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SUSTAINABILITY MADE IN
GERMANY.

Zum 11. Mal zeichnet der Deutsche Nachhaltigkeitpreis
Menschen aus, die sich erfolgreich den Herausforderun-
gen der Zukunft stellen. Er pramiert die Geschafts-
modelle von morgen, die besten Ideen flr die Stadte
der Zukunft und Forschung, die den Wandel zu nach-
haltigem Leben und Wirtschaften moglich machen.
Ehrenpreise gehen an prominente |lkonen des humanita-
ren und dkologischen Engagements.
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Am Abend des 7. Dezembers 2018 werden in Dissel-
dorf der Deutsche Na itspreis sowie der Next
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Who owns
the customer?

he customer, the powerful entity. The customer, the unknown entity. The
customer, without whom we cannot live because he pays the bills at the end
of the day. A customer is someone who has completed at least one business
transaction with his business partner. But what makes a customer?

Heinrich Path wrote: “A customer is the most important person in the busi-
ness. He is not dependent on us, we are dependent on him. He does not
represent an interruption of our work, but rather its content.” It is already
clear from this quote that we need to constantly look after the customer and
know what he wants: customer care is more important than ever before.
Knowing the expectation of the customer before he is aware of it himself
— that would be the ideal scenario.

We are in a buyer’s market with transparent markets and immense compet-
itive pressure. Customer loyalty must therefore be something you work hard
for. It must always be kept in mind that the market power of the customer
can always lead to unexpected actions. Knowing the needs of the custom-
er and having an intense relationship with him will reduce his bargaining
power. But if he has clear goals or a clear mission such as price or quality
optimisation, then it will be difficult to retain the customer. You cannot stop
him from looking left or right. The competition will always find reasons to
enter into a conversation. Who the competition is today cannot always be
predicted. He lurks everywhere. In Asia, on the Internet, in the value-added
chain, in the neighbourhood and sometimes even in your own company.

So who does the customer belong to? What should be done if he changes
his buying behaviour? The customer belongs to himself. He is a mature being
and pursues his own goals. The best possible consulting competence paired
with customer proximity is the only way to retain the customer. He will never
belong to anyone.

Best regards, A
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Michael Freter
Managing Director PSI
michael.freter@psi-network.de



PSI ‘ CONTENT PSI DISTRIBUTOR FINDER 2018

) PSI

Content

B VORWORT / EDITORIAL

Wer besitzt den Kunden /
Who owns the CUSTOMET ....ueeevvieeeeeeeiieeeeeceieeeees 001

H PSI / PROMOTEX EXPO /
VISCOM 2019

) Die neue Welt des Werbens und Verkaufens /
The new world of advertising and selling .......... 009-025

B QUALITAT UND SICHERHEIT VON
WERBEARTIKELN / SAFETY AND
QUALITY OF PROMOTIONAL
PRODUCTS

) Qualitdt und Sicherheit ernst nehmen /
Taking Quality and Safety seriously.................. 055-106

von Werbeartikeln

powened by ntertek

B GUT ZU WISSEN / GOOD TO KNOW

Fakten aus der Marktforschung /

Facts from Market Research........cccccceeeeuenne 039-041
TOP 100 DISTRIBUTORS

) TOP 100 Liste der PSI Distributoren /
TOP 100 List of the PSI Distributors.............. 009-015

Sicherheit und Qualitat

}» P5i

INSTITUTE

Foto: PSI—Reed Exhibitions Deutschland GmbH | fotolia.de



) P S ' CONTENT PSI DISTRIBUTOR FINDER 2018 ’ PSI

o aNnGERENT )

IATION @B PROFIT &y
INTERNATIONAL -

cdpenb EL___Si

B HANDLER / DISTRIBUTORS

TOP 100 Liste der PSI Distributoren / Alphabetisches Handler-Verzeichnis World
TOP 100 list of the PSI Distributors ................ 009-015 nach Ldndercodes sortiert/
Alphabetical List of Distributors World
B Handler gelistet nach Services (Fullservice, sorted by Country Codes......cvvvueerrveenireennnne 567-602
Werbeanbringung, Druck, Marketingberatung)/
Distributors sorted by Services (Fullservice, B Hindler nach Mitgliedsnummern /
Finishing, Printing, Marketing consulting)..... 045-290 Distributors by member Id .......ccoeevveeereennnene. 603-632

B Alphabetisches Handler-Verzeichnis Deutschland
nach Postleitzahlen /
Alphabetical List of Distributors Germany

sorted by Postcodes .......ccoevieriiiiiniiennieene 045-290
B Alphabetisches Handler-Verzeichnis

Osterreich & Schweiz / B SERVICE

Alphabetical List of Distributors

Austria & Switzerland ......cocceeveevirnienniennnn. 291-344 PSI Product Finder — Neue Beta-Version gestartet /

New Beta Version launched ........ccooveeeeeevveeeenennees 638

@ Alphabetisches Handler-Verzeichnis Europa

nach Léandercodes sortiert/ PSI Ansprechpartner / PSI Contacts.......ccceeunee.en. 639

Alphabetical List of Distributors Europe

sorted by Country COdesS....ccueerreerrrrreeriueennne 345-566 Impressum / IMpPrint.....ccccceeceeeeceecieeeieeeceeeeeene 640

Copyright: PSI—Reed Exhibitions Deutschland GmbH



