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Turning point
in the trade

» artly unnoticed, partly critically eyed, Amazon and
its kind are revolutionising our lives. Politics is being
overrun by this development. It continues to adopt
the solutions of yesteryear. Google, Facebook and

Amazon are meanwhile aiming to become monopolies in their markets. They
are the Fuggers and Medicis of modern times.

But unlike the Amazons, the old dynasties meddled in politics and in the
church, and even provided the highest dignitaries. They formed society so that
their businesses could run smoothly and people could also buy their products.
They did not make politics, they were politics.

The data giants from Silicon Valley, on the other hand, have had nothing to
do with politics. They do not count in votes, they count in another currency:
in users, fans and accounts. By contrast, the membership lists of the political
parties in Europe look pitiful. Amazon has 300 million active customer ac-
counts worldwide and generated a turnover of 136 billion dollars in 2016. What
a trading power, but also a power to influence opinion.

No wonder that these corporations no longer think on a small scale like po-
liticians do. For them, there is only one size: the world. Like former colonial
masters, they overrun traditional trade routes, cause socioeconomic upheav-
als and greatly change business practices. As a side effect of their online ship-
ping, they create active platforms for tax evasion, fake trade and price dum-
ping par excellence. Whereby the argument of simply being a platform no lon-
ger holds. Amazon is actively involved in the business processes of its custom-
ers. 6,000 Chinese distributors alone are active on Amazon but only roughly
400 were registered at the relevant tax office in Berlin. It is estimated that Eu-
ropean countries are losing billions from value added tax alone. And what flows
through the online giant into the markets, including promotional products, is
often of dreadful quality. Any monitoring? No chancel!

Politics must take matters back into its own hands. If this does not happen,
we will soon be facing gigantic distortions of competition. The warning signs
are already there. And there will be distortions, the extent of which one does
not want to imagine.

No, I am not a naysayer of progress, quite the opposite. But politics must
stipulate and monitor the rules for the sake of social and economic well-being
in democracies —not for the sake of a few digital companies worth billions.

On this note

0 0l

Manfred Schlosser | Editor-in-Chief PSI Journal

Your opinion: schloesser@edit-line.de
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Extended responsibility for
manufacturers 10

The WEEE Directive requires manufacturers of electrical
and electronic equipment to take back and dispose of their
old equipment in compliance with the law. Here is an over-
view of the requirements of the amendment to this directive
which was published in 2012.

PIAP: 10 years of shared
successes

The seventh edition of the Polish Chamber
of Promotional Products Industry Evening
was a special event for the Management
and Chamber Members. In February PIAP
celebrated its 10th anniversary of its ex-
istence on the market. The PIAP Industry
Evening was then a great occasion to com-
memorate this special event.

SOL'S: New products,
new markets

Founded in Paris more than 25 years ago, the French sup-
plier SOL'S is now one of the market leaders in the field of
promotional textiles. Whether it be T-shirts, polos, parkas,
hats, tow-els or workwear: SOL'S offers its customers
fashionable textiles in excellent quality. The core value of
the company remains fairness, says Managing Director
Alain Milgrom. We talked to him.

TFA Dostmann: 50 years in
PSI network 78

Ale benches, trestle tables and simple stands characterised the
image of the first PSI trade shows. Heinz Dostmann, the founder
of TFA Dostmann, still remembers the friendly, almost family-
like togetherness. 50 years have passed and Dostmann is still
involved.

« (@

MESSAGE IN A BUBBLE

GIVE A SMILE.

MAKE NEW FRIENDS.
GIVE A SMILE.

WIN SYMPATHIES.

[ M

YOUR MESSAGE

] . R

Support your
promotional message with
PUSTEFIX soap bubbles -
Your MESSAGE IN A BUBBLE.

SCAN ME!

Soap hubbles

Made in Germany

Tel. +49 (0)7071 - 78898
WWW.success-werbung.de
info@success-werbung.de




Trends & Brands

PSI Journal 5/2017 www.psi-network.de

SMore
e

paths
(o the goal

Producing for the garbage bin. In times when sustainability is becoming
increasingly important, this is almost unthinkable. Globally more than
three million tonnes of garbage are produced every day, while efforts are
being made by more and more companies to act in an environmentally
aner. Naturally compatible products are highly popular.
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ch — natural products are a real alternative for the promoti-
onal product industry.
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Can a person really multitask? No, says brain researcher
Etienne Koechlin from Ecole normal supérieure in Paris.
We cannot pursue more than two competing action targets
at the same time. Koechlin's explanation for this is as sim-
ple as it is logical: We only have two brain halves.
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per cent

is the correla-
tion coefficient
of sales revenue

attributed to the aspect of sus- " ) ,

. i . he S of the French have a positive attitude towards promotional
tainability, according to the Sus- products. 79 per cent would like to receive more. This is the re-
tainable Image Score of Service- sult of the latest survey conducted by the French promotional

plan Business Corporation. prOdUCt association 2FPCO.

Market research

, participants from all over
the PPAI Consumer Study 2016 associate

: ) . y Europe registered for the PSI
happiness with promotional products. “Hap- Industrv B ter 2/2016
py” is thus far ahead of “grateful” (46 per n 'us ry barometer :
cent) and “impressed” (29 per cent). This was a new record.

Dutch person (57 per cent) who has received a promotional product can remember the brand or name
of the company who gave it. This level of recall is two times higher than with TV advertising (28 per cent).
The Dutch industry association PPP recently published these figures on its website ppp-online.nl.

of the German households inter-
viewed for the promotional product
impact study by the GWW pos-
sessed promotional products which
had been given to them in the
course of an aided-recall survey.

euros is the total amount invested in ad-
vertising in Germany. More than one-tenth
of this amount is spent on promotional
products.
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The WEEE Directive requires

. manufacturers of electrical and

.= electronic equipment to take back

. and dispose of their old equip-

* ment in compliance with the law.
Here is an on overview of the
requirements of the amendment to

% this directive which was published

. in 2012.

n 2012, the amendment to the so-called
WEEE Directive (Waste Electrical and
Electronic Equipment) was published. On
this basis, many new requirements con-
cerning the extended manufacturer re-
sponsibility should have entered into force in the EU Mem-
ber States by 2014. Although this deadline had only been
observed by EU Member States in isolated cases, almost
all Member States have now fully transposed the new re-
quirements into national law. The background and objec-
tives of the new requirements as well as exemplary effects
on the manufacturers of electrical and electronic devices
are outlined below.

The purpose of the EU directive

The core objective of the WEEE Directive is the protec-
tion of man and the environment. To this end, waste from
electrical and electronic equipment is to be avoided as
much as possible. A further measure is to treat waste in a
professional manner — with the aim of safely removing
pollutants and extracting secondary raw materials. In ad-
dition, an extended manufacturer responsibility was es-
tablished. This entails numerous requirements for the prod-
ucts, such as compulsory labelling, but also regulates how
they can be placed on the market. Based on the experi-
ence gained since 2005, the amendment to the WEEE Di-
rective has the following main objectives:

* Increase collection and recycling rates

* Avoid illegal exports

» EU-wide harmonisation of requirements
* Increase transparency

* Facilitate enforcement

In a nutshell: The “WEEE system” should be more effi-
cient. More e-scrap is to be collected and conformably
utilised, and the fight against so-called free-riders is to be
facilitated.
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