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Great textile opportunities 

L ike many industries, the textile industry must also un-

dergo a massive transformation. Digitalisation and in-

dividualisation are already being used extensively in 

production. Companies like adidas and Nike recog-

nised this early on. Individually assembled shoe mod-

els have been around for several years. This creates feelings of per-

sonal fulfilment and loyalty on the part of the customer. The Speed-

factory makes it possible. What is common in sports shoes can be ap-

plied to clothing. The printing industry has long since internalised 4.0.

There are also eco-textiles, i.e. ecologically sustainable and fairly manufac-

tured products. Here, too, well-known companies and hip start-ups are work-

ing on solutions to soothe the bad conscience of many consumers. What was

yesterday an expression of the lifestyle of elitist circles is becoming more and

more mainstream. A trend that the promotional product industry cannot ignore.

Major corporations are already making massive efforts to ensure that the func-

tionality and design of their promotional products are accompanied by sustain-

ability and fairness.

And smart or technical textiles are on the agenda for the future. Bags change 

their colour with the climate, Levi’s and Google are working on a cyclist jacket

with a built-in navigation system, and Nike is working on shoes with adaptive

laces. Sports shirts with pedometers and blood-pressure gauges have already 

been presented at trade shows for smart textiles. Exciting times for those who

operate in the field of textiles – also in the promotional product industry. New

materials create new opportunities. A complete rethink is called for here as well. 

It creates completely new business models. Enormous potential lies in the area

of branded leisure and sports textiles. New sports such as eSports have been

filling big stadiums in Asia for a long time. Even the “German Darts Masters” 

did not feel out of place in the Schalke Arena, quite the contrary. In the USA,

every winery has its own merchandising shop – mainly featuring textiles. Inci-

dentally, every other company as well. In this field alone, there is still a lot to

do in Europe.

For this reason, the upcoming PSI with the two trade shows PromoTex Expo

and viscom at its side will be as exciting as ever. Tradition and high-tech will

also reach out to promotional products, textiles and advertising technology. 

What was impossible yesterday is already a trend today. And the best part is

that PSI members have access to the entire future that lies in these trade shows.

I hope to see you there and to talk it over.
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Manfred Schlösser | Editor-in-Chief PSI Journal 

 Your opinion: schloesser@edit-line.de 
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Product Guide 18

A beautifully laid table enhances the 
enjoyment of a tasty meal. And anything enjoyment of a tasty meal. And anythingenjoyment of a tasty meal And anything
that is beautiful and tastes good is also that is beautiful and tastes good is alsothat is beautiful and tastes good is also
remembered. Not only at Christmas yremembered Not only at Christmasb d N l Ch i
time. No matter if Advent and Christmastime No matter if Advent and Christmasti N tt if Ad t d Ch i t
beautifully laid tables – there are gorbeautifully laid tables there are gorbeautifully laid tables there are gor-
geous as well as practical gifts and prodgeous as well as practical gifts and prodgeous as well as practical gifts and prod-
ucts for every topic.y pucts for every topicf i

Stedman: 5 product lines pan: 5 product linesan: 5 product lines5 d li
and 18 new styles8 new styles8 new styles8 new styles 64
The traditional Stedman brand boasts more than sixnal Stedman brand boasts more than sixl S d b d b h i
decades of experience in producing clothing that is p p g gxperience in producing clothing that isi i d i l thi th t i
just as useful as it is contemporary. Today it is one of as it is contemporary. Today it is one ofas it is contemporary Today it is one of
the most successful European brands for high-qualitycessful European brands for high qualitycessful European brands for high quality
promotional textiles. The new collection includestextiles The new collection includesil Th ll i i l d
134 styles for men, women and children, includinggr men women and children includingd hild i l di
18 new styles.ss

Albina Pen:
A matter close to her heartA matter close to her heart 70
The success of Albina Pen, co-founder and managing director of g gThe success of Albina Pen co-founder and managing director ofTh f Albi P f d d i di t f
Dragon Gifts, in the promotional product industry has evolved Dragon Gifts, in the promotional product industry has evolvedDragon Gifts in the promotional prod ct ind str has e ol ed
over the years. If you want to understand how and why the Rusover the years. If you want to understand how and why the Ruover the years If you want to understand how and why the Ru -
sian woman has become that successful, you need to take a clos, yian woman has become that successful you need to take a cloi h b h f l d k l -
er look at her career. That is why she offered the PSI Journal an yer look at her career That is why she offered the PSI Journal anl k t h Th t i h h ff d th PSI J l
insight into her life and her life’s work.gnsight into her life and her life s worki ht i t h lif d h lif ’ k

GDPR: A challenge for the industryg yA challenge for the industryA challenge for the industryA h ll f th i d t 10

The General Data Protection Regulation, which came into force on 25 May, is complicated 
and still raises many questions. For companies, the implementation of the measures involves 
an enormous effort. We asked around in the industry how distributors and suppliers have 
repositioned themselves in terms of data protection.
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The Hannoccino mug, an environmentally friendly re-

usable mug available at over 150 locations in Hannover, 

has been awarded the GreenTecAward 2018 in the 

Lifestyle category. “It consists of  biopolymers, natu-

ral resins, cellulose and natural 

reinforcing fibres and is therefore 

biodegradable. With more than 

500,000 inhabitants, Hannover 

operates the largest municipal 

deposit system for to-go drinks 

nationwide,” reports the brands 

association Markenverband on 

its website markenverband.de. 

Sustainability is attractive – in 

every respect.

 Coffee2Grow comes before Coffee2Go 

Coffee tree

Multifl

www.m
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 All-in-one instead of only to go.

Travel mug COLUMBIA with 

coffee grinder and strainer for 

making coffee

Asgard Sp. z.o.o.

www.asgard.gifts
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 Coffee time is anytime.

Coffee pot as a quartz

Techn

www.technotrade-berli
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The PSI 2018 was th
e 

first tr
ade show worldwide to 

introduce a 2Go deposit sy
stem for 

porcelain cups. It w
as su

pported by 2Go 

specialis
t Mahlwerck. A

s Recup has proven, 

a deposit sy
stem can even work outside of 

a tra
de show. The Recup is a 

returnable cup 

that can
 be returned to the partner caf

es of 

the company. After it is
 returned, the cup 

is cle
aned for the user. Recup calls

 this 

“sustain
ability w

hen passin
g by, so

 

to speak.” 
www.recup.de
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 term “Hallyu” means “Korean wave” and describes 
ide enthusiasm for South Korean trends – also in 
Discipline and efficiency are reflected in the area of
cosmetics. “Get-it Beauty” is the motto. We are not 
ful. Beauty is acquired is the philosophy. People seek 

to create beauty through expert tricks. And they recommend 
layering, i.e. the use of different products on top of each other. 

not hip when it comes to beauty. So far according
 Zeit in its article “South Korea: K for Kool” on 31 

 Rosy prospects.

Hand peeling and cream, 

nail cream and file: la vie en rose.

French Rose

Römer Wellness

www.roemer-wellness.de

PSI 46887

 Sweet beauty 

rsiol for firmer skin, 

and wrinkles.

gum 

bung GmbH & Co. KG

Wonderfully nice 

To what extent this trend can as-

sert itself here remains to be seen. 

The promotional product industry in 

Germany already offers natural pro-

ducts for beauty and products for na-

tural beauty. And as we know, beauty 

lies in the eye of the beholder. 

 Naturally beautiful.

Shampoo with Fairtrade oliveSha

oil from Palestine and Fairtrade

coffee from Bolivia

Fair Squared Shampoo Coffee

Fair Squared GmbH

www.fairtradepromotions.com

PSI 46751
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billion
US dollars 

was invested 

in digital

advertising

in the USA in 2017. A new record, 

according to the latest Internet Adver-

tising Revenue Report conducted by 

Interactive Advertising Bureau (IAB).

88 53.3%
of advertising companies in the industry indicated in the 
latest PSI Industry Barometer that they rely on the particu-
larly good advice of  a promotional product distributor when 
choosing a promotional product.

40.2 per cent
of global advertising expenditure will be 
on the web this year. This is evident from the 
current forecast by Zenith. According to hori-
zont.net, the shift of  budgets towards digital 
advertising will continue. An alarming figure 
for the promotional product industry.

23.3billion
US dollars of  sales was generated by the

US promotional product market according

to the PPAI Sales Volume Survey. According 

to PPAI (Promotional Products Association

International), this represents an increase of

9.3 per cent over the previous year.

800 million
euros will flow into Influencer marketing in this country in 2020 according to a forecast 
by Goldmedia. According to horizon.net, advertising spending of  990 million euros is already 
approaching the billion euro threshold in the DACH region.

8 hours
as a traditional working day is outdated accory -
ding to the findings of many researchers who also 
consider excessive overtime a waste of time, says
the WirtschaftsWoche. More work does not increa-
se productivity, says management professor Mor-
ten Hansen of Berkeley University, California.

410 million
euros is the starting sum the EU wants 

to make available to start-ups in the 

future to prevent them from migrating to 

the USA, writes horizont.net.
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The General Data Protection Regulation, which came into force on 25 May and 
is essentially designed to give EU citizens more control over their personal data, 

is complicated and still raises many questions. For companies, the implementation 
of  the measures involves an enormous effort. We asked around in the industry how 

distributors and suppliers have repositioned themselves in terms of  data protection.

I n recent months, the General Data Pro-

tection Regulation was on everyone‘s lips.

Professional associations, media and cham-

bers of commerce provided information, 

and GWW also published an excellent bro-

chure and held seminars. The closer the 25th of May ap-

proached, the more the anxiety increased, the more hec-

tic the preparations became. All companies in the indus-

try are affected and most of them have developed strate-

gies and measures in recent months to comply with the

new standards. Nevertheless, there is still great uncertain-

ty as to whether all requirements have been met and they 

are on the right track. While not everything was perfect 

for many companies by the deadline, at least the tasks are

clearly formulated and much of them have been done. 

There should not be a company that has not yet dealt with 

the topic.

Free movement of data in the EU single market

What is the GDPR about? The regulation does not funda-

mentally change the conception and, to a large extent, the 

detailed provisions of the applicable data protection law. 

In many cases, the provisions of the EC Data Protection 

Directive 95/46, which forms the basis of the German 

Data Protection Act (BDSG), were adopted. Many of the

principles enshrined therein have been updated and mod-

ernised, but there are also new requirements – with the 

declared goal of ensuring protection of privacy. On the

whole, EU citizens should be able to gain more control
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A challenge for   


