal contacts with loyal partners. In addition, 
we also define quantitative targets such as new customer acquisition and project 
initiation. In addition to the Ambiente, the PSI is the trade show with the greatest 
appeal for our brand. Only here can we present the koziol brand in a high-quali-
ty environment and allow it to be felt. The koziol brand has meanwhile become 

an important player in the promotional product sector. This industry was more of 
an experimental field for us when we entered the market, but now this segment has 

become an important pillar of our company over the years – with double-digit percent-
age growth rates annually. Each promotional gift is a business card and the link of a com-

pany to the customer. Ideally, you will find a good brand paired with high utility, optimum function-
ality and utmost desirability. A branded product is usually highly valued and thus guarantees a long 
service life. This creates a special effect for the customer. Koziol stands for sustainable environ-
mentally friendly materials, sensible lifestyle products and a new colour concept, all entirely Made 
in Germany. At the PSI, we have plenty of useful and intelligent returnable solutions as well as 
many surprises. 

Harry Saffer, Managing Director of Schwan-STABILO Promotion Products
+ + + The PSI as the highlight event for presenting new products + + + 

For us, the PSI is the first important date of the year and thus the starting signal and highlight 
event for presenting new products. We look forward to discussions with our distributor part-

ners and would like to win promotional product consultants with their industry custom-
ers for brand promotional products, establish new contacts and get them excited about 
STABILO. We are happy to use the international orientation of the PSI to cultivate our 
foreign relations. In addition, the PSI is an important event for motivating our own team 

and getting them in the right frame of mind for the new year 2020. We see increasing po-
tential for the STABILO brand in the promotional product market, especially due to the cur-

rent debate on sustainability. Issues such as short delivery routes, purchasing in Europe and 
environmentally friendly materials are becoming increasingly important. The quality and value of 

branded products also play an important role. Promotional products as haptic brand ambassadors 
with a positive reminder value have a particularly sustainable advertising effect. We will be bringing 
along a lot of innovations and ideas from the areas of writing, drawing and luminous marking to the 
PSI 2020. In the ballpoint pen segment, we are bringing new colours and the sustainability of the as-
sortment is still important to us. Visitors to the STABILO stand can look forward to an exciting pro-
motion on writing and handwriting.

Yves Dähler, Head of Corporate Business, Victorinox  
+ + + Strong brands for a strong image + + +  

The PSI Trade Show has a high priority at Victorinox and therefore we invest a lot in our partici-
pation. Our goal is to welcome as many customers and partners as possible, introduce our in-

novations to them and thank them for their many years of dedication. The interaction at the 
PSI is also very important to us in order to get to know the future market requirements even 
better. Foresighted industry customers have long used strong brands to control and main-
tain their image accordingly. We are already very well positioned here with our long tradi-
tion in the promotional product sector. Studies show that promotional products always send 

a message to the sender, no matter what type of article it is. If the gift is “cheap”, anti-adver-
tising can quickly arise. That is why we live by the credo: Never give somebody something that 

does not meet your own expectations. At the PSI 2020, we will be showing for the first time how 
a pocketknife is put together. In addition, we will be offering a “cool” competition in the truest sense of 

the word. And the best thing, of course, is always what we cannot reveal – our new products! 
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14.00 - 14.30 Uhr  Alles handgemalt. Klassisches Signmaking-Handwerk für den stilvollen Vintage-Auftritt im 
Shop, Schaufenster und Co. Best Practice von einem echten Signmaker.   
Frank Chaki

Panel: Gute Zeiten für visuelle Highlights. Besonderes Material und Anwendungen für Werbetechniker. 
 
14..30 - 15.00 Uhr  Folie at its best: Material-Highlights für die Rauminszenierung und Anwendungen für smartes 

Interior Design und Werbetechnik.  
Anja Falkenberg, Leiterin Marketing & Vertrieb, ASLAN, Schwarz GmbH & Co. KG

Panel: Die Aussicht genießen! News und Aktuelles für den Werbetechniker-Alltag 

15.00 - 15.30 Uhr  Willkommen zurück. Die Wiedereinführung der Meisterpflicht für Werbetechniker ist verab-
schiedet. Was ändert sich, was ist zu beachten, was zu tun?  
Martina Gralki-Brosch, Gralki Werbung , Meisterbetrieb

15.30-16.00 Uhr   Gesunde Mitarbeiter! Krankheitstage senken, Ausgaben minimieren! So funktioniert Gesund-
heitsmanagement im Handwerksbetrieb.  
Carsten Heidt, IKK classic 

Mittwoch, 08.01.2020  

11.00 - 11.30 Uhr  Grüner Hype oder wahrer Wandel?  
Bianca Seidel, Funktion, Bianca Seidel Consulting

11.30 - 12.00 Uhr  Businesses in motion. Hear about trends that influence visual communication and learn 
how to develop your business in response.  
Frazer Chesterman, Director FM FUTURE LTD

14.30 - 15.00 Uhr  Grün rundum: Nachhaltigkeit spielt nicht nur bei Produkten, sondern auch bei deren Verpack-
ung eine Rolle. Ein Vortrag über Ganzheitlichkeit und die Rolle der Verpackung als Mehrwert. 
Uwe Melichar, Partner Packaging, FACTOR DESIGN GMBH & CO KG

15.00 - 15.30 Uhr  Besser dastehen! Wie Nachhaltigkeit die Marktposition stärken kann. Ein Best Practice 
Case mit How-to-Anleitung für das eigene Geschäft  
Ingo Moeller, Markenberater, Markencoach  

Panel:  Markenaufbau kanalübergreifend und regional: Welchen Kanal und welche Social Kommunika-
tion braucht Marke heute? 

10.30 - 11.00 Uhr  Von Insta-Stories, Facebook und Social Selling als lukrativem Verkaufskanal. Ein Social-Media 
Kurzworkshop mit Potenzial für’s Geschäft. 
Lars Woltermann, OMA 365 Eine Unit von: Reiber Marketing GmbH

11.00 - 11.30 Uhr  Heimat ist kuschelig. Wie Kolter mit viel Gefühl Lokalkolorit in die Markenkommunikation bringt. 
Christoph Seipp, Kolter GmbH

Panel: Aktuelles zum Thema Nachhaltigkeit in der Markenkommunikation 

11.30 - 12.00 Uhr  Sustainability: branding and green labelling to win consumers.  
Gary Parker, Intertek Consumer Goods GmbH

12.00 - 12.30 Uhr  Die junge Marke share spendet für jedes gekaufte Produkt nach dem 1:1-Prinzip. Im Vortrag 

erfahren Sie, welche Rolle das nachhaltige Tuben-Packaging für die social Brand spielt. Ein 
Marken Case über die Entstehung der share Handcreme-Verpackung.    
Alexandra E. Wallner, Prio Tubes GmbH

12.30 - 13.00 Uhr  Den Trend erkannt. Wie das Berliner Unternehmen Hauptstadtader mit veganen Aufklebern 
Furore macht und wer sich dafür interessiert.  
Paul Kündiger, Geschäftsführer, Hauptstadtader GmbH

Panel:  Nicht nur praktisch und funktional, sondern auch nachhaltig und stylisch. Der Stellenwert von 
ökologischer und sozialer Workwear in der Unternehmenskommunikation. 

13.00 – 13.30 Uhr  Besondere Qualität, besonders fair. Die besondere Rolle von Fairtrade-Biobaumwolle für die 
Corporate Fashion.  
Rainer Schlatmann, Bremer Baumwollbörse

13.30 - 14.00 Uhr  Was treibt Unternehmen an, fairere Wege zu gehen?  
Ingrid Elbertse, Fair Wear Foundation

14.00 - 14.30 Uhr  Ecodesign stellt Produkte, Dienstleistungen und Prozesse radikal in Frage, um sie sozial, 
ökologisch und ökonomisch nachhaltig zu gestalten. Best Practice zur Gestaltung von nachhal-
tigen Designprozessen, die Geschäfte erfolgreich und die Welt besser machen.  
Bianca Seidel, Bianca Seidel Consulting

Panel:  Natürlich, sozial, zertifiziert: Was Workwear heute neben High-Quality noch so alles leistet und 
können muss. 

14.30 - 15.00 Uhr  Warum nachhaltig zertifizierte Textilien für BRANDS FASHION zur Unternehmensphiloso-
phie gehören und wieso das bei Unternehmen extrem gut ankommt.  
Dr. Ulrich Hofmann, Brands Fashion GmbH

15.00 - 15.30 Uhr  Bio-Textilien als Standard? Mit nachhaltigen Zertifikaten zum neuen Geschäftsmodell? GOTS 
as Business case for sustainability.   
Franziska Dormann, Funktion, GOTS – Global Organic Textile Standard

15.30 - 16.00 Uhr  Kleidung, die Schutz verspricht, muss zertifiziert sein! Was bedeutet die PSA-Verordnung für 
Unternehmen, die Workwear oder Unternehmenskleidung im B2B vertreiben?   
Birgit Jussen, Dipl.-Ing. (FH) Bekleidungstechnik Öffentlich bestellte und vereidigte Sachver-
ständige, Quality Matters – Beratung für Nähtechnik & Qualität

Donnerstag, 09.01.2020   

11.00 - 11.30 Uhr  Kundenbindung zwischen Emotionen und Compliance. Was Werbeartikel mit persön-
lichem Charme leisten und wie sie Unternehmenswerte transportieren.   
Daniel Thywissen, S&P Werbeartikel GmbH

11.30 - 12.00 Uhr  Tut das weh? Werbemittel zwischen Emotionen und gesetzlichem Rahmen.  
Philipp Reusch, Rechtsanwalt, Reusch Rechtsanwaltsgesellschaft mbH

14.00 - 14.30 Uhr  Mehr als Recht und Gesetz. Das Pippi-Langstrumpf-Phänomen und die vielen Gesichter 
der Compliance.   
Dr. Kathrin J. Niewiarra, Rechtsanwältin, bleu & orange

 

PSI Journal 1/2020 www.psi-network.de www.psi-network.de PSI Journal 1/2020

31

YEARS

22_34_WdWuV_2010_e.indd   3122_34_WdWuV_2010_e.indd   31 02.12.19   17:3602.12.19   17:36

2._Durchgang 624 mm x 880 mm / 16-Seiter S+W ohne Bogenwendung Magenta 62,4x88cm 19-1635 MAGALOG2020_EN 19-12-16 19:28:37 (2 B) Journal_EN_BD80 Spot2 19-1635 MAGALOG2020_EN 19-12-16 19:28:37 (2 B) Journal_EN_BD80 Spot1 19-1635 MAGALOG2020_EN 19-12-16 19:28:37 (2 B) Journal_EN_BD80 Yellow 19-1635 MAGALOG2020_EN 19-12-16 19:28:37 (2 B) Journal_EN_BD80 Magenta 19-1635 MAGALOG2020_EN 19-12-16 19:28:37 (2 B) Journal_EN_BD80 Cyan 19-1635 MAGALOG2020_EN 19-12-16 19:28:37 (2 B) Journal_EN_BD80 Black

1
9

-1
6

3
5

 M
A

G
A

L
O

G
2

0
2

0
_

E
N

 1
9

-1
2

-1
6

 1
9

:2
8

:3
7

 (
2

 B
) 

J
o

u
rn

a
l_

E
N

_
B

D
8

0
  
  
 1

6
-S

e
it
e

r 
S

+
W

 o
h

n
e

 B
o

g
e

n
w

e
n

d
u

n
g

 M
a

g
e

n
ta

 6
2

,4
x
8

8
c
m

  
  

2
 B

  
/ 

 1
9
-1

6
3
5
 M

A
G

A
L
O

G
2
0
2
0
_
E

N
  

/ 
 J

o
u
rn

a
l_

E
N

_
B

D
8
0

 
cm

y 70 
k 70 

cm
y 50 

k 50 
cm

y 30 
k 30 

cm
y 

cm
 

cy 
m

y 
20 

40 
60 

80 
100 

20 
40 

60 
80 

100 
20 

40 
60 

80 
100 

20 
40 

60 
80 

100  
 

cm
y 70 

k 70 
cm

y 50 
k 50 

cm
y 30 

k 30 
cm

y 
cm

 
cy 

m
y 

20 
40 

60 
80 

100 
20 

40 
60 

80 
100 

20 
40 

60 
80 

100 
20 

40 
60 

80 
100  

B
la

c
k
C

y
a

n
M

a
g

e
n

ta
Y

e
llo

w
S

p
o

t1
S

p
o

t2

001-144_PSI_EN.p31.pdf                                                                                                   



  

CORAL
CORAL

CORAL

CORAL
  

  

CORAL frozen SI
0-0177 TF-SI   

CORAL
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The new 
uma catalogue  

arrived!
Order now

www.uma-pen.com

www.uma-pen.com

UNIQUE COLOURFUL:
THE NEW  CORAL 
Please order your free sample.
s.bachlmayr@uma-pen.com
Code: PSI-2-20-Coral

CORAL
0-0177 

PLEASE VISIT US
on PSI 2020

in Hall 12, Stand B34
and discover more

 new              products.

duces walking distances and makes it easier for visitors 
to commute between the trade shows. This is particular-
ly convenient in the transition from the PSI to the Pro-
moTex Expo which are directly adjacent to each other in 
Hall 12. The viscom has its new home in Hall 13. Two 
passages create a direct connection from here to the neigh-
bouring trade shows and thus ensure an optimal influx of 
visitors. The trade show for visual communication can 
also be reached directly via the East and North-East en-
trances.    <

Outlook: Trade show concept 2021

Optimisation, orientation, 
showcasing
In the past, the concept of the PSI Trade Show has been 
regularly adapted to the requirements of the industry and 
the market. Steeped in tradition, the event has been inte-
grated as by far the largest trade show in the relatively new 
trade show platform for advertising and selling for the sec-
ond year now. An even wider range of products, services, 
presentations and promotions, but also an expanded sup-
porting programme and deeper insights into neighbour-
ing industries – PSI visitors benefit from the new ensem-
ble in many ways.

Visible added values: The new trade show concept for 
2021 is intended to make this added value even clearer 
as well as highlight the unique selling points of the PSI and 
the links to the other trade shows. In doing so, Reed takes 
up the fundamental content and design principles of the 
current concept and develops new ideas for their inter-
pretation. Specifically, this means that sustainability as the 
overriding topic should be implemented even more im-
pressively in all trade shows. The individual identity of the 
three trade shows is preserved and noticeable in three 
brand and experiential worlds, thus making synergy ef-
fects and connections more visible. Additional offers and 
new services as well as further optimised visitor guidance 
and better orientation create additional added value.

Showcasing – Making the benefits of the trade show 
perceptible: How are these goals achieved? The keyword 
here is “showcasing”. Showcasing already plays a major 
role, as we have seen above. From 2021, more content 
and themes will be showcased. Here is just a small taste 
of what attendees can expect next year: Cleverly and at-
tractively located special areas and service areas. Ele-
ments visible from afar that facilitate orientation, thus en-
suring that you always know at which trade show and on 
which area you are. This is supported by the already fa-
miliar icons that clearly mark service points and experi-
ential areas. Colours, structures and lettering as well as 
conspicuous lines on the floor also enhance orientation, 
connect or define borders – depending on how they are 
used. The recognition effect is purposefully used in all 
forms of design. If we have made you curious, keep an 
eye out for something new and special in the halls this 
year – you will recognise many of the things described 
above.   <

German Development 
Minister Dr. Gerd Müller  
is patron of PromoTex 
Expo 2020
The PromoTex Expo 2020 can look 

forward to a patron for the first time. German 
Development Minister Dr. Gerd Müller, whose 
Ministry of Economic Cooperation and Develop-
ment (BMZ) is the holder of the “Green Button” 
government seal for socially and ecologically 
produced textiles, has gladly accepted this role. In 
this context, he emphasised the importance of 
sustainability in the textile industry. In his welcom-
ing speech he wrote: “Three quarters of Germans 
attach importance to sustainable fashion. They 
justifiably want to know how their clothes are 
made. This message has also reached the textile 
manufacturers: According to a survey by the trade 
journal Textilwirtschaft, sustainability is ‘the most 
pressing project of our time’ for 78 percent. That is 
why I am pleased that PromoTex Expo is focusing 
on Sustainability 2020. A specially marked ‘green 
route’ allows visitors to find out about sustainability 
and visit sustainable exhibitors. The sustainability 
pioneers also demonstrate that fair is chic – and 
does not have to be expensive!”

German Development 
Minister

Dr. Gerd Müller 

Exhibitors value 
        PSI as an annual kick-off
Numerous exhibitors of brand-name products present their 
new products and best-sellers at the PSI. The PSI talked to 
exhibitors about their goals and the importance of the PSI  
as the leading European trade show of the promotional 
product industry for their companies, product highlights that 
visitors can expect at the PSI 2020, and the potential of 
brands in the promotional product business.

M
ichael G

ottschalk/P
hotohek.net
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Outlook: Trade show concept 2021

Optimisation, orientation, 
showcasing
In the past, the concept of the PSI Trade Show has been 
regularly adapted to the requirements of the industry and 
the market. Steeped in tradition, the event has been inte-
grated as by far the largest trade show in the relatively new 
trade show platform for advertising and selling for the sec-
ond year now. An even wider range of products, services, 
presentations and promotions, but also an expanded sup-
porting programme and deeper insights into neighbour-
ing industries – PSI visitors benefit from the new ensem-
ble in many ways.

Visible added values: The new trade show concept for 
2021 is intended to make this added value even clearer 
as well as highlight the unique selling points of the PSI and 
the links to the other trade shows. In doing so, Reed takes 
up the fundamental content and design principles of the 
current concept and develops new ideas for their inter-
pretation. Specifically, this means that sustainability as the 
overriding topic should be implemented even more im-
pressively in all trade shows. The individual identity of the 
three trade shows is preserved and noticeable in three 
brand and experiential worlds, thus making synergy ef-
fects and connections more visible. Additional offers and 
new services as well as further optimised visitor guidance 
and better orientation create additional added value.

Showcasing – Making the benefits of the trade show 
perceptible: How are these goals achieved? The keyword 
here is “showcasing”. Showcasing already plays a major 
role, as we have seen above. From 2021, more content 
and themes will be showcased. Here is just a small taste 
of what attendees can expect next year: Cleverly and at-
tractively located special areas and service areas. Ele-
ments visible from afar that facilitate orientation, thus en-
suring that you always know at which trade show and on 
which area you are. This is supported by the already fa-
miliar icons that clearly mark service points and experi-
ential areas. Colours, structures and lettering as well as 
conspicuous lines on the floor also enhance orientation, 
connect or define borders – depending on how they are 
used. The recognition effect is purposefully used in all 
forms of design. If we have made you curious, keep an 
eye out for something new and special in the halls this 
year – you will recognise many of the things described 
above.   <

Alexander Ullmann 
Managing Director of uma Schreibgeräte 2100

+ + + Promotional product industry offers further  
growth potential + + + 

The PSI is still the leading promotional product trade show for Eu-
rope. Our goal is to reach national and international promotional prod-
uct distributors there and to establish and maintain customer con-
tacts. In addition to presenting new products, we focus on intensive 

discussions and provide advice to our resellers: Personal interaction 
is the basis for successful cooperation. In today’s buyer’s market with 

more and more interchangeable products, rational factors such as the 
price are playing an increasingly secondary role compared to emotional fac-

tors. Brands live from emotions and added values   that are linked to their prod-
ucts. Companies or brands use advertising to create exactly these emotions and 
stories. Decision makers like to rely on experienced suppliers and brand quali-
ty. Especially as emotions play a decisive role, I see further growth potential in 
the promotional product industry, particularly with family-owned brand companies, as uma Schrei-
bgeräte Ullmann GmbH has been for more than 70 years. However, growth will only succeed if we 
manage to stay one step ahead of the fast-moving developments and demands. We like to see our-
selves as a driver of innovation and we are also on the list of the 100 most innovative medium-sized 
companies in Germany. PSI visitors can therefore expect many new product developments and 
solutions: In 2019, we readied a number of innovations for series production and were able to gen-
erate positive accents with our new writing technology uma FlowMotion

®
, unique mirror finish en-

graving over 360 degrees, as well as with the uma LIQEO Highlighter series in the writing instru-
ment sector. Of course, we are bringing along these highlights and will also offer surprising things 
related to the topic of sustainability because all innovations focus on sustainability. Our award-win-
ning uma recycled PET PEN series made from recycled PET bottles will continue to grow. We are 

also introducing a new service pro-
gramme for our advertising consult-
ants in which we will continue to ex-
pand their support. 

Exhibitors value 
        PSI as an annual kick-off
Numerous exhibitors of brand-name products present their 
new products and best-sellers at the PSI. The PSI talked to 
exhibitors about their goals and the importance of the PSI  
as the leading European trade show of the promotional 
product industry for their companies, product highlights that 
visitors can expect at the PSI 2020, and the potential of 
brands in the promotional product business.
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14.30 - 15.00 Uhr  Von Nachhaltigkeit und Greenwashing. Soziale Verantwortung ist „in“, aber was verändert 
sich wirklich, auf welche Labels soll man setzen und was hilft’s?  
Marc Thiemo Biembacher, Executive Manager, EFFEKT a division of Textildruck Europa 
GmbH 

Panel:  What’s hot, What’s not! What’s new! Promotionkleidung im Spannungsfeld von Innovation und 
Nachhaltigkeit. 

10.30 - 11.00 Uhr  Promotionkleidung transportiert das Image einer Marke und sorgt für Wiedererkennung. Doch 
die schönste Optik nützt wenig, wenn die Kleidung unbequem ist und die Qualität nicht stimmt. 
Eine textile Materialkunde mit Blick auf Tragekomfort und Nachhaltigkeit.   
Prof. Dr.-Ing. Thomas Schneider, HTW Berlin

11.00 - 11.30 Uhr  Soziale Verantwortung, Umweltbewusstsein und Innovation im Einklang. Hochwertige Qualität, 
Produktion in Germany und die Besinnung auf traditionelle Materialien, etwa Merinowolle. Wie 
sich ein Mittelständler mit fairen Produkten zu fairen Preisen nachhaltig auf dem Textilmarkt 
positioniert.  
Lukas Weimann, P.A.C. GmbH

11.30 - 12.00 Uhr  Was wäre, wenn Promotionkleidung die Promotion überlebt?  
Manuel Krings, Co-Founder & Managing Director, Hehlerei – Bündnis für textile Delikte est. 
2017   

Panel:  Alles so schön grün hier. Wie der Grüne Knopf Klarheit in den Textil-Siegel-Dschungel bringt. 

12.00 – 13.00 Uhr  Eins für alles und Klarheit für den Käufer, heißt die Devise. Dafür steht das Siegel für nachhal-
tige und fair produzierte Kleidung.  
Anosha Wahidi, Caroline Zöller, Franziska Dormann, Marijke Mulder, Stefan Niethammer

Panel:  Digitaler Textil- und Großformatdrucker: Smarte Lösungen für das Interior Design. 

13.00 - 13.30 Uhr  Print it baby! Mit Digitaldruck können Räume inszeniert, individuell und schnell verändert 
werden. Das eröffnet eine große Vielzahl an Möglichkeiten.  
Daniela Scheidung, Product Manager Signage & Textile, EPSON DEUTSCHLAND GmbH

13.30 - 14.00 Uhr  Akustiklösungen, Rolladen, Displaylösungen. Digitale Textilprints sind wahre Multitalente. Was 
der High-End Textildruck alles kann.  
Joachim Rees, Dipl.-Ingenieur Management, Multi-Plot Europe GmbH

Panel: Interior Design all in print: Inszenierung für Decke, Wand und Boden. 

14.00 - 14.15 Uhr  Interior Design – verblüffend gedruckt. Das Making-of der Lobby des Hotels „The Station“ von 
der Designidee über die Materialauswahl und den Druck bis zur Realisation.  
Caroline Zöller, Peter Sapper 

14.15 - 14.30 Uhr  Die Schärfe macht das Raumerlebnis. Wie Sie mit der Bildagentur für hochauflösende Bilder 
Meter machen und was dabei zu beachten ist.  
Caroline Zöller, Eberhard Weible

14.30 - 15.00 Uhr  Wie inszeniert man eine Marke? Wie man mit Werbetechnik treffsicher auf den Markenkern 
einzahlt und visuell stimmig kommuniziert.  
Caroline Zöller, Sebastian Kuhnen
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Optimal trade show benefit 
         thanks to theme routes
Systematic trade show tour
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14.30 - 15.00 Uhr  Von Nachhaltigkeit und Greenwashing. Soziale Verantwortung ist „in“, aber was verändert 
sich wirklich, auf welche Labels soll man setzen und was hilft’s?  
Marc Thiemo Biembacher, Executive Manager, EFFEKT a division of Textildruck Europa 
GmbH 

Panel:  What’s hot, What’s not! What’s new! Promotionkleidung im Spannungsfeld von Innovation und 
Nachhaltigkeit. 

10.30 - 11.00 Uhr  Promotionkleidung transportiert das Image einer Marke und sorgt für Wiedererkennung. Doch 
die schönste Optik nützt wenig, wenn die Kleidung unbequem ist und die Qualität nicht stimmt. 
Eine textile Materialkunde mit Blick auf Tragekomfort und Nachhaltigkeit.   
Prof. Dr.-Ing. Thomas Schneider, HTW Berlin

11.00 - 11.30 Uhr  Soziale Verantwortung, Umweltbewusstsein und Innovation im Einklang. Hochwertige Qualität, 
Produktion in Germany und die Besinnung auf traditionelle Materialien, etwa Merinowolle. Wie 
sich ein Mittelständler mit fairen Produkten zu fairen Preisen nachhaltig auf dem Textilmarkt 
positioniert.  
Lukas Weimann, P.A.C. GmbH

11.30 - 12.00 Uhr  Was wäre, wenn Promotionkleidung die Promotion überlebt?  
Manuel Krings, Co-Founder & Managing Director, Hehlerei – Bündnis für textile Delikte est. 
2017   

Panel:  Alles so schön grün hier. Wie der Grüne Knopf Klarheit in den Textil-Siegel-Dschungel bringt. 

12.00 – 13.00 Uhr  Eins für alles und Klarheit für den Käufer, heißt die Devise. Dafür steht das Siegel für nachhal-
tige und fair produzierte Kleidung.  
Anosha Wahidi, Caroline Zöller, Franziska Dormann, Marijke Mulder, Stefan Niethammer

Panel:  Digitaler Textil- und Großformatdrucker: Smarte Lösungen für das Interior Design. 

13.00 - 13.30 Uhr  Print it baby! Mit Digitaldruck können Räume inszeniert, individuell und schnell verändert 
werden. Das eröffnet eine große Vielzahl an Möglichkeiten.  
Daniela Scheidung, Product Manager Signage & Textile, EPSON DEUTSCHLAND GmbH

13.30 - 14.00 Uhr  Akustiklösungen, Rolladen, Displaylösungen. Digitale Textilprints sind wahre Multitalente. Was 
der High-End Textildruck alles kann.  
Joachim Rees, Dipl.-Ingenieur Management, Multi-Plot Europe GmbH

Panel: Interior Design all in print: Inszenierung für Decke, Wand und Boden. 

14.00 - 14.15 Uhr  Interior Design – verblüffend gedruckt. Das Making-of der Lobby des Hotels „The Station“ von 
der Designidee über die Materialauswahl und den Druck bis zur Realisation.  
Caroline Zöller, Peter Sapper 

14.15 - 14.30 Uhr  Die Schärfe macht das Raumerlebnis. Wie Sie mit der Bildagentur für hochauflösende Bilder 
Meter machen und was dabei zu beachten ist.  
Caroline Zöller, Eberhard Weible

14.30 - 15.00 Uhr  Wie inszeniert man eine Marke? Wie man mit Werbetechnik treffsicher auf den Markenkern 
einzahlt und visuell stimmig kommuniziert.  
Caroline Zöller, Sebastian Kuhnen

Ideal networking thanks to matchmaking
Plan successfully, find contacts systematically and network profitably. This is matchmaking, the 
free networking and meeting platform. Exhibitors and trade visitors can use the tool to arrange 
meetings for the trade show. matchmaking provides a complete overview of all exhibitors. In ad-
dition, industry-specific contacts can be filtered. You can also sort by country, product group or 
alphabetically. Users can determine directly in a chat whether or not the displayed suggestions 
actually match. In addition, the tool also makes suggestions for possible contacts. If there is a 
match, an appointment that takes place at the trade show can be made online. The matchmaking 
Lounge provides the ideal setting for a meeting and conversation in a relaxed atmosphere.
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At the PSI as well as at the PromoTex Expo and viscom, 
theory and practice go hand in hand. In order to delve 
deeper into the subject matter, theme routes guide 
visitors through the world of advertising and sales, 
stopping at several thematic locations.  

Route: Merchandising
Fan merchandise makes the hearts of fans beat faster
Network – inform – do business: The world of advertising and selling leads along the theme route “Merchandising” 
to the experts of the fan merchandise market. Thus, at the three trade shows – PSI, PromoTex Expo and viscom – 
new products can be discovered and new business ideas developed. In addition, numerous suppliers present their 
merchandising products for sport, music, film and other markets and provide advice and assistance to interested 
visitors. They include:
 

  WM Sport .................................................................................................................................. PSI, Hall 9, C38
  Stainer Schriften und Siebdruck GmbH & Co. KG ........................................................ PSI, Hall 9, E39
  DreiMeister Spezialitäten Hans Schröder GmbH & Co KG ....................................... PSI, Hall 9, E48
  Promotion Pets GmbH........................................................................................................... PSI, Hall 10, C02
  Hörsteler Interior Design GmbH ........................................................................................ PSI, Hall 10, G63
  Good Life Books & Media GmbH ...................................................................................... PSI, Hall 10, H45
  Concert-Merchandising GmbH ........................................................................................... PSI, Hall 10, L29
  Textildruckerei Lunzenau GmbH........................................................................................ PSI, Hall 10, M54
  Erich Utsch AG ......................................................................................................................... PSI, Hall 11, G51
  Westerwald Brauerei ............................................................................................................... PSI, Halle 11, H41
  IVB TransferDruck GmbH ................................................................................................... PromoTex Expo, Hall 12, B70
  artiva sports Campo Sportivo GmbH ............................................................................... PromoTex Expo, Hall 12, F, F69
  Textildruck Europa GmbH ................................................................................................... PromoTex Expo, Hall 12, G64
  TB International GmbH ........................................................................................................ PromoTex Expo, Hall 12, H34
  no limit textilveredelung GmbH & Co. KG ...................................................................... PromoTex Expo, Hall 12, L02-06
  Melco International LLC ....................................................................................................... viscom, Hall 13, F19
  Mach Dein Shirt ....................................................................................................................... viscom, Hall 13, O39

Optimal trade show benefit 
         thanks to theme routes
Systematic trade show tour
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Green with envy – Vegetarian and vegan

gan-vegetarian trend dishes and reinterpreted classic 
cuisine in the style of modern green cuisine. Artichoke, 
couscous, chickpea or lentil salad, kimchi, stewed or 
steamed vegetables of your choice, soups and 
desserts – fine dining at the gourmet level.

Fleischfrei: Oberbilk, Oberbilker Allee 256,  
Tel.: +49 211 9847090
At Fleischfrei, meatless means that vegan alternatives 
to meat based on soy and wheat gluten are used to 
prepare the dishes. Added to these are exclusively 
fresh, largely regional ingredients. The result is 
impressive not only to see but above all to eat: 
whether it be tahini or mango chili burger with sweet 
potato fries, a pizza with colourful grilled vegetables or 
tofu nuggets, Fleischfrei has all sorts of delectable 
meatless alternatives on offer. 

XoXo Buddha Bowls: Kaiserswerth, Kaiserswerther Markt 10
Whether it be chicken, vegetables, salmon or vegetari-
an with tofu: The Southeast Asian street food kitchen 
has much to offer, as proven by the XoXo Buddha 
Bowls. All of Asia in a bowl, consisting of fresh 
ingredients, an exotic touch and individually arranged 
into an edible work of art is the self-assured motto of 
the Saigon-born owner Khanh Nguyen.  

Benkay: in Hotel Nikko, Immermannstr. 41,  
Tel.: +49 211 8342620; main courses 12–139 euros 
Düsseldorf is well endowed with Japanese restaurants. 
After all, this metropolis on the Rhine is home to one 
of Europe’s largest Japanese communities. The 
“Benkay” in the Japanese four-star hotel “Nikko” is a 
small Japanese cosmos and offers all of three restau-
rant areas: the “Fish Corner” with a sushi bar, Tatami 
rooms with seating on traditional rice straw floor mats, 
and a separate Teppanyaki grill area (the only one in 
Düsseldorf, incidentally). But the dishes in all of them 
are always prepared with fresh ingredients and great 
care. 

Exotic fresh on the table

Veatnam: Friedrichstadt, Bilker Allee 164,  
Tel.: +49 211 83081358; main courses 9–11 euros
The best way to describe the Veatnam is to let the 
Veatnam team speak for themselves: “Amidst the 
charming perfection of the imperfect lies the spirit and 
soul of traditional Vietnamese cuisine. The recipes for 
our Vietnamese delicacies have been passed on for 
many generations, and we prepare them with heart 
and soul in the traditional, authentic native manner.” If 
you would like a taste of the street-food flair of Asian 
cook-shops, the Veatnam is just the thing for you.

Pythagoras: City centre, Berliner Allee 52
According to Düsseldorf insiders, this green buffet 
restaurant is the veggie meeting place for vegetarians, 
fitness fans and other discerning connoisseurs. Chef 
Dennis Riesen, a self-confessed vegan, offers ve-
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Regional deliciousness

Green with envy – Vegetarian and vegan

Kirti’s Dhaba: Pempelfort, Düsselthaler Str. 1a,  
Tel.: +49 211 8604202
The restaurant may be small, but the selection is huge. 
This is the best description of Kirti’s Dhaba. The 
cuisine is Indian, guaranteed vegetarian, and offers 
tasty, meatless and always affordable dishes. 

Sattgrün: Flingern, Hoffeldstr. 18, Tel.: +49 211 68874080
Vegetarians and vegans will immediately take note of 
the green (grün) in this name. Sattgrün has exclusively 
vegetable-based fare on offer, as well as free of 
cholesterol, lactose and additives. Yet the cuisine 
seems limitless. Whether it be Asian or Mediterranean 
– there are no bounds to the culinary imagination at 
Sattgrün. 

Mangold: Derendorf, Glockenstr. 20, Tel.: +49 211 6006633; 
main courses 13–27 euros
The Mangold is a neat little bar-restaurant that has 
something for every taste. The selection ranges from 
standard dishes such as focaccia sandwiches and tarte 
flambée to salads and Argentinean beef filet. Apart 
from an appealing wine list accommodating both 
German and Italian wines, the Mangold also has a large 
and varied selection of cocktails. The evening could go 
on for quite a while!
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New sales manager
Gustav Daiber GmbH, a manufacturer of high-quality corporate and functional 
wear, has a new sales manager for Germany (back office and field service). Bärbel 
Krohmer assumes responsibility for all sales matters related to the two in-house 
brands JAMES & NICHOLSON and myrtle beach. The graduate in business ad-
ministration is no stranger to the textile industry. After several years of profession-
al experience at the company Institut Dr. Foerster GmbH & Co. KG in Reutlingen, 
Bärbel Krohmer joined the management of a well-known textile company in the 
Swabian Alb. In 1998, she founded her own company which produces baby and 

toddler clothing (Dogy Dog Kindermoden Bärbel Krohmer GmbH). 
Bärbel Krohmer has been working as a sales representative for Gus-

tav Daiber GmbH since January 2019. “We are very pleased to have a long-stand-
ing textile professional in our own ranks in Ms Krohmer. She has excellent know-
how which is required for all areas of textile manufacturing and textile distribution 
in Germany and abroad,” says Kai Gminder, Managing Director of Gustav Daiber 
GmbH. www.daiber.de 

Highest design award for RICHARTZ KEY TOOL®

Shortly after its successful market launch, the RICHARTZ KEY TOOL® plus was award-
ed the national and international German Design Award 2020 in the Winner category. 
Its exceptional functionality and high quality in combination with its award-winning de-
sign impress consumers worldwide. The jury commented: “This practical and original 

pocket tool combines 15 functions in a cleverly designed and impressively com-
pact design that even includes a fork and a spoon. A formally and functionally ex-

tremely elegantly solved design that can do a lot and at the same time looks ex-
tremely chic and valuable. “The KEY TOOL PLUS snack is the perfect-

ly designed RICHARTZ pocket tool for people who are looking for in-
novative, practical and versatile solutions. The fork and spoon can 

be easily detached from the keychain thanks 
to the carabiner, thus ensuring simple use at 

any time. The combination of the bottle opener and shopping trol-
ley remover is unique and extremely useful. Functions such as screw-

drivers, bicycle spoke keys and many more impress time and time 
again. www.richartz.com 

Bärbel Krohmer

Gustav Daiber GmbH 

RICHARTZ GMBH
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Route: Go Green
Shaping the future with sustainable products
Go Green is the motivational route that leads through the sustainable world of advertising and selling, showing ideas 
and solutions for operating sustainably in the areas of haptic, textile and visual communication. Go Green is the 
direct route to the winners of the PSI Sustainability Awards:

  b-token ................................................................................................................................................PSI, Hall 9, F14
  Interall Group ....................................................................................................................................PSI, Hall 10, C66
  Hannes Schmitz Bio-Button .........................................................................................................PSI, Hall 10, D01
  Hultafors .............................................................................................................................................PSI, Hall 10, F16
  Klio Eterna .........................................................................................................................................PSI, Hall 10, F27
  Hypon ..................................................................................................................................................PSI, Hall 10, F66
  KW open promotion Consulting & trading  ............................................................................PSI, Hall 10, K55
  TFA Dostmann .................................................................................................................................PSI, Hall 10, M28
  Mister Bags ........................................................................................................................................PSI, Hall 11, F31
  GEBAS ................................................................................................................................................PSI, Hall 11, K23
  Giuseppe Di Natale .........................................................................................................................PSI, Hall 11, K65
  uma Schreibgeräte Ullmann .........................................................................................................PSI, Hall 12, B34
  Halfar System ....................................................................................................................................PSI, Hall 12, D20 
  Fare ......................................................................................................................................................PSI, Hall 12, D20
  Textile Campus .................................................................................................................................PromoTex Expo, Hall 12, N59

Route: Interior Design
Simply showcase! Experience what works! Digital printing solutions for interior design.
If you want to experience interior design applications live for three days, then viscom is the perfect solution. On the 
third day of the trade show, there is also the opportunity to meet manufacturers and professionals with project experi-
ence in the interior design business. The tour leads to innovative materials and applications and stops on the way at: 

  Mimaki Deutschland GmbH – Printing solutions for interior design ..............................viscom, Hall 13, F41
  viscom werkstatt – Get to know and try out interior design applications .....................viscom, Hall 13, H51
  Roland – Printing solutions for interior design .......................................................................viscom, Hall 13, H60H60
  Epson Deutschland GmbH – Printing solutions for interior design  ...............................viscom, Hall 13, N08
   The Station Hotel – Interior design live with the German Shopfitting  
Association DLV, the partner PhotoFabrics GmbH and other partners  .......................viscom, Hall 13, O65

Route: Make something of it
The tour to the trade show highlights of viscom across Hall 13 takes you along the “Street of Discoverers”. You can 
discover new products and ideas related to the topics of advertising technology, sustainability, packaging, interior 
design and much more:

  Madeira, the island of embroidery threads..............................................................................Street of Discoverers
  Aslan, the island of films ................................................................................................................Street of Discoverers
  Pro Carton Award ............................................................................................................................Street of Discoverers
  Superstar Award ...............................................................................................................................viscom, Hall13, B29, D49, D50

  Nations Wrap Cup ...........................................................................................................................viscom, Hall 13, D61
  Deutscher Printer Award ...............................................................................................................viscom, Hall 13, G52
  Workshop – join in, try out, discuss ...........................................................................................viscom, Hall 13, H51
  Make Your Shirt ................................................................................................................................viscom, Hall 13, O39
  Industry Centre: The industry associations introduce themselves ..................................viscom, Hall 13, O65, O70, O80
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GreenKarma: Immermannstr. 18, Tel.: +49 211 75848495
“Bali is calling” suits this restaurant in the Japanese 
quarter, which has been in existence for almost two 
years. Eating healthily while embarking on a long-dis-
tance culinary journey – GreenKarma relies on varied 
and exotic salad bowls, wraps and warm souls with 
meat and rice. Internationality is not just a catchword 
here, it is part of everyday life. The young team 
describes itself as a family of 15 members from nine 
nations.    

Ginger Boy: Derendorf, Glockenstr. 24, Tel.: +49 211 56678328; 
main courses 11–16 euros 
Even if you wouldn’t think it to judge only by the name, 
Ginger Boy is ideal for fans of good Chinese cuisine. 
And the restaurant has already found a whole host of 
ardent devotees. Important here is to please the eye as 
well as the palate. And the tasteful tableware is itself a 
treat for the eyes. Even the novel appellations of the 
dishes will make you sit up and take notice. Whether it 
be “From Beijing with Love”, “Emperor Zhou’s Favour-
ite Soup” or “Imperial Garden”, nothing stands in the 
way of this culinary trip to the Middle Kingdom. 

Gallo Nero: Bilk, Binterimstr. 27,  
Tel.: +49 211 3179303; main courses 11–23 euros
At first glance, Gallo Nero (Black Rooster) appears 
rather puristic. But by the second glance at the latest 
– that’s the one aimed at the leather-bound menu – it 
becomes very lavish. The culinary key to success here 
is traditional recipes and good products. If you relish 
handmade pasta of a special kind along with a good 
wine or two, you should be sure to note down the 
address of Gallo Nero – if only in order to make 
reservations in due time. The Black Rooster has a 
passionate following of fans. 

Exotic fresh on the table
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Dorfstube: Oberkassel, Lanker Str. 2,  
Tel.: +49 211 17152540; main courses 7–31 euros  
The Black Forest in the middle of Düsseldorf? Just visit 
the Dorfstube, done up in traditional light coloured 
wood and regional decorations: Black Forest clocks, 
old-fashioned lamps and a huge tiled stove dominate 
the scene her. The wine list is international, putting 
forward not only a broad selection of German whites, 
but also Italian and French wines. The menu focuses 
on southern cuisine. Just right for fans of cheese 
spaetzle, roulade and farm-raised duck. 

Uns Lüü: Unterbilk, Kronprinzenstraße 52,  
Tel.: +49 211 58676712, main course 11–27.50 euros
Good savoury food – sometimes fruity, sometimes 
hearty, but always creative – fine wines and a relaxed 
atmosphere. The refined cuisine of chef Torsten 
Eckardt is created from mostly regional products. 
Whether it be beef tartare or deer goulash, Pulpo or 
“LekkaaWohscht” – vegans, vegetarians and lovers of 
seafood and meat are warmly welcome in the “Uns 
Lüü”.

Regional deliciousness

frittenwerk: Bilk, Friedrichstraße 145, Tel.: +49 211 26009203
Snack classics meet varied street food creations from 
all over the world. frittenwerk sees itself as a French-
fries manufactory. Chips made from fresh potatoes, 
fried in 100 percent vegetable oil, homemade dips 
and sauces, freshly cut herbs as a garnish: this is the 
fast food with an update à la frittenwerk. If you do not 
want to do without animal products, you will be served 
meat from a regional butcher. 

Dean & David, city centre: Kasernenstraße 46,  
Tel.: +49 211 86320135
Dean & David – fresh to eat can now be found all over 
Germany. Originally a Munich enterprise, it has been 
selling natural, vitamin-rich food free of flavour 
enhancers since 2007. The ingredients are delivered 
fresh each morning and then made into tasty dishes 
– simple, healthy, hand-made food, uncompromisingly 
fresh and tasty.
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New Business Unit Manager for Giving Europe Germany 
Giving Europe is pleased to announce that as of December 1, Lorrene Bayani-Jalina, is appointed 
as Business Unit Manager (Geschäftsführerin) for Giving Europe Germany (Bremen). She has more 
than 10 years of experience in the industry of promotional products. “I have observed Giving Eu-

rope for many years from a buyer’s perspective and have always valued their overall 
responsibility for the safety of products, environmental concerns, and high class ser-

vices offered to customers”, says Bayani-Jalina. “Furthermore, I identity with the payoff of Giving 
Europe ‘we take care’; it is what I stand for personally in my business relations with customers. It 
is all about creating true and valued partnerships.’ I look forward to further develop Giving Euro-
pe within the DACH markets.” www.givingeurope.com 

Change of management
Erwin van der Wouden (32) has been the new Managing Director of Araco 
International B.V. and its new parent company Jafi B.V. since 1 October 2019. 
He succeeds founder Henk Greftenhuis (63) who now assumes an advisory 
role for all holding companies operating under Jafi B.V. In addition to 
Araco International B.V., these include Color 4 Cotton Creations B.V. 
and the Romanian printing company Broda Srl. Erwin van der Wouden has 
been Supply Chain Manager at Araco International B.V. for three years. Among 
other things, he was responsible for the implementation of a warehouse man-
agement system and the reimplementation of the ERP. “His enormous com-
mitment, enthusiasm and know-how make his appointment as successor the 
logical choice. Erwin has the necessary courage, thinks outside of the box and continues to work 
on the growth and success of our wonderful company”, says Henk Greftenhuis. Erwin van der 
Wouden: “The challenge is to steer the transition from Araco to a future-proof entity in the right 
direction with our young dynamic team. By doing so, I want to make sure that all the businesses 
of Araco and all companies that fall under the holding company complement each other perfect-
ly. I want us to take matters into our own hands and exploit all the synergies that our partnerships 
offer. What is important to me here is the cooperation between the head office, the printing works 
and the company’s own production with a focus on the right products. Ultimately, a harmonious 
‘story’ needs to be created that meets the needs of our customers.” The new management team 
consists of Mart Hakkert (27), responsible for Sales and Marketing, and Lindy Greftenhuis (31), re-
sponsible for HR. Henk Greftenhuis: “Erwin, Mart and Lindy form a young and dynamic team with 
experience in different disciplines. So I am confident that they can make all innovations and im-
provements successful while maintaining our unique corporate identity.” www.araco.nl 

New Manager of General Affairs
When Anouk Sannemann became the sole Managing Director in 
2016, managing WISA ENSCHEDE BV was nothing new for her. 
With her many years of experience alongside her father, Willy San-
nemann, who established the supplier of printed balloons and pa-
per products for many (festive) occasions, she knew the family 
business “from the ground up”. In order to ensure the highest pos-
sible standard of performance for the coming years, Folkert Brink 
– the life partner of Anouk Sannemann – was brought to the com-

pany at the beginning of September 2019 as Man-
ager of General Affairs. He is responsible for prod-

uct safety, industrial safety regulations, personnel matters and sales, 
as well as for helping shape important, comprehensive policies 
and procedures in the context of company policy. Previously, he 
spent 10 years as a sales consultant for a Dutch plastics company. 
www.wisa.nl 

New online options
From now on, all Kalfany Süße Werbung website visitors will have access to a new online 
shop – away from a mere information website to self-designing and ordering directly. Un-
der the familiar URLs www.suesse-werbung.de and www.ksw24.com Süße Werbung’s new 
website is even more informative, modern and naturally responsive. In addition to the mod-
ern design of the website, the relaunch focused on adapting the content to the needs of 
existing and new target groups:
• user-friendly article navigation 
•  new menu items such as “Topics and Industries”  

make specific searches easier
• improved filter features based on article features 
• optimised article configuration options 
The password-protected log-in area of-
fers distributors the usual access to the 
order history and item prices, taking into 
account the agreed distributor conditions. 
The download area continues to provide 
image, text and advertising material. Ac-
cording to Kalfany, the Web2Print area 
for tradespeople or freelancers is “unique”. 
An editor with 3D preview allows a quick 
and easy design and ordering of our top-sell-
er items in very small quantities. Payment 
is convenient by invoice or by PayPal. 
www.suesse-werbung.de
www.ksw24.com 

Kalfany Süße Werbung

Key account reinforced
Christian Sattes joined the sales team of 
ASS Altenburger as Key Account Manag-
er at the beginning of October. He boasts 
more than 20 years of sales experience in 
national and international companies and 
various business areas. He was responsi-
ble for the strategic and operational devel-

opment of the regional sales 
structure at ACE, Germa-

ny’s second largest automobile club, as re-
gional sales manager. 
www.spielkarten.com 

Erwin van der Wouden (left) succeeds 
founder Henk Greftenhuis.

Araco International 
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