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Exclusively openedto PSI Members

PSI Café
Your coffee in a

sustainable cup!

PSI Members will get free coffee

in a porcelain deposit cup. 

The cup can be returned at all three 

exhibition cafés on the main areas 

PSI Members Only Lounge, Textile 

Campus and Werkstatt.

PSI Members Only 
Lounge Forum
Experience an exclusive

program with practice-oriented 

lectures on special topics for

the market.

PSI Medien
Get your exclusive range of

PSI Media, the PSI Catalogue

as well as the PSI Novelty Box 

here.



Open for all 

PSI visitors
Celebrate the 60th anniversary 
of the PSI network with us and 

benefit from your membership. 

The PSI Members Only Lounge 
is the exclusive offer for PSI 
members and your central 

contact point for all services 

relating to your membership and 

the PSI Community.

PSI Crossmedia 
Get a view on all media and your advertising 

possibilities you have amongst PSI Network. 

Our Team is looking forward to support you!

PSI matchmaking Lounge 
The matchmaking Lounge is a 

meeting place for exhibitors and 

visitors to hold agreed meetings via 

the matchmaking portal in a pleasant 

business atmosphere. 

Job exchange 
Your career in the network of the 

World of Advertising and Selling can 

start here!

Find potential new employees and 

employers who know the industry 

inside out. 

PSI Distributor Team 
The PSI distributor team presents sales-promoting 

PSI Services, PSI Membership variants and other 

products. Make full use of all the possibilities of the 

network and get to know Stammtisch Get-Togethers, 

webinars and training courses.

PSI Sourcing 
Meet our promotional products experts, 

who will help you find that one product you were 

always looking for!

PSI Product Finder / PSI eBusiness 
Our PSI eBusiness experts invite dealers and

manufacturers to test the PSI Product Finder and 

look forward to your feedback and impulses for 

further development.

PSI Members Only 

Lounge Forum
PSI Media

PSI Café

PSI living room

PSI Crossmedia

PSI Sourcing

PSI Distributor Team

eBusiness

PSI Members Only Lounge 2020

Visit us 

Hall 9 G20

Entry to 

exclusive area

PSI matchmaking Lounge

Job exchange

Networking 

Area

www.psi-messe.com



Süße
Werbemittel mit 
Augenleuchten
Garantie!

www.cd-lux.de

NEU

TIPP

NEU
Jetzt Katalog 

anfordern!

NEU

NEU

NEU

Alle Druckerzeugnisse produzieren 
wir ohne Aufpreis standardmäßig 
auf FSC®-zertifiziertem Material.

NEU

Frohe
Ostern!

Alle Produkte Klimaneutral, 
für unsere Kunden ohne Aufpreis!
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A Happy New Year

P erhaps I should say: A Better New Year? This thought 

seems fitting when we look around us in the world.

Bloody wars in the Middle East, Brexit and European 

hostility in the United Kingdom. Fraternal quarrels in

Spain. A strengthening of the extreme right across Eu-

rope. Even in the east of the Community, the press does not enjoy the 

freedom it needs. Climate emergency and old-age poverty dominate

the headlines. There are undoubtedly things to worry about. 

But there are also things that are much better today than they were 

yesterday. This is rarely talked about. Pessimism is cool and good news counts 

for little. In surveys, well over 60 percent of people tend to see things worse 

than they are. Worth reading is the Swedish statistician Hans Rosling (†). He al-

ways argued that the world is much better than we perceive it to be. His book:

“Factfulness: Ten Reasons We’re Wrong About the World – and Why Things

are Better Than You Think” gives startling insights into prejudice, misjudgement

and emotional imbalances. Perhaps humans still carry around genetic remnants

that make risks and dangers much more visible than positive moments. If our 

great-great-grandfathers had not been programmed for dangers, they could have

quickly landed in the clutches of a sabre-toothed tiger or cave bear.

Rosling enumerates: Child mortality has fallen since the 19th century from 44

percent to four percent today and at the time children had to work in the mine

at the age of ten years. At the time, only 10 percent could read and write, today 

it is 86 percent worldwide. Extreme poverty in the world has almost halved and

has dropped to nine percent. 80 percent of children worldwide are vaccinated. 

We should celebrate and not mope.

The world of promotional products should celebrate as well. Yes, there are things

that cause concern, but haven’t they always existed? Pessimism is cool – as al-

ways. On the whole, the industry is doing well to very well. That‘s what the num-

bers say, that‘s what people say. 

Let me say thank you for a very good and prosperous year with you, our rea-

ders. We met many of you in person, talked to you on the phone, wrote about

you and spent many pleasant hours with you.

We, the editors, wish you a peaceful and Merry Christmas, a Happy New Year 

and may you never lose sight of the beautiful things in the world. 

E
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o
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al

See you at the PSI in Düsseldorf 

Manfred Schlösser | Editor-in-Chief PSI Journal 

Your opinion: schloesser@edit-line.de 
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PSI 2020: PSI 2020:PSI 2020:PSI 2020
Discover, learn, network, ,Discover, learn, networkDiscover learn networkDi l t k 10
PSI, PromoTex Expo and viscom: Three trade shows and three S , o o e po a d v sco : ee t ade s ows a d t eePSI PromoTex Expo and viscom: Three trade shows and threeS d h d h d h
different, meaningfully complementary approaches to immerse, g y p y ppdifferent meaningfully complementary approaches to immersediff i f ll l h i
yourself in the world of advertising and selling. Anyone visiting y g g y gyourself in the world of advertising and selling Anyone visitinglf i th ld f d ti i d lli A i iti
the Düsseldorf trade show halls from 7 to 9 January will triple hishe Düsseldorf trade show halls from 7 to 9 January will triple hishe Düsseldorf trade show halls from 7 to 9 January will triple his
chance of finding exactly the right tools for his advertising 
customers. At the centre of the trade show trio is the PSI which 
has been the “home” of the promotional product industry for 
almost 60 years.

Hauser: Diverse, individual
and sustainable 70
Under the label [Der Hauser.], Hauser GmbH presents a wide
range of promotional writing instruments for all purposes. The
more than 90-year-old traditional brand systematically focuses 
on design and innovaon design and innovaon design and innova-
tive technologies asive technologies asive technologies as
well as sustainablewell as sustainablell i bl
and future-oriented and future-orientedd f t i t d
materials. Especiallymaterials. Especiallymaterials Especially
this year, much has his year, much has his year much has
happened at “Hauser”.pphappened at Hauserh d “H ”

cyber-Wear: A boyhood dream cyber Wear: A boyhood dreamcyber-Wear: A boyhood dream
became realityybecame realitybecame realityb lit 72

Steven Baumgärtner and Roman gSteven Baumgärtner and RomanS B ä d R
Weiss have known each Weiss have known eachW i h k h other since other sinceth i
their schooldays. For fun, they hadheir schooldays. For fun, they hadheir schooldays For fun they had
T-shirts printed based on their ownT shirts printed based on their ownT shirts printed based on their own
designs and sold them in the local gdesigns and sold them in the locald i d ld h i h l l
scene. What began for both 25 years g yscene What began for both 25 yearsWh t b f b th 25
ago became a profession and theyago became a profession and theyago became a profession and they
became business partners. On thebecame business partners. On thebecame business partners On the
occasion of the company anniveroccasion of the company anniveri f h i -
sary we look back – and ahead.

Reflects for future 76

The renowned promotional product supplier Reflects has carried
out an internal review of its potential and in recent months haspout an internal review of its potential and in recent months hasi l i f i i l d i h h
embarked on a systematicyembarked on a systematicb k d t ti
and targeted restructuringand targeted restructuringand targeted restr ct ring
which is concisely exwhich is concisely exwhich is concisely ex-
pressed in the claim “REppressed in the claim REd i h l i “ -
FLECTS FOR FUTURE”.FLECTS FOR FUTUREFLECTS FOR FUTURE”
WeWeW managed to get a clearg gmanaged to get a clead t t l
picture of this directly on picture of this directly onpicture of this directly on
site. s te.site



 Colourful drinking bottle 

Geda Labels GmbH

www.gedalabels.de

PSI 49535

 Jolly bird for cuddling 

lity plush toy

on Deutschland GmbH

w.semo.de

44970

Whoever associates a pecan diet with aromatic members of the walnut family, thinks 
French Crop is a Breton kind of pancake popular throughout France, suspects spiced 
honey is a spicy spread of flower nectar and not one of the trend colours in 2019, 
and thinks cold-brew coffee refers to yesterday’s cold coffee and not a popular 
caffeinated drink has not heard of the “must-have alarm” of several hip styles of the 
year ending. Fortunately, it is in the nature of things that trends come and go. As a 
consolation for everyone who missed these trends: Trends & Brands will again be 
presenting interesting “general tendencies of a development” in 2020. Unrivalled 
and always trendy: the promotional product. Pages 4 and 6 show products that have 
nothing to fear in terms of being trendy in 2019 and probably next year, too. 

Following a true unicorn hype, flamingos and llamas have clear-
ly established themselves as trend animals in the past year. As a 
decline in popularity is currently not foreseeable, incredibly good 
prospects await advertisers. 

PSI Journal 12/2019 www.psi-network.de
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REDUCE 
REUSE
RECYCLE

* M o r e  i n f o r m a t i o n  o n
WWW.PFCONCEPT.COM



High spirits in wind and weather 

Book in corporate design

Good Life Books & Media GmbH 

www.goodlifebooks.de

PSI 43926

Imaginative outdoors

Active b

Verlag für Prävention Wi

www.wilken-verla

PSI 49

Cycling shorts, headbands and even 
cassettes are entirely in the grip 
of the general retromania. Vinyl 
records are enjoying a real boom. 
According to the music magazine 
ROLLINGSTONE, this year for the 
first time since 1986 more records 
were sold than CDs. That makes 
“LPs the most profitable form of 
analogue music distribution”. Vinyl 
bags are also very valuable from an 
analogue, tactile and promotional 
perspective, as already evident at 
the PSI.

A trend of the past months: “The new desire for print”. This is what the Print
Power Initiative (www.printpower.eu), which campaigns for advertising in the print 

media, has discovered and identified companies that are increasing print budgets
in their media planning. “Lean-back mode” instead of digital hype is the motto. Advertis-
ing messages (not just this year) can be successfully transported in the spirit of the 

megatrend of deceleration not only in print media but also in print products.

PSI Journal 12/2019 www.psi-network.de
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prizes
were

awarded in

the Best of  

Content Marketing competition, 

reports horizont.net. This is un-

doubtedly a clear indication that

content marketing is booming.

54 1.2%
minus: is how the first quarter of  2019 ended in the adver-
tising market. A warning shot for the entire industry. Nearly 
half  of  the top 20 companies are reducing advertising print, 
reports horizont.net.

600
individual communication elements  are 
included in the campaign with which Volks-
wagen aims to draw attention to its first all-
electric model, according to horizont.net.

2020
will  be the year of  artificial intelligence:
Whether it be online marketing, e-commerce, 
offline to online, HR, PR or process develop-
ment, artificial intelligence will dominate all
sectors, reports wuv.de Alexander Böttcher,
digital boss of  the brand experience agency 
Avantgarde.

trends must be known by companies

according to the Reputation Institute

in Switzerland: Purpose, CSR and 

leadership, reports werbewoche.ch.

80%
opening rate can be achieved by print mailings in communi-

cation with existing customers, reports wuv.de. Moreover, 

they also offer the possibility of  a haptic add-on. 

117years7
of content marketing expertise is 
attributed to the Swiss retailing giant
Coop. Expertise that is unlikely to be re-
peated any time soon, reports the portal
content-marketing.com.

3
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TRENDIGE IDEEN FINDEN SIE IM

CHRISTMAS SPECIAL 2019
www.promotiontops.de

Verlieren Sie keine Zeit, bestellen Sie jetzt!  · Tel.: +49 421-5227-0  ·  sales.germany@inspirion.eu

Auffallend anders!

Emaille Becher

RETRO CUP (56-0304420-24)



I t is both an innovation platform and an in-

dustry meeting point and reflects the di-

versity of the promotional product indus-

try: As a showcase for haptic advertising, 

the PSI unites industry profession-

als and newcomers, specialists and all-rounders,

major brands and creative niche suppliers. They

all present a huge product spectrum and many a 

surprise from a total of almost 40 countries. In oth-

er words, there are lots of new and original prod-

ucts that promotional product professionals cannot find 

anywhere else in Europe in such a high concentration and

PSI, PromoTex Expo, viscom: Anyone visiting the Düsseldorf  trade show halls
from 7 to 9 January will triple his chance of  finding exactly the right tools for 
his advertising customers. At the centre of  the trade show trio is the PSI
which has been the “home” of  the promotional product industry for almost
60 years.

At the PSI 2020: Everything for your successful business

       Discover, learn,
                       network

abundance. Those who also use the opportunity to visit

the adjacent trade shows – PromoTex Expo and viscom 

– free of charge with their PSI ticket can tap into the en-

tire spectrum of haptic, textile and visual advertising. This

too is a trade show benefit that is second to none.

So make your way through the halls and be inspired!

You are sure to discover lots of things that can boost

your business – and not just the exhibits and ad-

vertising tools, but also all the attractive offers and 

networking opportunities that make the PSI the

major industry platform today. Following this tradition, the 

upcoming 58th PSI Trade Show will once again create the

PSI Journal 12/2019 www.psi-network.de
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optimum conditions for an internationally successful pro-

motional product business – in the spirit of sustainability, 

stability and reliability that a strong community offers.

The PSI – the hotspot of the industry

The PSI will once again be the hotspot of an attractive in-

dustry in January when it invites visitors to experience

multisensory discoveries and exciting encounters. Tickets

can be conveniently booked online at https://www.psi-

messe.com where there is also lots of useful information 

for exhibitors and visitors. Take a look! Here you will learn

more about the offers and member benefits, the special

areas and the supporting programme of the largest pro-

motional product trade show in Europe. In the January 

edition of the PSI Journal, which is linked to the official 

trade show catalogue, we will once again compile inter-

esting facts for you. And think about preparing for the trade

show right now: The free online matchmaking tool gives

you the opportunity to find the right business partners at

all trade shows and arrange appointments directly. (www.

reed-matchmaking.com) And if you then decide to use the 

matchmaking Lounge for your meetings, take advantage 

of the quiet, pleasant atmosphere of this networking area

which is part of the Members Only Lounge.

Exclusive programme

The large Members Only Lounge in Hall 9 is the central 

point of contact and “headquarters” for all PSI members.

Here you will find exclusive member offers, industry in-

formation, individual advice on all PSI services and an in-

teresting range of further education cours-

es with practice-oriented expert input aimed

exclusively at PSI members. Each day of 

the trade show is dedicated to a particu-

lar theme. For example, Tuesday’s motto

is “Merchandising and special markets” 

and provides insights into the success story of the Tatort 

sofa blanket from Kolter. The question of how a merchan-

dising article is created will also be addressed, i.e. how the 

idea becomes a finished product. And how do merchan-

dising products differ from promotional products? What 

opportunities does merchandising offer to distributors, fin-

ishers and customers? This will also be answered on the

first day of the trade show. The trade show on Wednes-

day focuses on promotional products, brands and dealing 

with sustainability. How can sustainability strengthen your 

market position as well as your corporate identity? Can 

sustainable promotional products inspire product innova-

tion? These are just some of the questions that are on the 

agenda on the second day. Finally, on the third day of the 

trade show, the focus will be on “promotional products in

the challenging environment of laws and perceived aware-

ness”. 

Members Only Lounge: There is a lot 
going on here

For the well-earned break after lectures, appointments or 

tours, the Members Only Lounge offers quiet areas for in-

dividual work and cosy corners with plenty of seating to 

reflect over a cup of coffee or a refreshment. Networking

and membership – these aspects also shape the PSI to-

day and are actively pursued in the Mem-

bers Only Lounge. The PSI is also cele-

brating its 60th anniversary. This area also

reflects the original PSI idea of enabling 

and promoting stable, sustainable contacts 

and relations. Whatever has been planned

here for the anniversary has yet to be revealed in detail – 

simply call in at the Members Only Lounge as a PSI mem-

ber and surprise yourself. For three days, the motto here 

will be: Let’s celebrate. The PSI invites you to jointly cel-

ebrate the long tradition of a unique network with various 

promotions.

PSI Job Exchange: Careers made easy

Under the catchphrase “Careers in the world of advertis-

ing and selling”, the PSI will be presenting another helpful

service at the PSI Trade Show that reflects the network 

concept: the PSI Job Exchange – a tool that is featured 

both online and analogically at the trade show and is there-

fore doubly effective. Job providers/employers can use 

this to present their company and look for junior staff and 

www.psi-network.de PSI Journal 12/2019
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new employees. And job seekers have the opportunity to 

connect with potential employers in a casual environment.

How does it work? If you are searching for personnel, send

your current job vacancies as a PDF file to the PSI so that 

they can be included in the online job exchange. All job 

advertisements posted there will also be posted on the 

“job columns” at Stand G20 in PSI Hall 9, and at Stand 

H51 in viscom Hall 13, (provided there is no objection). 

The procedure is similarly simple for anyone looking for 

a new challenge: You can download a template for your 

job application at https://www.psi-messe.com and/or 

send your documents by e-mail as a PDF file to sandra.

praetze@reedexpo.de. Job applications will also be post-

ed on the above-mentioned job columns. If you are lucky,

you can make appointments at the trade show and intro-

duce yourself to potential employers. So the Job Exchange

offers both sides the big advantage of faster, uncomplicat-

ed and professionally managed industry-internal job place-

ment. The notice board at the PSI ensures optimal atten-

tion and minimal wastage of job advertisements.

Focus on sustainability at all trade shows

Sustainability has been an important topic in the promo-

tional product industry for many years. It has already been

addressed by many companies and actively pursued in

many ways: Sustainable business practices and sustaina-

ble products are increasingly becoming the focus of re-

sponsible corporate behaviour. The large number of pre-

vious winners and nominees of the PSI Sustainability Awards 

documents just how sustainable the industry already is. 

The PSI 2020 also offers the current award winners an 

appropriate platform to present their sustainable products 

and concepts at the PSI Sustainability

Awards Special Area (Hall 10, F24). The 

aim of this presentation is to inspire the 

market participants towards more initia-

tives, campaigns and products that have 

an ecological, economic and social role

model. Sustainability is not a luxury, but rather it is be-

coming more and more a necessity – that is why the top-

ic embraces all three trade shows. Accordingly, it is treat-

ed throughout the world of advertising and selling in dif-ff

ferent contexts and numerous formats. If you keep your 

eyes open you will recognise the central theme that is 

clearly visible at the PSI and appears through the three 

trade shows. 

Textiles for targeted advertising power

“Make your brand wearable” is the motto of PromoTex 

Expo which is particularly closely related to the PSI. That 

is why the two sisters have moved closer together and 

meet in Hall 12. Textiles score with great versatility and 

a strong advertising impact – mass customisation is the

keyword here. The secret of promotional textiles: They 

cleverly adapt to fashionable trends and also orient them-

selves in terms of quality towards the collections of the

clothing industry. They are so chic, functional and stylish

that they quickly become the recipient’s favourite garments.

It is no surprise, therefore, that promo-

tional textiles enrich many campaigns – 

especially as they reach more and more

target groups individually. For instance,

there are special collections for athletes, 

outdoor fans, certain professional groups 

as well as corporate fashion for the fashionable outfit at 

the workplace. All this and much more can be seen and 

naturally felt at the PromoTex Expo in Hall 12: Fine fab-

rics, soft terry products, practical functional textiles, com-

pletely new materials and even smart, “intelligent” textiles

with surprising special benefits – including matching fin-

ishing options. And sustainability? Is also a key topic at

the PromoTex Expo that is addressed informatively and

entertainingly on the Textile Campus. Right next door is

a popular highlight, the catwalk, where exhibitors present 

their latest collections. The fabulous shows are absolute-

ly worth experiencing and they also make a walk through 

Hall 12 worthwhile. <
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T he new project manager of the PSI Trade 

Show is Viola Proietti, a fact that has gone 

widely unnoticed. The persons in charge 

at Reed Exhibitions for the entire PSI are

Michael Freter, who is responsible for the 

management of the PSI and other trade shows, and Pet-

ra Lassahn who heads the triad of PSI, PromoTex and vis-

com as the Director. Viola Proietti has been directly re-

sponsible for the PSI Trade Show as Project Manager for 

more than half a year. She previously had a responsible 

position in the PSI sales team. Proietti knows the PSI, she

knows the PSI Trade Show as well as the industry and its

stakeholders. Reed Exhibitions was delighted to secure 

her services for the new task. For the first time, she an-

swers questions posed by the PSI Journal.

It is not easy to take on such a big task. The first half  

year is now over, do you have any regrets?

If I already regretted it, I would definitely be the wrong

woman in the right place. I was very excited about this

task, particularly because the world, the industry and the 

PSI are undergoing a dynamic transformation. Being able

to start there and to further develop the trade show is an

exciting challenge that is fun as well.

But many entrepreneurs in the industry do not like change 

that much – at least that is what we hear.

It‘s not about change as an end in itself, it’s about devel-

opment. And I‘m always sceptical when I hear the word 

“many”. Precisely how many? You see, this is where it be-

gins to get difficult. Comments about the upcoming PSI

Trade Show can often be exasperating. I often hear that

many distributors will not be coming to the PSI. How

should we quantify the term “many”? At this year’s PSI,

we had 17,602 visitors. How many did not attend? 

Taking criticism, speaking 
in plain language 
Although bundling the three trade shows PSI, PromoTex and viscom in the first year was 
quite a success, some participants in the industry are discussing the sense and pointless-
ness of  such a platform. The PSI Trade Show also has to ask itself  critical questions and
wants to do this here in plain language.

Profile of Viola Proietti

Born in Cologne Kalk on 19 April 1987

Vocational training, education:

European Secretary, Bachelor in Political Science, 

Economics and Economic History

Career milestones: European Parliament in Brussels,

Joined Reed Exhibitions in 2013 – from intern via PSI

Sales Manager and PSI Key Account Manager to PSI 

Project Management (2019).

Hobbies: Singing,, Cooking (preferably with large

Italian family), Jogging

Motto: Cologne’s basic law: Whatever will be, will be>>

www.psi-network.de PSI Journal 12/2019
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Admittedly, it was not a big 

increase over the previous year.

Nevertheless, after many years of 

growth, the figures of the PSI 2019 

were a clear affirmation which will 

also be reflected at the industry

meeting in January 2020.

So where does this displeasure

which can be read and heard from

time to time come from? The PSI was and still is home

to so many.

Precisely to 6,317 companies in Europe. That represents

a lot of companies and people and many have been par-

ticipating for a long time and are very satisfied. Neverthe-

less, there is no denying that there are critical voices that 

do not agree with everything we have done and do. But 

you can find that in all clubs, political parties, even in com-

panies. But I do not want to trivialise the matter. Yes, we

live in times of radical changes. This unsettles many peo-

ple, including myself every now and then. We have un-

doubtedly also made mistakes. We certainly did not suf-ff

ficiently explain everything. Perhaps we could have in-

volved a few more people.

Much criticism has been made of  the fact that custom-

ers of  consultant members now also have access to the 

PSI when they are invited by distributors – now for three 

days. 

Yes, the closed shop of the past has become a closed shop 

with the door ajar. At the most recent PSI Trade Show,

1,012 industry customers seized the opportunity to take

a peek through this door. There were 5 industry custom-

ers for every 100 consultant visits. Is that really worth mak-

ing a fuss about? And against this background, it is now 

argued that one can no longer 

speak freely with suppliers at

the stands because at any time 

an industry customer could be

sitting nearby acting like a spy.

Everyone can form an opin-

ion about the seriousness of 

such an argument. And strange-

ly enough, according to my in-

formation there are vociferous

critics today who in the first

few years invited more than 

150 marketeers during a PSI. 

This was never the intention

and that‘s not how it works.

A rumour is currently spreading

that several distributor consult-

ants had reserved stands at the 

trade show for the purpose of  di-

rectly targeting industry custom-

ers.

Utter nonsense! This reminds me

of the game “Chinese Whispers”. 

And here, too, I think it’s a pity that 

more is spoken about us than with 

us. This too is a phenomenon that has astonished me over

and over again in the past six years. No, this time there

will be no Distributor Village and no distributor spots in

front of the entrance. We have learned that this was not a 

good idea. Or put it this way, the well-intentioned solution

was open to abuse. Concentrating on one day was also

tempting. And for further clarification: Only PSI manufac-

turers are still allowed as exhibitors in the halls.

But invited customers must be able to find their con-

sultant at the PSI. The PSI is not an in-house trade show. 

It is probably the world’s largest trade show for this

topic.

Of course it is possible to find your way around. As an ad-

ditional service, we have designed a central hospitality 

counter for our members who want to invite their custom-

ers. Here, invited customers can check in, receive a packed 

bag of their consultant, and their consultant distributor is

informed by SMS that his customer is waiting for him in

the PSI Members Only Lounge. This distributor service

can be booked for a small, cost-neutral fee. We have al-

ready communicated this and our sales team will gladly

provide advice if you are interested. Strictly speaking, how-

ever, we live in times when you can call anyone or send 

messages from anywhere. Nobody gets lost anymore.

Well that surely eliminates one source of  discontent.

Many people would be more than surprised if they only 

knew how many hours our team has been working to han-

dle all the constructive criticisms. To name but a few of 

those already mentioned elsewhere, we have optimised

the walking routes, minimised the areas and concentrat-

ed on the essentials to ensure that we have a bundled,

well-arranged and attractive hall setting.

Also because a few well-known companies cancelled?

This is completely normal in this day and age and only a 

few of the really well-known ones cancelled. On the oth-

er hand, however, many new exhibitors – perhaps un-

known or most certainly unknown – will be participating
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for the first time. Nowadays, basically all companies in the 

world discuss how they should organise their advertising,

marketing and sales budgets for the future. Digitalisation 

brings many benefits but also many costs. Sales channels

compete with each other. And the fundamental rule re-

mains that none of the few companies that will not be par-

ticipating at the PSI in the coming year left because of 

contention or dissatisfaction. We still have a very good re-

lationship with these companies. They unanimously em-

phasised that they are trying out new things but are open 

to revising their decision and returning to the PSI. That’s 

not new, by the way. Exhibitors come and go and return.

Our efforts to persuade them to return are frequently suc-

cessful because we take suggestions and criticism very 

seriously. 

But every now and then even that is quietly disputed.

I would gladly invite anyone who

shares this opinion to a personal

discussion in Düsseldorf to devel-

op a deeper understanding. Gen-

erally speaking: please talk to us. 

And let me just say: With today’s

extensive variety of products and

services at the PSI and the possi-

bility to visit three trade shows with 

topics that can open up new busi-

ness opportunities and at the very

least provide ideas, I would spend 

at least two full days at the trade

show. Even if I invite one or two

of my best customers, I can still

devote myself entirely to the trade 

show. And if I do not want to do that, then I simply do not

do it – an entrepreneur makes his own decisions. There is 

absolutely no compulsion to do so and I respect every de-

cision.

In some comments from consultants, however, it seems

that competitive pressure forces them to invite custom-

ers.

That may be the case but having said that it is not a feel-

ing evoked by the PSI Trade Show. Competitive pressure

already arises where the challenges just mentioned come 

into play: digitalisation, new distribution channels, budget

decisions, new market participants. Everyone reacts dif-ff

ferently to this: I know some very successful consultants 

who have brought along important customers on two or 

three occasions. They wanted to show them the fabulous,

creative world of promotional products at the PSI. On the 

one hand, to convince them 

even more and, on the other 

hand, to show their apprecia-

tion. Today, these consultants 

no longer invite customers be-

cause the persuasive work has 

been done. They may invite a

new customer someday again

if they think it makes sense. 

And that’s how the concept

should be utilised. That’s what

it was intended for and that is exactly what many do. There

are plenty of large and medium-sized consultants who do 

not want to bring along customers – that is their decision.

Where is the problem? In the first year we had 1,700 industry

customers. Today only roughly 1,000. But this is construed 

by some critics as a turn for the worse. Some may follow

this reasoning – I certainly do not.

It seems there is also apocalyptic

rhetoric in our industry.

Not a pretty picture, is it?

In many areas we live in a time of 

upheaval. What had been enshrined 

for decades is crumbling or has al-

ready completely disintegrated. But

it has always been that way and 

man has shown over millennia that 

he is very adaptable. Especially dis-

tributors have always shown this. 

But if you only see problems and 

do not accept change, you will even-

tually miss the boat. Of course, there 

are various recipes for dealing with the challenges of dig-

italisation and globalisation. You have to respect that. I

also respect someone who does not want to go down our 

path. No problem at all. But we should talk to each other

first, listen and try to understand each other. And after

reaching a decision we should not play the town crier and 

malign others in the industry. This industry does not de-

serve that – and nor does the PSI. We can only succeed

by standing together and walking together. We know that

very well, otherwise the PSI would not have existed for

almost 60 years. We will only reach the next round togeth-

er with our distributor consultants, with our exhibitors,

with our members – that is what I have learned and ab-

sorbed from the very first day at the PSI.

Thank you very much for the interview. 

www.psi-network.de PSI Journal 12/2019
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O n 1 April 2019, ztv Logistik was renamed 

QTRADO Logistics. Along with the name 

change, four new locations have been ad-

ded. The company now operates from Kre-

feld Linn, Krefeld Fichtenhain, Dortmund,

Duisburg, Gelsenkirchen and Leverkusen. More than 40,000

m2 and more than 300 employees are available to meet

customers’ logistical challenges.

Next year, the tried and trusted shipping point will be positioned at a new 
location in Hall 11, Stand D59 under a new name: ZTV LOGISTIK has been 
renamed QTRADO LOGISTICS MAKE IT SMART – sustainable promotional
product logistics with quality, ecological and environmental certification.

QTRADO Logistics: PSI shipping point 2020 

New name – Tried
and trusted service

The success story

The company QTRADO Logistics, formerly ztv Logistik,

has been the official partner of the PSI since 2014. The 

transport department of the logistics specialists operates 

the shipping point. But what services does QTRADO Lo-

gistics offer in everyday life? Fulfilment, promotion logis-

tics and transport are the three core businesses. The trans-

PSI Journal 12/2019 www.psi-network.de
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port section with its CEP service offers everything from

direct, courier and messenger trips, early collections and 

scheduled deliveries to the dispatch of campaign consign-

ments.

Direct dispatch

QTRADO Logistics serves its customers within their city,

within Germany and throughout Europe. Does a shipment 

have to be delivered today? And without any detours? QT-TT

RADO Logistics offers the appropriate alternative with di-

rect dispatch. Regardless of whether it involves important

promotional product samples, documents or spare parts, 

the consignment is delivered directly to the recipient, re-

gardless of whether the recipient is within the city, Ger-

many or beyond Germany’s borders. Maximum flexibility 

and a quick approach to finding a solution distinguish the

direct dispatch of QTRADO Logistics.

Late pick-up or early delivery

Are you working flat out on important documents that

have to be completed this evening and sent to your busi-

ness partner tomorrow morning? Is it essential that a con-

tract is handed over to the contracting party today? Does 

your customer have to receive an important product sam-

ple by 8 am tomorrow morning? All these and other pick-

up and delivery services are provided by QTRADO Logi-

stics with its products Economy and Allrounder.

Reward and sales promotions – mailing campaigns

For example, perhaps the QTRADO Logistics customer

is responsible for a promotion or planning an unusual mai-

ling. Is the goal to provide the target group with informa-

tion or a product at the same time? QTRADO Logistics

can organise and coordinate the entire campaign dispatch

and, if necessary, also with interim storage, for both small

and large shipments. And if advertising displays do not 

just have to be transported to the POS but also assembled

there, QTRADO Logistics can organise the campaign dis-

patch and take care of the careful placement and assem-

bly on site. Do promoters need to be provided with pro-

motional material? QTRADO Logistics can find promo-

ters anywhere, even in a high-traffic shopping centre, and

supply them with the desired items.

Fulfilment solutions for promotional products

QTRADO Logistics also offers the perfect fulfilment so

lution for promotional products. If more than simple trans

port solutions are necessary, the logistics Allrounders come

into play. QTRADO Logistics is synonymous with indivi-

dual and integrated logistics solutions. Solutions for its cus-

tomers range from data processing, incoming goods, sto-

rage, order picking and processing to worldwide shipping. 

Upon request, they will also receive certified logistics ser-

vices in accordance with ISO 9001:2015 and ISO 14001:2015. 

And since August also EU-eco-certified solutions for eco-

logical logistics according to EC Eco-Regulation 834/2007.

The PSI shipping point

Visitors to the PSI Trade Show usually collect lots of sam-

ples and catalogues in order to be well informed about 

the latest promotional products. Due to the internationa-

lity of the trade show, it is obvious that heavy samples and

catalogues should not be taken on the plane. It is best to 

send them directly to your office desk where they will be 

needed. This is precisely the task that QTRADO Logis-

tics performs. And if the collected materials become too 

heavy during a visit to the trade show, they can also be 

temporarily stored at the PSI shipping point. <

The company QTRADO Logistics, formerly ztv Logistik, has been 
the official partner of the PSI since 2014 and supports the trade
show participants through the direct shipment of collected mate-
rials. Now from a newly designed area: Hall 11, Stand D59. 

PSI shipping point 

with new location 

QTRADO Logistics 

shipping point in 

Hall 11, Stand D59

www.psi-network.de PSI Journal 12/2019
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“Made in Germany” 
enjoys a high 

international recognition 
and ranks number one
out of 52 countries in 

the Made in Country index.
But products from the 
other EU countries also 

set increasingly 
high quality expectations.
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The TasteBox Premium Selection from Sanders Imagetools, which includes 

five different coffee bags from all over the world, promises top-class coffee in 

practical cup filters. With a delivery time of only one week, the TasteBox is

perfect for all last-minute requests. The coffee filter in mini format does not

pollute the environment and is very easy to use. It unfolds by itself when opened

and is immediately ready for use: Put it into the cup, pour hot water over it – 

done. The beans develop their special aroma during gentle drum roasting and 

unfold it as they brew in the cup. The most handmade coffee of all time

combines four advantages into one: Taste, simplicity, environmental awareness 

and a fair treatment of coffee farmers.

welcome@imagetools.com 

www.imagetools.com

Hearty meals are eaten especially at Christmas time and of course there is

a lot of shopping and packaging. emotion factory raises the issue of reusable

packaging during this time with its food-safe fruit and vegetable bag as a 

give-away. Compactly packed and durable, the green fruit and vegetable bag 

made of organza is an essential part of every purchase. Whether it be in the

supermarket or at the weekly market, instead of grabbing a plastic bag, peppers, 

pears and the like fit easily into the 30-degree washable bag made entirely of 

polyamide. The well-proven product is delivered in a decorative Christmas gift 

box which can be individually designed according to customer requirements 

and can also be ordered at short notice.

m

Baking house 
with baking-shapes

Beeswax granules

Birdhouse

Nutcracker

Beeswax granules

Birdseeds bag

Honey in 
hand-over packaging

Birdhouse

Helping bees

Winter 
products
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e character heads from e+m Holzprodukte are ideal as

pecial retirement gift for the boss or a supervisor: The 

aracter heads can be selected depending on the character. 

u can choose between the versions of „vigour“ and 

erenity“ depending on the personality of the recipient.

e artfully crafted sculptures made of wood are particular-

valuable unique items, whether in the office or at home. 

e busts live from the individual colour and unique

ucture of the wood. They are presented on a solid steel

se which can also be engraved with the name or the

casion. This precious item is delivered safely and nicely

cked in a solid wooden box, thus ensuring a long-lasting

ect.
www.em h p

Girls evening meets bucket list
Marketing professionals are always looking for innovations.

Goodlife Books & Media GmbH keeps an eye on all trends. 

We develop an individual product for each theme and each 

brand. The bucket list for the girls evening with inspirations 

and lots of party tips can be enriched with product place-

ments without making a promotional impression. The 

paperback with entry elements is ideal for promoting snack

drinks as well as fashion and drugstore items for the

trend-conscious woman. On request, the company also off

interested parties an individual book product.

Nice pins
As a manufacturer of promotional products, Pins & mehr GmbH & Co.

KG boasts more than 25 years of experience in metalworking. Pins and 

other attractive metal promotional products such as key chains and the 

TRIGGI® shopping cart releaser are professionally and individually

made. The elegant pins are available from just 100 pieces. They can be 

cast, printed or embossed. A selection of different closure options

makes each piece unique. On request, the pin professionals of Pins & 

mehr can explain the different production techniques and advise on the

perfect design of the motif. Positive characteristics of metal are stability

and durability. Features that speak for sustainable promotional products 

with a long service life.



Visit us PSI 2020, Booth 9E24
Aetzkunst Trophies Germany
www.trophies-germany.de

„You don´t always need awards, 
but when you do, you should turn 
to Aetzkunst“.

 Crystal Awards
Acrylic Awards

Metal Awards
Wooden Awards

Custom Watercut
Certificate Awards
Hollywood Awards

Business Awards
Budget Trophies

Medals
Pins
Cups

AWARDS FOR
THE BEST
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Acquired a taste
for a fancy gift idea with its new TEKU Taster tasting glass for

special beers or spirits. The individual variety of drinks can be 

discovered more precisely in this way. At first we usually 

instinctively smell on the glass to allow the aromas to rise into 

our nose. But not every glass is suitable for tasting. Upwardly 

tapered glass shapes can bundle flavours particularly well and 

thus make them perceptible. With the particular challenge of 

teasing out these subtle nuances, the long-established manufac-

turer Rastal has also tackled the problem and developed the

TEKU Taster which is equally suitable for numerous varieties. 

The design is attributed to the Italian cult brewer Teo Musso and 

is derived from the world-famous product icon, the TEKU Cup.
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Newcomer
See tomorrow’s trends today – at PSI!

www.psi-messe.com

BOOK YOUR TICKET

THE WORLD
OF ADVERTISING
AND SELLING

– advert –

Universal helper
The new, original handyman spanner from Schünke ensures key 

experiences. With this product, the user has everything in one hand 

and becomes the owner of the licence to open. Available in red as an 

option, the multi-tool not only opens bottles, but also has the most

important closures in the field of craftsmanship. Also for bleeding 

radiators with a five-millimetre square spanner. A two-component 

handle with a ¼" bit holder is suitable as a drive for all common bits.

PSI 44106 

Tel +49 27

info@schu

www.schue

Tel +49 2624 160

werbeartikel-service@rastal.com  

www.rastal.com
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Reusable, BPA-free water bottles that can be personalised to customer 

specifications are offered by Join the Pipe. After already launching the City 

Bottle on the market, the company has now introduced a new variation, the

Country Bottle. The water bottles are a perfect alternative to a disposable

bottle as multiple usage helps to reduce plastic waste. The drinking vessels are 

designed and shaped with the skylines of well-known major cities as well as 

symbols of countries and can be personalised with a company logo. Made from 

eco-friendly sugar cane, the bottles can also be sold tap-filled in supermarkets,

universities, hotels or train stations to provide consumers with a sustainable 

alternative to disposable items. Refillable at any tap or fountain and ideally 

suited as an advertising medium for projects against plastic waste in developing 

countries. The City Bottle and Country Bottle have been awarded the PSI 

Winner Sustainable Campaign 2018 and are now available with designs from

the cities of Amsterdam, Atlantis, Brussels, Birmingham, Dubai, The Hague,

Düsseldorf, Dublin, Gibraltar, Groningen, Houston, Kumasi, Nairobi , London, 

New York, Nijmegen, Porto, Paris, Rotterdam, San Antonio, Santiago, Sao Paulo 

and Utrecht.

Help improve the environment and 
opt for the Shiva O2 bottle!

Made from sugarcane, a 100% biobased 
renewed raw material that contributes 

to the reduction of greenhouse gas emissions.

Reduce CO2

Recycle 100%
Refill Durable

www.bottlepromotions.nl  |  joy@tacx.nl  |  carl@tacx.nl

See you
at PSI

. Stan
d 10K5

4

Wishing y
ou all

the be
st for 2

020
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Moments of Joy is the name of the new mbw® collection 

2020 with numerous finishing options. The well-known, 

cuddly, likeable characters of the MiniFeet® series include

a few fresh faces and ensure little and big moments of hap-

piness. The newcomers include the three friends, Casper 

the Fox, Constantin the Dog and Clemens the Hare, as

well as the cheeky puppy clique with their super-soft coat

which appears impressively realistic in a mottled colour 

progression. Jacqueline the Lama and Lulu the Unicorn 

are available in other colours and Laura the Ghost thrills at

first glance with fascinating glitter elements in all colours of 

the rainbow. Other highlights include the new friends from

the Baby‘s Choice collection with a soft-cuddly plush Swan 

as well as the cute baby animals Stella the Lama, Mika

the Donkey and Jonne the Giraffe. The heroes among the

promotional products remain the Schmoozies® from the

MiniFeet® series from mbw®. Always ready to cuddle, they 

also look great when cleaning screens, displays and mobile

phones with their practical microfibre underside. Also new

in the Schmoozies® range are the musical instruments 

guitar, keyboard and violin.

PSI 42

mbw Vertriebsges. mbH  

Tel +49 4606 94020

info@mbw.sh 

www.mbw.sh

++++

Bottles Caps Fragrances Sticks Packagings

the world of branded home-fragrance gifts

hall 11
booth C39

info@logodor.de
www.logodor.de
Tel: 08443/916111
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More and more people are choosing ecologically

manufactured products and companies that are

sustainable and environmentally friendly. This includes

the specialist for sweet promotional products, Magna

sweets, with a focus on sustainable promotional

packaging. Among the highlights are the Beauty 

Sweeties, delicious vegan fruit gums which not only 

taste good but also enhance your looks. The marsh-

mallow fruit gum crowns with 15 percent pureed fruits

and fruit juice contain no artificial flavours, colourings

or preservatives. The apple chips are really delicious, 

crisp and fruity. The 15-gramme snack is roughly

equivalent to a whole, healthy apple. And the Seeberg-

er trail mix is a healthy mix of exquisite cashews,

walnuts and hazelnut kernels as well as blanched 

almonds with a balanced nut-and-grape ratio. All the

above products are delivered packed in individually

printed promotional bags.

PSI 41617 

Magna Sweets GmbH 

Tel +49 8146 99660

info@magna-sweets.de 

www.magna-sweets.de

Pocket pack tissues CLASSIC

Print
digital

all space

Tissue – 3ply, 100% cellulose
10 tissues per pack
Product size 100 x 50 x 25 mm

Production time 
2-3 weeks

twin@twinproduction.net
www.twinproduction.net

„minimum amount with maximum effect“

Minimum
quantity
100 pcs
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Make your own shirt:  
Take your design and your creation home with you!

www.viscom-messe.de

BOOK YOUR TICKET

THE WORLD
OF ADVERTISING
AND SELLING

– advert –

Transportable advertising
The Diamond Backpack from Halfar is a doubly unique

give-away. Whether it be a company anniversary, road

show or trade show, a fancy give-away ensures events stay

alive longer. This lightweight backpack is practical, soft

and foldable and remains in use after the event. The

backpack can easily be transported to the event and 

stored there. With its 12-litre capacity, it can also accom-

modate items in A4 format. Above all, it is very commu-

nicative and individual. The trick: The transport helper 

can be worn and finished on both sides. Clever advertising 

ideas on the front and back, such as an inspiring ques-

tion-and-answer game, make the observer curious. In any

case, you can choose between the vivid red, black, silver

and blue diamond pattern. These and other promotional

bags can be found at www.halfar.com and in the new 

pocket catalogue from Halfar®.

Sweet and healthy
Dietary fibre is important for metabolism

and general well-being and thus cannot be

excluded from daily nutrition. The vegan 

feel-good fruit gum from Kalfany Süße 

Werbung, consisting of chicory oligofructose

and inulin, is free of animal ingredients and

creates a better well-being thanks to its high

fibre content and the effect of the incorpo-

rated aloe vera. Poured in a mould of the sun

in the flavours of lemon, orange and passion

fruit and packaged in ten-gramme sachets, 

they are the feel-good variation of the

conventional fruit gum. 

Kalfany Süße Werbung GmbH & Co KG 

Tel +49 7643 801-0

info@ksw24.com 

www.ksw24.com
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This is sensationalism – but in the very best sense of the

word. With its Glow product series, ZOGI Europe has

literally created a perfect platform as a highlight for every

brand: Whether it be a power bank, wireless charger,

USB stick, 3-in-1 charging cable or Bluetooth loudspeaker.

Individual customer logos are engraved from the black 

surface by using precision laser so as to be effectively 

illuminated when in use. An enlightening idea for every 

advertising success. The trend-setter ZOGI also offers a

patented in-house development at the same time: The Glow

Desk combines a pen holder, smartphone holder, wireless 

charging station and USB hub. The deep black, matt 

Rubbertouch housing offers the perfect contrast to the

illuminated logo and is thus always in the user’s focus. 

An intelligent multi-talent for every modern desk.
PSI 43548

ZOGI Europe GmbH  

Tel +49 7236 982860

service@zogi.biz  

www.zogi.biz

ONLINE

mbw.sh

Hall 12, Booth 12 D20

THE NEW COLLECTION 2020

MOMENTS OF JOY

YOUR

LOGO
HERE
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Smart helper 
The Bagstrap from Trends21 is a new bag sleeve made of durable, water-

resistant neoprene. It can be attached by Velcro to a beverage bottle or on a 

forearm. A smartphone, headphones, glasses, keys, credit cards, money and 

much more fit into the bag. All these things are bundled together in one place,

thus making the Bagstrap a useful helper and replacement for a handbag, 

for example when visiting the gym, cycling, on the beach or on city tours.

The transparent, touch-enabled surface allows a smartphone to be viewed

and even directly operated at any time. 

SI 46993 • Trends21 GmbH   

el +49 89 54035054

nfo@trends21.de  

www.trends21.de

End the cable mess
Smrter Hydra Ultra is the 5-in-1 all-round talent from Klaus 

Stephan, which finally declares war on cable chaos. The

120-cm long nylon charging cable has the right connection for

almost every modern smartphone or tablet, regardless of 

whether it is a microUSB, USB C or Apple Lightning. The 

charging current reaches up to 3A with simultaneous charging

of three devices, otherwise up to 1.5A individually. In addition, 

a quick charge is ensured. Simultaneous charging of three

different devices is possible.

bH 

.smrter.info

Aromatic on the go
Invame from DreamPen in Poland has launched its new

automotive fragrance products in the promotional product

market. The promotional product specialist emphasises the

longevity and the high benefit of the fragrances which can

simply be clipped to a ventilation grille in the vehicle cockpit. 

A collection of eight different scents for women, men or unisex 

is available. This ensures the atmosphere in the car is fresher 

and more enjoyable. In addition, advertising messages or logos 

can be eye-catchingly staged on the elegant aluminium surfaces 

of the products, for example by means of engraving or digital 

printing. In addition, other versions such as Classic Solid or

Classic Motion with plastic stickers are available.

www.invame.
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Powerful, direct and striking describes the successful

appearance of the new stylish wallets from the Wild 

Thing series offered by Zito. The manufacturer

embarks on a promotional hunt with rustic Hunter

leather and dares an aggressive yet elegant leap

forward. The beautiful leather colour combination 

looks stylish but without being inconspicuous. Zito

also offers favourable conditions for promotional 

product distributors. Provided with individual 

embossing, especially brands that want to score with

end customers with the above-mentioned qualities 

can underline their statement. Further models can be

found on the company’s website.

www.zitolifestyle.de 

www.jutamo.de
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www.promotex-expo.com

BOOK YOUR TICKET

TEXTILE CAMPUS. INTRODUCING
INNOVATIVE AND SUSTAINABLE
BRANDS!

THE WORLD
OF ADVERTISING
AND SELLING

– advert –

Schnabels, Bert and Co.
Part of the new mbw® collection 2020 is the lovable, tubby Mr. Bert® who gives

everything as a haven of peace to support his owner in moments of stress: as a

proven remedy for stress to crunch, breathe, smile and relax. New occupational 

groups of the series are Tiler Bert®, Window Cleaner Bert® and Paramedic Bert®.

The motley family of Schnabels® is available in other duck designs as a creative nerd 

or as a communicative train conductor. mbw® offers numerous finishing options for 

its emotionally charged promotional products. Moreover, quality is very important

to the north Germans.

I 42020 

bw Vertriebsges. mbH 

el +49 4606 94020

info@mbw.sh 

www.mbw.sh

Sweet Easter surprise
The Easter Sixpack Lindt, which is currently available 

from Jung since 1828 GmbH & Co. KG, should become

a very special eye-catcher at Easter. The miniature egg

carton contains six delicious Lindt Mandorla eggs made 

from 85 grammes of smooth-melting almond milk cream. 

An individualised adhesive label on the lid of the box 

turns sweet Easter greetings into a very personal

advertising highlight. An ideal give-away for those who

want to surprise their customers with special moments of 

pleasure at Easter. Further information and samples are 

now available from the Jung consultant team.

Tel +49 7042 9070

zentrale@jung-europe.de 

www.jung-europe.de



UNSERE PRODUKTNEUHEITEN

Glowcube
Leuchtender Sitzwürfel

Logobank
bedruckbare Werbebank

POS Banner
Banner zum aufhängen

Flaggen
bedruckbare Fahnen

Korpus aus 100% 
recyceltem PP – Material

Liegestühle
viele verschiedene Varianten

Beachflag
Div. Formen und Größen

Sitzsack
verschiedene Größen

flatcube
faltbarer Sitzwürfel

100% RECYCELTES TEXTIL
100% recyceltes PET – Textil

BAS Produktions- und Handels- GmbH
PSI-Mitglieds-Nr.: 43980

www.bas-innovation.de
info@bas-innovation.de
+49 (0) 751 76870201
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As if by magic
The Magic Wallet from aloga, rediscovered and trendy, amazes with its easy handling

and technology and its captivating “as if by magic” effect. Banknotes, credit cards and 

business cards remain securely in place inside the wallet thanks to tightly integrated 

straps. Additional credit card slots outside provide extra space for the daily companions.

The item is made of first-class PU imitation leather and is available in more than 30 

colours and delivered from 100 pieces. Straps and seams are colour-matched to customer 

requirements. An embossed logo completes this practical promotional product.

Delicious post
Henosa fills delicious postcards according to the wishes

and design of customers. Whether as an invitation to an

event, as a greeting to customers or suppliers or as a pithy 

advertising message, Henosa can design postcards filled 

in-house from just 50 pieces and fill them with delicious tea

or spices of your choice. These gifts are not only visually 

special, the content is unique and absolutely delicious. The

supplier ensures the highest quality of all products – without

preservatives, colourings, artificial flavours and genetic

engineering.
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PSI 47992

Henosa-Platanas Group GmbH 

Tel +49 7306 926230

coo@platanas.com 

www.platans.com
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This day and age is fast-paced and characterised by 

high mobility as well as conscious enjoyment. The 

Richartz Key Tool® Plus snack was developed to meet

these requirements. Highly functional, sustainable and

always at hand. Thanks to the carabiner, the fork and 

spoon can be easily removed from the keychain to

be used anytime and anywhere: a pleasure without

disposable cutlery. The patented combination of a bot-

tle opener and shopping cart releaser not only helps

to open bottles on the go. With the handy shopping 

cart releaser, a shopping cart can be unlocked without 

a plastic chip. Many other functions such as screwdriv-

ers, bicycle spoke key and Allen key enthral day after 

day. The product becomes a communication factor 

through the customisable special packaging which is

provided from 250 pieces.

Tel +49 212 23231-0

www.richartz.com
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PSI Members Only, Our network is 
celebrating its 60th anniversary: Thank you!

www.psi-messe.com

BOOK YOUR TICKET

THE WORLD
OF ADVERTISING
AND SELLING

– advert –

For lovely teeth
You cannot do without a toothpick but almost 

everyone is embarrassed to use it. Designer

Stefano Giovannoni, with his toothpick 

container called Magic Bunny which in the

best tradition of design is available for the 

promotional product sector at Alessi 

Deutschland, uses the language of children 

to make this drama almost into a game.

The container is available in green, is about 

8.5 cm long and 17 cm wide.

PSI 49447 

Alessi Deutschland GmbH 

Tel +49 89 206028812

chiara.sergiacomi@alessi.com 

www.alessi.com

Against itching
Mosquito Bite Relief from Lupenmaxx is an ISO- and CE-certified 

mosquito bite painkiller that stops itching after a mosquito bite and

reduces the need to scratch. In addition, the device reduces swelling. 

Gentle electrical impulses on the skin cause histamine to be released,

thus stopping the unpleasant effect of the insect poison. The clinically

tested device does without a battery and toxic chemicals and lasts for

around 1,000 applications. The mosquito bite painkiller only reduces 

the itching of the insect bite but does not eliminate poison or infections. 

It is recommended to seek medical help if there is a risk of illness

transmitted by a mosquito. Not suitable for people with pacemakers. 

Mosquito Bite Relief is available in six colours. An individual imprint on 

the shaft is possible.
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The Wish Fulfiller from DieStadtgärtner is the 

perfect gift for any occasion where one wishes to 

convey good wishes to a loved one. For a birthday, 

for a wedding, for Christmas or just as a small token

of appreciation now and then. With the handmade

Wish Fulfiller, the person offering the gift goes right

to the heart of the target group. Memories of the 

carefreeness of childhood are evoked and the belief 

in magic is brought back to life. And that is not all: 

If you believe in it, you will notice that this little 

lucky charm makes sure that wishes often come

true.

PSI 49090 

DieStadtgärtner Inh. Derk Niemeijer 

Tel +49 5921 7119344

hallo@diestadtgaertner.de 

www.diestadtgaertner.de 

www.city-gardener.com 

Designstudio MOK
+49 (0) 7023 777 9
info@mokey.de ww

Halle 11
Stand D54

Unser Beitrag für die Umwelt
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Cooking with heart
otional product manufacturer Inspirion, is made 

wood and is therefore a must for use in the 

his ideal cooking utensil has a practical

drainage groove on the edge. The kitchen helper is made 

from renewable raw materials and thanks to its produc-

tion in Europe, it also reduces the ecological footprint 

and is thus particularly popular as a sustainable give-

away. 
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info@inspirion.eu p

www.inspirion.eu

Espresso on the go
The Enia espresso machine from Vim Solution is ideal for anyone

who travels a lot and does not want to miss a good cup of espresso. 

Even when travelling, you can make fresh espresso with the Enia in

no time. All you need is hot water and then nothing stands in the

way of espresso pleasure. The machine has a capacity of 80

millilitres, operates at a pressure between 12 and 15 bar and is

suitable for Nespresso compatible capsules and coffee powder.

The extraction time of the machine, which can be delivered from

100 units, is about 40 seconds. The charging time of the 2,200 mAh 

battery is about 2.5 hours and the power is enough for about 40 

to 50 cups. Further information is available on request.
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The unusual eye-catchers from Der Zuckerbäcker are

very popular. In addition to the flamingo, llama and

unicorn, the Swabian company offers sweet-filled snacks 

for the trend-conscious sweet-toothed. Unicorn fans enjoy 

the fresh rainbow fruit gums as a fresh spell of magic on 

their tongue. Flamingo friends can savour the fruity-sweet 

flamingos. And all the llamas are eaten with the confetti 

fruit gum balls. From a minimum quantity of 250 pieces,

the box tab is printed all over the inside and outside with

an individual design. Incidentally, the confectioner creates 

suitable products for every occasion, thus ensuring great

enjoyment through their uniqueness.
www.suesses-schenken.de
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New senior appointments in France and Germany

Continuing its drive for further growth in mainland Europe, Goldstar has strength-

ened its team with two new senior appointments. Julien Hughes is now Senior Ac-

count Manager for Goldstar in France while Claus Smith is Senior Account Man-

ager for Germany. Julien has joined Goldstar after working for more than 4 years 

for Lexon, a well-known brand of corporate gift business in the French B-to-B re-

tail market. Claus brings extensive experience of the writing instruments market

to his new role, having previously worked for many years at Faber-Castell and Sen-

ator in its marketing and sales department. Colin Loughran, general manager for

Goldstar Europe said: “Julien and Claus are important additions to our team and 

will be valuable assets as we work to achieve our ambitious 10 year

growth plan and to maintain our reputation for first class customer ser-

vice as we grow. These appointments are part of the development of Goldstar

Global, our major new initiative uniting Goldstar teams in North America and Eu-

rope to offer best-in-class promotional products, innovative decoration capabili-

ties and valuable business solutions to our growing base of distributor customers 

worldwide.” www.goldstareurope.com

Reinforcement in sales

GEBAS GmbH from Bergheim/Germany, the winner of the PSI Sustainabili-

ty Award 2019 in the Sustainable Campaign category, has strengthened its y, has strengthened itsy has strengthened its

team with Mathias Albrecht. He will support PSI members by looking after y gmbers by looking afterb b l ki ft

their needs and interests. He boasts many years of experience in providing p p gxperience in providingi i idi

customer support. „I am looking forward to establishing personal contact at ng personal contact atng personal contact at

stand 11K23 at the PSI Trade Show 2020 in Düsseldorf,“ says Albrecht.yseldorf says Albrechtld f “ Alb ht

Among other things, customers can experience the new ecological innoge new ecological innol i l i --

vations of GEBAS: a variety of bio-packaging which can be individually decan be individually decan be individually de-

signed and thus provide ideal carriers for ecological advertising messages.g gadvertising messages.advertising messages

More information at: www.gebas24.de 

Julien Hughes Claus Schmidt

Mathias Albrecht

Goldstar

Customer service reinforced New sales management

Premo Geiger-Notes

GEBAS
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JAMES & NICHOLSON sponsors Artland Dragons

The JAMES & NICHOLSON brand of Gustav Daiber GmbH from Albstadt is again sponsoring the

Quakenbrück-based Artland Dragons basketball team in the second division of the German basketball 

league ProA in the new season. The manufacturer of high-quality corporate wear for sports, leisure,

business and work is keeping its fingers crossed for a successful 2019/2020 season. JAMES & NICHOL-

SON has been the main sponsor of the Artland Dragons basketball team from Quakenbrück since 2015. 

Sports sponsorship is a matter that lies close to the heart for the garment specialists: “We are delight-

ed to continue to support the team as a sponsor and to contin-

ue our involvement in sports promotion. Every year, a team

sport like basketball enthrals lots of fans in Germany and must

therefore be supported by companies,” explains Kai Gminder, 

Managing Director of Gustav Daiber GmbH, which also boasts

the headwear and accessories brand myrtle beach. Kai Gmind-

er sees many similarities between the company and the sport

of basketball on many levels: “Basketball 

is a very dynamic sport in which the team 

has to work well together. Dynamics, teamwork, passion – these 

are qualities that also play a major role for us as a company”. 

www.daiber.de 

Green all-around

The Black Forest company Heri Rigoni GmbH not only attaches great importance to the eco-

logical ideal when it comes to its promotional products but also pays attention to sustainabillogical ideal whlogical ideal wh -

ity when shipping the products: From 1 October 2019, all consignments from Heri Rigoni – y ppty when shippt h hi

emotion factory will be sent in a climate-neutral manner. Not only is the conemotion factori f -

tents of the consignment green but transport is also offset by the parcel serviceents of the conents of the con

provider as part of certified procedures. „We want to live the ecological ideal in all areas of our p pprovider as parid

production and distribution cycle,“ says Managing Director Armin Rigoni. Heri Rigoni GmbHpproduction andd i d

specialises in the production and marketing of writing instruments with an individual, additionspecialises in thspecialises in th -

al stamping function and distributes them worldwide. Since July 2016, emotion factory has p gal stamping fual stamping fu

been integrated into the long-established company Heri Rigoni through which the manufacturgbeen integratedb i t t d -

er offers other individual, non-food, promotional products. er offers other er offers otherff h www.emotion-factory.com

Gustav Daiber GmbH

New Account Director

. www.listawood.com

New Commercial Manager 

mics of Toppoint , says

Johan. www.toppoint.com

Listawood Toppoint

Heri-Rigoni
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New brand in the range: DasWatt®

The European headquarters of Hamburg-based iLogoTech now has another brand called 

DasWatt® in addition to the AlsterPlus brand. The iLogoTech Group China has been op-

erating in the battery business since 2002 and produces BMS boards and battery packs. 

This is the core business of the company. 5 years ago, iLogoTech founded the European 

headquarters where the company offers electronic gadgets for the industry with the focus 

on promotional products. Under AlsterPlus, the company offers high-end premium prod-

ucts such as powerbanks, jump starters,

portable UPS, solar chargers, loudspeak-

ers, charging cables, travel plugs and oth-

er electronic accessories for the promo-

tional product industry. With DasWatt®,

iLogoTech now offers solutions for all 

products such as e-bikes and 

e-scooters that require mobile 

power including battery packs and the

BMS board. DasWatt® is the manufac-

turer of BMS boards & battery packs for 

Li-ion, Li-Polymer, LiFePo4 and offers in-

dividual battery solutions and battery pack 

projects for modern and practical power

sources. More information is available:

DasWatt® by iLogoTech® GmbH, Tel

+49 40 23800538-0, g.ates@DasWatt.com. 

www.DasWatt.com

Prodir searches for clues 

There is hardly any other means of commu-

nication that cares so little about borders or 

skin colour and that is used by so many dif-ff

ferent people in such diverse contexts as writ-

ing instruments for promotional purposes. 

Prodir has created the hashtag #myprodir as 

a reflection of this distinct feature. “Writing 

instruments lead a wonderfully unpredicta-

ble life of their own. They are truly every-

where, change location and owner, 

travel between continents, are oc-

casionally forgotten and left lying around, only 

to be picked up again who knows where and

when, and, especially, by whom: By Bill Gates perhaps who holds a DS3 in his hand at a WEF press con-

ference? Or the host of a remote mountain inn in Peru, who adds up the bill with a DS3 from the 1980s? 

Whether in Castrop-Rauxel or Stockholm, during a hike in the Atlas Mountains or on a lonely Greek is-

land”, says Prodir CMO Eckhard Sohns, “it is always fascinating to see that our pens can really be found 

just about everywhere. TV anchors use them as well as waiters, journalists, taxi drivers, politicians, chil-

dren, teachers or warehouse managers - everyone! Documenting this tremendous diversity which defines 

the strength of our product is the idea behind our Instagram project #myprodir – and you are cordially 

invited to participate.” sales@prodir.ch · www.prodir.com

iLogoTech

Prodir
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Acquisition of MARKETORY AG

Marketory AG, the promotional product distributor that has been base

Berlin for more than 10 years, handed over its operative business a

Marketory trademark rights to Grabenhorst & Vetterlein GmbH, also

Berlin, as of 1 September 2019. In the spring of 2019, MARKETORY C

Bernhard Felke approached Grabenhorst & Vetterlein GmbH in ord

organise a business handover that was as simple and smooth as po

for the customer. His idea was to withdraw in an orderly fashion witho

ing his long-time customers and partners out in the rain. He was look

a partner who is competent and flexible, 

reliable and innovative, creative and sus-

tainable, trustworthy and „crazy“ enough to continue the business in

his spirit. He found what he was looking for in Grabenhorst & Vet-

terlein GmbH. The transition phase has been in progress since 1

September, during which time all Marketory customers are person-

ally contacted by Bernhard Felke and informed about the new part-

nership. Grabenhorst & Vetterlein GmbH promises Marketory customers 

the accustomed quality of business operations and, in addition, attractive pricing based

on over 30 years of import expertise. www.grabenhorstundvetterlein.de

Investment in a sustainable future

Recently, the Black Forest writing instrument manu-

facturer Klio-Eterna was pleased to receive a brand 

new injection moulding machine made by

ARBURG. Mostly powered by electricity in-

stead of hydraulics, the new production unit is more 

energy-saving and thus more energy-efficient than the

previous version. Thanks to shorter cycle times, it was

also possible to optimise workflows which has a pos-

itive effect on output quantities and delivery times. This

new machine is an important investment that further expands the extensive machinery and 

modernises it in terms of sustainability. Another important step in the sustainable overall con-

cept of the writing instrument manufacturer, which is confirmed by certified institutes in reg-

ular cycles: In the last audit at the end of October, Klio-Eterna Schreibgeräte GmbH & Co. KG 

was also recertified according to the DIN standards DIN EN ISO 14001 (Environmental Man-

agement System) and DIN EN ISO 9001 (Quality Management System). www.klio.com

MARKETORY AG hands over the 
baton to Grabenhorst & Vetter-
lein GmbH.

The new injection moulding machine “on its arrival”.

Grabenhorst & Vetterlein

Klio-Eterna

Reed Exhibitions: Warning about unfair offers
Reed Exhibitions issues a warning about various organisations that repeatedly contact 
exhibitors by phone and e-mail to make unfair offers. An overview of names and fraud
attempts, what exhibitors should do and who they can turn to has been compiled by 
Reed Exhibitions and can now be accessed. Contact: fraud@reedexpo.de
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A ccording to GWW’s Managing Director 

Frank Dangmann, the favoured change of 

concept towards an object/case-related 

exemption limit would “significantly re-

duce bureaucracy, significantly relieve the

advertising industry – as well as the tax authorities – and 

create a uniform, transparent set of rules.” To reach these 

goals, all members of GWW are asked to pull together.

More than that: The association is appealing to its mem-

bers “ to increase pressure on the political decision-mak-

ers and to act promptly on the political level.”

GWW, the German promotional product association, is calling for a 
reduction in bureaucratic regulations and thus a change of  concept 
towards an object/case-related exemption limit. To this end, the
association is appealing to its members to increase pressure on the 
political decision-makers.

Call for reduction in bureaucratic regulations

German association 
           appeals to members

Tax discrimination of promotional products

GWW argues that pressure from the promotional product 

industry is paramount. After all, promotional products are 

subject to tax discrimination. According to GWW, the ex-

isting obligations to keep records as well as the special tax 

charge applicable to the use of promotional products “dis-

advantage our industry and hinder both us and advertis-

ing companies.” “The obligation to keep records on the

part of the recipients of promotional products represents 

a considerable bureaucracy in the advertising industry. The 

representational advertising medium is often the only form

of advertising allowed by the communication budget of 

small and medium-sized companies,” says Frank Dang-

mann.

Win-win situation for all involved

The proposal: “Reduce bureaucratic regulations by mak-

ing the deduction of operating expenses for business-re-

lated, non-cash benefits practical and enforceable again 

by changing the current year- and recipient-related ex-

emption limit (35-euro threshold §4 para. 5 No. 1 EStG) 

into an object-related exemption limit that reduces re-

cord-keeping costs and creates a uniform, transparent 

set of rules. This would lead to a considerable reduction 

in the obligation to keep records, favour the use of high-

er-priced promotional products and thus also reduce the

competitive disadvantages of the companies producing

in this country and thus also preserve and create jobs.

Finally, the nation would also benefit from the positive

development and expected sales growth of the industry 

through increased tax revenue”. <
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www.gww.de



 I LOOK AT THE BLACK (RED 
 & GOLD) SIDE OF THINGS! 
 QUALITY PROMOTIONAL 
 PRODUCTS FROM GERMANY!  
 WWW.PSIPRODUCTFINDER.DE/DEUTSCH 

NEW!
SHARE INDIVIDUAL PRODUCT LISTS WITH YOUR CUSTOMERS!



O n this day, the Kaldenbach team present-

ed the truly appealing new products of its

in-house brands, consisting of give-aways,

textiles, porcelain, outdoor products, elec-

tronics and stationery, spread over two 

floors in the usual professional manner. In a relaxed at-

mosphere, the product show gave the numerous visitors 

enough time and leisure to get acquainted with the latest

product creations of this series of strong brands. The em-

phasis was on intensive consultations and a relaxed ex-

change. The small delicacies of the served finger food con-

tributed to the stimulating atmosphere, which rounded off 

In September, the KALDENBACH GROUP in Hersbruck/Germany once
again welcomed guests to its own in-house trade show called 
“#SYMPATHICAL live”. Visitors were shown the entire product portfolio 
of  the brands Bronson®, Heimrich1904®, camarc®, FamousFood® and
ZR-X® which are sold exclusively by the company.

Kaldenbach Group 

Appealing products
presented live

the programme of the #SYMPATHICAL live. Ultimately,

the guests were able to take home lots of new inspirations 

for marketing their companies.

[kuadra:t] as the next highlight

Kaldenbach’s next event has already been scheduled: the

[kuadra:t], the KALDENBACH GROUP’s traditional in-

house trade show with supplier partners from various prod-

uct sectors presenting their new products for the coming 

year, will take place in the vintage car museum Dauphin-

SpeedEvent in Hersbruck on 16 January 2020. <

Relaxed conversa-
tions and high 
spirits in the stim-
ulating ambience
of the #SYMPA-
THICAL live.

The SYMPATHICAL 
It is often the little things in life that make a big difference and leave a lasting impression. The Sympathical is a product 

with which one enjoys a bond that goes beyond rationality. The Sympathical is a favourite item that can be utilised to 

promote a brand through perfect placement, branding and packaging, and to gain attention, boost sales, make empa-

thising more perceptible and create positive emotions towards the brand. A Sympathical reaches more decision-makers 

over a longer period of  time than other media. It is in use for a long time and enhances appeal and trust.
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www.kaldenbach.com



spanish magazine of
promotional products, textiles

and business gifts

regaldifussyo.com

RdREGAGG LDIFUSSSS YSS OYY
interactive digital edition
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The promotional 
product industry is a 
colourful sector that 

is always in step with 
the times. Flexible and 
creative, it continually 
generates trendy and 
original product ideas 

for effective
advertising campaigns.
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www.dinatalestyle.com

The Bullet Journal Modimò from Di Natale is a refillable, eco-friendly 

notebook made in Italy. The soft and flexible regenerated-leather cover is

made entirely from recycled leather fibres and contains two bound FSC-

certified paper diaries. The inner pages available in various standard layouts

can be easily removed and replaced thanks to the special elastic band 

binding. Even if the notes are out of date, the cover can be kept and used 

again. Both the cover and the diaries inside are fully customisable.

www.jung-europe.de

You can pull a rabbit out of the hat for the recipient with a special Easter gift 

from Jung. The elegant Easter box made of recyclable metal hides a Lindt 

Easter bunny made from 10 grammes of the finest Alpine milk chocolate 

and two delicately melting 5-gramme Lindor Mini Easter eggs. Individually 

printed on white or matt silver metal, the elegant box with a slip lid offers an 

eye-catching advertising space – perfect for particularly sustainable Easter

greetings. The ideal gift for a magical Easter moment.
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äte GmbH & Co. KG

Exclusively in Germany
The writing instrument specialist Klio-Eterna has been developing and 

manufacturing writing instruments exclusively in Germany for 120 years.

Ballpoint pens for the promotional product industry have been manufac-

tured at the Wolfach site in the Black Forest since 1957. Although the

popular series “Trias”, “Boa”, “Zeno” and others differ in design and 

promotional effectiveness, they each offer their own individual advan-

tages. All have a high-quality mechanism and a soft writing feel in 

common because all Klio product series are manufactured in-house and

feature the self-developed and very durable Silktech quality refills.

tatjana.bleiler@emf-verlag.de

www.emf-verlag.de

Homeland superfood
Superfood is on everyone’s lips in the truest sense 

of the word. Avocado, goji berries, pomegranate or 

chia seeds are indispensable in all power recipes. 

Published by EMF Verlag, the subject-related book 

contains countless creative and enjoyable recipes 

with which you can easily make your own super-

food from local fruits and vegetables – Made in 

Germany. The publisher offers companies the

opportunity to produce an edition according to 

their own individual criteria: Whether it be with an 

integrated company logo on the cover or the 

integration of company services or products as 

well as a flexible number of pages and cover 

design: there are no limits to your creativity.



GESCHENKIDEEN FÜR JEDEN ANLASS
Ergänzende Informationen und Anregungen erhalten Sie von der Kester Bolz Handelsvertretung, 

die für den bundesweiten Werbemittelvertrieb von ZWILLING zuständig ist.

Kester Bolz Handelsvertretung • Buntentorsteinweg 169 • 28201 Bremen 
Telefon: 0421/5 25 17 80 • Fax: 0421/5 25 17 93 • Email: info@kesterbolz.de

ww
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Sourcing and sustainability.
Over 500,000 promotional items and

ingenious sustainable solutions
www.psi-messe.com

BOOK YOUR TICKET

THE WORLD
OF ADVERTISING
AND SELLING

– advert –

980
oduktions- und Handels- GmbH

49 751 76870201

bas-innovation.de

bas-innovation.de

A good place for advertising
The Flatcube HOME is the advanced version of the 

well-known Flatcube from BAS innovation. The foldable

stool offers plenty of space for large-scale advertising 

messages. With the high-quality Merino felt, it is perfect for

sophisticated events, trade shows, gastronomy, hotels or at

a point of sale. The Flatcube HOME combines the

practicalities of the folding and weatherproof base with a 

timeless and elegant design. The patented foldable base is 

made of recycled PP granules in Germany. The felt material

is ÖKO TEX certified and Made in Germany.

PSI 41369

elasto form KG

Tel +49 9661 890 0

info@elasto.de

www.elasto.de

Who scrapes ice in winter?
Winter is approaching and the tedious task of scraping ice from 

windows is imminent. In order to survive the cold season as stress-

free as possible, the assortment of elasto offers a useful everyday

helper Made in Germany. The “TopGrip - Digital Vision” ice scraper is

your perfect helper for icy car windows. Thanks to its ergonomic

shape and anti-slip material, the ice scraper sits well in the hand and 

transfers the force ideally to the car window. With its large serrations 

on the top, even thick layers of ice can be easily removed. Inside are 

two small plates which can be fully photorealistically finished by using

UV digital printing.
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Sustainable lip care products “Made in Germany” are the focus of cosmetics

specialist KHK. The Lipcare Recycled Plastic Case is made with recycled plastic 

and the new Lipcare Eco lipstick is a particularly eco-friendly item in a card-

board push-up container. Plastic has been entirely dispensed with here. The 

Lipcare Naked lipcare bar comes entirely in keeping with the new unpacked

trend: Due to its consistency, it does not require a housing and is preferably used 

as lip care at home. All lip care products are manufactured according to the new

cosmetics regulation and cosmetics GMP and registered on the CPNP portal. 

Institut Fresenius carries out a continuous formulation test according to 

European guidelines.

info@lipcare.de 

www.lipcare.de

info@knetae.de 

www.knetae.de

The manufacturer KNETÄ® refers to its same-named plasticine, which is suitable

for children over one year of age, as the most harmless plasticine in the world. 

As the German manufacturer of the vegan plasticine made entirely of natural 

ingredients, KNETÄ® offers the opportunity to allow a never-forgotten children’s

item to shine in new splendour. Play sets can be designed completely individual-

ly according to the customer CI and adapted to any budget. The kneading dye in 

accordance with Pantone also presents no problem. In addition, it is possible to 

have an individual imprint stamped into the KNETÄ®.
Klio-Eterna Schreibgeräte GmbH & Co KG
Glashüttenweg 7
77709 Wolfach

Tel: +49 7834 973-0
Fax: +49 7834 973-137
E-Mail: klio@klio.com    www.klio.com

Visit us!Hall 10/F277 – 9 January 2020Düsseldorf

PSI 2020
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Brand new and Made in Germany from Italian 

PET felt is the “Hirte” trade show bag from

Gabriele Bühring. The bag has two handles

which can be varied with a push button to

enable the “Hirte” to also be worn as a 

backpack. As always with Gabriele Bühring, 

everything is made fresh for the customer.

Individual special requests regarding size,

design with inner compartments or more can

therefore be considered. The PET felt is made

entirely from recycled PET bottles and is vegan.

For simple motifs, discreet embossing is

recommended. On request, eye-catching

advertising can be applied by means of screen 

transfer printing.

Tel +49 4154 795400

vertrieb@buehring-shop.com 

www.buehring-shop.com

Elegantes, zeitloses Design. Der EXOS überzeugt 
auf ganzer Linie. Klare Formensprache, stabiler
Metallclip und massive Metallspitze lassen den Exos 
zum zeitlosen Klassiker werden.

X-trem variabel und vielfältig! Das MIX & MATCH 
Baukastensystem erlaubt nahezu unendlich viele 
Kombinationsmöglichkeiten.

Outstanding – die in allen Exos Varianten einge-
setzte Soft-mine garantiert samtig weiches Schreiben 
– von Beginn an bis zum letzten Strich.

S
Clou: Der Werbedruck liegt geschützt und dauerhaft 
haltbar unter dem Softlack.

Der exklusive Werbebotschafter 
MADE IN GERMANY!

Fordern Sie Ihre gratis Musterbox an!
info@ritter-pen.de

STE
P

STEP

STEP
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Ackermann Kunstverlag 

Tel +49 89 4512549273

b2b@ackermann-kalender.de

www.ackermann-kalender.de

The publisher Ackermann Kunstverlag promises

a cheerful trip around the world with this 

perfectly coordinated triplet calendar. A walk 

through the beautiful blue streets of Chef-ff

chaouen in Morocco, the scent of lush lavender

fields of the Provence or the opulent colours

of India make the calendar an atmospheric

globetrotter. Like all Ackermann calendars, it 

is produced in Germany and printed in a 

climate-neutral manner on paper from sustaina-

ble forestry in cooperation with NatureOffice. 

Advertising can be applied from 50 pieces.
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With the Seatowel against ocean waste
Plastic is littering our oceans like never before. The Seatowel helps to rid the seas

of plastic. The Dutch company Hypon works together with a network of fishermen 

collecting their plastic bycatch. This is eventually processed into RPET yarns. 

The special yarns are called SEAQUAL and are combined with recycled cotton. 

The result is a towel made entirely of recycled materials: the Seatowel “Made in

EU”. In addition, water and energy are saved because the substances are not 

specifically dyed. In addition, Hypon donates five percent of the profits to the 

“The Ocean Cleanup” project. The towel can be designed according to your own 

designs or wishes for promotional purposes. The product also convinced the jury of 

the PSI Sustainable Award 2019 and won first prize in the “Sustainable Product – 

Textile” category.

www.hypon.eu • www.seatowel.eu

PSI 41836

meterex Karl Kuntze (GmbH & Co.)

Tel +49 2173 9988690

meterex@meterex.com

www.meterex.com

The strongest and longest 
According to many experts, meterex has introduced one of the 

best measuring tapes in Europe to the promotional product 

market with its Blackstar 5 m. The visual highlight is the black

steel tape with extra large numbers in white and red (Japanese 

scaling). These are also accurately readable in difficult lighting

conditions such as at dusk, in a building shell or a basement. 

On the white reverse side of the steel tape is another black/red

cm-scale. The curved reverse side of the tape is also well suited

as an alternative to a ruler. Due to the large tape width of 

25mm and the high steel quality, the tape is stable up to a 

horizontal extension length of 2 m. The high tape stability

makes it possible to extend the tape vertically without the

measuring tape buckling. This allows you to reliably measure 

ceilings and shelves. Thanks to the strong neodymium magnets 

at the beginning of the tape, all metal objects up to a weight of 

700 g can be retrieved from, for example, shafts to a depth of 

5 m. According to meterex, this makes the product “the

strongest and longest magnetic lifter in the promotional product

market in Europe”. With these features, the Blackstar is an

interesting promotional product with high utility value not only 

for all tradespeople and technicians.
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At Stilolinea, increased attention is being paid to a sensitive 

approach to the environment, and the pen range has been 

expanded to include a brand new line made of recycled plastic.

For the new eco-friendly line, Stilolinea has selected a European-

produced, certified post-consumer material of excellent quality

that comes from recycling durable goods. The first model of the 

recycling line is the S45 RECYCLED which boasts an essential, 

lightweight design. The second model is the new style icon, the 

ELIS RECYCLED twist pen. In addition to its attractive shape, 

the lead-free refill option can also be chosen as an additional

ambassador for the environmental theme. Stilolinea S.R

Tel +39 11 2236350

info@stilolinea.it 

www.stilolinea.it

Standardgraph Zeichentechnik GmbH

Tel +49 8171 3880

info@standardgraph.de

www.standardgraph.de

The company Standardgraph has been a specialist manufact-

urer of all kinds of rulers made of plastic, aluminium and wood

since 1911. Particularly popular are rulers and geometric

triangles made of special plastic in different sizes and colours. 

They are flexible, infinitely bendable and free of PVC and

plasticisers. Advertising can be applied by means of hot 

stamping and digital printing. Standardgraph Zeichentechnik is 

also a manufacturer and distributor for well-known foreign 

manufacturers in the fields of drawing technology, art supplies, 

writing utensils, office supplies and promotional products.

 Ihr Text. Ihr Motiv. Unser KnowHow.

Sie fInden uns 
in Halle 11
Stand M60
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Individually eye-catching
The product portfolio of Emco Bautechnik GmbH has been revised as part of the restructuring 

of the promotional mat segment. The product range now includes high-quality, washable logo

mats for supporting the corporate design in entrance areas, promotion mats in high volumes for 

give-aways and short-term advertising campaigns, as well as long carpets for a red carpet 

appearance, large entrance areas as well as trade shows and events. Whether a brand is to be 

professionally presented, a signpost, a message, a notice, information is required or the custom-

er should simply be welcomed – everything is possible with the advertising and promotion mats

produced in Germany. A new printing plant in Lingen ensures that photorealistic designs can

now be implemented. In order to give the target group – the promotional product trade and

agencies – a better overview, a new brochure has been prepared and a new competence page

www.emco-bau.com/werbematten created.

chnik GmbH

1 9140603

mco.de 

-bau.de

18
S.R.L.

 031 563668

lanti.com

anti.com

Entirely organic accessories
Filanti has a variety of fashion accessories made entirely of certified organic cotton in its range.

All fabrics are woven in Italy, GOTS-certified and printed digitally with Oekotex-certified dyes 

from Epson. Hairbands, hair ties, scarves, neckties and shawls can be individually made to 

customer specifications in special designs. According to the manufacturer, size and design are 

of no significance.
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ReflAktiv snap wraps combine safety with fun and functionality

because this product is now established in the field of traffic 

safety. As soon as light hits its surface, it is reflected back with

enormous reflection power. The wraps are visible over long 

distances for other road users. That is why they are popular

across generations. Snap wraps are EN13356-certified and only 

they may be “Safety” labelled. They feature a comfortable velour

on the back and are manufactured exclusively in Europe.

e

www.frank-brushes.de

With the new beard brush from Frank Bürsten, beard grooming becomes 

a sheer pleasure. The ergonomic brush lies comfortably in the hand and

the robust, high-quality natural bristles make it easy to groom a beard.

In addition, brushing facial hair removes dead skin particles. Beard oils and

other care products can be applied with the beard brush. A beard brush 

belongs to everyday care and is a must in the bathroom cabinet of a 

bearded person. With the “Made in Germany” beard brush, advertisingpp

help their target group to achieve a smart appearance. Oncompanies h

nk Bürsten will place individual company or advertising logosrequest, Fran

.on the brush.

www.designyourpackaging.de

powered by

Halle 10
Stand 10H02
7. - 9. Januar 2020

Wir sind auf der

› WEB-TO-PRINT
› INDIVIDUELL AB STÜCKZAHL 1
› FINE-ART-CUTTING
› ECO-DESIGN

ERWEITERN SIE IHRE WERBEFLÄCHE
AUF SMARTE WEISE! Einfach.

Individuell.
Auffallend.
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CATWALK. TOMORROW‘S TRENDS:
COLLECTIONS AND COLOURS 2020!

www.promotex-expo.com

BOOK YOUR TICKET

THE WORLD
OF ADVERTISING
AND SELLING

– advert –

025
anfabriken Christian Seltmann GmbH

49 961 204141

er@seltmann.com

seltmann.com

A haven of peace at the table
The four different colour glazes of the Beat Colour Glaze series from Seltmann provide 

a haven of peace at the laid table. The sand beige, pearl grey, sage green and arctic blue 

colours enhance the gracefully unobtrusive design language and enhance the fine relief.

Watercolour design best describes this colour glaze series from Seltmann Weiden. With 

the help of the water-based colour glaze, plastic effects are created which give each article 

an individual touch and thus almost its own watermark. The special glaze in trendy colours

makes each piece a unique work of art. Whether individual or combined, Colour Glaze 

brings life to the table.

Sharp arguments
As a modern, independent family business since 1814,

Wüsthof is one of the world’s premium manufacturers 

of high-quality chef ’s knives. Wüsthof offers the Sharp 

Fresh & Colourful kitchen knife set from mood rooms:

The blades of this set are made of stainless steel and 

the colourful plastic handles are ergonomically shaped. 

The customer can choose between five blades and

four colours; a logo etching is possible from 120 sets. 

The knives are exclusively available to the promotional 

product market at mood rooms.

PSI 49

mood 

Tel +4

info@
www.m
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hallo@dies g

www.diestadtgaertner.de

Seedbombs are small balls of soil, clay and seeds offered by DieStadtgärtner. 

As the seed is rolled up in the rock-hard mix of soil and clay, it does not

need to be planted. Instead, you can simply throw or place the whole seed 

ball onto its intended spot. The next rainfall softens the seed ball and 

activates the seed which then starts to germinate. The ingredients come 

from Germany and the EU. Seedbombs are available in eight different 

varieties, from wildflowers to delicious herbs and vegetables. They are also 

popular as a green gift.

www.richard-cermak.de

The mini flashlights from Richard Cermak are made entirely in Germany

and equipped with high-quality alkaline batteries, which also carry the seal

“Made in Germany”. Each product undergoes a comprehensive quality 

inspection, with all production processes carried out to environmentally 

friendly standards. The Penlight WONDER WO410 model consists of an

aluminium housing and can be supplied in many colours and optionally with 

a very bright white LED or a light bulb.

Frische IdeenFrische Ideen
in Plüsch!in Plüsch!

Wählen Sie Ihre Favoriten 
aus mehr als 

500 SEMO-Plüschtieren!

Jährliche Neuheiten
Premium Edition
Sonderanfertigung nach 

 Kundenwunsch
Veredelungen

TRIGON Deutschland GmbH
Kränkelsweg 28 · D - 41748 Viersen

Tel. 02162 - 53008-0 · Fax - 53008-20
E-mail: info@semo.de · www.semo.de

NEU!

Promotion!

Besuchen Sie uns auf der PSI:Halle 10,  Stand M 17.
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Soap bubbles for over 70 years
The quality label “Made in Germany” is more than just a designation 

of origin. It is an expression of perfectly designed, conscientiously 

crafted and identity-creating products. This promise of performance 

has an unconditional priority for SUCCESS Werbung in Tübingen.

The company is a manufacturer of PUSTEFIX soap bubbles and

makes them an appealing advertising medium through individual 

printing. “It is our claim to produce close to distributors and custom-

ers, to act flexibly and to be able to respond quickly to unusual 

customer requests,” explains Managing Director Frank W. Hein.

Since 1948, the PUSTEFIX classics have been proving that German 

industrial design is timelessly popular. The PUSTEFIX soap bubbles 

that have been known for generations not only transport individual 

advertising messages but also emotions. The quality promise “Made 

in Germany” guarantees the customer a perfect product quality, a 

maximum play value, uncompromising product safety and punctual 

service.

053
fix GmbH - SUCCESS-Werbung

49 7071 78898

success-werbung.de

success-werbung.de

www.eikachip.de

Chips for the world
For 28 years, EIKACHIP Groß has been producing shopping cart chips for all industries at its 

Augsburg site. The portfolio includes not only chips in various currencies, but also the appro-

priate holders in various designs. Pad and digital printing as well as the complete packing and 

packaging take place at the site. Even special packaging in a customer design is possible. Small 

minimum quantities, short delivery times and fast service are the supplier’s hallmarks. Also in 

the range are elegant metal shopping cart chips in various designs, as well as numerous other

promotional products.
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Save the date for the ASI Power Summit 2020

October 18-20, 2020

The Langham in Pasadena, CA

# A S I P O W E R S U M M I T
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Crystal clear with many advantages
The company elasto has decided to dispense with unnecessarily environmen-

tally harmful disposable drinking bottles. It now focuses on the “Refresh” 

bottle as a perfect solution for those who want to do something good for the 

environment. Made in Germany, it is made of tasteless and odourless Tritan. 

As a transparent version, this material is as clear as glass but a lot lighter,

more resistant and unbreakable. In addition, the bottle is BPA-free and without 

any harmful softeners. It is leak-proof and also suitable for carbonated drinks.

www.mykolter.de

Cuddle in XXL
The term “Kolter” stands for the Hessian word “Kuschel-

decke” (cuddly blanket) and that is exactly what Kolter

GmbH offers as an individual customer and employee gift.

The CI of the advertising company is captured on three

square metres and preserved for the cosiest moments

enjoyed by customers, employees or business partners.

A fair production in Germany and high-quality materials 

paired with individual designs with a minimum of 50 pieces

make the Kolter even interesting for small companies or 

individual events.

9447
Deutschland GmbH

49 89 206028812

a.sergiacomi@alessi.com

alessi.com

Freshly squeezed 
The decorative UT 108 lemon squeezer from Alessi 

helps to squeeze fresh, halved lemons over the dish

during a meal. This creates a Mediterranean ambi-

ence in Kuno-Prey design. With the classic tried and 

tested cherry-wood citrus juicer all citrus fruits, even 

small limes, can be effectively squeezed out thanks to

the pointed pressing cone.
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The practical mobile phone chain from Schärfer Werben 

has developed into a true trendsetter. This popular

accessory can be used almost anywhere and ensures 

that your phone is always at the ready at work, during

recreation, while shopping or when going out. The strap 

can be adjusted in length and the mobile phone can be

flexibly carried. The silicone covers are available with 

custom printing for iPhone, Samsung and Huawei

smartphone models. Printing is possible from 100 pieces,

whereby smartphone models can be mixed.

PSI 47514

Schärfer Werben GmbH

Tel +49 7664 5057217

werbemittel@cnmemory.de

www.schaerfer-werben.de

F. Pecher GmbH  |  Fabrik für Schreibgeräte
info@pcollection.de  |  www.pcollection.de
Fon: ++49 52 22/94 20 0  |  Fax: ++49 52 22/94 20 22

       Ihnen fehlt 
noch das ?

F. Pecher GmbH  |  Fabrik für Schreibgeräte
info@pcollection.de |  www.pcollection.de
Fon: ++49 52 22/94 20 0  |  Fax: ++49 52 22/94 20 22

Damit schreibt der 
Weihnachtsmann 
seinen Wunschzettel
Und unter
sein ganz persönliches, perfektes Schreib-
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A lot of time for advertising
The Polish company Likor has made a name for itself as

a manufacturer of promotional wall clocks. On offer are

quality clocks also in small quantities with fast delivery

within Europe. Made of aluminium, plastic, glass and

ecological materials. The illustrated clock is made of 

plywood. High-quality devices that can be personalised at 

your own discretion are used for printing dials and

advertising messages.

T PROMOTION 

Tel +48 61 6521212

office@likor.pl 

www.promotional-clocks.eu

Pencils as ambassadors
Sustainable promotional products are in vogue at the moment. So what could be better than using 

the raw material wood to spread an advertising message with a clear conscience? As a promotional

product, the pencil is not only a sustainable product but also conveys a sense of appreciation to the

customer and shows the ecological orientation of the company. The company Reidinger has been 

producing pencils Made in Europe for over 35 years. They are made of certified wood and tested by

LGA/TÜV Rheinland. They are available in a short or long version, with or without an eraser, as a

classic or customised. Printed with an individual motif of your choice, the advertising message reaches

the target group in a natural way. The individual promotional pencil can be easily designed by using

the configurator.

Superfood as a muesli bar
One of the most famous and popular superfoods is chia seeds. 

They are rich in antioxidants, omega 3, proteins, fibre, vitamins and 

minerals. Kalfany Süße Werbung sells the contemporary 15 g

muesli bar from Bio-Zentrale with the special recipe Kern+Korn 

with valuable chia seeds in a promotional flowpack. Customer-

specific printing and packaging takes place in the IFS-certified 

production facilities in Herbolzheim in South

Baden. For the very first time you can get a

certified organic chia bar to use as a promotional 

product – completely “Made in Germany”.

 GmbH

werbung.de

werbung.de
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High-quality German mineral water as a natural 

advertising medium is offered by the beverage 

specialist Römer Drinks. No other drink conveys 

more well-being and a love of nature and it can be 

combined with a meaningful advertising message.

This makes mineral water the perfect all-rounder for

every event. 0.33 and 0.5 litre bottles are offered 

with a film label from 264 bottles. You can choose

between a white or transparent film in a glossy or 

matt finish.

Tel +49 6541 81290

info@roemer-drinks.de

www.roemer-drinks.de
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forum 13: Presentations and discussions
on the latest industry trends!

www.viscom-messe.de

BOOK YOUR TICKET

THE WORLD
OF ADVERTISING
AND SELLING

– advert –

www.textildruck-europa.de

Quality through passion
Textildruck Europa has been a competent partner for 

consulting, design, production, printing, warehousing and 

dispatch from a single source for more than 50 years. All

textile print finishing options are offered, including compre-

hensive advice on the selection of suitable products and the 

creation of an individual design. The company is GOTS-

certified. This Global Organic Textile Standard meets the 

highest standards of eco-friendly, sustainable production of 

textiles. What makes this so special is that the entire textile

chain is monitored. Photo: Helga Losse, the mother of the 

current owner Lars Losse.

Tel +49 7522 97160

info@adoma.de

www.adoma.de

Green from Allgäu
Premium plastic quality paired with an appealing design and the quality seal “Created and 

Made in Germany” – this is what ADOMA GmbH has been synonymous with for more than 

40 years. Not only does the company manufacture promotional products but also individual

special solutions for a wide variety of customers. Whether it be plastic cups for events or the 

booming 2go sector, bottle coolers or sports bottles in various sizes: The portfolio includes

individual advice and planning as well as tool construction, production and finishing of the

products. Under the motto “All[gäu]green”, products made of bio-based plastic are now also 

available.
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www.klam.de

The textile finisher Klam Stickerei has relied on quality Made 

in Germany for more than 30 years. At the company site in 

Lichtenstein, the Swabians not only embroider third-party 

products but also offer a large range of textile products from 

well-known brands. Time flexibility is guaranteed in the imple-

mentation of high-quality embroidery by using the in-house

embroidery machines. Small minimum order quantities, short

delivery times and special textile productions complete the 

profile.

www.magna-sweets.de

The trend towards ecologically manufactured products as well as 

companies that operate in a sustainable and environmentally friendly

manner is unbroken. This includes the specialist for sweet promotion-

al products, MAGNA sweets. A new feature among its promotional

sachets is the choice between white/transparent organic film and 

white paper/PE. The combination of paper optics (with FSC-certified 

base paper) and film functionality (high resistance to perforation and

tear) makes the paper/PE packaging solution so attractive. As more 

than half of the product is made from renewable raw materials, the

topic of sustainability and environmental protection comes to the fore

in advertising campaigns.
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Cuddly beech and cotton
The Austrian company Framsohn Frottier is now offering its new “Botanic Deluxe”  

towel collection made of high-quality cotton with CO2-neutral Modal® beechwood fibre.

This botanical fibre is characterised by special, natural softness which is retained even

after many washes. Modal® also impresses with its exquisite shine that the fibre naturally 

brings. The unique blend of the finest cotton and this special, botanical fibre guarantees 

brilliant colours even after many washes and makes “Botanic Deluxe” particularly 

absorbent. The design convinces with its clear, discreet hem border with mercerised

cotton.

H
20

sohn.at

Wood and concrete
With the Q-Pack Timber Titan and Q-Pack Major Titan

series, Vim Solution presents two product families made 

of native Black Forest wood and concrete. As with all 

products of the series, the pine wood used comes from 

FSC-certified stocks from the Black Forest and milling 

is done directly in-house. The capacity of the Q-Pack 

“Timber Titan” power bank is 5,000 or 10,000 mAh. 

With the Q-Pack “Major Titan”, the fine concrete Major 

series is being expanded and the capacity increased.

The concrete used comes from a local supplier. The

product line now includes power banks with 2,600, 5,000 

or 10,000 mAh, three different USB sticks, mobile phone

holders, bottle caps and card holders. Further products

are being planned.

PSI 47555

Vim Solution GmbH

Tel +49 7661 909490

info@vim-solution.com

www.trader.vim-solution.com



 FINDING  RATHER 
 THAN SEARCHING 
 REFRESHINGLY NEW 
 PROMOTIONAL PRODUCTS 
 IN THE NETWORK! 
 WWW.PSIPRODUCTFINDER.DE/TRENDIGES 

NEW!
SHARE INDIVIDUAL 

PRODUCT LISTS WITH 

YOUR CUSTOMERS!



S ince Andreas Prass took over the tradi-

tional brand Hauser more than ten years

ago, he and his team with their wealth of 

experience, expertise and innovativeness 

have created a diverse assortment of at-

tractive promotional writing instruments that impresses 

in terms of design, functionality and quality. The small, 

powerful team is headed by Barbara Prass and Annika 

Gall who are responsible for sales, consulting and service. 

They are passionate about what they do, complement

each other perfectly, and always make detailed calcula-

tions in order to always achieve the best solution for the 

customer. This also applies to custom-made products where 

they do everything in their power to meet customer re-

quirements.

360° customising creates brand individuality

A lot of creativity is used by the think tank at Wöhrder See

in Nuremberg to constantly expand the collection under

the label [Der Hauser.] and to set contemporary accents.

The most recent project is entirely dedicated to sustaina-

bility: “We have been designing and developing unique

products made of new materials for some time now. The 

latest additions to the product family are writing instru-

ments made of cellulose, which will go on sale at the end

Under the label [Der Hauser.], Hauser GmbH presents a wide range of  
promotional writing instruments for all purposes. The more than 
90-year-old traditional brand systematically focuses on design and 
innovative technologies as well as sustainable and future-oriented
materials. Especially this year, much has happened at “Hauser”.

Traditional brand striving for innovation

Diverse, individual
    and sustainable

of 2019,” explains Andreas Prass. With the launch of a 

sustainable product line, Hauser has responded to the live-

ly debate on the conservation of global resources. In close 

cooperation with the “Northern Lights” project group, in-

dividual solutions for sustainable biogenic materials that 

are perfectly tailored to the respective needs of a product 

are developed. A network of partners and various com-

pany locations provides valuable impulses for implement-

ing 360° customisation. The aim is always to focus on the

brand individuality of Hauser as well as on its customers

and their products.

Products made of novel bio-material

The new writing instrument line uses a cellulose-based

material that is bio-based and represents both environ-

mentally and economically a serious alternative to plas-

tic and wood products. This completely innovative organ-

ic material is made from recycled wood, paper and cot-

ton fibres and is itself compostable and recyclable. The 

composition of this innovative material contains a wide

variety of bio-polymers such as cellulose, starch, lignin, 

natural resins, natural waxes and natural oils, biological

additives and natural reinforcing fibres. The result impress-

es with its special haptics which gives the writing instru-

ment a significant value.

Sophisticated concept for the 
promotional products industry

The Nuremberg-based company has 

done a great deal in the course of the 

past year to expand its sophisticated con-

cept for the promotional products in-

dustry under the sales brand [Der Haus-

Individual down to 
the smallest detail: 
Pencils 
from Hauser. 
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er.]. To be able to implement new approaches and prod-

ucts as well as advertising concepts for customers even 

faster and more professionally, the Nuremberg company

has also developed internally. The department of media

design, for instance, was expanded under the management 

of Annika Gall. “Design is always about more than just a

new shape. Instead, ideas for innovative design are new

technologies or processes that are then translated into de-

sign. This is an exciting challenge for us creative minds,”

explains Gall who enthusiastically contributes her ideas.

“New in our programme will soon be decorations in the

3D process, which is particularly interesting for wooden

pencils.” When it comes to wooden pencils, Hauser has 

been well established for years. Above all, the black colour-

ed pencils which can be decorated with Swarovski stones 

in numerous colours were best-sellers from the outset.

Individuality skilfully realised

Speaking of wooden pencils, Hauser explains to us what 

it has to offer in this area. We are impressed by the possi-

bilities that arise to create one’s very own individual pen-

cil. There are painted and unpainted pencils, natural or 

coloured – and in lots of variations: Round and/or hex-

agonal, long or short, painted in one of the 36 standard

colours or also individually according to Pantone, in matte

or glossy, with or without an eraser (in many colours) or

a metal sleeve (in silver, gold or black). Here, the custom-

er has a wide choice and can create his own personal pen. 

The pens become even more personal through further 

personalisation, such as screen printing, pad printing or

embossing. The team is sure to come up with a solution

even for special requests that go beyond that. So it is not

surprising that Hauser is proud of being able to realise in-

dividuality so skilfully.

Solutions for every budget

Hauser also scores with versatility in other product seg-

ments: The right product is guaranteed to be found for 

every taste, every purpose and every budget. From the

inexpensive ballpoint pen (in bright colours) or even clas-

sic to high quality, made of recycled ABS plastic, metal or 

fine sandalwood, for pressing, twisting or with a cap – Hauser

has it! In addition, there are highlighters, rollerballs, re-

tractable pencils (also in the professional version especial-

ly for tradesmen), up to elegant pencils made of wood or

metal that are pleasant to hold in the hand – Hauser also 

has pens for individual advertising solutions.

Advice and service are very important

The Hauser team will be happy to assist the customer 

when configuring the desired product and choosing the

right printing process as personal advice and support are 

a matter of course. The service also includes checking the

print data as well as quick help with any data problems

that may occur. First of all, a visualisation is created to en-

sure a smooth pro-

duction process. “This

is exactly how we 

achieve the result that

the customer expects.

You can always rely

on Hauser,” says An-

nika Gall. And Bar-

bara Prass adds: “We

are proud of our pen-

cils. But what makes

us special is that the customer is more than just a num-

ber: We know him, accompany him through his projects

and respond to his wishes.”

Attractive promotions for partners

Hauser frequently develops campaigns and sends out news-

letters with information and product presentations. For 

example, the promotion “[Der Hauser.] will not only give

you his undivided attention but also 250 ballpoint pens 

with your advertising!” will be running until the end of the

year. When a distributor orders a ballpoint pen from the 

promotion assortment at the attractive all-inclusive price, 

he will also receive 250 pens with his own advertising as

a beautiful gift. <

Leading the Hauser team: Barbara Prass (right) and 
Annika Gall at the PSI 2019.

Ballpoint pens for every purpose and every 
budget. Including personal advice. 

Sophisticated 
design: The 
retractable 
pencil for pro-
fessionals.
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I t is time to reminisce: 25 years ago, on 2 

November 1994, Roman Weiss and Ste-

ven Baumgärtner founded cyber-Wear 

Heidelberg GmbH. At that time, the “head

office” was still in the parent’s basement, 

and the thought of where these young entrepreneurs would

be in 25 years did not even enter their mind. They had a 

starting capital of 346 deutschmarks, an old fax without

a connection, a portable telephone from Roman’s grand-

father, a children’s desk and an old Atari computer. And

in the few hours of sleep they needed, they dreamed of 

having major customers.

Steven Baumgärtner and Roman Weiss have known each other since their
schooldays. For fun, they had T-shirts printed based on their own designs
and sold them in the local scene. What began for both 25 years ago became
a profession and they became business partners. On the occasion of  the
company anniversary we look back – and ahead.

25 years of cyber-Wear

A boyhood dream
               became reality

Business idea born at school

Steven Baumgärtner and Roman Weiss met for the first 

time at the English Institute, an internationally oriented

private school in Heidelberg. Although they played hock-

ey together in the school team and also had mutual friends, 

at first they were unaware of the interests they shared. It

was only when they happened to be sitting side by side in 

the classroom at high school that they discovered they 

had so many things in common. German and English were

so easy for both of them that they had time to develop

their own ideas during these lessons – tacitly tolerated by

A quantum leap 
from the basement
office of the foun-
ding years: The 
impressive new
company building 
aptly reflects the 
expertise of the 
company.
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the teacher because of their good performance. At this

time, they also raved about the trendy Chiemsee sports-

wear brand. The label with its exciting story had immedi-

ately inspired the imagination of the grammar school pu-

pils. But it was not until a classmate with a talent for draw-

ing joined them that their project took off: “We will design 

our own T-shirts and sell them!”

On course for growth from day one

In the basement of the parents’ house, they processed

their first orders and their first office remained here until 

they left school. When both began their vocational train-

ing, they invested their trainee remuneration in a small

two-room flat in Heidelberg-Neuenheim where they also 

set up their office. They remained here for about a year 

before moving in 2000 to Wieblingen where premises  meas-

uring about 200 m2 provided them with more space. But 

it quickly became too cramped here, too, so the compa-

ny had to move again. In 2002, Dossenheim near Heidel-

berg offered sufficient space of around 2,000 m2 includ-

ing a large warehouse – an important step forward that 

made cyber-Wear more efficient. Initially, the company

headquarters (which were to remain there until the begin-

ning of 2019) seemed incredibly large and the two man-

agers were worried whether they would be able to fill the

warehouse at all. But even then cyber-Wear was on course

for growth and at the time was already acquiring major

customers. After the first six years, Cybergroup Interna-

tional was founded for the purpose of consolidating all

foreign branches, and by now cyber-Wear was operating

as a subsidiary. The Cybergroup expanded to a total of 

The fact that
cyber-Wear is still 
ambitious is clearly 
illustrated at the 
company headquar-
ters.

From school friends to business partners:
Steven Baumgärtner and Roman Weiss.

Competence field of merchandising: cyber-Wear participates at the major internatio-
nal motor shows for its many renowned customers in the automotive industry.
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145 employees worldwide in the first two years and es-

tablished branches throughout the world. Locations in-

clude China, Vietnam, Dubai, America, Great Britain and

Turkey.

Nothing is impossible

Steven Baumgärtner and Roman Weiss have always had 

a talent for “catching big fish”. They made the impossible

possible when they secured their first major order from

RWE to deliver printed T-shirts within just a few days. 

While other promotional product distributors considered

it impossible to execute such an order, the two ambitious

managing directors saw it as a challenge. Together with a 

few friends, they printed T-shirts day and night. Cartons 

were piled up to the ceiling in the offices at the time but

they were sure they could do it. And this is precisely what 

happened: They delivered the articles on time with a bor-

rowed van. To this day, the motto of the company is “noth-

ing is impossible”. The fact that a large corporation chose

an unknown service provider as a supplier shows just how

convincing and competent cyber-Wear was at that time. 

After receiving their first order from a major corporation,

other major orders soon followed. Even today, customers 

such as Deutsche Bahn, Ford, Audi, and many more are 

among their customers.

The new headquarters: The future is now

The new construction of the headquarters and the asso-

ciated relocation from Heidelberg to Mannheim at the be-

ginning of 2019 is one of the milestones in cyber-Wear’s 

25-year history. And the result is impressive. The new head-

quarters makes it clear where the path should be heading.

Following the credo “The future is now”, cyber-Wear is

once again setting benchmarks – in the industry and for

its own aspirations. There was a plethora of creative ide-

as even in the planning phase and, after a short construc-

tion phase lasting just one year, they have become reali-

ty: the whole building and every detail breathe the future.

The subsequent, modern high-bay warehouse is just as in-

novative, impressive and, above all, its dimensions are 

ground-breaking for the industry. The constant growth of 

orders in recent years can finally be accommodated with

sufficient storage capacity. Thanks to the new building,

further opportunities are opening up and there are cur-

rently plans to expand the building in 2020.

The anniversary will be celebrated

25 creative, ambitious, competent and above all fruitful

years must be celebrated in style. The Cybergroup already 

began in early November and there will be many small

and big highlights. The first big, very exclusive event will

be the anniversary celebration at the Heidelberg Castle.

Employees, friends and families will be there to drink a

toast to the past 25 years (and at least another 25!). Equal-

ly exclusive will be the appearance at the PSI in early Jan-

uary 2020 and the associated VIP event for invited guests. 

cyber-Wear is spontaneously taking its guests on a trip to

Paris. The team is inviting its customers and partners to 

enjoy French refreshments and a delicious lunch at a top 

café. Celebrations will continue at the popular BeachCup 

in June 2020. <

A look back:
The entrepreneu-
rial dream of the
two boys (left)
came true. Above:
Meeting in the 
former company
building.
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A nyone who successfully deals in promo-

tional products in the industry is certain-

ly familiar with the name Reflects. First of 

all as an illustrious brand label that is syn-

onymous with high standards in terms of 

product quality and customer service, and since January

2017 as the new company name of the former LM Acces-

soires. Founded in 1988, the company has continuously

developed into a respected player in the world of three-di-

mensional advertising under the aegis of Meinhard Mom-

bauer.

Passion for promotional products

Over the past three decades, the passion for promotion-

al products has been reflected in an ever-growing number

of attractive, useful and promotionally effective quality 

Things are happening at Reflects GmbH. The renowned promotional product
supplier from Cologne has carried out an internal review of  its potential and
in recent months has embarked on a systematic and targeted restructuring
which is concisely expressed in the claim “REFLECTS FOR FUTURE”. We
managed to get a clear picture of  this directly on site.

Aspiring to new goals with a new mission statement

Reflects for future

products. As a developer, manufacturer and importer with

nearly 2,000 articles from various product ranges, Reflects

enriches the marketing activities of numerous convinced

customers and makes their messages literally tangible. This 

is ensured by around 100 employees who work on 13,000 

square metres at the Cologne site. We were able to get a

clear picture of this during a tour of the factory. Strengths

and expertise in product development, custom design, IT, 

graphics, purchasing, sales and administration are concen-

trated here at the conveniently located Toyota Allee. A 

large warehouse combined with a modern in-house fin-

ishing service and efficient logistics ensure relatively short

delivery times. Reflects Hong Kong is responsible for net-

working with the world. At the Chinese partner, 30 spe-

cialists take care of sourcing the “Best of” from the Asian

market. Finally, Reflects UK in Birmingham and Sales Neth-

erlands complete the family.

Conveniently located with scope for further growth: 
the premises at Toyota Allee. 

Open to customers and new concepts: the prestigious
entrance front of the Reflects headquarters in Cologne.
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Times of change

The keyword is “family”: On site, the feeling of together-

ness – without which operating successfully would not be

possible – is immediately perceptible. Men (and women)

identify strongly with the company, many employees have

been involved for many years, and the slogan “We are Re-

flects!” is clearly being lived here. But as you know, “noth-

ing is more constant than change” – and this is also true

for Reflects. Because here, too, constancy and change go 

hand in hand and that is why Reflects is constantly evolv-

ing. “The word alone expresses it: It is part of our self-im-

age as a company to always do something”, emphasises

Managing Director Meinhard Mombauer, and elaborates: 

“In order to meet the challenges of a changing market and

the requirements of our customers more effectively in the

coming years, we have initiated a restructuring, or more

precisely, an optimisation process under the motto ‘RE-

FLECTS FOR FUTURE’, which will make us future-proof 

and build on the tried and tested.”

Systematic restructuring

At Reflects, the pathway to a new, clear profile is both for-

ward-looking and purposeful. Meinhard Mombauer brought

the experienced Peter Leseberg on board as a profession-

al specialist. As the head of marketing, he has been sys-

tematically forging ahead with restructuring since April.

Having worked successfully in the industry for 30 years,

the business economist brings the necessary expertise to 

put “Reflects for Future” on the right course. Leseberg,

who spent thirteen years as Sales and Marketing Manag-

er at the Bielefeld bag specialist Halfar, is passionate about 

his tasks and, together with the teams led by Sales Man-

ager Frank Krüger and Creative Director Daniela Szente

in close cooperation with Managing Director Meinhard

Mombauer, is driving the future-oriented positioning of 

the company that is steeped in a long tradition. “Reflects 

has always been an impressive example of a structured, 

broad-based and successful industry all-rounder. The task 

of further developing, differentiating and sharpening the 

image, the status and the potential of this remarkable com-

pany appealed to me,” said Leseberg, who emphasises the

repositioning of Reflects as a team task. (Incidentally, Marc 

Mombauer, who may already be the next generation in

the continuity of the family business and who used the

break between his bachelor’s degree and the continuation

to a master’s degree in order to get a taste of his father’s

business, also helped in the restructuring process and man-

aged to provide creative impulses himself.)

Professional analysis

All areas and processes of Reflects were painstakingly 

scrutinised. For this purpose, the in-house “thinktank” had 

brought professional help on board with the Cologne-based 

German Institute for Marketing (DIM). Together, they an-

alysed the key elements of the corporate structure towards 

a competitive differentiating strategy. The key focus was 

on the brand image of Reflects, examined with the help 

of extensive workshops. For this purpose, a dozen indus-

Under the direction of the German Institute for Marketing 
(DIM), industry experts met in Cologne with the aim of inten-
sively examining and analysing the current business model.

Welcome faces 
serving the cus-
tomer: All sales 
teams at a 
glance.
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try experts met under the direction of the insti-

tute in Cologne this summer with the aim of in-

tensively examining the current business mod-

el. “The experts, mostly respected distributors,

used various creativity techniques in order to 

look at the Reflects image from as many as-

pects as possible – especially with regard to the 

requirements of future promotional product sup-

pliers,” explains Leseberg. The results of the ex-

pert workshop were later elaborated in a writ-

ten and telephone customer survey. “We very

much appreciated the feedback we received from our cus-

tomers,” assures the marketing director. The collected re-

sults enabled a systematic analysis, differentiated into a 

strategic, a value and an operational level and their fields

of competence: marketing, sales, purchasing and IT.

Reorganisation of customer service

One of the results of the customer survey: High-quality,

advice-intensive customer care is an absolute plus factor.

But despite this positive response, Reflects strives for fur-

ther optimisation to better meet individual customer re-

quirements. Therefore, a reorganisation of the sales teams 

based on postal codes and countries has recently been

carried out. Sales Manager Frank Krüger explains: “The

new form of organisation offers much more flexibility in

terms of customer-specific approach and the product-spe-

cific expertise in the extensive product range of Reflects. 

In cooperation with our customers, we stand for reliabil-

ity, honesty and predictability. We want to score more pop-

ularity points here in the future.”

A new mission statement

That means being even closer to the customer. And the

‘how’ is joined by an ambitious ‘what’: “The essential point 

is that our mission emerged from this in-depth self-exam-

ination. We want to become the multi-specialist of the

The creative minds of the company responsible for the strategic reorienta-
tion of Reflects (from left to right): Sales Manager Frank Krüger, Marketing 
Manager Peter Leseberg, Creative Director/Marketing Manager Daniela 
Szente and Managing Director Meinhard Mombauer.

Always in contact with the customers: A look at one of the sales offices. 

Ready for challenging tasks: 
the export team.

Group photo of the cheerful
purchasing team.

PSI Journal 12/2019 www.psi-network.de

78

R
ef

le
ct

s 
G

m
b
H



promotional product industry!”, says Meinhard Mombau-

er as he explains the ambitious goal of the new mission 

statement. This includes attractive trade marketing with 

“clearly defined, restructured and well-presented prod-

uct groups with brand reputation and a strong emphasis 

on design; a further improvement of the quality and road

safety of the products; a further increase in the quality of 

service, digitalisation and digital customer service to a 

new level,” says Leseberg, all in all with a view to achiev-

ing a uniform,” aesthetically, sustainably and emotional-

ly convincing customer experience”. (Speaking of sustain-

ability: Reflects has adopted new approaches here too. 

The company was selected by the City of Cologne to par-

ticipate in “Ökoprofit”, a cooperation project between mu-

nicipalities and the local industry with the aim of reduc-

ing operating costs while at the same time conserving 

natural resources.)

PSI 2020: Curtain up for REFLECTS FOR FUTURE

The results of the new mission statement, which focuses

on an exclusive multi-brand concept, will be presented to

the industry public by Reflects at the upcoming PSI Trade

Show with a “striking presentation”. The corporate iden-

tity will have a new look. In addition, there will be a new

catalogue concept from January, a new website and, as a

result, increased online marketing and communication ac-

tivities in social media. Visitors to the trade show may be 

curious about the new face of REFLECTS FOR FUTURE. 

It can be found in Hall 12 at stands 12B01 and 12D17. <

The IT team at a meeting. In 
the centre: Marc Mombauer,
the son of the company 
founder and managing
director. 

Product line with
creative impetus:
Individual watches 
that can represent 
the face of a com-
pany.
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K arlowsky Fashion GmbH, a long-standing 

manufacturer of high-quality branded cloth-

ing for the hospitality industry, has also 

recognised the signs of the times. It is break-

ing new ground and taking responsibility 

for nature and the environment. Sustainability is particu-

larly close to the hearts of Managing Director Thomas

Karlowsky and his team. That is why the successful fam-

ily business is manufacturing its current collection of func-

tional workwear and leisurewear from recycled plastic. 

Noteworthy in the “Green Generation” project is not only 

the resource-saving production method, but also the un-

mistakable style which is equally suitable for work and lei-

sure. The design of the shirts and pants corresponds to a 

fashionable streetwear style and fits every sphere of life – 

from the kitchen to leisure sports.

A rethink is called for

According to Karlowsky, a rethink is called for. “The tex-

tile industry is one of the industries that usually puts a 

heavy strain on our environment. The use of recycled ma-

terials for the manufacture of workwear and leisurewear 

contributes to reducing damage to nature and humans. In 

addition, the ‘Green Collection’ proves that the combina-

tion of sustainability and modern clothing is convincing,” 

says Thomas Karlowsky.

Courage for innovation

For more than 125 years, the name Karlowsky has been

synonymous with quality branded clothing for the hospi-

tality industry. Whether it be for professional gastronomy, 

the international “haute cuisine”, for ambitious hobby chefs 

Karlowsky Fashion GmbH presents the “Green Generation” 
collection. The new, highly fashionable workwear and leisurewear 
comes from sustainable production. The key feature: The polyester 
used is made from recycled plastic. An innovation that pays off: for
the customer and the environment alike.

Eco fashion with style

Presentation of  the
“Green Generation”

or kitchen rebels – now in the fifth generation, Karlowsky

Fashion offers the suitable product for all occasions. High-

est quality standards down to the last detail, the courage

to innovate, and safety for people and the environment 

are corporate values that are reflected in each of the Kar-

lowsky brands. “With our latest ‘Green Generation’ col-

lection, we have succeeded in combining workwear and

leisurewear which was previously not common practice”, 

says Thomas Karlowsky with conviction. More details be-

low: www.karlowsky.de <

The latest ‘Green Generation’ collection combines 
workwear and leisurewear.
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G OTS certification includes the processing 

of controlled biological natural fibres along 

the entire textile value-added chain – from

the field to the finished product. Growth

is evident in all segments, regardless of 

whether it is a production or consumer region. Countries 

and regions with the highest percentage growth in GOTS

certification in 2018 were Bangladesh (+29), North Amer-

ica (+25), Pakistan (+23) and South Korea (+23). In

terms of the total number of GOTS-certified 

companies, the highest increase was report-

ed from India (+315), followed by Bang-

ladesh (+155) and Europe (+98). The 

top ten countries in 2018 in terms of 

total number of certified establishments

were: India (1,973), Bangladesh (689),

Turkey (519), Germany (500), Italy (340), 

China (301), Pakistan (238), Portugal 

(215), USA (127) and South Korea (85). 

The 18 GOTS-certified independent cer-

tification bodies reported more than 2.02 

million people working in GOTS-certified 

companies.

“GOTS as part of the solution”

“The continued increase in the number of certified com-

panies reflects the common desire to solve sustainabili-

ty-related problems. It confirms that GOTS is considered 

part of the solution. GOTS serves as a risk management 

tool and brand differentiation in companies. Consumers

value the verifiable certification from the field to the fin-

ished product,” said GOTS Managing Director Claudia

Kersten at the GOTS Regional Seminar in Izmir, Turkey.

The latest figures confirm the continued growth of  Global 
Organic Textile Standard (GOTS) certified companies. In 2018, 
the number increased by 14.6 percent from 5,024 to 5,760.
Certified companies are now in 64 countries.

Global Organic Textile Standard (GOTS)

Figures do confirm 
further growth

The number of approved chemicals on the GOTS Posi-

tive List also increased by 13 percent to 20,231. The GOTS 

Positive List contains registered trade names of approved

chemicals that must be used by all textile processing com-

panies in the production of GOTS-certified production.

Germany, Austria and Switzerland are still the major cus-

tomer markets, as reflected in the increase in GOTS-cer-

tified companies to 576. In addition, there is a growing in-

terest among large retailers to add GOTS products to their

portfolio.

Worldwide leading standard

GOTS is recognised as the worldwide leading standard

for the entire processing (from post-harvest to spinning, 

knitting, weaving, dyeing, finishing and production) of ap-

parel and home textiles made of organic fibres (such as 

organic cotton and organic wool). It defines environmen-

tal requirements at a high level while at the same time de-

manding compliance with social criteria. Key provisions 

include the ban on genetically modified organisms (GMOs), 

high-risk chemicals (such as carcinogenic azo dyes and

formaldehyde) and child labour, and the requirement for

strict wastewater treatment practices and socially respon-

sible management. GOTS has been developed by leading 

international standards organisations – Organic Trade As-

sociation (USA), Japan Organic Cotton Association, In-

ternational Association of Natural Textile Industry (Ger-

many) and Soil Association (UK) – with the aim of defin-

ing globally recognised requirements that reflect the bio-

logical status of textiles and thus ensure credible product

safety for the consumer. GOTS is a non-profit organisa-

tion that is self-funded. <
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Special charm
Products made of natural birch plywood, as offered by team-d, have their own special charm.
They are made from FSC-certified wood and are left untreated. Their smoky scent awakens 
childhood memories of times around the campfire. All products are delivered in individual 
parts and put together. No screws, nails or glue needed. The possibilities for personal design
are almost inexhaustible. The wood can be provided with a print or laser logo. A motif of your
choice is possible from 200 pieces. 

[PSI 44186 • team-d Import-Expor t Warenver triebs GmbH
Tel +49 7181 989600 • psi@team-d.de 
www.team-d.de

This Easter bunny brings more
The Easter Bunny advertising card from Jung since 1828 promises a clever Easter. When you
open the give-away, a sweet Easter bunny made of fine milk chocolate from Confiserie
Riegelein laughs so loveably that a good mood is inevitable. But that is not all. The advertis-
ing card amazes with another surprise effect: Thanks to the ingenious tear-off perforation, 
part of the double card can be easily and neatly cut off. The Easter greetings thus become a
sustainable advertising message, even when the sweet chocolate delicacy has already been
savoured. Whether it be vouchers, discount coupons or original business cards – there are no
creative limits to a personal advertising message here!

[PSI 41545 • JUNG since 1828 GmbH & Co. KG 
Tel +49 7042 9070 • zentrale@jung-europe.de 
www.jung-europe.de
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Always at hand
A modern pocket mirror in a matching case – 
this ideal give-away for women or the fashion
and cosmetics industry is now in the assortment
of Römer Wellness. The elegant mirror made of
modern stainless steel is modelled on the sha
and size of a credit card and thus fits into
virtually any purse or smartphone case with a
card slot. The glossy PU leather case protects the
mirror from scratches or dust and is also very
elegant. Römer Wellness offers the case in three
standard colours: silver, gold and rosé. Advertis-
ing is applied by engraving or embossing on the
mirror. Alternatively, a coloured doming can be
applied for large quantities.

[www.roemer-wellness.de

Sweet greetings
If you want to give away something sweet at your next promotion, you should look at 
the range of Kaldenbach. The specialist for delicious advertising greetings offers
plenty of possibilities to launch a message in the form of sweets or chocolate, for 
example, with the SweetCard measuring 85 x 55 millimetres featuring Ritter Sport,
Milka, Hellma coffee beans, almonds (coated with the finest cocoa), Dextro Energy 
dextrose, Nimm2 or Werther’s Original sweets. Advertising is highlighted by using
high-quality offset photo printing.

[
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Sissi and Franz
The new food bags called Sissi and Franz from Misterbags GmbH are made entirely of Fairtrade
and GOTS-certified organic cotton. These certifications demonstrably contribute to better and 
fairer working conditions in the manufacturing countries. Their reusability makes an effective 
contribution to plastic waste reduction. Information about the possibilities of advertising can be 
obtained from Mister Bags.

[

s business model
d products by showing its sensitivity to the protection of the

environment through different actions. A Circular Economy Program has been implemented, it has been
carried out throughout this year involving all the organization areas, all processes have been reviewed 
and improved in order to minimize the waste. New products and extras are eco-designed and reused. 
A training and environmental awareness campaign has been carried out by the staff in order to reduce
the water consumption and electricity in the company’s facilities. The brand philosophy means a 
value-added in each product. Arpe’s clients are contributing when purchasing to the environment 
protection and, at the same time, they get a great design, exclusivity and product quality.

[PSI 48309 • Manufacturas Arpe, S.L. 
Tel +34 937 937677 • info@arpe.es  
www.arpebarcelona.com



Individualisierung Sonderanfertigungen Werbeartikel

BLICKEN SIE MIT UNSEREN ZEITSCHRIFTEN ÜBER DEN BRANCHENRAND

Werner Stark (Chefredaktion)

0611-36098-19

werner.stark@pbs-business.de

Torsten Wessel (Anzeigenleitung)

0611-36098-70

torsten.wessel@pbs-business.de

Bei Fragen stehen wir gerne zur Verfügung:

Besuchen Sie uns im Internet: 

www.pbs-business.de 

www.cebra.biz
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Rescue in sight
One of the classics in the promotional product industry – the shapely and extremely practical bottle
opener in the shape of a lifebuoy from Hepla – is still a best-seller, above all because of its original
look. The round design fits well in the hand and also ensures good functionality. The surrounding 
cord provides a convenient way to hang the opener so that it is always at hand. The standard 
colours are white-red and white-blue. If desired, this extremely useful promotional product can be
finished by using pad printing at the in-house print shop.

[PSI
Tel 
ww

Interpla
The new produ
introduced prom
occasions. The product range includes promotional products, free original creations as well 
as promotional products and sports merchandising. With the colour-changing Star Wars IX
Stormtrooper cup, Geda Labels even demonstrates its magical capabilities. The storm
troopers suddenly appear on the original black cup with the Star Wars logo. A very cool effect!

[PSI 49535 • Gedalabels GmbH  
Tel +49 5121 703130 • info@gedalabels.de
www.gedalabels.de
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Simply practical
Mallorca, the mobile phone holder from Giving 
Europe, is an indispensable utensil because
the practical trend article offers more security
when dealing with the expensive technology,
for example when shooting photos. The elegant
holder has a diameter of about 2.5 centimetres
and is simply attached to the back of the
smartphone. Advertising is applied by pad
printing or doming.

[www.givingeurope.de

WWW.SEATOWEL.EUWWW.SEATOWEL.EU

WWW.HYPON.EU
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A touch of luxury
Goldstar’s new Crosby Gunmetal pen adds a touch of luxury with its high quality and stylish appearance.
The metal ballpoint pen is available in ten eye-catching colours, equipped with a high-performance refill 
in either black or blue. The rubber sleeve ensures a very pleasant feel. Advertising messages are applied by 
the manufacturer as desired, for example by engraving.

[PSI 45829 • Goldstar Europe
Tel +353 42 9320331 • alexandra.belke@pens.com 
www.goldstar-europe.com

Bright messages
Orgahead offers the LED Wristband suited to the dark winter months or evening hours. Surprisingly bright,
with various functions and six different colours, it can be finished with a logo or lettering as a glowing
laser engraving. Soundactive flashing to the beat or constantly lit, this highlight becomes the perfect
advertising medium, ideal for events, festivals or for sporting activities. The colours can be mixed within 
one order and thus ensure a wonderful light show and a lot of fun.

[PSI 46479 • ORGAHEAD Consulting & Trading GmbH 
Tel +49 4102 4698016 • uro@orgahead.de
www.orgahead.com



www.promotionmagazine.it

Always putting 
your business 
in touch
with marketing, 
sales,
and purchasing 
managers.
Since 1990
25,000 printed magazine readers

22,000  newsletter readers

1,000 special events participants

by
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Thoroughly fair
Textildruck-Europa GmbH and Greenbomb 
(Ethifashion GmbH) want to stand for something 
positive in this world, to give back as much as 
possible to the earth. That is why these companies 
combine fashion with sustainability, quality and 
fairness. Fair wages and working conditions as 
well as an environmentally friendly production of
the collections are a matter of course. This is how
fashion that feels good is designed, at fair prices
and sensibly made. 

[PSI 48870 • Textildruck Europa GmbH
Tel +49 345 7702050 • s.schmidt@textildruck-europa.de 
www.textildruck-europa.de

Project with heart
A workshop for people with disabilities manufactures heater lighters o s

ely for Heri-Rigoni and emotion factory with skilled craftsmanship.exclusive
olls are filled with shredded paper and dipped in wax.Paper ro
ates This crea sustainable lighters for the winter fire or the tiled stove. 
eces are delivered in a climate-neutral paper bag with an Three pie
ally designed advertising header card. “This project has been individua
portant to my wife and me for years,” says Managing Director very imp

way the lighters Armin Ri
duct can be ordered around C

from stoc

[PSI 41
Tel +4
www.h
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In the spotlight
Attention can be skilfully drawn to an eye-
catcher with the Three 60 white LED light from 
Inspirion. You can choose between continuous 
light, continuous light with 50 percent light or 
flashing light modes. In addition, there are two 
types of attachment: with a magnet or with a
suspension eye on the back. Energy is supplied 
by three AAA batteries which are not included.

[PSI 42907 • Inspirion GmbH 
Tel +49 421 52270 • info@inspirion.eu
www.promotiontops.de

Cross bag
The Cross bag in the co
is the perfect mix of ba
backpack available from
the back or across the 
free. The Cross bag ha
and side loops, a large 
secret compartment at 
backpack with trendy p
of up to 15 kilogramme
The highly durable mat

[PSI 46311 • Troika Germ
Tel +49 2662 9511-0 • 
info.troika.de
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Double protection
Even in winter, the skin needs protection from extreme sunlight, espe-
cially during sport or other outdoor activities. That is where LimeBOX 
products come in handy because the creams protect the lips and
skin in equal measure, for example with the combination of SPF20 
lip care & SPF 30 sunscreen cream. The practical eye at the fold of 
the tubes allows them to be attached to clothing or worn around the
neck. Personalisation can be done by the supplier as desired.  

[www.lime-box.com

Addition to the family
A great variety of colours, a large number of variations, maximum individuality – the new 
Check from uma, a genuine umaBlackForestPen, leaves nothing to be desired, making it one 
of the highlights of the new year. Such a successful model demands more. And that is
why uma has added two new members to the Check family. Until now, the plastic ballpoint 
pen had been available in eight different versions: The barrel and the clip in opaque matte or 
transparent frosted, the push button in opaque matte or matte silver, with a chic matte
chrome-plated metal tip, and in up to 15 possible colours. New additions are the Check M SI 
and the Check Frozen M SI. Both feature a silver clip that gives the barrel – whether matte 
or frosted – a brilliant highlight and blends perfectly with the bright chrome silver tip. uma 
customers can also adopt the mix ‘n’ match principle with the Check. All parts of the model 
can be colour combined as desired.

[www.uma-pen.com
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PSI, PromoTex Expo, viscom | Lead-tracking made easy
Emperia is an application developed exclusively for Reed Exhibitions in order to quickly and easily generate con-

tact data for customers during the trade show and to provide effective support during the trade show follow-up.

Emperia offers many advantages to exhibitors at PSI, PromoTex Expo and viscom:

The app is already included in the booked stand package.

The contact information of the collected leads is immediately displayed in the app.

Notes are easy to add to enable leads to be rated for effective follow-up

after the trade show.

At the end of a trade show day as well as of the trade show, exhibitors 

will receive e-mails with a direct link to the complete trade show report.

Collected contacts are easy to download at any time.

Emperia works offline, too.

Data is secure.

At the end of the event, visitors will receive an e-mail containing a list of 

the exhibitors they have visited – including the company name, the date and

time of the contact, and the name of the person they have contacted. The 

company access code required for logging in to Emperia, the company ID 

and the link to download the lead report will be provided to exhibitors with

the welcome e-mail. This will be sent to the central contact of the respective exhibitor. This ensures that the login infor-

mation can be shared with as many users as you like. To do this, install the app on the appropriate mobile devices

and register with your name and access code. Visitor badges can now be scanned at the trade show, contact details col-

lected and exported as a simple .CSV file. www.psi-messe.com/de/Home/Emperia-Leadtracking/3228/

matchmaking | Ideal networking
Plan successfully, find contacts systematically and network profitably. This is matchmaking,

the free networking and meeting platform of the PSI, PromoTex Expo and viscom 

2020. Exhibitors and trade visitors can use the tool jointly offered by the three trade shows 

to get in touch with each other and to arrange meet-

ings for the trade show. matchmaking provides a complete 

overview of all exhibitors. In addition, industry-specific con-

tacts can be filtered. You can also sort by country, product

group or alphabetically. Users can determine directly in a 

chat whether or not the displayed suggestions actually match. 

In addition, the tool also makes suggestions for possible con-

tacts. If there is a match, an appointment that takes place 

at the trade show can be made online. The matchmaking

Lounge provides the ideal setting for a meeting and conver-

sation in a relaxed atmosphere. The use of matchmaking is

quite simple: Visitors and exhibitors receive an e-mail with

a personal activation link together with the trade show tick-

et or stand booking. Now you can enter your profile and

view the profiles of all participating exhibitors and trade vis-

itors, find the perfect match, start a meeting request and ar-

range your own schedule. www.reed-matchmaking.com
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www.fkm.de

Explaining what figures mean in plain language – this is our specialty. Because you can trust exhibitions certified by us: 
How many visitors were there? What were their occupations? How many visitors made buying decisions? We supply the 
answers. Promptly. Clearly. Precisely. For around 300 exhibitions in Germany and worldwide.

For planners  
who leave nothing 
to chance.
Reliable exhibition data bears this brand:
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powered by

psiproductfi nder.de

The following products were already 

in the PSI Novelty Box September. 

Did you miss this? 

Then have a look online: 

www.psinoveltybox.de

Folgende Produkte waren in der 

September Ausgabe der PSI Novelty Box. 

Haben Sie diese verpasst?

Dann schauen Sie doch online 

vorbei: www.psinoveltybox.de

Samenpapier-Karte Fichte

Artikel-Nr.: 21.31970.00

https://bit.ly/2ZmYbox

PSI Nr. 41016

Heri-Rigoni GmbH – 

emotion factory 

Franz

Artikel-Nr.: 2342

https://bit.ly/2lVUIua

PSI Nr. 47707

Mister Bags GmbH

Natürliches Mineralwasser 

mit oder ohne CO
2
, 0,33l 

Glas-Flasche mit 

individuellem Etikett

Artikel-Nr.: G00001

https://bit.ly/32eZLWo

PSI Nr. 43838 · Husumer 

Mineralbrunnen HMB GmbH

Werbekekse – PERNICs

Artikel-Nr.: 300

https://bit.ly/2luOilq

 PSI Nr. 43753

breAd. & edible 

labels s.r.o. 

Fuse fruit fusion bottle

Artikel-Nr.: Fuse 450 ml

https://bit.ly/2lALW4l

PSI Nr. 45767

Tacx Bottle Promotions

WebCam Cover, 

Cam Cap

Artikel-Nr.: 1

https://bit.ly/2MIBuUN

PSI Nr. 45200

Feeo Poland

Fair Towel – Kollektion „Cozy“

Artikel-Nr.: FT100W, 

FT100H, FT100D, 

FT100B, FT100G

 https://bit.ly/2lVUIua

PSI Nr. 42155

L-SHOP-TEAM GmbH

LogoFrucht Apfel rot

Artikel-Nr.: 11001

https://bit.ly/32841qx

PSI Nr. 45384

logofood GmbH

Schneider Schreibgeräte – 

Mini-Stifte zum 

Zusammenstecken

Artikel-Nr.: 942094 

Link-It 4er-Stiftebox

https://bit.ly/2lPV7hx

PSI Nr. 43416 · Schneider 

Schreibgeräte GmbH

Adventskalender-

Schokoladen tafel in der 

Dekordose

Artikel-Nr.: 7318

https://bit.ly/2lvHW5r

PSI Nr. 48639

VOGEL’S Süsse-Werbe-

Ideen GmbH & Co. KG  

SICHERHEITSGURT, Gürtel tasche 

mit 2 Reißverschlussfächern 

und Ausleseschutz 

für Chipkarten

Art.-Nr.: BLB20/GY (grau), 

BLB20/DB (blau)

https://bit.ly/2NBl7cj

PSI Nr. 46311

TROIKA GERMANY GmbH

Schokotäfelchen

„Herzlich Willkommen“

Artikel-Nr.: 41010

https://bit.ly/2HxQlgS

PSI Nr. 45384

Weinkellerei Höchst GmbH

Dear Distributors please save the date:
The next PSI Novelty Box will be available at the PSI 2020 

in the PSI Members Only Lounge in Hall 9 Stand G20.

Distributoren bitte vormerken:
Die nächste PSI Novelty Box erhalten Sie auf der PSI 2020 
in der PSI Members Only Lounge in Halle 9 Stand G20.
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Thank you!
t is a nice habit to look back and say thank you at the end of the year. This is t is a nice habit to look back and sayt is a nice habit to look back and say

all the more true at the end of 2019 which from a geopolitical perspective hasall the more true at the end of 2019 wll th t t th d f 2019

certainly not been an easy year.y y ycertainly not been an easy yeari l b

For the PSI, it was a year of intensive communication with its members. There 

have never been so many conversations and meetings. The reasons were var-

ied: International CEO meetings, advisory board meetings, visits to the PSI in 

Düsseldorf, the many round table meetings, the Sustainability Awards and not

least the trade show. There was also more feedback on comments than ever

before. A sign of the importance of personal exchanges in the digital age. We

listened intensively, discussed intensively and we received many suggestions, 

ideas and critical comments. Thank you to everybody: the distributors, the 

suppliers, the new members and above all our loyal long-standing members.

I have had the privilege to accompany the industry for more than eleven years.

A time of rapid change. Let us just recall the technological innovations. The

first iPhone was introduced in January 2007. Telephoning today is only an ad-

ditional function. It has been an incredible time. For me, above all, a time in

which I was also able to make many friends. An exciting time with many great

encounters and experiences – not always easy, but always a great challenge. 

Life is a dynamic process. Therefore, happiness and success can only be achieved 

by looking forward.

The industry figures for 2019 were good. And the new year is about to start 

with the largest promotional product trade show. Many of your responses and 

suggestions have been incorporated into the PSI 2020, such as the important

and necessary exchange among each other. So networking will be intensified,

especially in the restricted Members Only Lounge where you can meet busi-

ness partners and colleagues or simply take a short break – and where refresh-

ments and culinary delights are also served. A large number of managing di-

rectors and association representatives will be in attendance, not to mention

a plethora of highlights. Many fringe events have been planned by us and by

the exhibitors. The PSI 2020 will be one of the most important meeting places

worldwide for the promotional product industry. Let’s meet there!

I wish you all a peaceful and merry Christmas as well as happiness, health and 

success for the upcoming year.

I

Michael Freter
Publisher of PSI Journal
Managing Director PSI
michael.freter@psi-network.de

126_e.indd   128 14.11.19   17:34
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PSI Trade Show 2020: S ade S oPSI Trade Show 2PSI Trade Show 2
New products e p oductsNew productsNew products

The PSI industry network has already been in existence for six decades, yThe PSI industry network has alread

and the PSI Trade Show will witness its 58th edition in 2020. It was and isand the PSI Trade Show will witness

Europe’s number one meeting place for the promotional product industry.p g pEurope s number one meeting place

And it will continue to live up to this claim in the future. This will be imd t w co t ue to ve up to t sAnd it will continue to live up to this -

pressively proven by the presentation at the beginning of the new year.

Visitors from around 40 nations will gather in Düsseldorf to learn about

pioneering trends, innovations and the latest product developments of the 

professional promotional product business. In our section, we will be pre-

senting a first selection of promotionally effective “new products” which

will arouse a desire for “more” in the trade show halls.

Please give some consideration to your product presentations

for the February 2020 issue with the thematic group “Mery g p -

chandising and fan articles” as well as “Spring, garden, hobbyg p g, g ,chandising and fan articles as well as Spring gardenh di i d f i l ” ll “S i d

and crafts” and send your product suggestions (image and y p gg ( gand crafts and send your product suggestions (image ad f ” d d d i (i

text) by 13.12.2019 to e-mail: hoechemer@edit-line.de) y @ext) by 13 12 2019 to e-mail: hoechemer@edit-line de) b il h h @ di li d

Choice Preview Choice PreviewChoice PreviewChoice Preview
The six sisters of the CHOICE family – the compaThe six sisters -

nies Gustav Daiber, Fare, Halfar, Karlowsky Fashnies Gustav D -

ion, mbw und SND Porzellan – share a long-stand,on mbw und -

ing tradition of a special kind: A passion and know-gng tradition o

how for the development of innovative and attracow o t e dehow for the de -

tive collections which drive the market and captitive collectiontive collection -

vate. We were there for you at the group’s annualvate. We werevate We were

presentation which showcased the new productspresentation w

of the coming year under the motto “Start your 

Engines!”. 

Düsseldorf Day & Night y gDüsseldorf Day & NightDüsseldorf Day & NightDü ld f D & Ni ht
The PSI Trade Show continues to be a must for Europe’s professional proThe PSI Trade Show continues to be a must for Europe s professioThe PSI Trade Show continues to be a must for Europe s professio -

motional product distributors and consultants at the beginning of eachmotional product distributors and consultants at the beginning ofmotional product distributors and consultants at the beginning of

year. The intensive trade show is used to view new products, to exchange year The intensive trade show is used to view new products to ex

ideas, to talk to specialists and to generate new

contacts. Those looking for relaxation or varie-

ty after a busy day at the trade show will cer-

tainly find what they are looking for in Düssel-

dorf. Traditionally, the editors have put together

several suggestions and tips to ensure the

evening is a culinary or culturally appropriate 

highlight. 
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