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Watch out

notebook is usually less dangerous than a cutter. There
A is nothing new about this insight. But for some peo-
ple, a new insight might be that you should place in-
creased demands on a cutter as a promotional prod-
uct in terms of product safety. Especially when used
in the work environment. Hundreds of thousands of workplace acci-
dents throughout Europe involving tools led the EU Council of Min-
isters to adopt protective measures years ago. The trade ministers of
all member countries meet in this body of the EU —not the much ma-
ligned Brussels politicians.

Promotional products that are used in the work environment are thus subject
to these protective laws (in Germany the Industrial Safety Ordinance (Betr-
SichV)). In the case of such products, it is therefore necessary to pay close at-
tention to all product safety requirements (see article from page 10 onwards).
This should also be openly discussed with the industry customer because he
also has certain obligations to cooperate in the case of work equipment: For
example, he must perform an additional risk assessment and document this for
his own protection.

Of course, the responsibility for the safety of work equipment lies primarily with
the manufacturer/distributor. Especially in the case of work equipment, how-
ever, the entire supply chain must increasingly pay attention to ensuring that
the legal requirements are met. If anyone acts negligently or cheap goods are
intentionally delivered without sufficient product safety, this could be very cost-
ly in the event of injury or worse. So beware if products are used as work equip-
ment. No, this is not scaremongering, but simply advice that could protect against
damage.

Particular attention, however, should generally be paid to the whole topic of
product safety. Too often one hears that distributors and also suppliers attach
more importance to product prices than product safety. Reputable industry par-
ticipants repeatedly draw our attention to violations and are greatly annoyed
that “cheap” is often more important than “safe”. Of course, this hampers fair
competition and can discredit the entire industry. So take note whenever scoun-
drels are up to no good. Consumer protection groups are pleased to receive
valuable information.

In this spirit

I 0l

Manfred Schlosser | Editor-in-Chief PSI Journal

Your opinion: schloesser@edit-line.de
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Developing visions,
shaping the future 8

Half a year after the premiere of the new trade show platform
with PSI, PromoTex Expo and viscom, it s time to take stock and
assess what was good and not so good and to ask Michael Freter,
a leading authority when it comes to trade shows, about the past,
present and future.

Promotional products as work
equipment: no junk products 10

Product safety is an issue with so
many facets that it always makes
sense to look at it from a different
perspective. Many products that
are supplied to industry customers
are considered as work equipment
and thus fall within the scope of the
Industrial Safety Ordinance. This
issue shows what suppliers, cus-
tomers and employers need to
know.

GWW Newsweek and
PSF Forum 50

In May, the 17th edition of GWW Newsweek made its way
through Germany — with a further increase in visitors. The final of
the tour took place in
Switzerland with a dou-
ble-bill event of the Swiss
promotional product in-
dustry Promoswiss in-
cluding the PSF Forum as
well as the Swiss edition
of Newsweek. We have
been on the spot and give
you a glimpse into both
events.

Brand power for effective
campaigns 78
Schwan-STABILO has been producing its customers’ favourite
pens for more than 160 years: high-quality, colourful and func-
tional writing instru-
ments in a great variety
and in various price seg-
ments, which can be
used as promotional
products to utilise their
brand advantage and
thus unfold their full im-
pact. We paid a visit.
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Trend: Unpacked fruit and vegetables

Nigel Bond’s branch of the New Zealand New World cooperative chain offers fruit and vegetables
entirely without protective plastic packaging. “Food in the nude” is the motto here. This is possible be-
cause suppliers are open to this topic and now deliver products without packaging. According to Nigel
Bond, this project inspires customers and at the same time drives sales dramatically. (www.trendsder-
zukunft.de, “Food in the nude”). Incidentally, this trend is not only very popular in this part of Down
Under, it is also noticeable in this country.

Trend: Fruit and vegetable bags
Fruit and vegetable bags are ideal to trans-
port produce home in a trendily presented
and at the same time sustainable manner,
and they are also ideal as promotional
products and brand ambassadors.

Natural and practical

Omppu carrier bag made of recycled curtains

Globe Hope Oy
www.globehope.com
PSI 48793

Trend: Bowls

After arriving home with the trendily presented and
transported fruit and vegetables, the trends are far
from over. Now it is important to spruce up these
sources of vitamins and minerals by placing them in
a bowl. After all, bowls and small bowls are another
trend in 2019, which Nicolette Naumann, Vice Direc-
tor of the Frankfurt trade show Ambiente, confirms.

Long-lasting sources of vitamins

Fruit and vegetable bag made of organza
Heri-Rigoni GmbH
www.emotion-factory.com

PSI 41016

Bowl made of sustainable materials
Global Innovations Germany GmbH & Co. KG
www.globalinnovations.de
PSI 46626

—
Delicious bowl set

InterPro Brands GmbH & Co. KG
www.interprobrands.com

PSI 44501
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Also suitable for promotional products

According to a study commissioned by the market research institute

Triple M Matzka, more than half of Austrian holidaymakers buy mer-

chandising products. At 41 percent, T-shirts are the most frequently

bought promotional product, followed by caps

(22 percent). The company Toferer Textil
has come up with the idea of a T-shirt

vending machine for those making up
their mind at the last minute. The cus-

® tomer chooses his T-shirt (or his cap)
® at the push of a button, just like with

; conventional vending machines. (Trade
magazine CASH, “Das T-Shirt aus dem

Automaten”)

Corwnwer
slnop 4.0

Canned sausage, grilled meat,
yoghurt, cheese, eggs, potatoes or
onions: What reads like a simple
shopping list is only part of an integral
component of a new trend: Vending
machines with local products. “Vend-
ing machines are a trend that can be
found both in cities and in the coun-
try,” explains Joachim Stumpf of BBE
Handelsberatung. (focus.de, “Auto-
maten ersetzen Tante-Emma-Laden”).

Trends & Brands

| IIE. ﬂ“ Y PICK N h'..;li;_ j

Personalised dispenser
Trend articles with integrat-
ed retro charm for individ-
ual advertising success are
also offered by the promo-
tional product industry. One

° Restrictions for
vending machines
However, there are also clear limitations
for the vending machine trend in Germa-

example is the “My Pick

‘N" Mix Sweets Dispenser”
from MemorySweets, which
takes back those with a
sweet tooth to the 1950s.

My Pick ‘N‘ Mix Sweet Dispenser
MemorySweets GmbH
www.memorysweets.com

PSI 49727

ny. The operation of pharmacy vending
machines is still prohibited in this country.

The Higher Regional Court of Karlsruhe
recently granted an application filed by
the German pharmacists’ association. The
decision was triggered by the mail-order
pharmacy DocMorris which had installed
a vending machine in a small community
without a pharmacy.
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Half a year after the premiere of the new trade show platform with PSI,
PromoTex Expo and viscom, it is time to take stock and assess what was
good and not so good and to ask Michael Freter, a leading authority when it
comes to trade shows, about the past, present and future.

Trade show platform 2020

Developing visions,

shaping the future

hen Michael Freter launched the Sustain-
ability Awards, many in the industry showed
little interest. There were all sorts of com-
ments made, from “What’s the point of
that?” to “What a load of nonsense”. Lit-
tle enthusiasm was shown at the time. When the three
trade shows in the world of advertising and selling were
presented, namely the PSI, PromoTex and viscom, some
comments sounded just as sceptical. Today we know —
and not just since Greta Thunberg — that sustainability will
be a competitive advantage in the future. There is certain-
ly a broad consensus on this. The PSI and its two sister
trade shows got off to a good start in the first year. Of
course, not everything went perfectly. But nobody can ex-
pect it to be absolutely perfect, particularly when it in-
volves such a gigantic challenge of relocating, of linking
up a trade show steeped in tradition like the viscom, and
of planning the entrances and walkways in six large halls?

I\

After the premiere there was a lot of praise but also just
as many critical comments. As a leading authority on
trade shows, how do you please everyone involved in
all three trade shows?

I'm flattered, but [ don't consider myself a leading author-
ity on trade shows. Together with my colleagues in the
management of Reed Exhibitions Deutschland, [ simply
wanted to bring together the three trade shows because
we wanted to create the largest alliance of advertising and
selling events in Europe. However, each of these three
trade shows has an independent trade show team with a
director. Petra Lassahn coordinates these teams so enough
of me being a leading authority on trade shows — it’s all
down to teamwork and good, experienced trade show
staff — that has never been disputed.

And yet as the face of these trade shows, you are the
one who must deal with praise and criticism.

That’s right too, but as a team we do everything we can
to assess praise and criticism. We enjoy being praised and
take any criticism seriously in order to do things better
next year. For this reason, we swiftly called together ad-
visers from the trade and suppliers. We openly discussed
all kinds of issues — that’s not always a walk in the park.

Let's charmingly start with the praise.

There was a unanimous and welcome assessment from
the suppliers as well as from notable distributors. They
mentioned that there is no other constellation of trade
shows that manages to address these three themes of the
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promotional value-added chain on such a significant plat-
form. The PSI was recognised and praised for its efforts
to get things moving and to not only declare visions for
the future but also to put them into practice.

But there were also critical comments and disappoint-
ed exhibitors.

Yes, there were critical comments and disappointed ex-
hibitors, but they exist at every trade show. However, I do
not wish to trivialise that at all. We made planning mis-
takes. That did not always look nice and gave the impres-
sion here and there that exhibitors had opted out and that
the trade show was in the process of contraction. That is
not the case at all — on the contrary. Although the trend
towards slightly smaller stands is evident at all trade shows,
we also had significant growth among some very success-
ful exhibitors at the PSI.

But it looked a little emptier than usual on the third day
of the trade show. That was obvious.

Yes, there is no denying that as far as the visitors are con-
cerned. On that day, and only on that day, distributors and
consultants invited their customers to visit the trade show.
Restricting this to one day was not a good, sustainable de-
cision. Distributors and consultants who did not invite cus-
tomers increasingly focused on the first two days of the
trade show. This did not go down well with the exhibitors,
and we did not approve either. Even inviting distributors
were not satisfied with the one-day solution. After all, not
all customers who distributors had wanted to invite were
able to fit one specific trade show day in their schedule.
At the same time, there were increasing signs that indus-
try customers had been “illegally” smuggled in on the first
and second day of the trade show. So there is a need for
action because ultimately this would have had an adverse
effect on our PSI Trade Show.

What will be different in 20207 Are there any concrete
plans to make the trade show run smoothly again?
The proverbial cat has already been let out of the bag: As
of the PSI 2020, the PSI promotional product trade can
decide for themselves whether and on which of the three
days of the trade show they invite their customers to Dis-
seldorf. The PSI Distributor and Exhibitor Advisory Com-
mittee agreed to this with a consistently large majority as
there was displeasure on all sides.

There are, however, also critical voices in the market.

That’s for sure. Whenever something new is done, there
is never unanimous agreement. But [ am confident that
we can convince these critics and bring them on board.
We have good arguments: It is all about the future of the
trade show and therefore also of the industry. Our aim is
to stimulate the synergies between haptic, textile and visual
communication and to offer exhibitors and trade visitors

[
PromoTex
mmmm Expo

etworking dpportunities, live€xperienc-
e market. The
trade visitors of the three trade shows will thus receive ac-
cess to the entire world of advertising and selling. That is
an opportunity, not a risk. This is the future, not the past,
and it is the right approach in times of internet and online
shopping.

What makes you so confident?

[ have now been involved for around ten years. I don'’t sit
in an ivory tower in Dusseldorf. I spend a lot of time vis-
iting our customers and have had countless discussions
during this time. I am aware of their worries and hardships,
but I also know the opportunities that many have seized,
and significant companies have sprung up in just a few
years . This still works — even though some do not want
to believe it. The market knows better.

But where are the recipes for tomorrow? Aren'’t the mar-
ket participants, in particular the distributors and con-
sultants, being left to fend for themselves?

We are not business consultants. We are trade show or-
ganisers and we offer our members a network for com-
municating and getting to know each other. This enables
ideas to spread and grow into business concepts, maybe
even business models. And we offer services to make dai-
ly routines in the company more efficient and faster: I need
only mention the electronic “Product Finder”, but also the
personal product advice provided by our team.

Many members appreciate that, but is that already the
future?

Certainly a part of it. It certainly is the future when we
bring together three major “analogical” forms of advertis-
ing to form a trade show alliance. Quite a few distributors
and consultants are already utilising a variety of offers
from these forms of advertising and are now creating new
business ideas or even models.

But you do agree that it is not easy to explore new ho-
rizons if you've been doing business successfully for 20
or even 30 years?

Yes, of course I see that and understand it too. But we live
in times of disruptive change. What choice does the au-
tomotive industry have, even though it builds the best cars
in the world? We have to embrace change. Winners will
always be the ones who quickly adapt to new market con-
ditions. We have to lead the way, not lag behind. This is
what drives me — and because it drives me, I regard it as
my duty and my mission on behalf of our members. The
promotional product industry is strong and stable, but it
also has to stay that way. That is what we all work for: dis-
tributors, consultants, suppliers. So do we, and with great
determination. We all need each other — everyone has to
understand this and to act accordingly. <
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products!

roduct safety is an issue with so many fac-
ets that it always makes sense to look at
it from a different perspective. In doing so,

Do you think you already know
everythmg there is to know about we once again see that the objective of
product safety? Then we have a the relevant legislation is to ensure that
few su rprises for you on the fol- only safe products reach the market — throughout Europe.

. . Therefore, the EU has defined a multitude of regulations,
Iowmg 2ef5=h Many pFOdUCtS that directives and laws which require a product to meet this

are supplied to industry custom- standard. Even promotional products fall under the same
ers are considered as work eq uip_ requirements that apply to consumer goods. To this end,

ar s we first of all look at some well-known aspects to help us
ment and thus fall within the SERRE clarify the specificities that must be considered when pro-

of the Industrial Safety Ordinance. motional products are used in the work environment. Not
Here is what su ppliers, customers only the supplier and the distributor but also the custom-
and em p| oyers nee d to know er need to be aware that extreme caution is required here.

about this. EU conformity as a minimum standard

The CE mark, for example, indicates that a product com-
plies with European law at the time of being placed on
the market. It documents that the statutory requirements
for a product are met. CE directives for 26 product groups
or areas of technology are currently in force. The CE di-
rectives determine which standards apply to the respec-
tive products. Only when these have been fulfilled can the
manufacturer or his authorised representative located in
the EU draw up a declaration of conformity, sign it and

The EC declaration of conformity must include
the following:

* Name and address of the manufacturer or his authorised representative

* Description of the product

* The harmonised or recognised standards applicable to the product

* Names and addresses of testing, inspection and certification bodies

* Name and position of the person signing on behalf of the manufacturer
or his authorised representative

* The precise details are set out in the EC Directive applicable to the
product in question
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make it visible with the CE mark. What a conformity as-
sessment must look like is precisely specified (see sche-
ma on page 11). The CE mark is binding in order to dis-
tribute a product without restrictions in the EU. The CE
mark must be visible, legible and permanently affixed.

CE mark is not a test mark

The CE mark is a mandatory administrative mark and not
a quality or test mark, although the conformity assess-
ment procedure also requires testing by independent in-
spection bodies for certain product groups. It only certi-
fies that the relevant laws have been complied with. Sup-
pliers based in the EU are required to do so anyway, non-
EU manufacturers need an authorised representative in
the EU to ensure proper conformity assessment proce-
dures. The CE mark is required by European directives
only for certain products and may only be applied to these
products. Regardless of the CE mark, many products —in-
cluding promotional products —bear test marks issued by
independent testing institutes, such as the GS or VDE
mark.

Declaration of conformity is a must

Anyone who thinks that the declaration of conformity is
the sole responsibility of the manufacturer is not entirely
correct. Although neither the importer nor the distributor
may draw up and sign a missing declaration of conform-
ity, if they place products under their own name on the
market, they are considered to be the manufacturer and
are required to comply with the directive applicable to

equipment.

Industrial Safety Ordinance, § 3 Risk assessment

PSI Journal 7/2019 www.psi-network.de

each product and to draw up the declaration of conform-
ity. Thus, they also bear responsibility for the safety of the
product. However, even companies that use promotion-
al products should be wary because they are subject to
the obligations of retailers. This means that they must re-
quest the declaration of conformity and check it for plau-
sibility. If it is not complete, documents are missing or in-
formation is contradictory, they must complain to the man-
ufacturer about the product and may no longer use it.

Alarmingly high incidence of work accidents

But what about the pliers, screwdrivers, measuring devic-
es, tools and electric handheld machines used in facto-
ries? They are considered as work equipment and are as-
sessed even more stringently. When it comes to promo-
tions and B2B business, the industry delivers a wide range
of products and services including numerous innovative
articles to tradesmen and medium-sized companies of all
kinds. If (even unintentionally) inferior items are used here,
such products can pose a danger to life and limb. No, that
is no exaggeration: Trade associations and the German
tool manufacturers association (FWI) regularly warn against
the risk of accidents due to inferior tools. Trade associa-
tions alone register just under 180,000 accidents a year
through working with hand-held tools and hand-held ma-
chines, which is second place in the ranking of more than
800,000 accidents in the workplace. Typical faults of tools,
which sometimes lead to fatal injuries, include splintering
screwdrivers or hammer heads becoming detached. Tools
of inferior quality and of questionable origin can thus quick-
ly become harmful or even deadly missiles. According to

Before using work equipment, the employer must assess the hazards that may occur and derive

the necessary and suitable protective measures from them.

The presence of a CE mark on the work equipment does not exempt any person from the

obligation to carry out a risk assessment.

The assessment shall include all hazards arising from the use of work equipment, namely the

equipment itself, the working environment, etc. (...)

In the risk assessment, special consideration must be given to:

* the fitness for purpose of work equipment including ergonomic, age-appropriate and
ageing-appropriate design

* the safety-related and ergonomic relationships between workplace, work equipment, work
procedures, work organisation, work process, working time and work task

* the physical and psychological burden on employees when using work equipment

The risk assessment should commence before the selection and procurement of the work

The employer must obtain the information, in particular rules and knowledge, user and
operating instructions, etc. The employer may assume that the information supplied by the
manufacturer of the work equipment is correct.
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FWI, faulty connections, inferior cables or missing insu-
lation lead to more and more lethal power surges due to
faulty hand-held machines. According to the sources men-
tioned, the accident frequency has been rising for years,
but there are also accidents involving machinery, equip-
ment, elevators, etc.

Europe-wide safety regulations

In order to address the risk of accidents, Directive 2009/104/
EC stipulates minimum health and safety requirements for
the use of work equipment by workers at European level.
In doing so, the employer is obliged (Article 3) to take the
necessary measures “to ensure that the work equipment
provided is suitable for the work in question ... so as to en-
sure the safety and health of the workers.” In any case, a
risk assessment must be carried out before the work equip-
ment is purchased. (§3 Par. 3) The safety and health pro-
tection requirements under the EU internal market law
thus already specify the standard for the procurement of
work equipment.

Industrial Safety Ordinance offers protection
concept

The implementation of this European directive in Germa-
ny is the Industrial Safety Ordinance (BetrSichV of June
2015). Among other things, it contains occupational health
and safety requirements for using work equipment in ac-
cordance with occupational safety and health and includes
a comprehensive protection concept applicable to all haz-
ards arising from work equipment. The basic elements of

The basic duties of the employer according to BetrSichV

Work equipment may only be used after the employer
* has carried out a risk assessment

* has taken the protective measures determined according to the state of the art
* has determined that the use of the work equipment is safe in accordance with the state of the

art.

The employer may not make work equipment available and allow it to be used it if it has defects

that impair its safe use.

this are a uniform assessment of risks, the “state of the
art” as an essential safety standard and minimum require-
ments for the procurement of work equipment. This in-
cludes tools, devices, machines and equipment. Their use
must be safe so that inherent safety is guaranteed. “Inher-
ent safety” is used in technical terms when a system is de-
signed to operate safely even after the failure of multiple
components.

Product responsibility of the manufacturer

It follows from the above that the responsibility for the
safety of work equipment lies primarily with the manufac-
turer/distributor. He is responsible for the product! He
must therefore ensure that the product documentation is
correct and complete, that the product is properly marked,
and that the declaration of conformity is valid. However,
it is very important that as soon as products are used as
work equipment, the German Industrial Safety Ordinance
shall apply, which also specifies additional safety require-
ments. Even if the employer is also held responsible, he
may claim that the information provided by the manufac-
turer is correct (see above). This includes, for example,
product information and operating instructions that the
employer must know and follow.

Exercise caution with regard to work equipment

This means a far-reaching personal responsibility of the
manufacturer. What some people do not know: Everything
that is used in the work environment is considered as work
equipment — not just tools and equipment, but also office
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supplies, pens, storage media, etc. — and the stricter pro-
visions of BetrSichV shall also apply. That is why it is cru-
cial that the promotional product consultant knows who
the point of contact for industry customers is: If it is the
marketing department, the specifications will be based on
the ProdSG. But if he negotiates with the purchasing de-
partment, the BetrSichV will also apply. In a nutshell: In
this case, even greater scrutiny will be exercised to deter-
mine whether the documents are in order and the prod-
ucts are safe. The supplier must be prepared for stricter
tests which entail the risk assessment. As we have seen
above, the employer must ensure that only work equip-
ment that complies with current health and safety legis-
lation is used. If he does not comply with this or if he over-
looks potential hazards and an accident happens, then this
is to be classified as an occupational accident with the
corresponding consequences. This should not be the fault

PSI Journal 7/2019 www.psi-network.de

Score points with quality and safety

The foundations of product and work safety that we have
summarised do not necessarily mean more hassle or more
work but should simply make it clear what matters: by
working diligently and abiding by the law, not much can
happen. And last but not least, delivering a substantiated
quality promise with your products can also be an oppor-
tunity to create trust — not only in relation to the respec-
tive supplier, but to the entire industry. Manufacturers could
use this as an opportunity to invest in their own design or
to have customised products made by experienced de-
signers. In this way, the products are designed and con-
structed in a way that ensures that the safety aspect is tak-
en into consideration right from the outset. This can be
particularly worthwhile for demanding customers and ma-
jor brands that are very critical and pay close attention to

of any of our suppliers. conformity.

How do | recognise a safe product?

* It is marked with the name and address of the manufacturer / importer.
* It can be identified by a serial number.
* All required marks and possibly warnings exist.
* It comes with user instructions and safety information.
* The technical documents are in order and have been checked:
For products with a CE mark, the EC declaration of conformity has been checked.
* All relevant regulations, standards, laws, etc. are listed in the declaration of conformity.
* A safety assessment has been carried out for the conformity assessment.
* The declaration of conformity has been duly issued and signed.
* The lodged test reports and certificates are valid.

<

Lutz Gathmann - Designer VDID / Safety technician VDSI - info@Iutz-gathmann.de - www.Gathmann-Design.de
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No battery,
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*The world's
most anted
advertising vvall:
The office wall

=
t {e
In 1937 we invented the multiple-month calendar, today we
send our calendars to you, your branches, clients and business
partners all around the world. Indispensable planning aid and
effective advertising material all in one:

With a terminic promotional calendar you occupy the world’s
most wanted advertising wall and stay in sight of your target
s group 365 days a year.

www.terminic.eu



N Ovelty. Ein Wort mit mehreren Bedeutungen:

Neuheit, Neuigkeit und sogar der Reiz des Neuen. Mit allen drei Ty
Ubersetzungen trifft der Begriff den Kern der PSI Novelty Box. '

PSI bietet mit der Box einen exklusiven Rahmen flir Produkt-
neuheiten und macht gleichzeitig auch den Reiz des Neuen
spurbar. Denn die PSI Novelty Box ist ein echtes Kraftpaket
mit Produkten, die das gewisse Etwas mitbringen und in
gewisser Weise aussagen: auf zu neuem (Werbe)Erfolg.

Folgende Produkte waren bereits in der PSI Novelty Box.
Haben Sie diese verpasst?

Dann schauen Sie doch online vorbei:
www.psinoveltybox.de

Weitere Auskiinfte erhalten Sie
an unserer PSI Product Sourcing Hotline:
+49 211 90 191-333

&
noveltyBOX



surprise...

N Ove Ity- A word with several meanings:

New product, innovation and even the appeal
of something new. The term lies at the heart of the
PSI Novelty Box with all three translations.

The PSI offers an exclusive framework for product innovations
with this box and, at the same time, makes the appeal of
something new tangible. The PSI Novelty Box is a powerful
package with products that bring that certain something and, in
a sense, that special message: on to new (advertising) success.

The following products were already in the PSI Novelty Box.
Did you miss this?
Then have a look online: www.psinoveltybox.de

For further information please contact our
PSI Product Sourcing Hotline: +49 211 90191-333




Folgende Produkte waren bereits in der PSI Novelty Box.
Haben Sie diese verpasst?

Dann schauen Sie doch online vorbei:
www.psinoveltybox.de

Notizbuch PULSE Kofferanhdnger flexi
Artikel-Nr.: PULSE Artikel-Nr.: 129100
PSI-Nr. 48055 PSI-Nr. 45590

ACAR Europe GmbH aloga GmbH

Eco-Vorratsdose 34
,Match*
Artikel-Nr.: 14568

Button
Artikel-Nr.: 007

PSI-Nr. 47411
badgedu

LEUCHTTURM1917
Notizbuch
Artikel-Nr.: 329398
PSI-Nr. 46175
Leuchtturm Albenverlag
GmbH & Co. KG

Metmaxx® LED
MegaBeam ,,COB2Start* w

Artikel-Nr.: 588-00.003

Schokoladen-Advents-
kalender KOMPAKT
Artikel-Nr.: 9001

PSI-Nr. 41369
elasto form KG

RICOLOR®
Friihstiicksbrettchen
Artikel-Nr.: 12-000

PSI-Nr. 44940
RICOLOR®
MK-Haushaltswaren

PSI-Nr. 45857
PSI-Nr. 41462 Stidapharm GmbH

Spranz GmbH

FAIR SQUARED
Fairtrade Naturkosmetik
Artikel-Nr.: Beauty Set

PSI Nr. 46751

Fair Trade Promotions
ist eine Unit der
FAIR SQUARED GmbH

PSI-Nr. 48639
VOGEL'S Siisse-Werbe-
Ideen GmbH & Co. KG

Coolike Goodie-Bag

GamGover Spy Eye Mini Artikel-Nr.:
Artikel-Nr.: CM-9105 1769/2042 11000/
1889 11050
PSINr. 46789
CoMo Europe PSINr. 41421

Coolike-Regnery GmbH

noveltyBOX

surprise...

Designer-Zettelbox
mit integriertem Kdcher
B\ Artikel-Nr.: 8268 PC

PSI-Nr. 41583
HEPLA-Kunststofftechnik
GmbH & Co. KG

Backférmchen mit
Rezeptblock Tannenbaum
Artikel-Nr.: 71.10043.00

PSI-Nr. 41016
Heri-Rigoni GmbH

Reflektierende Arm-
bandage MEGABLACK
Artikel-Nr.: 101-Megablack

PSI-Nr. 42130
Regine 1Qtrim GmbH

uma SKY Serie
Artikel-Nr.: 0-0125

PSI-Nr. 41848
uma Schreibgeréte
Ullmann GmbH

Schliisselbdnder/
Schliisselanhénger/
Promobénder

PSI Nr. 47891
BDW ViP-Band e K.

Dust-Boy
Artikel-Nr.: 1000-1288 “

PSINr. 45148
GTL-Parts GbR




The following products were already
in the PSI Novelty Box. Did you miss this?

Classic Notebook — Medium Promospecs
Artikel-Nr.. QPO50A1 Kustom Koloro
sunglasses
PSI Nr. 48792 Artikel-Nr.: PS801
MOLESKINE OFFICIAL
B2B DISTRIBUTION/ PSI Nr. 49109
Exclusive Gifts B2B GmbH Promopremiums BV

BMI Produktkatalog 2019
Artikel-Nr..

BMI-WM-ULA-2019

Schneider Schreibgeréte -
Wir lieben unsere Natur
Artikel-Nr.: 933204/

930301/942092
PSI Nr. 40861
BMI BAYERISCHE MASS-

PSI Nr. 43416
INDUSTRIE A. Keller GmbH

Schneider Schreibgerate GmbH

Bio-Snack-Box

, Weltkugel“
Artikel-Nr.: 361283-BI0

CPT Dryer
Artikel-Nr.: DHQ104

PSINr. 40723

PSI Nr. 48968
dom Polymer-Technik GmbH

Creative Production Team

RIEDLE Nature

KNETA®/
KNETA® BAG 100g Artikel-Nr.: 369453GRAS
Artikel-Nr.: 0100DP-D
PSI Nr. 45202
BAGS BY RIEDLE

PSI Nr. 49649 - KNETA®

Broschiire Let’s GRILL!
Artikel-Nr.: 19-084

Individualkalender
»SPEZIAL 2020

PSI Nr. 43251 PSI Nr..43926
A . Good Life Books &

Biihner Werbemittel Media GmbH
GmbH & Co. KG

Lost-Tag

LAINAS ECO NOTEBOOK
Artikel-Nr.: 1001

Artikel-Nr.: STOCK

PRODUCT RANGE (EN15)
PSI Nr. 49109
PSI Nr. 47361 Lost-Tag by
Digibonum AG

Lainas Products S.A.

Shiva 02 sugarcane hottle
Artikel-Nr.: Shiva 500cc 02

Bottle Promotions a Tacx

Then have a look online:
www.psinoveltybox.de

Security Stickers
Artikel-Nr.: 50-H-Sticker

PSI Nr. 49617
SALE s.r.0.

PSINr. 45767

International Company

Mal- und Spieleset
»JUMBO*
‘i Artikel-Nr.: 9015

.’- =

PSINr. 42938
REIDINGER GmbH

Natiirliches Mineralwasser

0,5 | Flasche ,, Tube“
Artikel-Nr.: 1000004

PSI Nr. 43838
Husumer Mineralbrun-
nen HMB GmbH & Co KG

SOFT TOUCH POWER BANK
RAY 4000 mAh
Artikel-Nr.: PB40

PSINr. 48510
Reiter Polska Sp. z. 0.0.




Christmas and gift sets
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© pg) 44294 + Hermann Flérke GmbH

{ Tl +49 6104 73373

5] i info@floerke.de
www.floerke.de

Advertise with “Fun and Style”

With its “FunStyle” manicure case, Hermann Florke offers a must-have for
him and her in a classic style with decorative stitching. The set consists of
sapphire files and tweezers made of Solingen steelware quality and nail
scissors for manicure and pedicure. As the article name suggests, Florke
Manufaktur offers the case not only in white as standard, but also in vivid
colours according to customer requirements. Advertising messages can be
applied to the file handle and case using digital printing up to 4c.

PSI 43892
.. Romer Wein und Sekt GmbH
B Te) +49 6541 81290
. info@roemer—praesente.de
5 ww.roemer-praesente.de

Christmas market for home

The gift specialists at Romer Prasente have developed a great idea for those
who cannot make it to the Christmas market or simply want to experience
their own little Christmas market at home. A bottle of Sternthaler Nurem-
berg Christkindl mulled wine (1 1), two hot-drink cups (each 200 ml) with
wintery decor and a packet of roasted peanuts (175 g) fresh from the
Christmas market bring the magic of the pre-Christmas season directly into
your home. The gift is packed in a festive gift box with an imprinted wood
look, imprinted cord and a Christmas motif.

@

CHOCOLISSIMO

-

Winter Tales
Adventskalender
Mini
385910

ﬂ@.

Adventskalender
White Snow

3931

.. i

L.

FRUHZEITIG
PLANEN!

Edle Adventskalender mit 2%
Frihbucherrabatt bis zum 31.7.

%
Adventskalender
Christmas Tree

Adventskalender

# 3734 ‘
LA

MM Brown Deutschland GmbH

Eschborner Landstr. 55
60489 Frankfurt
Tel: +49 (0)69 254 271 27

verkauf@chocolissimo.de

WWW.CHOCOLISSIMO.DE
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i PSI 41617 * MAGNA sweets GmbH
i Tel +49 8146 99660

info@magna-sweets. .de

i ywww.magna-sweets. .de 1

Advertising message with culinary pleasure

The new Advent calendars from MAGNA sweets are now available, presenting themselves
sustainably and made entirely of paper. The perfect combination of an advertising
message and pleasure with sweet promotional products that will last for 24 days and even
beyond. Inside is a bar of delicious Swiss whole milk chocolate, on the outside are 24
doors with impressions of the most successful Fairtrade chocolate ever — that is MAGNA
sweets’ great new calendar. Of course, an individual advertising imprint and custom design
of the interior windows is possible. Other fillings are available on request.

i PS| 50967
E Romer Drinks by Romer
: Tel +49 6541 81290

} info@roemer-drinks.de
 www.roemer-drinks.de

\Wein und Sekt GmbH

Small bottle, big gesture

Promotional drink specialist Romer Drinks describes its smallest champagne bottle in the
world as a “little something with a big impact”. 125 millilitres of high-quality sparkling
wine brut in an original bottle and with a matching gift box is certainly an extraordinary
and unique idea. After enjoying the sparkling wine, the sweet bottle is guaranteed to
endure as a flower vase or candleholder. An individual collar or an individual tag can be
attached from 120 pieces. Alternatively, there are 16 standard collars in stock.
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i ps|143287 * Schwan-STABILO Promotion
 Products GmbH & Co. K&

! Tel +49 911 56734-65 (Intern. Sales)
info@stabilo-promotion.com (Intern.)
i www.stabilo-promotion.com

For bright greetings

STABILO Pen 68, the felt pen classic in the characteristic stripe look, is now also
available as a metallic pen. With its four shiny metallic colours gold, silver, metallic
blue and metallic green, the fibre-tip pen is very trendy and produces brilliant
effects on colourful, dark and white surfaces. In addition, it remains smudge-proof
on many smooth surfaces such as metal, glass and paper. The hexagonal shape

of the pen offers plenty of space for advertising messages. Additional advertising
space is offered by the set of four with the elegant metallic pen in all 4 colours in a
black cardboard sliding case with a black mini-block to instantly jot down notes.

© P 41016 * Heri-Rigoni GmbH

§ Tel +49 7725 93930 _
WEHN (H : armin.rigoni@heri.de * wwwheri.de
a [ www.emotion-factory.de

Ready for Christmas

emotion factory is already preparing for the end of
the year with product highlights associated with the
Advent season. With baking moulds in a variety of
shapes and delicious pastry recipes in various
packaging, the customer can interactively get the

- biscuit season underway. Each packaging — whether
it be the organza bag, elegant tin box or cardboard —
can be individually provided with an advertising

- message. In the area of “Growing Christmas”,
products with a Christmas tree are at home —
thematically appropriate dibbers and logo pots can

be creatively printed.
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© sl 48033
¢ Joseph Joseph Deutschland GmbH

i Tel +49 211 5407 3621
§ info@josephjoseph.com
www.josephjoseph.com

Storing orderliness

The Nest Lock storage boxes from Joseph Joseph
come in a premium gift set or as an individual
eye-catching box. The boxes are perfect for storing
prepared food in the fridge or freezer, or as a conven-
ient lunch box for on the go and in the office. Thanks
to their unique design, the boxes can be conveniently
stacked and stored, thus ensuring orderliness in the
kitchen cupboard. All boxes are microwaveable and
dishwasher safe.

All advertising media
you need around baRing

7 N\
7
mMailback

www.maibacR.de

Maiback GmbH

Am Kreuzweg 1
D-35469 Allendorf/Lumda

Tel. +49 6407 4034-3000
Fax +49 6407 4034-3009
E-Mail: info@maiback.de
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i ps| 41941 « Trendfactory BV
Tel +31 252 622233
info@trendfactory.eu
i www.trendfactory.eu

Inspirational Rituals

Fancy gift sets from Trendfactory are a great way to establish and maintain
satisfied customer relationships. Special appreciation for customers, business
partners and employees are conveyed by these reusable sets. The Rituals loyalty
offers surprise again and again and demonstrate the sharp eye of the advertising
company. More information about the options at Trendfactory is available
directly from the company.

: p) 41848
: UMA Schreibgerate Ullmann GmbH

Tel +49 7832 7070
info@uma-pen.com
i www.uma-pen.com

Gently writing in a set

The VIP GUM is one of the most popular writing instruments in the vast
assortment of uma. This high-quality metal ballpoint pen with its soft-touch
shaft for a gentle writing feel also looks particularly exquisite. The VIP GUM
is especially suitable for high-gloss lasering to send incomparable advertising
messages. The writing instrument is available as a set in the new elegant uma
CASE. A visual highlight is the recessed decorative stitching in black, glossy
black or even silver glittering. In addition, the lid can also be finished using
high-quality digital printing.
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Vitamin rich over Christmas

With specially developed food colouring, Kellermeister Manns
applies an imprint to delicious fruit without contact.
Unlike laser engraving, in this way the shelf life is not
affected. Even tomatoes can be printed this way.
Another advantage: Even at outdoor events, if it
rains, the imprint remains stable on the fruits. The
fruit is taken out of cold storage and individualised
shortly before delivery.

. _.ﬂ',.l""
o

PSI 45384 * Kellermeister Manns GmbH
i Tel +49 2045 960477
info@kel|ermeister-manns,de
www.kellermeister-manns.de

Biscuit stamp meets postcard

Customers who love innovative ideas can now order their own,
individual biscuit stamp with a postcard design and cover letter
in an envelope with a desired logo at Global Innovations. The
company offers the complete package including postage. With
an individual message in the form of a sticker on the back, the
biscuit stamp becomes the perfect promotional product.

i PS| 46626

i Global Innovations Germany Gmb!
i Tel +49 6502 930860
info@g|obalinnovations.de
www.g|oba|innovations.de

H & Co. KG

Christmas wine enjoyment

The Christmas Flavour wine stopper from Inspirion is an
absolute eye-catcher at every Christmas party. Opened wine
bottles are quickly closed again with this cork stopper. The
snow globe with Santa Claus atmospherically showcases the
wine and ensures a longer shelf life of opened wine bottles.

PSI 42907 © Inspirion GmbH
Tel +49 421 52270 .
info@inspirion.eu * www.promotiontops.eu

www.inspirion.eu
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PSI 45666 * Halfar System GmbH
Tel +49 521 982440

: info@halfar.com
i www.halfar.com

Bordeaux from Bielefeld

French red wine, Italian pasta ... how about Christmas with something original?
Bordeaux from Bielefeld in the form of these two trendy bags from Halfar. The notebook
bag and the URBAN notebook backpack convince individually or in series. In wine red,
they are the perfect match for a festivity, and in black, grey, brown and dark blue they
inspire in many ways. On the one hand through their vintage design and their material
mix of velour-artificial leather and melange fabric. On the other hand, through their
functionality. Both can be individually finished with a logo by printing or embroidery.

: (ehemals Semo)
i Tel +49 2162 530080

i info@semo.de
i www.semo.de

Detail-true cuddly friends

For almost 40 years, Trigon has been producing quality stuffed animals for zoos and
theme parks across Europe. In addition to a comprehensive standard range, industry
and sports are also implemented with individual mascots and promotional figures with
a company logo according to one’s own wishes and ideas. The new series with small
stuffed animals includes the detail-true models of a giraffe, lion, lioness, elephant,
cheetah, panther, white tiger and red tiger.
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PS| 41308 * terminic GmbH

E Tel +49 421 871450
i info@terminic.de
www.terminic.de

Calendar with exquisite extra

Since the invention of the 3-month calendar in 1937,
terminic has continued to develop its products. Its range
now includes more than 30 calendar models with
calendars in over 35 languages. Wall calendars with

3-, 4-, 5-, 6-, 7- or even 8-month overview as well as
various desk and poster calendars are included. Not
only the materials and printing processes are constantly
monitored and optimised: The calendar manufacturer
has also expanded its range with various print finishing
options. For many years, terminic has been offering
finished calendar models which boast an exclusive
display character.
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VOGEL'S

SUSSE-WERBE-IDEEN

WEIHNACHTEN 2019
JETZT GUNSTIGE
FRUHBUCHERPREISE SICHERN

BESSER SUSS WERBEN
Adventskalender
& Weihnachtsartikel

info@vogels. de
Tel: 07642 / 9000 - 17
www.vogels.de
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PSI 45328 - Stilolinea SR.L.
£ Tel +39 011 2236350
info@stilolinea.it
i www.stilolinea.it

Design meets function

Writing instruments such as Stilolinea’s Myto Line series are popular, classic
advertising messengers. Designed by the famous designer Enrico Fumia, the Myto
Line boasts an original, unique basic version complemented by other expertly
painted and lacquered versions to enhance the refined lines to the glamorous
version. The Tethys Line, with its many metal details, is definitely a classic style pen
and the Raja Line comes with sophisticated beauty and a pearl in the clip. They all
offer a pleasant and ergonomic writing experience.

| Tel +39 031 563668
info@filanti.com
i www.filanti.com

Scarf for him and her

Filanti is presenting a new product: a high-quality scarf made of 65 percent
silk and 35 percent wool. The woven jacquard scarf is customisable with a
company logo as desired. Available in different sizes, the unisex version can
be coloured from 50 pieces according to the customer’s Pantone require-
ments. The scarf is suitable both as a customer present as well as for the
Cl-compliant appearance of its own employees.
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MESSAGE IN A BUBBLE

‘ E‘!ﬂ-ﬂf:& GIVE A SMILE.

r'ig. r{ & - MAKE NEW FRIENDS.
Ll LA ; GIVE A SMILE.
' ESTABLISH CONTACTS.

p Wil

PSi 49982
Edition Michael Fischer
E Tel +49 89 21231744
' tatjana.bleiler@emf-ver|ag.de
PLER i g, emf-verlag.de

GmbH - EMF Verlag

Baking for young and old

The time of the magical scents from the kitchen is approaching and thus

the time for baking. The Edition Michael Fischer offers a custom-made
special edition from the diverse publishing range. The logo of the advertising
company can be integrated on the book cover. In addition, products and/or
services can be placed in recipe texts and instructions. An individual book
with flexible page numbers, special features and your own corporate design
is also possible.

*IFs
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: PS) 42706 .
Kalfany Siie Werbung GmbH pp y

ol 40 7643 8010 promotional message with
'mfo@kalfany-suesse""e:";‘l’l‘:‘g“fﬁ= PUSTEFIX soap bubbles -
| el Your MESSAGE IN A BUBBLE.

e |

Fair(trade) advertising

=
e
Kalfany StiBe Werbung now offers the new Gubor branded chocolate with h& !

£8i0

100 % Fairtrade cocoa. Advent calendars, Santa Clauses, small bars and
special shapes are freshly and individually filled to customer’s requirements
by the in-house chocolate filling machine and packed. This is how the
Classic Chocolate Advent calendar with its recyclable deep-drawn part
(RPP), an individual FSC-certified calendar cardboard box and new brand
chocolate becomes a sustainable and fair sweet Christmas promotional gift.

Tel. +49 (0)7071 - 78898
WWW.success-werbung.de
info@success-werbung.de
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- w : HEPLA Kunststofftechnik GmbH & Co KG.

i Tel +49 5681 9966
r info@hepla.de

Hﬁ www.hepla.de
e ¢

Biscuits as a greetings messenger

This creative set from HEPLA-Kunststofftechnik consists of five white biscuit cutters
made of food-safe plastic in the form of a heart, star, flower, ring or square. It helps to
cut out and shape cakes and biscuits as well as fruit and vegetables. All forms come in
a practical, compact, crystal-clear box which can be reused each year. On request, the
article can be finished in screen or digital printing at the in-house printing shop.

On the go with Disco

This small keyring case from Gabriele Biihring has been
updated with a new name. “Disco” is practical to take along
and has space for coins, banknotes and now two credit
cards. A key ring, or at an extra charge a snap hook, can be
used to hold keys. Leather and colours can be chosen by
the customer depending on the quantity and availability.
Available colours are black, brown or green. The leather can
also be vegetable-tanned on customer request.

: ps| 40807 * Gabriele Biihring
© Tel +49 4154 795400

i yertrieb@buehring-shop.com
www.buehring-shop.com

Calorie-free Christmas biscuit

Without a best before date and filled with high-quality, durable
foam made in Germany, the Christmas biscuits from Sandini
enhance every seat in the office and at home. The high-quality,
calorie-free 3D seat cushion ensures a special moment in the

i psl 49768
i SANDINI GmbH Advent season. The manufacturer can even apply an individual

§ Tel +49 7307 5074310
¢ info@sandini.de
www.sandini.de

advertising message to the seat biscuit.
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PS| 49756 * Living Bytes GmbH
Tel +49 4055 620340
info@die—markenvertretung.de
| © . die-markenvertretung.de

Grill time is also in winter

a— — Good taste with delicious grilled specialties is not a question of the outside

N_.:._._.___,—-—'-'-___'_-‘. temperature. Even in winter and at Christmas time, advertising companies using

Weber barbecue accessories from Living Bytes can appeal to all the senses of
their customers. A particularly good taste is demonstrated by the silver gift box
from Weber. Spicy grill sauces, a ceramic grinder with a steak barbecue spice as
well as a high-quality parsley-lemon oil are the perfect gift for die-hard barbecue
fans. The use of top brands has proven itself especially at the end of the year,
emphasises the supplier.

. PSI489 17- Promo-House
Wrap-around emotions | Tel 48 12 411 42 2
: info1@krawaty.|nfo
i www.krawaty.info

Wool scarves are synonymous with warmth, softness and
protection. Venzo scarves from Promo-House are a good idea
to convey these “wrap-around emotions” to the customer.
These scarves come in endless variations of colours, yarns and
techniques with extra fine merino wool and cashmere blends.
Wool scarves fit perfectly to the end of the year and are thus an
effective seasonal greeting.

= ADVERT -

Christmashaubles
with L06o

=_ Boules de Noél
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=
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+46 (0)5b41 G5-49
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i PS| 49447

i Alessi Deutschland GmbH

{ Tel +49 89 206028812
chiara.sergiacomi@alessn.com
www.alessi.com

Fine decoration for home

The hand-decorated Faberjori balls from the winter collection by Alessi are modelled
on the well-known Fabergé eggs and, piece by piece, form a small work of art for a
tastefully decorated home. The motifs of Corallo, bees, balloon, lily of the valley, chicks
and the “Holy Child” were introduced at the turn of the year. The golden glaze of the
individual spheres contains a certain amount of pure gold which highlights the colour.

: B&B Promotional Sweets

| Tel +48 22 7246165

ofﬁce@promotionalsweets.pl
v www.promotionalsweets.pl

Advent calendar with a magical touch

The Magic Box Advent calendar is a new, fascinating variation of the classic from B&B
Promotional Sweets. Each set contains eight green/red/silver chocolate cubes with halva
filling, eight round pralines with caramel filling and double-twisted red foil, and eight
round pralines with hazelnut filling and golden aluminium foil. The chocolates are packed
individually in small cube-shaped boxes so that the contents are not visible from the
outside. Both large as well as 24 small boxes are available with full colour printing in
CMYK or 1-4 Pantone colours. Each box in the set comes with an individual imprint.
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. ps| 47361 * Lainas Products Co
© Jel +30 210 2510115
d@lainasproducts.com

i www.lainasproducts.com

Magnetic master of transformation

The luxury foldable magnetic boxes from Lainas are particularly
attractive when storage space is limited. This particular collection is
made in compliance with basic guidelines that satisfy even the most
demanding customer. Unique original designs, elegant fabrics, great
materials and lots of different print types transform this simple box into
a work of art.

© po| 45753  ANDA Present Ltd. F
i Tel +36 12100758
export@andapresent.com

i www.andapresent.com H__

Creative greetings with a surprise

The CREAX Christmas card from ANDA Present was launched last year with great
success. The customised paper greeting card can be printed on both sides with a
unique design and contains a wooden puzzle that can be assembled into a 3D pine.
The Christmas card returns this season with various Christmas handicraft figures.
The card fits into a normal C6 envelope for smooth shipping.
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" Take2-Design GmbH & Co. Ka
i Tel +49 8031 233970
info@takeZ-design.de

i www.take2-design.de

Childhood treats

We know it from our childhood as campfire bread or stick bread. Even today, grilling yeast
dough over an open fire is very popular, as Take2-Design knows. The company offers the
hygienic “Tube-it” grill tube as nostalgic barbecue fun for summer and winter, for indoors
or outdoors and for adults and children. After being evenly cooked for about five minutes
over the embers, the now ready-to-eat stick bread is carefully placed onto a plate.

The Tube-it set for two comes in a beautiful gift box with a 250 g stick bread mixture and
recipe.

: 7203
. lifiliger & Gregoriades Im- + Export GmbH
g Eluetmth § Tel +49 4073102180
 info@kg-hamburg.de
- www.kg-hamburg.de

Cool sound on the head

The COOL-vibes Bluetooth high-definition headset
from Kriiger & Gregoriades is ideal for on the go thanks
to its lightweight, comfortable design. The OnEar
headphones with advanced driver technology ensure a
balanced sound, whether it be classical, rock or pop
music. Crystal-clear, high-resolution hi-fi sound
combined with enormous bass reserves awaits the
wearer. Since 1975, K&G has been supplying distribu-
tors, the specialist trade and the industry with gifts,
promotional products, toys and plush articles. More
than 900 articles are always available.
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¢ PS| 47570 * Hauser GmbH
§ Tel +49 911 9564960
i info@hauser-writing.com
i www.hauser-writing.com

Glittering writing instruments

Hauser has put together a writing instrument set that stands out from the crowd:
The H2006 ballpoint pen with a black matt metal shaft together with a black
coloured and matt black lacquered H3005 pencil in a cardboard folding case
are a real eye-catcher. Glittering CRYSTALS from SWAROVSKI on the beautiful
pen provide a touch of glamour on the desktop. The set can be personalised
with printing or engraving on the pen, printing or embossing on the pencil and/
or an imprint on the case.

I@W PS1 43855
n Lost-Tag by Digibonum AG
— Tel +41 79 4444771
=t info@lost-tag.com
i www.lost-tag.com

Lost and found

Digibonum’s “Lost-Tag” is a meaningful present you would like to keep. The
reason: if it gets lost, you will get it back. The pendant or sticker, with which you
can register valuables such as keys, bicycles or bags for free, allows the honest
finder to anonymously contact the owner of the lost object. The finder sees
only an individual finder’s reward and motivation text from the owner. Not only
are the Lost-Tag and the packaging completely customisable, but also a banner
on the website which is displayed during the registration of the Lost-Tag.

Pliischtierwelt

Frische [deen
in Pliisch!

Waibhlen Sie lhre Favoriten
aus mehr als
500 SEMO-Pliischtieren!

e Jahrliche Neuheiten
e Premium Edition

e Sonderanfertigung
nach Kundenwunsch
e Veredelungen

___Promotiopt
.\

TRIGON Deutschland GmbH

Krankelsweg 28 * D - 41748 Viersen
Tel. 02162 -53008-0 * Fax - 53008-20
E-mail: info@semo.de * www.semo.de



PSI Journal 7/2019

i psl 41617

i MAGNA sweets GmbH
§ Tel +49 8146 99660
i info@magna-sweets.de
www.magna-sweets.de

Sweet and sustainable

Increasing the anticipation of Christmas every day is achieved with the extraordi-
nary Advent calendars for young and old from MAGNA sweets. In addition to the
popular classics, there is now a wide selection of sustainable models that are com-
pletely free of plastic. New is the Lindt Lindor Advent dispenser which is available
in various shapes and designs. The different shapes such as boots, fireplace, tower,
ball and tree provide many ideas for individual advertising options. The Lindt
Advent calendar Naps Eco is also made entirely of paper. It comes with a desktop
stand and wall bracket and is filled with 24 Lindt Naps made from the finest milk
chocolate.

Bright spot for cold times

With Luce, the modern and simple ROMINOX® tealight set from Romer Lifestyle,
the advertising company conveys peace, serenity, security and harmony. Values
that are highly valued in our fast-paced times. The set consists of four modern
tealight holders which can serve as a modern Advent wreath during the cold
season. But they are not only a real eye-catcher in the run-up to
Christmas because the flexibly combinable wooden and stainless-steel
cuboids fit on every table throughout the year. The
stainless-steel edge of each cuboid is perfect for laser
engraving and brilliantly highlights your advertising.

i po) 43892 » Romer Lifestyle
i Tel +49 6541 81290
info@roemer-lifestyle.de
www.roemer-lifestyle.de

www.psi-network.de
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PSI 41990 = JOYTEX GmbH & Co. KG
Tel +49 2872 95060

i info@joytex.de

¢ www.joytex.de

Bag for fine wine

A good wine is a welcome Christmas greeting that
is further enhanced through appealing packaging.
In keeping with the theme, Joytex presents the
non-woven bottle bag. This bag is suitable for

0.75 or 1 litre bottles. It is made of water-repellent
material and is robust, tear-resistant and durable.
In order to convey a Christmas advertising
message, the bag can be individually personalised
with up to six colours using screen printing.
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PS| 43540
INTRACO Trading bv
Tel +31 75 6475420

info@intraco.nl
¢ www.intraco.nl

Luxury home for bottles

Not only because of their unusual name “Kooduuu” are the luminous bottle holders
from INTRACO an eye-catcher at every event. This gadget can be used throughout
the year to bring the corporate design to the fore. Suitable advertising can be
embossed on the leather strap. Alternatively, this item adds a touch of class by
finishing it with a logo on an emblem. “Kooduuu” is available in sizes small, medium
or large.

i PSI 40823
i Klio-Eterna Schreibgeréte G
! Tel +49 7834 973152

i Klio@Klio.com

www.klio.com .I#

mbH & Co. KG

Impressively diverse

The assortment of cases for writing instruments from Klio-Eterna offers an impres-
sive variety. In addition to high-quality cases with sophisticated magnetic closures,
the writing instrument manufacturer has expanded its packaging range to include
four new models, two cardboard cases with lids and two pouches “Made in
Germany”. They convince optically and haptically with a special surface structure
in linen look. The presenters, on the other hand, provide protection for the ballpoint
pen case and masterly highlight the individual imprint. Suitable for a writing
instrument, the assortment includes a model version in white with a viewing
window and a second version in silver without a viewing window.
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© pt 44281 - Victorinox AG

- i Tel +41 41 818121
'" b2b.ch@victorinox.com

i www.victorinox.com

Always ready to use

Kitchen knives and kitchen tools are needed every day. Accordingly, the joy
is great when such tools are light, lie well in the hand and remain perfectly
sharp for a long time. The Swiss knife specialist Victorinox has the right tool
for every job, in excellent Swiss quality and dishwasher safe. You can choose
from a variety of models and colours. The knives can be personalised on
their super-sharp blades through blade etching. In addition, the sets can be
personalised with a sleeve.

© ps| 42938 * Reidinger GmbH
! el +49 9732 91050

i info@reidinger.de
www.reidinger.de

Christmas highlight

Elegant and particularly luxurious, Reidinger’s metal crowns turn every
pencil into a veritable jewel. The sparkling and beautifully crafted crown

in gold or silver is an unmissable eye-catcher. In conjunction with a print
motif, the pen becomes a particularly elegant advertising messenger. For an
individual creation, a personally desired model can be created using the
pencil configurator.

MAGNA
et and More

Amas Neuheiten 2019
{indt Tindor

weitere Neuheiten auf unserer \Website

MAGNA sweets GmbH
Gewerbering 5/6
D - 82272 Moorenweis
Fon +48 (0) 81 46-99 66 O
info@magna-sweets.de
www.magna-sweets.de
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PS| 49354 « Fifty Five oHG
Tel +49 2738 30540
info@fiftyfive.eu ]

: https:l/business.ﬁﬂyhve.eu

Perfectly dressed for the skiing season

Fifty Five offers fashionable and functional ski wear for the coming season
for both men and women. All garments are windproof, waterproof and
breathable. All sizes from 36 to 48 and S to 3XL are available from stock in
various colours. Customised production according to the customer’s wishes
is also possible from 300 pieces, whereby the manufacturer gladly provides
individual advice.

For a brilliant result

485, the shoe care set from Frank Biirsten, is valued by customers both

at home and on the go. It is packed in an attractive black case made of

cowhide. The set consists of a horsehair cream brush and an elegant

horsehair shine brush which are sensibly complemented by a neutral

high-quality shoe polish in a glass jar, a polishing cloth and a shoehorn.

On request, the manufacturer implements individual company or advertis-
ing logos on the brushes.

S| 41853 » Frank Biirsten GmbH
Tl +49 7673 888650
: info@frank—brushes.de
www.frank-brushes.de
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Z+m Holzprodukte GmbH & Co. KG
i Tel +49 9181 297575
info@em-holzprodukte.de
www.em-holzprodukte.de

For illustrators & scribblers

The Workbox from e+m Holzprodukte is an attractive
set of clutch pencil and display with sharpener for
everyone who likes to draw and scribble. The clutch
pencil is made of FSC®-certified beech wood, featuring
a smooth surface and a 5.5 mm graphite lead. It can be
placed perfectly on the desktop and with the integrated
sharpener it is always ready to use again. The set is
available in the colours natural beech, natural brown
ash and black. Special colours are possible on request.
Customisations with a customer logo can be applied to
the pen and on the display through printing or laser
engraving.

Hlpgin}

Do Hndsehrift der werbung

Eine perfekte Verbindung

VIP GUM & CASE

VIP GUM
0-9100 GUM
CASE 0-0918

erhéltlich in 3 versch. Designs

VIP R GUM
0-9102R GUM

Musterbestellung: s.hachlmayr@uma-pen.com
CODE: VIPGUM&CASE-PSI-7

www.uma-pen.com



Industry

PSI Journal 7/2019 www.psi-network.de

Sales team reorganised

As of May 2019, SND ‘PorzellanManufaktur begins
the second half of the year with a newly formed and
highly motivated team in Erlensee near Frankfurt am
Main. The realignment and restruc-
anufaktur turing ‘of the ‘sales back ‘office had
become necessary as a result of the company’s growth.
In the future, two strong teams of employees will be
supporting field sales representatives in northern and
southern Germany and helping to maintain and fur-
Full speed ahead with a new team (left to right): Jana Angermaier, Denise Papsdorf, ther expand the high standards of quality and ser-
Claudia Beyer, Julia Siewert and Patrick Schmitz. vice provided by SND. SND has counted on the active
support of Claudia Beyer since November 2018, and
on 2 May the team was completed by Julia Siewert, Denise Papsdorf, Patrick Schmitz and Jana Angermaier. For more than
20 years, SND PorzellanManufaktur has been synonymous with high-quality porcelain and finishing at its own factory in
Thuringia. That means handmade and quality “Made in Germany”. The large selection of various porcelain products as
well as the diversity of the finishing technologies offer customers extensive possibilities for the individual design of promo-

tional products — depending on the budget, promotional event and target group. www.snd-porzellan.de

High quality standards: Once again PSO certified

The Bremen-based calendar manufacturer terminic GmbH has been certified for the sixth time in a row — and thus with-
out interruption since 2009 — and now based on ISO 12647:2013 (FOGRA 51 PSO coated v3) according to process stand-
ard offset printing (PSO) for fastidious cardboard printing on 100 raster. vdmno (Verband Druck und Medien NordOst eV.),
represented by Udo Eickelpasch, inspected the following modules in accordance with PSO on site: qualified colour man-
agement, printed proof production, printing plate pro-
duction and setting up of print jobs/production run.
Subsequently, Fogra (Forschungsgesellschaft Druck
eV) also confirmed the analysis results of vdmno and
thus the consistently high production level at
=gy Te terminic. In order to always meet its self-im-
posed high quality standards, terminic has been
working with its own “PSO team” since 2009, which
consists of in-house specialists from the areas of print-
ing and prepress. They are committed to quality man-
agement in printing of 100 raster on GC1 cardboard
and pursue a continuous optimisation process which
is regularly reviewed by PSOaktiv four times a year.
Through necessary quality controls, voluntary partic-
ipation in this certification ensures a permanently con-
stant production through standardised procedures and
process components and underpins terminic’s own
quality claim on the promotional calendars of this
long-standing enterprise. www.terminic.eu

The PSO team of the calendar manufacturer
terminic with Udo Eickelpasch, inspector from
vdmno elV. (front right). Photo: terminic GmbH
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mE GWww

. . Gesamtverband der
. . . Werbeartikel-Wirtschaft e.V.
The: German ‘Association of the Promotional

Product Industry (GWW) has achieved a notable breakthrough in its tax policy work: The intro-
duction of an object-related exemption limit for business gifts requested by the GWW has been in-
cluded in the “Key Issues Paper on the Bureaucracy Relief Act” of the Federal Ministry of Eco-
nomics (BMWI). This clearly shows that the problems faced by the promotional product industry
are being heard and understood in Berlin. As already indicated in March last year at a colloquium
initiated by the Berlin Institute for Finance and Taxes, the GWW has received backing from, among
others, the German Association of Wholesale, Foreign Trade, Services (BGA), the Federation of
German Industries (BDI) as well as numerous affected companies. “With the acceptance

of GWW’s demands in the key issues paper of the BMWI, relief from adverse bureaucrat- m
ic processes for the industry and more tax justice have become more likely — so there is hope,”
said GWW Chairman Frank Dangmann. As part of the ongoing dialogue with the political com-
mittees, additional talks are planned with the Federal Ministry of Finance, as they must also agree
on the key points. If this happens, it will pave the way towards a parliamentary process for which
there are still some hurdles to be overcome. www.gww.de

Tax relief in sight?

Climate-neutral Advent calendars production

As of the current Christmas season, all Advent calendars made by JUNG since 1828 are entirely
carbon neutral. “The Europe-wide specialist for promotional sweets and Advent calendars thus
makes a concrete contribution to climate protection and sets an important signal that encourages
rethinking,” is the word from the company headquarters in Vaihingen an der Enz. As a result of the
cooperation with ClimatePartner, JUNG now produces all Advent calendars completely carbon-neu-
tral and at the same time offsets the resulting greenhouse gas
emissions by investing in a climate protection project. The
CO2-reduced production of the Advent calendars specifical-
ly supports a forest conservation project in Zambia, which
offers people in the south-east of the country
sustainable development opportunities. Custom-
ers also benefit from the environmentally friendly orientation
of the company: All Advent calendars are labelled “climate
neutral” and leave a clear conscience and a lasting impres-
sion even after enjoying the delicious chocolate. However,
JUNG is taking further steps towards sustainable responsibil-
ity. In addition, all thermoformed parts of the Advent calen-
dar are fully recyclable and a wide variety of filling variations
consist of Fairtrade ingredients or UTZ-certified chocolate.
More information is available at: www.jung-europe.de

One of the carbon neutral models:
the XS Advent calendar M&M’s.
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Sebastian Romer is now official Managing Director

The Romer group of companies recently announced that Sebastian Romer was officially appointed
Managing Director of all ROMER family companies at the beginning of 2019. This concludes the trans-
fer of the family business initiated in 2016, which his parents Martina and Jurgen Romer founded as a
winery in 1985. Since 2016, Sebastian Romer and his partner Annika Schonebeck have been respon-

T bR AT

.!H ROMERFAM| ill:

The new management of the ROMER family: Annika Schénebeck
and Sebastian Romer.

sible for all operational and strategic decisions of the four
divisions Romer Prasente, Romer Drinks, Romer Wellness
and Romer Lifestyle. Both have a Master in Strategy and
International Management from the University of St. Gal-
len and have worked as management consultants in Zu-
rich after their graduation. Since joining the company, the
two have worked intensively on familiarising themselves
with the company processes and developed their own
strategy, the implementation of which began in 2016 with
a successful rebranding. As a member of the executive
board, Annika Schénebeck is mainly re-
sponsible for change processes in the are-
as of human resources, automation and digitalisation, while
Sebastian Romer focuses on product development, sales
and customer care. In the future, Jirgen Rémer will con-
centrate on his newly founded company Trendsourcing
as well as on the distribution of wine from his own win-
ery, while Martina Romer will continue to work in cus-
tomer consulting at Romer Prasente and support purchas-
ing as well as supplier management. Sebastian Romer: “I

am very grateful to my parents and appreciate the transfer of the company as a huge vote of confi-
dence for Annika and me. With this tailwind, we are all the more pleased to actively shape the future
of our family business.” www.roemerfamilie.de

Full service further expanded

The Munich-based promotional product distributor EIDEX, which is celebrating its 20th anniversary
this year, is expanding its full-service segment due to constant demand. From mid-July 2019, the Bai-
erbrunn site will be expanded to include a new warehouse with a capacity for 2,000 pallets. Accord-

ing to the company, this logistics area
will also be equipped with state-of-
the-art technology and will be seam-
lessly connected to the exist-
ing infrastructure. Preparations
are in full swing and the logistics and
sales staff are currently being increased.
The customer base in the key account
full service now includes 22 corpora-
tions and SMEs, including three DAX
and two MDAX companies.
www.eidex.de

www.psi-network.de
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pro[mo4] gets off to a brilliant start

On 6 June 2019, the first trade show for haptic advertis-
ing in the region touching the borders of Germany, Aus-
tria, Switzerland and Liechtenstein got off to a brilliant
start as part of the “Marketing Services Exchange”. Posi-
tioned as the “trade show within the trade show”, the
“pro[mo4]” initiated by KW open promotion consulting &
trading GmbH managed to convince with many highlights.
More than 450 visitors found their way to the venue in
Dornbirn to put the promotional products of the 50 ex-
hibitors to test. As requested by the organiser KW open,
a specialist in ecologically and socially sustainable prod-
ucts, the exhibitors placed particular emphasis on the sus-
tainability of their products.

As a connective element for the four countries of the  The pro[mo4] trade show of KW open met with
Lake Constance region, the “pro[mo4]” was an absolute  strong interest among visitors.
novelty. For the first time, visitors from
Vorarlberg, eastern Switzerland, Liechten-
stein and southern Germany were provid-
ed with information about the diversity of
haptic advertising.

“We were able to provide our custom-
ers with an effective cross-section of the
promotional product industry and provide
exhibitors with such information
about the region’s customers,”
says KW open Managing Director Karin
Weinhandl. “Almost all important com-
panies of the economic area have visited
our trade show,” says a delighted Sustain-
ability Officer Manfred Janek. Brandman- ~ KW open Managing Director Karin Weinhandl (left) with Sabine
ufacturers and exhibitors were particular- Tichy-Treiml, Managing Director of Messe Dornbirn.
ly impressed with the “special extra”, such
as Skarpeta with “Instant Graphics” — here footwear is designed in the same way as the customer’s cor-
porate design. Customers were also impressed by the edible coffee cups from “cupffee”, in which vis-
itors could enjoy coffee with photo-printed milk froth. Due to the initial success, a continuation of “pro
[mo4]” is planned for 2020. The organiser “KW open” will be announcing details soon.
www.promo4.at

Photos: KW open

KW open Managing Director Karin Weinhandl (centre) with some of Party mood in the KW open team.
the “Montafon Tourism” team who travelled in their own bus.
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On 16 May, the 17th edition of GWW NEWSWEEK came to an end in
Offenbach. The organisers of the entire NEWSWEEK; with all the stops along
the way, were able to register an increase in visitors again this year: A total of
4,349 visitors were inspired and advised by experts of the 98 participating
exhibitors. In the previous year, there were only 3,960 visitors.

GWW Newsweek 2019

Industry

Significant increase
In visitors

Messe Offenbach, renowned as the tra-
ditional venue of the leather goods trade
show, was the final stop of Newsweek
2019.
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ollowing several conceptual adjustments,
the Newsweek has proven successful in
its current format. This year, 98 exhibitors
presented their products at 8 locations.
Working hand in hand with partner agen-
cies, the suppliers’ sales teams spent two weeks travelling
across Germany to guide industry customers through the
world of haptic advertising. The Newsweek is always ex-
hausting but it is equally fun for the participants as well —
especially when things go so well as this May. And every-
one who was there this year and last year will remember
the early summer heat with many a storm which made
the daily routine of the trade show in 2018 a test of pa-
tience even for the old hands. Despite cool temperatures
and occasional rain, the participants found the 2019 tour
much more enjoyable.

Success based on partnership

The number of partner agencies varied again depending
on the location. Some consultancy companies had even
booked their own counters in several cities where they
could welcome and advise their customers. During the
main time between 10 am and 2 pm, the consultants were
continually busy. They took a lot of time, gave hints and
answered questions that had been raised by customers as
they walked along the stands. In particular, consultants
who have a strong supra-regional presence or branch of-
fices nationwide had invited customers to various loca-
tions and were there with their teams to welcome them.
Newsweek serves as a mobile in-house
trade show. And nobody takes offence at
the good contact between exhibitors and
industry customers who frequently work
successfully together. The consultants also
tend to treat their competitors as their col-
leagues and are happy to send visitors to
themifit is clear that they are at the wrong
stand or that their neighbour is the better
contact for a particular product that ap-
peals to the customer.

Divided by early tour start

A special feature of this year’s tour was the early start in
February. Not only had the kick-off in the historic town
hall in Wuppertal on 19 February been scheduled early,
so too had the trade visitor day on 20 February. The de-
sire for an earlier tour start had often been expressed
amongst GWW members, and some also wanted to see
a trade visitor day again when distributors and consult-
ants could obtain information in advance. GWW took
both concerns into account this year and used the oppor-
tunity to hold its annual general meeting on the sidelines
of the event. Unfortunately, the response to the trade vis-

itor day did not quite meet expectations since many con-
sultants were still too busy with after-fair business so soon
after the PSI. (134 trade visitors). With 482 industry cus-
tomers, however, there were over 100 visitors more com-
pared to the Cologne RheinEnergie stadium with 376 vis-
itors in 2018.

Special locations

The actual “Newsweek timespan” started on 6 May in
the Erlwein Forum in Dresden where 494 visitors were
registered. As a result, Dresden once again lived up to its
reputation as a traditionally well-attended location. The
following day, the trade show was held in Berlin-WeiB3en-
see at the Berlin Motorw-
erk, an event hall which
was originally built as a fac-
tory building for the pro-

duction of electric motors. Wuppertal: 482 visitors
Even though the record Dresden: 494 visitors
number of the previous Berlin: 640 visitors
year — 688 visitors were Hamburg:

Nuremberg: 413 visitors
Munich:
Stuttgart:
Offenbach:

registered in 2018 — could
not be matched with cur-
rently 640 guests, the par-
ticipants were satisfied with
the day. The consultants
from northern Germany
had a special reason to be happy. The Hamburg Cruise
Center Steinwerder, the newest cruise terminal in the mid-
dle of the port of Hamburg since its commissioning in
June 2015, turned out to be a real visitor magnet: 628 vis-
itors came to this special location — that was 12 percent
more than in the previous year.

629 visitors
557 visitors

A good year also in the south

After a short break, the next stage began on 13 May in
Nuremberg where the trade and exhibitors welcomed 413
trade show visitors (328 in 2018) in the Meistersingerh-
alle. On 14 May, the Eisbach film studios in Munich opened
their doors. 506 guests had accepted the invitation — an
increase of more than 30 percent from the previous year
and the largest increase recorded by any location this year.
The next location, the Stuttgart Porsche Arena, was one
of the most visited locations of this year’s Newsweek with
629 visitors (596 in 2018). The end of the tour was on 16
May at the new location in Offenbach am Main. With 557
visitors at Messe Offenbach, exhibitors and consultants
were satisfied. Last year, 547 visitors attended the Fraport
Arena. <

Newsweek 2019 in figures

628 visitors (a plus of 12 percent)

506 visitors (a plus of 30 percent)
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Innovations require an innovative atmosphere. For the second
time, Umweltarena in Spreitenbach offered the ideal ambience for
the double-bill event of Promoswiss, the association of the Swiss
promotional product industry: the traditional PSF Forum and one
day later the Swiss edition of Newsweek.

15th PSF Forum / Newsweek Switzerland

Promoswiss Awards

N .

in new splendour

For the second time, Umweltarena Spreitenbach near Zurich
excelled as an attractive venue of the PSF Forum and Swiss

Newsweek.
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mweltarena in Spreitenbach near Zurich,
an architectural jewel and a prime exam-
ple of sustainability, renewable energy and
nature, was fully focused on the promo-
tional product on 21 and 22 May 2019.
This ecologically responsible forward-looking location was
the venue for the two major annual events of Promoswiss,
the association of the Swiss promotional product indus-
try, on these two days.

Location a “stroke of luck”

“Umweltarena in Spreitenbach is a stroke of luck for the
PSF Forum. It is perfectly located as it is easily accessi-

“Campaign of the Year”: BURGER
KITS, a kit consisting of two high-qual-
ity bamboo serving trays and an origi-
nal burger press with customer logo.

There was tense
excitement among
the audience prior to
the announcement
of the Promoswiss
Awards.

3 xgoldin one
photo: The line-up
of lucky Pro-
moswiss Award
winners, flanked
by host Nadine
Schneider (right)
and Beat Suter.

“Innovation of the Year”: the KOODUU
Large from Intraco Trading BV, a styl-
ish and functional mood lamp with an
integrated bottle cooler and Bluetooth

loudspeaker.

ble, has an optimal size, offers 500 parking spaces and
boasts top catering,” says Roger Riwar, association presi-
dent of Promoswiss, emphasising the advantages of the
innovative hall. With the traditional PSF Forum, the pro-
moters and organisers, the board of the Promoswiss as-
sociation, presented a trade show exclusively dedicated
to the Swiss promotional product industry on an exhibi-
tion area of more than 2,000 square metres. The second
day saw the second Swiss edition of GWW Newsweek, a
product show focused on industry customers. Eight pro-
motional product agencies invited their industry custom-
ers. They welcomed their guests at their counter and ac-
companied them in an advisory capacity. On both days,
some 80 renowned manufacturers and suppliers of pro-
motional products presented new products from various
product sectors for a strong promotionally effective mar-
keting strategy.

Small anniversary with great diversity

There was a small anniversary to celebrate at the PSF Fo-
rum because it was the 15th edition of the traditional event
of the Swiss promotional product industry. Over the years,
the popular industry highlight has become an established
event in the Swiss promotional product market. Innova-
tions, trends, but also classic tried-and-tested products
from the wide spectrum of the industry have been offered

“Promotional Product of the
Year”: Cupffee, the “world’s first
edible coffee cup” made of 100%
natural grain.
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Bring on the visitors: PSF organisation
manager Thomas Oester (right) and two
assistants at the reception.

During the PSF day,
visitors and exhib-
itors took time for
in-depth discussions
about the latest
product collections.

Promoswiss associa-
The reception team tion president Roger
had their hands full Riwar welcomed and
at the beginning of farewelled the guests
the Swiss News- with his customary
week day. humour.

Promoswiss Night and award winners

there from the beginning in a professional but typically The climax and conclusion of the PSF Forum was the

Swiss hospitable ambience. In the early days of the Fo-
rum there were only 30 exhibitors and 100 visitors, but
these figures have more than doubled recently. Although
the number of visitors at the latest PSF fell slightly, the
quality of the inquiries and projects of the visitors was rat-
ed as “very good” by the exhibitors, according to Pro-
moswiss association president Roger Riwar. Once again,
visitors benefited from the great diversity of almost all im-
portant product areas, from textile specialists to tasty ad-
vertising and technical gadgets. In keeping with the ambi-
ence, the primary focus was on sustainably and responsi-
bly produced promotional products.

newly conceived Promoswiss Night with culinary delights
in the style of a “flying buffet” and informal networking,
during which the coveted trophies of the Promo Swiss
Awards were presented. Also new this year was that only
one Golden Award was presented in each of the three cat-
egories — which should contribute to the enhancement
and increased attractiveness of the tender process. Pro-
moswiss board member Nadine Schneider hosted the
evening as a charming moderator and, with the support
of Beat Suter, presented the nominees nominated from
numerous submissions as well as the winners (anonymous-
ly rated by the jury) who were enthusiastically celebrated
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by around 180 guests. The winner of the “Innovation of
the Year” category was the KOODUU Large from Intra-
co Trading BV, a stylish and functional mood lamp with
an integrated bottle cooler and Bluetooth loudspeaker.
The “Promotional Product of the Year” prize was award-
ed to “Cupffee”, an edible coffee cup from KW open gmbh.
The “worlds first edible coffee cup” made of 100% natu-
ral grain is GMO-free, vegan and tastes delicious like a bis-
cuit. The “Campaign of the Year” award was won by
“BURGER-KITS” for the Feldschlésschen von Pandinavia
AG brewery, a kit consisting of two high-quality bamboo
serving trays and an original burger press with customer
logo which is recognisable on roasted meat.

Thank you to all participants

Finally, Roger Riwar thanked everyone involved in the suc-
cess of the double-bill trade show, including the modera-

Sociability,
delicacies, high
spirits, relaxed
networking: the
newly conceived
Promoswiss Night
was a success.

The aisles quickly
filled in the morning
of the Swiss News-
week.

tors, organisation manager Thomas Oester from the Pro-
moswiss board, the GWW cooperation partners and not
least the exhibitors and visitors present. Needless to say,
the Promoswiss Awards will be presented again next year.
Distributors and manufacturers can participate in the com-
petition for the glittering trophies at http://promoswiss.
ch/de/promoswiss-award/.

Swiss Newsweek grows significantly

The second day was dedicated to the Newsweek of the
German association of the promotional product industry
(GWW), which Promoswiss has brought to Switzerland
since last year, to give the economically strong domestic
promotional product companies the opportunity to invite
their customers to a comprehensive turnkey in-house trade
show. In total, eight renowned Swiss agencies were pres-
ent with their own counters. Together with their industry
customers, BB Trading Werbeartikel, Biicheler Werbe-
geschenke, comTeam LACORAY, Eckert Werbeartikel, Kai-
ser Promotion, Promidea, promonova and Racol Partner
injected a great deal of enthusiasm into the aisles between
the attractive booths. Compared to the first Swiss News-
week, the number of visitors significantly increased (plus
20 percent). Accordingly, the “feedback from exhibitors
and counters was very positive” (Riwar). The exhibitors
also praised the professional work of the Swiss agencies
whose employees guided their customers through the trade
show in a targeted and advisory manner. All in all, it was
an encouraging result which augurs well for a new, highly
competitive double-bill event next year. <

www.promoswiss.ch
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The GWW is emphatically committed to having the questions raised by the
promotional product industry regarding VerpackG clarified by the competent
authority. The reform proposal prepared by GWW was forwarded directly to
the Central Office for Packaging Register (ZSVR) and, in the same wording, as
part of the BGA position paper. A reply is still pending.

GWW reform proposal for VerpackG (packaging law)

Industry demands clarity
about packaging law

The application of
the new packaging
law raises a num-
ber of industry-spe-
cific questions. The
GWW and the BGA
have submitted a
reform proposal to
the ZSVR.

V-
a2

or many years, the German Promotional
Product Association (GWW) has been a
member of the German Wholesale, For-
eign Trade and Services Association (BGA),
which as an umbrella organisation repre-
sents around 125,000 companies with almost 2 million
employees. Backed by this powerful association, the in-
dustry has often been able to make its voice heard in the
political landscape and to voice its concerns in areas such
as taxation. GWW CEO Frank Dangmann has recently
been appointed to the executive committee of the BGA,
so the relationship between the promotional product in-
dustry and this renowned association has become even
closer. The industry can therefore be confident that its in-
terests will be better represented in Berlin in the future.

Industry-specific questions

A first step in this direction has already been taken: the
GWW's reform approach with regard to VerpackG, which
was forwarded to the ZSVR, has been adopted one to one
in the BGA position paper and should thus receive even
greater attention. The approach integrates various issues
arising in connection with VerpackG for the industry. In
particular, the applicability of the law in the multistage
supply chain that is typical for the industry is put into ques-
tion. As a rule, the producer/manufacturer is an interme-
diary who in turn purchases his products from a manu-
facturer. At the end of the supply chain is the industry cus-
tomer or end customer. So, who is a distributor for the pur-
poses of VerpackG and what might correct product label-
ling look like without revealing sources of supply all too
obviously? In particular, distributors and consultants were
concerned by the fact that by the naming the producer/
manufacturer their procurement expertise could be ques-
tioned and subverted.

Suggested solutions

For this purpose, the GWW has presented a proposal to
establish the registration number of the manufacturer di-
rectory (LUCID Reg. No.) as the identification of the pro-
ducer/filler. This would make it possible to unequivocal-
ly ascertain the licensable distributor without specifying
the company name directly. The reform proposal of the
GWW aims to keep the licensing with the manufacturer/
filler of the product and to avoid double licensing. So far,
there has been no reply from the ZSVR, neither to the re-
form proposal directly addressed to the ZSVR nor to the
BGA position paper. <
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The textile supplier New Wave is now a partner and sponsor of
Akademie fir Textilveredlung. In cooperation with the manufacturer
of corporate fashion, promotional textiles, sportswear and workwear,
an Academy Week with four events will take place from 24 to 27
September 2019 at the new textile logistics centre in Geiselwind.

Akademie fir Textilveredlung

New Wave partner
and sponsor

The New Wave
showrooms in the
new textile logis-
tics centre are per-
fectly arranged.

he Academy Week will kick off with the
seminar “A path through the diversity of
embroidery materials” on 24 September
2019 with the speaker and embroidery
master Dennis Ermert from embcon. The
seminar will focus on the application of embroidery with
an emphasis on yarns, needles, non-wovens and the ba-
sics of yarn tension. On the second academy day, the sem-
inar “Textile know-how” will be held with textile engineer
and clothing technician Birgit Jussen. Due to great de-
mand, the seminar “Am I allowed to do that?” will take
place for the third time on 26 September 2019.

Exciting presentations

The speaker Thomas Seifert, a specialist lawyer for indus-
trial property rights (trademark and labelling law, design
and registered design law, competition law, patent law)
will explain what textile finishers and textile processing
companies must pay attention to in terms of trademarks,
designs and copyright. The Academy Week will conclude
with a seminar on the subject of merchandise manage-
ment for textile finishers, advertising technicians and pro-
motional product distributors. The speaker Eduard A. Schrei-
ber from the company 1T Support & Software will show
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The new textile logistics cen-
tre of New Wave in Geiselwind
is the venue of the Academy
Week of Akademie fiir Textil-
veredlung.

Embroidery master Dennis
Ermert from embcon.

the possibilities of using software to illustrate daily tasks
in embroidery and printing as well as in trading in promo-
tional products.

Platform for further education and networking

“Our new textile logistics centre in Geiselwind is to be-
come a place for learning and networking for the entire
industry. We are therefore delighted to have Akademie fiir
Textilveredlung as a partner for further education in order
to make companies in the areas of textile finishing, sports-
wear and workwear as well as corporate clothing fit for
the future,” says André Bachmann, Managing Director of
New Wave Deutschland. Academy Director Stefan Roll-
er-Affalg is also pleased about the cooperation: “The cours-
es offered by Akademie fur Textilveredlung can only be
run thanks to the support of partners from the industry.
As the host of the seminar week in Geiselwind, textile sup-
plier New Wave will be able to further develop the plat-
form for further education and networking on attractive
terms for the entire textile finishing industry.” <

Textile engineer and clothing
technician Birgit Jussen.

At the New Wave
site in Geiselwind,
there is a modern
high-bay ware-
house next to the
office building.

Eduard A. Schreiber from IT
Support & Software.

The Academy Week at New Wave in the
textile logistics centre in Geiselwind:

* 24 September 2019: A path through the diversity of embroidery materials
Seminar: Yarns, needles, non-wovens, basics of yarn tension

* 25 September 2019: Textile know-how Seminar: No two T-shirts are alike

* 26 September 2019: Am [ allowed to do that? Seminar: Brands, designs and
copyright

* 27 September 2019: Is my business worth it? Seminar: The use of software to
illustrate daily tasks.

Further autumn dates 2019:

* 18 September 2019: Safe products, satisfied customers, Diisseldorf Seminar:
The Product Safety Act need not be a sword of Damocles

* 20 November 2019: Basic seminar on cotton, Bremen Seminar: Raw material
— fibre types —market

* 20 November 2019: Hub for textile finishers, advertising technicians and
promotional product distributors Bremen: The trade shows PromoTex Expo,
viscom and PSI invite you

Further seminars and events are continually in the pipeline.

Information and registration for the individual events:
https://aka-tex.de/aka/#!/veranstaltungen

www.aka-tex.de
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— PSI43811
i (DH Computer Division
i Tel +49 2195 68470
¢ info@cdh.info
i www.cdh.info

Heinemann GmbH

Tax security

If the tax office announces a tax audit, for example, it wants to see documents
and e-mails that are stored audit-proof. This is child’s play with PcPrasent
from CDH. Documents are automatically archived during printing. Outlook
Integration from CDH provides automated batch processing for selected
mailboxes. Through the address, the mail is assigned directly to the customer
and is traceably stored in the archive for colleagues. Access to one’s own
GoBD-compliant archive is guaranteed from anywhere.

PSI 41583 ‘
Hepla—Kunststofftechnlk GmbH & C

| Tel +49 56819966
¢ info@hepla.de
i www.hepla.de

0. KG

Practical for travelling

A handy box and helpful items: the Hepla car set Made in Europe is an
attractive promotional product with a wealth of practical car accessories. The
centrepiece of the product range is a resealable plastic box with a large printing
area in the standard colours white, red or blue. Special colours are, however,
possible on request. The box contains an ice scraper, a car sponge, a tyre tread
depth gauge and a pair of disposable gloves, colour-matched to the box. On
request, this practical promotional product can be finished in screen printing or
digital printing at the in-house print shop.

Betonspeicher
USB Sticks aus Beton

Designfremdes Material trifft
USB-Stick. Der ,Betonspeicher®
setzt einen optischen Akzent.
Er ist nicht nur ein Ublicher
USB-Stick, sondern auch eine
Umsetzung des USB-Designs
in ein ,fremdes” Material.
Durch den verwendeten
Spezialbeton bietet dieser Stick
eine Uberraschende und neue
Perspektive auf ein vermeintlich
bekanntes Produkt. Der
Speicher selbst ist von hdchster
Qualitat und in den
Speicherkapazitaten von 1 GB
bis 128 GB erhaltlich.

OHKITELC

Robert-Gies-Str. 8
D « 40721 Hilden

Tel.: +49 (0) 2103 71 54 260
Fax: +49 (0) 2103 71 56 256

info@Hikitec.de
www.Hikitec.de
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PSI 47555 © Vim Solution GmbH
Tel +49 7661 90949-200

: yertrieb@vim-solution.com

i www.trader.vim-solution.com

Wireless charging station

The Auto Maja wireless charger from Vim Solution can be easily attached to the
ventilation grille of your own car. Thus, a low-battery mobile phone can be easily
recharged while driving via wireless power transmission. The charger has short-circuit
protection of the output as well as overvoltage protection. The size and width of the
compatible phone should be between five and nine centimetres respectively.

Tel +49 2662 9511-0
info@troika.de
¢ info.troika.de

Nostalgic beetle keychain

Lucky beetle? Nostalgia carrier? Popular talisman? When skirts were shorter and music
was louder, the VW Beetle brought a piece of the German economic miracle to the
road. This popular car is now celebrating its comeback at Troika as a beetle keychain in
the guise of the VW Beetle from 1964, and it has lost none of its fascination. And it
shines and shines and shines — with small LED headlights. The keychain with a white
LED light is made of cast metal, chromed, glossy and silver.
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i ps| 48149 » Sonax GmbH
§ Tel +49 8431 53490

claudia.hotze@sonax.de
www.sonax.de

Effective protection package

Sonax has launched its effective summer sets just in time for the warm season: The complete
package for the hot time of the year ensures clear visibility and removes insect remains in an
effective, thorough manner, as is always the case with the quality products from this renowned
manufacturer. Windscreen Cleaner and Insect Stop come in easy-to-use plastic pump-spray
bottles. Sonax also prepares its customers effectively for winter: With the winter set,
consisting of a complete package against ice, frost and poor visibility. The package includes
proven, effective products such as a windscreen de-icer as well as products for rubber care,
anti-freeze and clear visibility.

Organic designer display

Round instead of edged: the smart, organic design of the arched
advertising displays for the indoor and outdoor sector from the
Swedish manufacturer Bannerbow focuses on quality and
sustainability. It stands out from the crowd and is simple in terms
of functionality. The company now offers its Bannerbow event
displays in three different sizes, two colours and as an indoor and
outdoor version. This premium presentation system is easy to
set up. The banner can be changed quickly without the need for
tools. It can also be set up crossways, thus creating a space in
the room. This creates space for an almost 360-degree advertis-
ing message. The Bannerbow event displays are especially used
in the areas of sports, retail, trade shows and cars. Since the
available advertising space of the smallest model already covers
6.2 square metres, this product is also popular in the sponsoring
sector. The displays are durable and can be easily updated by
simply changing the banner.

¢ PSI 49975
-.1 Bannerbow MerkTec GmbH
AL Tel +49 731 708099-0

¢ info@bannerbow.de

i www.bannerbow.de
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.............................. : ps| 45753 + ANDA Present Ltd.

{ ps| 44186 e GrbH ! Jel +36 1 2100758
¢ team-d Import-Export Warenvertriebs Gm : export@andapresent.com

Tel +49 7181 989600 i www.andapresent.com
i info@team-d.de :
www.team-d.de

Useful everyday companion

Useful, eye-catching and in use every day: the good old
parking disk for frequent travellers. With increasingly
regulated parking areas, the parking disk from Anda Present
reliably protects against fines. The practical parking disks can
be individually printed on both sides for a graphically and
visually optimal impact. Simply personalising the front side
. . with a company logo and customising the reverse side is of

LllmanllS SeaPCh ald course also possible.
With this telescope lamp, the chances are good to
find lost items again. The LED light with a retracta-
ble and flexible telescopic arm can be extended by
about 37 centimetres and has a strong magnet on
the head. The magnet retrieves things such as a
lost screw at the bottom of the engine compart-
ment or other repair areas. Missing objects behind
or under furniture can easily be detected. And even
the remotest corners can be illuminated. The
telescope lamp is available with three LEDs and
a rubber finish in black, red and blue. In addition, i ps| 44668 « Richard Cermak

i i i i : Minitaschenlampen Made in Germany
the product is available in a black and silver metal | ol +49 7231 106105
version and as a luxury version with three ¢ info@penlights.de
extremely bright W COB and several lighting : www.penlights.de
functions. The required button cells are included, :
and each lamp comes in a gift box.

Bright

The CE-LIGHT penlight with a very bright white LED from
Richard Cermak is a must-have in any car and an ideal gift
for many occasions. A flashlight is indispensable, especially
at night, at dusk or during a car breakdown. The high-quality
penlight is made of painted aluminium in Germany and has a
rotary and clip switch. More information is available on
request.
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: ps| 44531 + Indexa GmbH
i Tel +49 7136 9810-0
i info@indexa.de
www.indexa.de

Just in case

Indexa’s CO30 carbon monoxide detector is a true lifesaver. If there is a high concentra-
tion of CO in the room, the unit will warn you with a loud alarm and a flashing LED. Due
to its compact dimensions, the CO30 is also ideal for taking along while travelling. The
detector has been tested in accordance with EN 50291-1:2010 and A1:2012 and is BSI
certified. Delivery includes a high-quality Figaro sensor with a ten-year lifespan and a
ten-year lithium battery. The housing can be provided with an individual imprint. Using
such a detector is absolutely recommendable because the death toll caused by carbon
monoxide (CO) is alarmingly high. The invisible, odourless and extremely toxic gas
escapes, for example, when ventilation in an oven is insufficient or the fireplace is clogged.

Always clearly visible
14 fi] Reflective products from mbw® ensure better visibility on
e LS B : , the road and are independently tested, readable in
Tol +49 4606 94020 1 accordance with the EN 13356 standard and the GS mark.
i info@mbw.sh The range includes, for example, a high-quality safety vest
i www.mbw.sh available for children, adults and even dogs. In addition to
‘ the vest, hard-plastic reflectors from Talmu, which are
¢ available in a variety of shapes such as animals, a heart,
ot ; - bus, car or smartphone, excel as give-aways. The reflective
: : - bands are also very popular. Athletes or pedestrians are
thus visible from head to toe. Intended for the little ones
are the popular ReflexMonsta and MiniFeet reflective
animals which cleverly combine plush and reflective
features. On the new mbw® portal for all mobile devices
and desktops, customers can be inspired by the numerous
finishing options for reflective promotional products.
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PS) 47696 « Jamara ek
: el +49 7565 94120

- werbemittel@jamara.com

www.jamara.com

Star for the little ones

Jamara has the ideal child-friendly vehicle for the little ones in the family.

The officially licensed Mercedes-Benz AMG C63 offers a safe driving pleasure
thanks to its sturdy and lovingly designed body. This is ensured by the low seat
height, extendable footrests and specially designed anti-tipper at the rear of
the push car. With its grippy steering wheel with horn, luggage compartment
under the seat and recreated original features in terms of grille and wheels, the
Benz is ideal for indoor and outdoor discovery tours. With the push handle and
handhold with steering function, kids can be pushed comfortably and safely
thanks to the side guard. The push rod with steering technology, large side
guards and extendable footrests ensure parents and children enjoy a good and
safe driving experience.

Velvety attention

Affordable and at the same time extremely effective,
the care products from Twin Production can be
used in many different ways in the promotional
product sector. A specialty of the Czech
company is paper handkerchiefs in every
conceivable design, customisable from small
series. Small sets can also now be personalised
using digital printing. Individual stickers affixed
to the tissues of the handkerchiefs can also
ensure that the planned promotion
becomes an eye-catching success.

& psl 46381

TWIN Production s.r.o.

i Te +420 0585 204661
twin@twinproduction.net
¢ www.twinproduction.net
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i ps| 44281 Victorinox AG
| Tel +41 41 8181211
i B2B.ch@victorinox.com
www.victorinox.com

Handy survival tool

During the development of the RescueTool pocketknife, the traditional Swiss
company Victorinox worked together with professional rescue teams for years.
The survival tool is equipped with a belt cutter, an instrument for shattering
glass panes and a windshield saw for laminated glass. When every second
counts, you can rely on the RescueTool. The product is delivered in a case and
can be personalised either by pad printing, hot stamping or engraving on the
handle or by etching on the knife blade.

©ps| 43540 * Intraco Trading bv
§ Tel +31 75 6475420

i info@intraco.nl
www.intraco.nl

See and be seen

The BA166 Visto Signal from Intraco can refer to its
award-winning design for highlighting customer logos with
pride. Thanks to highly visible LEDs, Visto’s cool, functional
products also protect cyclists, joggers, walkers and anyone
out in the dark. The USB battery light has a turn signal that
indicates the direction, including forward, left and right.

A wireless remote control is also included.
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Protection against data theft

The RFID Safety power bank with overload, overheating and short-circuit
protection, which can be ordered from Vim Solution, protects bank cards
against data theft. At the same time it has a charging function with 2.500 mAh
for smartphones, tablets and the like. The five inner sleeves protect up to six
credit cards. Also available: the RFID Card Block for protecting personal data
of credit and debit cards or identity card. The card uses the energy emanating
from an RFID scanner to build up an electromagnetic shield, making all 13.56
MHz cards invisible for unintentional access. Once the scanner is out of range,
the magnetic field is deactivated. This technology does not require a battery.
The card in credit card format fits into any purse or wallet and protects cards
on both sides in a range of 2.5 to 3 centimetres. Two-sided digital printing is
included.

Safe in the triangle

Inspirion’s Victory child safety triangle provides

safety on the roads during the dark winter

months. The triangle is simply pulled over the

head, offering enough freedom to be worn with

a thick jacket or satchel. The reflector strips /
provide additional visibility.

© sl 42907 * Inspirion GmbH .
i Tel +49 421 52270 ‘ »
i info@inspirion.eu * www.promotiontops.eu
www.inspirion.eu
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E ps) 49768 + Sandini GmbH
Tl +49 7307 5074310

i office@sandini.de
www.sandini.de

Comfortable pillow

Made from high-quality microfibre and available in many attractive colours, the Sandini RelaxFix®
neck cushion is specially designed for use in the car and provides comfortable leaning for the
driver and front passenger. It prevents neck pain and muscle tension, especially on long car trips.
RelaxFix® has been tested by frequent drivers, is easy to install, height adjustable and flexibly
adaptable to any body size. Also available from Sandini: SleepFix®, the supportive sleeping pillow
for children in the car. Many parents are aware of the problem that their child tilts forward or
sideways while sleeping in the car. SleepFix® with its gentle support function is the convenient and
safe solution. This unique accessory can be combined with almost any type of car and bicycle
seat, as well as bicycle trailers. The sleeping pillow can be used for years in different child seats on
the road and offers a high-quality attractive advertising space.

: sl 46913 .
i Malgrado fashion & promotion GmbH

! Tel +49 2207 704090
i g rueth@malgrado.de
www.malgrado.de

Organisational help for shopping

The folding box from Malgrado fits the trunk of all vehicles and is ideal for carrying and
organising food, children’s toys or sports equipment. This stowage item is easy to use and does
not require any assembly. When the folding box is no longer needed, the completely collapsible
box can be quickly stowed to save space. If necessary, it can be easily cleaned with a cloth.
The material is made of durable and water-repellent 600D polyester fabric on the outside and
210D polyester on the inside. With its reinforced sides, bottom and partitions, the product
withstands any load. Even formats made according to customer requirements are possible.
Printing or embroidery is used for finishing. The minimum order quantity is 1,000 pieces.
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Tel +49 9561 833011
erika.Iinke@schreinercoburg,de
3 www.schreinercoburg.de

Safe from 100 to zero

The stopping distance of a decelerating vehicle in traffic is calculated from the
simple formula reaction plus braking distance: Whilst learners learn about these
values in the driving school, calculating them mystifies many road users. In case
of unforeseen braking, every metre can be decisive in avoiding an accident.
With the stopping distance calculator from Schreiner Coburg, these values can
be determined quickly and easily by simply moving the slider along the scales.
The stopping distance calculator is a helpful, haptic advertising medium with a
high recognition value. Made in Germany.

Refreshing pick-me-up

The peppermint refreshment in the elegant, triangular squeeze
can from Kalfany Sti3e Werbung promises freshness in every
corner: With light thumb pressure, it opens up and releases

the peppermint pastilles. The dynamic, silver triangular design
evokes reliable energy potential. The filling volume is variable:
six grammes of peppermint pastilles provide sugar-free
freshness, tic tac Fresh Mints or Fresh Orange bring brand and
pep into the advertising message, and the triangular peppermint
gold nuggets gild the mixture. Kalfany Stile Werbung produces
the refreshments in its own [FS-certified production. Within

15 working days after the print approval of the customer’s draft,
the elegant, personalised and sweet promotional product is
ready for the planned customer acquisition campaign.
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 Tel +49 89 206028812
chiara,sergiacomi@alessn.com
¢ yww.alessi.com

Feel-good atmosphere

Offered by Alessi in Germany and Austria, the car fragrances from Max Benjamin are diverse
and individual and appeal through their sophisticated mixture. The rubber fragrance cards emit
a wonderful fragrance for up to four weeks and are the ideal companion in the car or in a sports
bag or shoe rack. Fragrances such as Acqua Viva exude a wonderfully fresh aroma of mandarin,
orange, lemon and cassis. Dolce Sole is the preferred choice to bathe in as this fragrance infuses
the senses with grapefruit, bergamot and mandarin, a heart of rosemary and jasmine, with a
base of vetiver oil and musk. More information is available at Alessi.

i ps| 47361 + Lainas Products
{ Tel +30 210 2510115
d@lainasproducts.com
www.lainasproducts.com

Notes on trips

The attractive notebook from Lainas Products is ideal for travel enthusiasts. After all, it fits into
almost any bag and stands out through its sturdy material. The outer material of this useful
companion is double-layered leather. The customer can choose from a wealth of different
colours. For notes on planning the trip as well as for daily organisation, the Greek company
offers a choice between ruled, grid and blank paper. The leather cover of the notebook features
a practical fastener band and can be printed or embossed for customisation.
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PEdition Michael Fischer GmbH
i Tel +49 89 2123107-50
tatjana.blei|er@emf-ver|ag.de
i www.emf-verlag.de

For young artists

Doodling, scribbling, blotching: In the funny
colouring pad from the Edition Michael Fischer
(EMF) publishing house, small artists find simple
motifs related to cars for colouring. The appealing
content is ideal for bringing brands into positive
contact with customers as well. For this purpose,
EMF has created a tailor-made special edition from
its diverse publishing programme. For example, a
logo can be integrated on the book cover. Products
or services can be found in recipe texts and
instructions. The bottom line: The colouring block
can be created as an individual book with a flexible
number of pages, special features and your own
corporate design.
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Winterproof brand ambassadors

In the event of snowfall and frozen windscreens, the Solid ice scraper as well as the
Snowexpert in the Living Bytes product range gently ensure unimpaired visibility before
you leave. Solid is a portable ice scraper that adapts to any windscreen shape. It can be
used on both sides to remove ice without damaging the car window surface. The Snow-
expert multifunction device consists of an ice scraper and a snow brush and, like the Solid,
cleans car windows gently and efficiently in any weather. The use of top brands has
proven to be successful, which is why Fiskars® unmistakeable orange-coloured brand
name tools are the first choice when it comes to rewarding customer loyalty or increasing
sales.

Magnetic advertising foils

Among many other magnet types, 12M offers a range
of magnets specifically designed for vehicles. Printing
is carried out on PVC foil using a special lamination
process which protects the motifs from scratches and
colour fading. Special strong magnetic films with a
thickness of one millimetre form the base. The shape,
size and design can be implemented individually. 3D
epoxy stickers are also part of 12M’s portfolio and
are ideal for car tuning or for rallies and races.
Advertising solutions for the vehicle show-
room or service stations as well as
reflective safety stickers are also available.

§ pSI 49009 * 12M

i Tel +48 77 4413500
i office@i2m.eu
www.12m.eu
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Manufacturas Arpe, S.L.
i Tel +34 937 937677

¢ info@arpe.es
¢ www.arpebarcelona.com

Travel around the world

Create your own customized pack and get your brand to travel around the world.
ARPE Barcelona, specialized in microfiber promotional products puts forward it’s
customizable travel items. ARPE Barcelona offers the possibility of creating
exclusive sets, practical and functional for holidays or incentive trips. All of them can
be combined according to the needs of each client. The complete selection of
products allows you to choose among: microfiber travel towels, inflata- ble and
foldable neck pillows, slippers and travel masks, soft sleeves for glasses, soft sleeves
for mobiles or Tablets or Microfiber cleaning cloths always useful to clean your
sunglasses. All ARPE products are designed and manufactured in Barcelona and
have the OEKO-TEX certification. Check with our sales team which products can
be manufactured with recycled fabric!

Decoration style for the interior

Entirely grey car interiors are a thing of the past: The colourful and
deceptively real-looking flower selection in a high-quality acrylic
vase from Sandini guarantees a cheerful mood on the road.
Suitable for all cars, this decorative car vase is quickly and easily
attached to any ventilation grille by means of a flexible metal clip.
The included transparent plastic disk ensures the flower is firmly
held in the attractive vase. The Sandini car vase can be perfectly
finished with a logo sticker and comes with an artificial silk flower
of your choice in a high-quality organza bag.

: ps| 49768 » Sandini GmbH
{ Tl +49 7307 5074310

i office@sandini.de
www.sandini.de
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i Nestler-matho GmbH & Co. KG
i Tel +49 7221 2154-0
info@nestler-matho.de
www.nestler-matho.de

An in-car movie? Yes, but safe!

[ spy with my little eye, guessing car brands ... At some point even the most creative
parents run out of ideas and “When are we finally there?” echoes from the rear every
minute. A movie is the solution! Nestler-matho offers a tablet and phone holder that is
simply clamped onto the back of the seat between the headrest mount so that the
screen is securely fixed. The holder can be rotated and tilted and thus offers not only
the obligatory safety but also maximum comfort. A discreet and at the same time
effective finishing is possible, for example, on the central rubber surface.

Caution and consideration

The silver-coloured Metzaxx® LED MegaBeam
Safe2GoEvo flashlight from Spranz combines caution
and consideration: The all-purpose lamp ensures
absolute safety with its one-watt red and white LED at
the front and five red power LEDs at the rear, simulta-
neously or separately switchable, as well as the SOS
flashing function. Available in a sturdy aluminium
housing, with a hand strap and belt case, splash-proof
and overvoltage protected, this useful product comes
with three UM3/AA batteries in a design box.

S| 41462
i Spranz GmbH

i Tel +49 261 98488-0
info@spranz.de

: www.spranz.de
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Schwan-STABILO has been producing its customers’ favourite pens for more
than 160 years: high-quality, colourful and functional writing instruments in
a great variety and in various price segments, which can be used as
promotional products to utilise their brand advantage and thus unfold their
full impact. We paid a visit to Heroldsberg and WeiBenburg.

Schwan-STABILO Promotion Products

Schwan-STABILO Promotion Products

Brand power
for effective campaigns

Imost everyone has known them since
childhood: In all likelihood, the graphite
and coloured pencils with the swan found
their way into your school bag. And to this
day, we consciously or unconsciously re-
sort to the coloured pencils, highlighters or fineliners of
the brand which we were already familiar with during our
school days. Major brands like Schwan-STABILO accom-
pany us throughout our lives, and there are good reasons
for this: they convince through quality, design and innova-
tiveness and convey values such as trust and consisten-
cy. Looking ahead in a visionary way, brand companies
set trends and develop products that have satisfied cus-
tomers for generations.




From the housing to the ink to the packaging: The
classic STABILO BOSS is produced almost entirely
in Weienburg.

The luminous ink is developed in-house. In
their own research department, employees
are constantly striving to optimise it.

Competence of a global brand

For target-group-specific promotions in brand quality,
Schwan-STABILO Promotion Products GmbH & Co. KG
is the competent, service-oriented partner of the nation-
al and international promotional product industry. With
around 20 employees, the company is part of STABILO
International GmbH, one of Europe’s leading writing in-
strument manufacturers. Its core competencies are in writ-
ing, colouring and drawing as well as highlighting prod-
ucts. In addition to writing instruments, Schwan-STABI-
LO, an international group of companies with around 5,000
employees, also includes other companies that produce
branded cosmetics and outdoor products sold in more
than 180 countries worldwide. The company is based in
Heroldsberg near Nuremberg. The writing instruments are
produced in WeiBenburg, Cesky Krumlov (Czech Repub-
lic) and Johor Bahru (Malaysia).

Environmentally conscious production

In Heroldsberg, we met Harry Saffer, Managing Director
of Schwan-STABILO Promotion Products, and Marketing
Manager Antonia Kohlbrenner, to drive together to visit
the production facilities in Wei3enburg. The atmosphere
of a major company became noticeable even before the
informative, professionally guided company tour began:
the tour did not start until we had received safety instruc-
tions and protective overshoes. The first stop was the new
ink production facility where around 1,100 tonnes of ink
are produced from a total of 126 different raw materials
each year using state-of-the-art technology under the strict-
est safety conditions. 800 tonnes thereof are required for
the most important products, the STABILO BOSS high-
lighter and the STABILO point 88 fineliner. Waste mate-
rial and hazardous waste generated during the various pro-
duction processes are collected in 50 cm thick reinforced

concrete containers and either recycled or disposed of in
an environmentally friendly manner. Among other things,
STABILO also demonstrates its environmental awareness
with its own energy production through heat recovery and
photovoltaics. A dedicated osmosis system ensures the
high water quality required for inks. The production facil-
ities are certified in accordance with ISO 9001, 14001 and
5001.

Constant development and improvement

The STABILO BOSS highlighter is a real classic because
it has been around for more than 40 years. We were able
to look around where it was created: A team of 13 em-
ployees is responsible for the annual BOSS production of
around 100 million units. The entire product including ink
is manufactured on site. The popular highlighters are avail-
able in nine colours and six pastel shades. The waste pro-
duced at the six machines during production is returned
to production as granules: the recycled content is around
30 percent, and in the case of the STABILO GREEN BOSS
it is more than 83 percent. STABILO is the inventor of the
luminous inks used in BOSS products, which are constant-
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Impressive dimen-
sions: the auto-
mated small-parts
warehouse.

ly being improved (for example, in terms of light resist-
ance and other properties) at the in-house research labo-
ratory. The machines used in the BOSS production have
since been successively renewed.

Versatile and powerful

Our tour then took us to the plastics injection moulding
facility where 21 employees produce 30 million parts (wal-
lets and components for various products) on 40 injec-
tion moulding machines in 3 shifts per week. 80 tools are
currently in operation. Up to 1,200 tonnes of PPE plas-
tic are processed here every year, including recycled ma-
terials and bioplastics for the STABILO Green Line which
is exemplary in terms of environmental compatibility. The
state-of-the-art machinery in this area unites high-perfor-
mance systems for every production step, including the
in-mould process which is also used for promotional writ-
Ing instruments.
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High level of vertical integration

Our guide also impressed us with astonishing figures in
the production zone of the STABILO point 88 fineliner
and the STABILO Pen 68 felt-tip pen: 700,000 pens are
produced here daily in three shifts, including all compo-
nents such as tips and fibres. Production of the tip is par-
ticularly complicated because extreme precision is re-
quired here. Therefore, an even more efficient quality
control has recently been established with the aid of la-
ser systems and cameras. New equipment tailored to
current requirements was also purchased, partly based
on in-house developments. Of course, the large quanti-
ties produced in Weil3enburg also require appropriate
distribution capacities: 60 employees in a highly auto-
mated, 5,500 square metre distribution and order pick-
ing centre ensure that the pens are quickly packaged and
dispatched. More than 30 tonnes of products are han-
dled here daily. The development of packaging and dis-
plays for the trade and the design of special packaging
also takes place in this section.

Connection to the brand reinforced

After this final stop of our company tour lasting several
hours, Harry Saffer and his colleagues vividly demonstrat-
ed the manufacturing expertise of the long-established
Schwan brand. In this context, Saffer underscored the sig-
nificance of the brand in the promotion sector. Bringing
the brand back into the limelight was one of the first goals
he set himself as managing director of Schwan-STABILO
Promotion Products more than 10 years ago: “We have
repositioned ourselves in recent years and reinforced the
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Inside the more than 5,500 square
metre distribution centre.

connection to the brand again. We have a major brand be-
hind us, whose values we are now actively promoting again,”
explained Saffer. This understanding of the brand has been
reflected in numerous changes — from the trade show stand
to the website, the sales literature as well as structural ad-
justments. For example, in-house marketing was expand-
ed to enable an experienced team to take care of the mar-
keting of the promotional writing instruments. Since 2013,
the department has been managed by Antonia Kohlbren-
ner who works closely together with Harry Saffer to de-
sign the concept. Together, they ensure that brand values
and quality are maintained in the promotion area so that
each target group will find the right writing instrument for
every promotional use. The fact that the customer recog-
nises the difference between a branded article and a no-
name product and is prepared to accept a higher price for
more quality and product safety as well as a longer pro-
motional impact is the goal Saffer and his some 20 em-
ployees have set their sights on.

Added value of the brand

Not only marketing but also sales and purchasing at
Schwan-STABILO Promotion Products operate inde-
pendently. A lot has also changed here in recent years:
The range of writing instruments for promotional use has
been overhauled and restructured: Half of it consists of
STABILO branded products which can also be found in
specialist stores, as well as other STABILO products that
are produced exclusively for the promotional product mar-
ket — including ballpoint pens in particular. The multifac-
eted, colourful portfolio of creative and trendy products
is synonymous with a long-term advertising impact. “Our

Delighted to receive their award:
Award-winners Harry Saffer and
Kathrin Stithmeyer-Halfar on the
podium in Wiesbaden.

branded products make advertising cam-
paigns socially acceptable because they en-
hance them with the image of a global brand,”
summarises Saffer who is a passionate am-
bassador of “his” brand. For him, brands are
signposts, i.e. trendsetters in design, ergo-
nomics, functionality and quality. “The brand
profile is created within the Group, sharpened time and
time again, and communicated to the target groups — in
the consumer sector as well as in the specialised trade
and in the promotional product industry. This results in a
positive image of our products, which is also useful to the
promotional product distributor. Ultimately, however, the
industry customer must decide for himself whether the
brand fits his own image and can support his advertising
statement. “It is also at the customer’s discretion wheth-
er, in addition to his own branding, he also wants to have
the Schwan-STABILO trademark on his promotional writ-
ing instruments.

Writing instruments are lifestyle products

STABILO is active in the industry in a variety of ways and
supports distributors with information, sales literature and
its workbook, as well as at trade shows, in-house trade
shows and through sales representatives. Anyone who
browses through the catalogue redesigned a few years ago
will indeed have a practical and clearly structured work-
book in front of them. It dispenses with all the frills and
concentrates on the essentials: products and special prod-
uct lines, information on printing, finishing and sustaina-
bility as well as an explanation of web tools for distribu-
tors. The workbook displays all the colours and diversity

Harry Saffer,
Managing Direc-
tor of Schwan-
STABILO Promo-
tion Products.
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Sales aids and packaging for the special-
ised trade are also developed in-house.

of the product range: there are fineliners, inkliners, pens
for overhead projections, unique ballpoint pens and re-
tractable pencils in every conceivable variation. There are
also the classic highlighters in bright neon colours, but also
high-quality ballpoint pen models in metal and plastic as
well as ergonomic writing instruments. What has become
an absolute hit are the highlighters in soft pastel shades
that embrace a design and fashion trend that continues to
this day. The pastel series comes in six fresh and elegant
looking colours, also as handy minis for the handbag. The
pastel line has been so well received in the market that
production has increased significantly. The stylish innova-
tion was also very well received in the promotional prod-
uct sector. This also demonstrates that writing instruments
are lifestyle products which are certainly also subject to
fashion trends. Such products are also what inspire and
convince advertisers, especially when the promise of qual-
ity and the innovativeness of a major brand are added.
The service is complemented by customisation in all com-
mon finishing techniques perfectly implemented through
design and craftsmanship. Added to this are comprehen-
sive marketing support, special promotions, sample ship-
ping, sales aids and partner concepts.

Sustainability is actively promoted

Sustainability is a topic that STABILO does not just inci-
dentally handle but actually actively promotes through-
out the Group. Let us start with the sustainable product
line STABILO Green Line which boasts its own brochure
also providing information about the company’s sustain-
ability strategy. In a nutshell: The Green Line is based on
the use of sustainable materials such as FSC wood, bio-
degradable plastics and recycled plastic, and the prod-
ucts contain no hazardous ingredients such as formalde-
hyde or benzene. Environmentally friendly dyes are used
for printing and STABILO also takes particular care to
minimise waste and packaging.

PSI Journal 7/2019 www.psi-network.de

PSI Sustainability Awards:
Part of it from the outset

The company has already demonstrated its commitment
to sustainability many times over. For example, since 2015
STABILO has been nominated for the PSI Sustainability
Awards in various categories, sometimes several times in
the same year. The biggest success was achieved in 2017
as the winner in two categories. On the one hand, the eco-
logical orientation of the production and corporate pro-
cesses, the development of ecological product lines and
sustainable building (Environmental Excellence category)
were rewarded. The Sustainable Product category hon-
ours the STABILO Green Line described above. “Sustain-
able production and trade, wherever possible, is a matter
of course for us. Of course, we are delighted to receive the
recognition, but what we do is not for the sake of public
image, but because as a German brand manufacturer we
want to take responsibility and set an example,” explains
Harry Saffer, who is actively involved in the implementa-
tion of the sustainability concept. Together with Kathrin
Stithmeyer, Managing Director of Halfar Systems (also a
PSI Sustainability Awards winner in 2017), he took part in
a panel discussion on “Sustainability — nice to have or
must have?”, organised by the trade journal Absatzwirtschaft.
The panel discussion was moderated by Stefan Schul-
ze-Hausmann, the initiator of the German Sustainability
Award, who has attended the PSI Sustainability Awards
Gala on several occasions.

Service-oriented partner

Harry Saffer is a Group expert at the head of Schwan-
STABILO Promotion Products. Since his traineeship, he
has held various positions there and therefore knows his
way around in many divisions. He benefits from this ex-
perience to this day. Once he has set himself a goal, he fo-
cuses on achieving it and tackles the upcoming tasks with
all his energy. What is especially important to him? “I
would like distributors and suppliers to recognise one thing:
We need each other, and everyone must pull together.
That is why we should develop a basic trust that makes
us work together and not against each other. This is one
of the reasons why we offer distributors all the support
they need for their business. So why not talk to us and uti-
lise our expertise for your projects!” <

www.stabilo-promotion.com
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B&W MEDIA-SERVICE GmbH
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Backed by 30 years of experience, B&W MEDIA-SERVICE GmbH
launched its new XPROM® brand in the promotional product market
last year and is aiming to succeed with clever products, professional
service and first-class quality. The Essen-based company is going
about its work with enthusiasm and an innovative spirit.

The representative
company headquar-
ters, the building of

a former primary
school, is idyllically
situated in the Byfang
district of Essen.

hree decades of concentrated expertise
form the basis on which B&W MEDIA-SER-
VICE GmbH has been setting new, very
unique trends in the promotional product
market since 2018 as part of the restruc-
turing of its overall activities under the XPROM® label.
The strong foundation of the new brand consists of one
of the most successful advertising, printing and media com-
panies in the Ruhr area, which is located on the herit-
age-protected area of a former coal mine in Bochum-Wat-

New brand in the promotional product market

XPROM?® gets
off to a flying start

tenscheid and has become one of the leading specialist
advertising agencies in Germany in the past 30 years. These
long-term activities were spun off into the newly founded
sister company B&W Druck und Marketing GmbH last
year. With a team of 86 creative professionals, production
specialists and logisticians, and an in-house print shop, the
new company continues to act as a high-performance,
proven full-service provider in the fields of advertising
agency, offset and digital printing. By contrast, B&W Me-
dia-Service has completely concentrated on the promo-
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Company founder, owner and Managing Director Rainer Braam (right) together with
Sales Manager Patrick Pfeiffer in the showroom of the company headquarters.

tional product business as part of restructuring. For this
purpose, a completely new team of experienced import
and sourcing experts and distributors has been put togeth-
er, which is now setting an enormous pace and is already
operating in the marketplace with enormous success.

Hospitable company headquarters

B&W Media-Service has its headquarters in the eye-catch-
ing building of a former primary school in the Byfang dis-
trict of Essen, which has been redesigned to meet individ-
ual needs. Customers are warmly welcome here and will
also find the new showroom with numerous quality and
idea samples of the XPROM® range. The roots of the
new, promising focal points of the company lie in the net-
work of international relations, especially in the Far East
and south-eastern Europe, which have emerged from trad-
ing in promotional products of the existing advertising
agency, the activities of which, however, are exclusively
focused on existing customers.

Do good and spread the word
This also applies to the Frauke Weber and Rainer Braam

Foundation for socially disadvantaged children, found-
ed by Rainer Braam and his deceased wife, which also
fits very well into the fair corporate philosophy and
new plans in the field of ecologically and socially re-
sponsible products. Great importance is attached to
responsibility here. The latest project is the conver-
sion of the Haus Haag estate in Xanten on the Low-
er Rhine into the “Centre for Social Ecology of Every-

day Life”. The entire property is to be developed into an establishment of the foundation
and to be used in accordance with the charitable foundation charter. The centre is particu-

Business model profits
from synergies

This successful background was also
the reason to develop the company
divisions independently. This result-
ed in two independent companies:
B&W MEDIA-SERVICE GmbH with
the XPROM® brand, which special-
ises in the production, import and fin-
ishing of promotional products and is
aimed exclusively at business partners
from the professional promotional
product trade; and B&W Druck & Mar-
keting GmbH based in Bochum with
the fields advertising agency and print-
ing. “This step should provide both companies with a high-
er level of autonomy and development opportunities as
well as optimal framework conditions in order to promote
further economic success. This does not contradict the
fact that the XPROM® team will be able to draw on the
creativity as well as the production and logistics know-
how of the new company in the future”, explains Rainer
Braam who sees enormous growth potential in this syn-
ergetic business model.

New trends in the industry

He is assisted by Sales Director Patrick Pfeiffer who, to-
gether with his current XPROM® team of seven, made a
promising start to the classic promotional product busi-
ness and set new trends in the industry. Everyone in the
team brings expertise from the industry, which of course
facilitated the beginning. With a wealth of expertise, we

Every Day Life”.

larly aimed at disadvantaged children and young people who can spend their holidays in

attractive leisure, experience and educational facilities.
Contact: www.frauke-weber-und-rainer-braam-stiftung.de

The “Haus Haag” estate in Xanten,
future “Centre for Social Ecology of
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Serving the customer

XPROM® products and services are all geared to the cus-
tomer and start with a meticulous sourcing process that
requires a great deal of time and effort. “In principle, we
only work with suppliers whom we have thoroughly scru-
tinised on site,” emphasises Rainer Braam. In the Far East,
we work together with reliable agencies that ensure con-
stant production control. It is important for the company
that, in addition to the quality, the working conditions in
the production facilities are acceptable and the environ-
mental production regulations are observed. “When choos-
ing our contractual partners and their factories, we attach
great importance to internationally recognised certifica-
tions that document compliance with social and environ-
mental standards,” according to the XPROM® guarantee.
Products are finished or made to order, especially those
in stock, are then frequently supplied to cooperating ser-

B&W MEDIA-SERVICE GmbH

During the most recent sourcing trip of the XPROM® team in
Guangzhou and Hong Kong, potential suppliers for the planned
OKOPROM® brand were charmingly greeted (from left to right):
Patrick Pfeiffer, Rainer Braam and Oliver Berndt in the foyer of
this year’s “Gift & Premium Fair” in Hong Kong.

Canton Fair in Guangzhu 2019 (from left to
right): Rainer Braam, Kevin Wang (Production
Agent of Shanghai Economic Area), Oliver
Berndt, Owen Lv (Production Agent of Shen-
zhen/Hong Kong Economic Area), Patrick
Pfeiffer.

are now well on our way
to  establishing  the
XPROM® brand in the
market. But this is only the
beginning of a further un-
folding brand strategy.

Attractive assortment

In its first catalogue, the
company presents its col-
lection of XPROM® arti-
cles clearly arranged in an
attractive layout accord-
ing to product groups —an
extremely handy and rep-
resentative tool for the pro-
motional product trade,
which is easy to flip through.
A second XPROM® cat-
alogue is already in prepa-
ration and should be pub-
lished in 2020. “This catalogue will provide an initial over-
view of our Basic range in which we are extremely strong
and price aggressive,” says Patrick Pfeiffer. If a customer
does not find what he is looking for in the existing range,
no problem: XPROM® already offers other articles or cus-
tomised productions. At the same time, the partners in the
promotional product trade can rely entirely on the expe-
rience and skills of the well-coordinated Essen team which
is always in search of the optimal solution for its custom-
ers and, ultimately, their customers.

vice providers over short distances and within correspond-
ing delivery times in Germany or in the neighbouring Neth-
erlands. Reliability and adherence to deadlines come first.
(And a 5,000-square-metre warehouse in Bochum ensures
fast access to standard products.)

Next brand world in the pipeline

As already mentioned, however, this is only the beginning
of a genesis whose next step is already in the pipeline:
“We are constantly looking for and developing new arti-
cles which we will present on our website and in other
theme catalogues,” says Patrick Pfeiffer as he looks into
the brand future of B& W MEDIA-SERVICE. A new, alter-
native, harmonious product range in the sustainable-eco-
logical and fair-trade sector is in the pipeline, as is a prod-
uct line made of paper and cardboard. “The trademark
rights for our new OKOPROM® label have been applied
for,” explains Rainer Braam. And the first edition of the
catalogue of the new OKOPROM® series is scheduled
for the end of 2019.

Promising development

When it comes to Rainer Braam, Patrick Pfeiffer and their
team, the journey into new brand worlds is far from over.
“We are still at the beginning of a promising development,
in the course of which the team will continue to expand.
We are confident because we are constantly facing new
challenges and we are still young,” says Braam, adding:”
We have the innovative capability to do so and are going
about our work with enthusiasm.” <

XPROM® — A brand of B&W MEDIA-SERVICE GmbH « Tel +49 201 84823-0
info@xprom.de * www.xprom.de
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CD-LUX GmbH
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When the first Advent calendar was printed in Munich in 1903,
nobody suspected that this product would develop into one of the
most popular promotional products in the run-up to Christmas. The
specialists for “sweet” Advent calendars from CD-Lux now also
supply this promotional evergreen completely climate neutral.

100 percent climate neutral

Quality is also an
environmental issue

-
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All CD-Lux products are now i 1
climate neutral and FSC-certified. . - i

issue for us because one thing is clear:
Consumers today pay attention not only
to quality but also to sustainability,” says
CD-LUX Managing Director Alexander
Dirscherl. “As a family-owned business, we are aware of
our responsibility to the environment. Central to what we
do is our responsibility to maintain a good life today and
for the generations to come. In the manufacture of prod-

Q uality has always been an environmental

G Klimaneutral
nierder

ucts, resources are used and CO2 is emitted. However,
every company can reduce, optimise and compensate.
When it comes to sustainability, the path is the goal. As a
company, we can do a lot today to protect the environ-
ment and resources for tomorrow. Forward-looking ide-
as and exciting initiatives bring the topic to life. This also
includes a constant learning and improvement process,”
says Dirscherl. “For us, quality and sustainability are not
a short-term trend, but a long-term promise.”
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Carbon neutral CD-LUX products

Climate change is the biggest challenge facing the 21st
century. CD-Lux is convinced that individual companies
must also make their contribution. As of 1 May 2019, all
products of this manufacturer of sweet promotional prod-
ucts and Advent calendars are therefore CO2-neutral. And
that makes CD-LUX one of the first promotional product
manufacturers in Germany to change its entire product
range in a climate-neutral way. “Above all, our concept is
designed to reduce and offset greenhouse gases. It does
not matter where the greenhouse gases are produced and
where they can be compensated. All possible emissions
from our company are avoided and reduced wherever
possible. We achieve this through in-house environmen-
tal measures, e.g. as part of the Bavarian Environmental
Pact which provides for a comprehensive optimisation
package. This also includes our own photovoltaic system
which can supply around 55 households with solar pow-
er,” explains Dirscherl.

The Advent calendar production is ready to
go for the new season.

Through so-called CO2 compensation, all necessary green-
house gases are to be offset or compensated by support-
ing recognised climate protection projects. Dirscherl adds,
“With ClimatePartner, we have recorded all the CO2 emis-
sions that occur in our company. Together, we took a close
look at the building blocks of our production chain in or-
der to determine the corporate carbon footprint (CCF) of
our company. Our focus was on our location, mobility,
logistics, raw materials, packaging and manufacture of our
products. Based on the evaluated data, a CO2 balance
sheet was compiled for our company, thus enabling us to
implement a sustainable climate protection concept across
all company processes.”

Environmentally friendly production
with FSC® cardboard

“Production and economic activity have an impact on our
environment. We have therefore set ourselves the goal of
minimising the impact on man and the environment. That
is why we decided to produce all printed products on

Numerous new prod-
ucts will be presented
in the new Christmas
catalogue.

-
-

Advent calendar made
entirely of renewable
resources: The inner
part is biodegradable
or compostable, or re-
cyclable together with
the cover in paper
waste.



CD-LUX GmbH

The company’s printing centre boasts t
he latest generation of digital printers.

FSC® certified material as standard, without any extra
charge for our customers”, says the managing director. The
objective of the FSC® (Forest Stewardship Council®) is
to manage forests responsibly worldwide, to protect en-
dangered species and to improve the living conditions of
the local population. “We are committed to implement-
ing all requirements and goals of the FSC® and to further
developing them in regular audits. Most of our promotion-
al products are made of cardboard. Therefore, it is impor-

The brothers Alexander and Dennis Dirscherl
run the family-owned business.

PSI Journal 7/2019
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The CD-LUX com-
pany building in the
Bavarian town of
Wilting boasts
around 5,000 square
metres of operation-
al space.

CD-LUX supports a forest conservation project in Isangi,
Congo. CO2 savings: 1,140,634 kg.

tant for us to know the origin of the timber used in the pa-
per production and to support companies that actively
promote sustainable procurement and production,” says
Dirscherl.

Innovative: Sustainable inner parts
of Advent calendars

CD-LUX focuses on resource conservation, recycling and
innovation when it comes to the inner parts, the so-called
deep-drawn parts, of the Advent calendar. Since 2010, the
use of entirely recyclable inserts made of 80% recycled
material has been standard. Quasi from the yoghurt cup
or the PET bottle to the Advent calendar and back. How-
ever, CD-LUX goes even further: This year, the company
is presenting the first Advent calendar with inner and out-
er parts made entirely of renewable raw materials. The in-
ner part is compostable or can be recycled together with
the calendar cover in paper waste. Dirscherl explains: “We
have high expectations from this innovation, but we have
to see how the market reacts to it because production of
the moulded parts is complex and correspondingly ex-
pensive. And that, of course, also affects the price of the
calendar.” The industry can thus look forward to numer-
ous Advent calendar innovations which will be presented
in the new Christmas catalogue in June. <

www.cd-lux.de



For planners

Reliable exhibition data bears this brand:
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CERTIFIED

Explaining what figures mean in plain language — this is our specialty. Because you can trust exhibitions certified by us:
How many visitors were there? What were their occupations? How many visitors made buying decisions? We supply the
answers. Promptly. Clearly. Precisely. For around 300 exhibitions in Germany and worldwide.

www.fkm.de
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Global delicacy

For globetrotters and adventurers, promotional product manufacturer Jung now has a very
special give-away with the fruit gum globe of the Trolli brand: the white, airy marshmal-
low ball in a globe design is filled with a delicious filling with a fruity-sour taste and packed
with a white promotional sleeve which is individually printed according to customer require-
ments. The special teardrop shape of the promotional sleeve is ideal, for example, for
promoting a company location. The fruit gum globe is the ideal eye-catcher at trade shows,
events or as a token of appreciation at the POS. The product is very popular among tourism
and tour operators, freight forwarders and globally operating companies.

PSI 41545 « Jung since 1828 GmbH & Co. KG

Tel +49 7042 9070 « zentrale@jung-europe.de
www.jung-europe.de

o us HERE,
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Hit the jackpot

The Losbox with an insert slot in the lid from VITAdisplays® can be flexibly used as a collection
box, ballot box or donation box. Numerous marketing activities can be carried out with the
compact, handy and elegant Losbox Made in Germany. VITAdisplays® enhances original
Plexiglas® and acrylic glass products, including custom-made products, with individual branding
using high-end digital printing. After entering the discount code 1234vitadisplaysdassindwir

at www.prospekthalter.com in the shop of this North German manufacturer of flyer stands,
advertising displays and goods carriers made of original Plexiglas®, you are ready to go.

PSI 49247 - VITAdisplays International Holding GmbH
Tel +49 4234 9342414 « info@Uvitadisplays.com
www.prospekthalter.com
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Three-dimensional business card

Heri-Rigoni supplies the complete spectrum of high-quality stamp products
which not only combine design but also functionality and innovative ideas.
Classic wooden stamps in square, round, oval,

triangular shapes in umpteen sizes, stamps for
bonus systems, competitions, rallies, route cards.
In addition, stamps can be ordered with uniform
and variable texts, with or without a date, with

an integrated or separate stamp pad. Patented
stamping pens, an optimal combination of
writing and stamping, are the key feature. In this
product segment, Heri is the world market leader
and OEM producer for many other well-known
manufacturers. Depending on the design, it is
available as a promotional product from 20 or
100 pieces. Advertising is applied by using pad
or digital printing, laser engraving or doming.

PSI 41016 * Heri-Rigoni GmbH
Tel +49 7725 9393-0 « info@bheri.de

www.heri.de
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New successful format

The Brand Company keeps specialized in personalized water bottles and other food products, is presenting
this year a new format of their successful Carton Water, the 33cl model. Last year they had the 50 cl
model, that could be either black or white with a variety of caps (black, white or navy blue). This year the
range is completed with a smaller version with a capacity of 33cl, in boxes of 24 units and palets of 1,920
units. It's available in white with also a bio-based cap in white or navy. The product can be personalized
from 216 units with full colour sticker one side (TBC168L), two sides (TBC168DL) or with direct print as
a novelty (TBC168D1). Delivery time is 2-3 week. For those interested in a wider personalization area,
TBC168 is available from 10,000 units with a 6 week delivery time from the approval. The Carton water is
fully produced in Europe. The water is from Malaga, south of Spain. It's environmentally friendly with over
70 % of the product of vegetal origin. Pfand does not apply for carton water. Prices can be consulted at
www.pricecalculator.net or as usual with Claudia Pfeffermann at claudia@thebrandcompany.net.

PSI 46304 « The Brand Company

Tel +34 93 7915188  info@thebrandcompany.net
www.thebrandcompany.net
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Paper anticipation

The new, sustainable Advent calendars from Magna sweets are made entirely of paper and increase
the anticipation of Christmas every day. In addition to the popular classics, there is now a wide
selection of sustainable models that are completely free of plastic. The Santa Claus or Hello
Mini Santa Claus from Lindt each made from about ten grammes of alpine whole milk chocolate is
available in individually printed cardboard boxes in the original shape of a Christmas tree and in an
individually printed box carton. Also new: delicious almonds from Lindt, wrapped in bourbon vanilla
cream, packed in individually printed promotional bags. Another highlight is the finest gingerbread in
a star or Christmas tree shape with an edible decorative covering for individual advertising print.
PSI 41617 » Magna Sweets GmbH

Tel +49 8146 99660 * info@magna-sweets.de
www.magna-sweets.de
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Protection against hacker

The user can rest assured with the Protect anti-hack
adapter from Vim Solution: The sophisticated adapter
protects the PC, Mac and laptop by blocking any unwanted
data transfer, thus protecting privacy from potential hacker
attacks. This way, mobile devices can be safely recharged
without hesitation via the USB port on the PC or at public
charging stations.

PSI 47555 « Vim Solution GmbH

Tel +49 7661 90949-200 ° vertrieb@vim-solution.com
www.trader.vim-solution.com
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Cuddly holidays

Even though Christmas appears to be a long way off, Rémer Wellness already has the right product
for anyone looking for authentic and individual Christmas presents for his customers, employees

or business partners: Anyone who advertises with a high-quality cuddly blanket from Rémer
Wellness will receive an advertising medium that radiates a sense of comfort and tranquillity while
you relax. The cuddly Merry Christmas blanket with its attractive, modern fir tree pattern is
made entirely of polyester flannel fleece and features a chic bow and a Merry Christmas hangtag.

If desired, however, your own logo or your own Christmas message can be applied to a hangtag

or stick.

PSI 46887  Romer Wellness Kundenpflege Wellness & Care GmbH & Co. KG
Tel +49 6541 812950 * info@roemer-wellness.de
www.roemer-wellness.de

Highly conspicuous

The all-over printed transport bags from Roll-Up.Bayern are available in various sizes and
formats, ideally suited for transporting textile banners, hoisted flags or other objects that fit in the
different sizes. The fully printed bags are also intended for storage or simply as an attractive bag
for sports shoes, clothing or bathing utensils. Due to the full-surface printing, the bags can be
completely printed in the desired design. The desired advertising message is printed by the
manufacturer on decor fabric.

PSI 49862 « Roll-Up.Bayern

Tel +49 8282 8900960 * info@roll-up.bayern
www.roll-up.bayern



Fruity gummy bears
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A colourful fruit basket made of Trolli gummy bears in exquisite quality with 30 percent fruit
juice can now be purchased from Jung. Among the promotional sweets, the mini-bag filled with Trolli
branded gummy bears is a highlight that touches the heart of its consciously consuming target
group through a particularly high proportion of fruit juice. In addition to the fruity taste, the white

or transparent film offers a large advertising space for the statement of the advertising company.
The bag is filled with 10 or 15 grammes of Trolli mixed gummy bears in six refreshing varieties,
also available in the Midi promotional card with practical tear-off perforation.

PSI 41545 « Jung since 1828 GmbH & Co. KG
Tel +49 7042 9070 * zentrale@jung-europe.de
www.jung-europe.de
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Advertising napkins

In addition to sustainable FSC-certified paper napkins,
IssueTissue®s range of personalised tissue paper products
now includes 100 percent recycled paper napkins.
IssueTissue® has been following the trend towards sustainable
products in the advertising market for years and is further
expanding its product range. Therefore, the portfolio of
IssueTissue® with recycled paper napkins includes individual,
sustainable promotional material that can be printed accord-
ing to the wishes of the customer. The same applies to the
FSC-certified paper napkins which can be ordered from
1,000 packs.

PSI 44613 « IssueTissue B.V.

Tel +31 70 3630918 ¢ info@issuetissue.com
www.issuetissue.com
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Smart concept

The fastest small-quantity concept for paper bags can be found at Riedle: Made in Germany,
the new product line Riedle TwisterSister is individually printed from ten pieces and already
available within six days. If you urgently need only a small number of paper bags printed in your
own design, you can count on the little sisters of the successful Riedle Twister series. Paper bags
are one of the most popular and effective means of advertising in mobile marketing at trade shows
and events because of the high product utilisation and eye-catching advertising space. As a
“promotional vehicle”, paper bags score not only in terms of sustainability but also cleverly increase
the reach and effectiveness of a message. Cleverly optimised, leanly produced, transported at
lightning speed, the paper bag comes with twisted paper cords and a load capacity of up to three
kilogrammes from just ten pieces. Certified as a climate-neutral product, the Riedle TwisterSister is
particularly environmentally friendly and fully compostable. Riedle® can provide the customer with
a sample of the desired promotional bag within 36 hours.

PSI 45202 « Bags by Riedle

Tel +49 7139 931523-410 « info@riedle.de
www.riedle.de

Promotionally effective balls

The promotionally effective balls from Albene are hand-sewn and of high-quality craftsmanship.
The assortment includes footballs, beachballs, handballs, volleyballs, mini-balls, basketballs, American
footballs and tennis balls with a customised logo imprint in Cl colours in Pantone. In view of the
2020 European Football Championship, Albene offers various ball qualities with an individual
customer logo, and can also design the complete football in the customer’s CI colours in Pantone.
Each panel is screen printed before the ball is sewn by hand. Thus, every ball ordered is unique.

PSI 44533 « Albene GmbH

Tel +49 89 47078600 * info@albene.de
www.albene.de
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Wolfgang Schmidt e.K.

Griliner Weg 23-25
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info@promowolsch.de
www.promowolsch.de
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TASCHEN AUS BAUMWOLLE / COTTON BAGS

Non-Woven-Taschen
Baumwolltaschen
BW-Rucksacke
BW-Beutel

Schiirzen
Fischer-Import GmbH

Tel.: 0 95 71 - 9 47 90 47
Fax: 0 95 71 -9 47 90 48
verkauf@fischer-import.de

www.stutz-fischer.de i
Alte Coburger Str. 13 - 96215 Lichtenfels  Bitte neuen Katalog anfordern!

Stutz & FiscHER GMBH Bitte neuen Katalog anfordern!

PSI No. 42320

ZECKENKARTEN / TICK CAR

www.fischer-import.de

Zeckenkarte mit Lupe

zum einfachen und sicheren Entfernen der Zecken
ohne die Zecke zu quetschen. Ideal fur unterwegs,
klein und handlich in Scheckkarten-GréBe
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Tel.. (076 61) 90 99 88 0o

STELLENANGEBOTE / JOB OFFERS

Senior-Sales-M:

Wir sind seit 25 Jahren europaweit in der Werbeartikel-

branche tatig. Unseren Handlerkunden bieten wir

einen kompletten Service, kurze Lieferzeiten und ein Treffsicher und _
exzellentes Preis-/Leistungsverhaltnis. ~ wirkungsstark.
Wir suchen Dich zur Verstarkung unseres Teams.

Dein Profil:
* Abgeschlossene kaufméannische Ausbildung und
Berufserfahrung im Vertrieb.

¢ Eine systematische und zielorientierte Arbeitsweise "
verbunden mit Teamféhigkeit zeichnen Dich aus.

e Du bist flexibel, motiviert und kannst Dich
sehr gut selbst organisieren.

e Sichere Anwendung der MS-Office Programme.
¢ Branchenerfahrung von Vorteil.

Deine Aufgaben: n

¢ Kundenberatung und Neukundenakquise IR
(auch im Homeoffice méglich)

* Angebots- und Auftragsbearbeitung

* Hausmessen-Besuche / AuBendienst

Wir bieten dir: Fi
e Flexible Arbeitszeiten

¢ Ein motiviertes und engagiertes Team

e Leistungsgerechte Verdienstmdglichkeiten

* Viele freiwillige Mitarbeiterzuwendungen -
(z.B. EssenszuschtiBe usw.) _t

Uberzeuge uns, wir freuen uns Dich kennen zu lernen.
Sende Deine Bewerbung mit Angab
von Kiindigungsfrist und Gehaltsvorstellung
an marcel.nusser@linotex.com
T

Linotex GmbH | Her

StraBe 5 | 89555 | Fon 07329 920-700 | www.linotex.com
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PSI No. 42320

www.fischer-import.de
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Promoturk | Invitation to Promexpo

As an international network for the promotional product
industry, the PSI maintains intensive cooperation with
trade associations. This includes close contact with the
Turkish promotional product association Promotiirk. How
good this cooperation is and how highly regarded the ;
PSl is both with the association and the Istanbul Cham- i i e
ber of Commerce was recently revealed during a visit ;

by PSI Managing Director Michael Freter on the Bospo-
rus. On the occasion celebrating the end of the tradi-
tional fasting period, some 200 members of the asso-
ciation met for dinner and discussions. In his speech,
the Promoturk Chairman, Dr. Abdullah Giirz, emphasised
the special significance of the PSI for Turkish compa-
nies. With regard to Europe, the leading trade show for
the promotional product industry is the central marketplace, according to Gurz. That is why Turkish exhibitors will be more
involved at the upcoming PSI as well as at the PromoTex Expo, supported by Promotiirk and the Chamber of Commerce.
According to the association’s chairman, the Turkish promotional product industry relies heavily on exports. Central topics
of the industry are also sustainability and recycling in Turkey.

Rarmazan ayiru
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In addition to participating at interna-
tional trade shows, Turkish manufac-
turers and suppliers naturally also show
their diversity in their own country, for
example at the Promexpo. The inter-
national exhibition will be held at the
CNR Expo in Istanbul from 9 to 12 Oc-
tober this year. In cooperation with Pro-
moturk, PSl is inviting around 20 of its
members to visit the trade show. Fur-
ther information is available from Uwe
Schneider, phone: +49 211 90191-
297, e-mail: uwe.schneider@reedexpo.
de.

PS| Product Finder | Tasteful advertising

The PSI Product Finder has become a sourcing tool that is unparalleled in Europe. It offers an unbeatable selec-
tion of promotionally effective innovations from the large supplier pool of the PSI network. Trendy, cool, useful
and innovative: with the new products of the PSI Product Finder, PSI distributor members are always a decisive
step ahead when it comes to pinpoint haptic and, in the truest sense of the word, tasteful advertising. Summer
promotional products are presented by the PSI Product Finder in its own summer collection. In this
special, distributors will find a selection of useful and attractive items that go great with holidays and
the warm outdoors. The sweet and savoury product ideas which the PSI sourcing team has put togeth-
er in another product collection in the PSI Product Finder prove that promotional products are genu-
ine multi-sensory all-rounders when it comes to attracting the attention of all senses. Here, the professionals of
the promotional product trade can find a wealth of delicious advertising creations that have what it takes to
convince with great taste — may it be sweets or drinks.
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TOP PRODUCT TOPICS IN PSI JOURNAL

Is sustainability important to your company? Then introduce

your ecological and sustained products. Furthermore ssie  ECOLOGICAL AND SUSTAINABLE PRODUCTS,

you can introduce your fashion products in the August and ] 8 9 VEGAN and FASHION, WORKWEAR, CAPS
September double issue of the PSI'Journal. /

Copy deadline: 21.6.2019
20 Deadline for ads: 5.8.2019

WINTER, WIND AND WEATHER and
PLASTIC CREATIONS

Copy deadline: 16.8.2019
Deadline for ads: 5.9.2019

CHINAWARE, GLASS AND TABLEWARE
and KNIVES AND TOOLS

Copy deadline: 16.9.2019
Deadline for ads: 7.10.2019

TRENDY AND UNSUSAL and
MADE IN GERMANY/EUROPE

Copy deadline: 18.10.2019
Deadline for ads: 5.11.2019
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e 3.1 I Please don’t hesitate to contact the PSI Cross-Media Sales Team at any time for assistance.
th'E rl ght ¢ we Phone +49 211 90191-114/-150, Fax +49 211 90191-180, e-Mail publishing@psi-network.de
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Who are we?

his question comes up again-and again, and if [ remember
correctly, [ am not asking it for the first time today. [ have
returned to this topic because in recent weeks I have been
talking to a number of associations representing other in-
dustries.

[ noticed the professionalism with which these industries
present themselves. Their range of services is presented
on a multitude of channels and formats, with texts and ex-
planations, descriptions and figures. What [ particularly
like is the uniform presentation which also communicates
and utilises the contents beyond national borders. Our in-
dustry should present itself in such a professional manner.

We, the PSI, meet regularly with European promotional
product associations and large companies to exchange
views and ideas. Together, we have recognised the need
to work on the external representation of our industry.
Therefore, we will be preparing appropriate literature and
brochures that we want to use across Europe. The core
aim of this is to describe what the promotional product is
and what it is capable of in marketing. This information
will be substantiated by up-to-date figures for Europe and
for the individual core countries.

In the run-up to the PSI Sustainability Awards in Wies-
baden on 6 September, further activities will be discussed
and decisions taken. Following the encouraging response
to my recent comments, [ would like to ask everyone to
support these activities and to contact us. The promotion-
al product industry is thus further professionalising itself
from within. A tremendous development!

Best regards,

Michael Freter
Publisher of PSI Journal
Managing Director PSI
michael.freter@psi-network.de

www.psi-network.de
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Preview August/September

Promotional product goes ‘green’

In the course of man-made climate change, sustainability is becoming
increasingly important. The promotional product industry is also aware of
its responsibility towards a liveable planet. A strong sign of this is the PSI
Sustainability Awards which will be presented for the fifth time at the
Wiesbaden Kurhaus on 6 September. Products of a sustainable nature are
in high demand by the consumer. More and more manufacturers/suppli-
ers recognise how important it is to focus on this topic. This, in turn, bene-
fits distributors who have an increasing demand for sustainably produced
and accordingly certified products. What the industry has to offer in this
regard is shown in our main feature “Ecological and sustainable products”.
The second product range features new products from the “Fashion,
workwear, caps and accessories” segment.

Please give some consideration to the product topics of the
October 2019 issue with the thematic groups “Winter, wind
and weather” as well as “Creative items made of plastic” and
send your product presentations (image and text) by no later
than 16 August 2019 to:

Edit Line GmbH - Redaktion PSI Journal

e-mail: hoechemer@edit-line.de

PF Concept with
new textile concept

PF Concept offers products in the clothing segment for every
budget. From inexpensive basics to fashionable styles made of
highly functional materials. The new Superheroes products
complement the portfolio with an attractive offer. According
to PF Concept, the concept is “the fastest and easiest way to
receive a branded T-shirt and cap without any hassles”

Gustav Daiber: Clothes with
inner values

Fair, transparent, safe: this is how Gustav
Daiber GmbH characterises the organic cotton
ofits trend brands JAMES & NICHOLSON
and myrtle beach. This year, too, the expanded
Organic Cotton collection includes a wide
range of sustainably produced clothing — from
trendy sweatshirts, hoodies and polos to
T-shirts with individual details.
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