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PSI cooperates with Intertek 
The cooperation between Intertek and the PSI Institute started on 
1 September 2017. 

For PSI members this means: discounted workshops and webinars with content that can be 
agreed upon between Intertek and PSI members upon demand. 

The range of seminars includes:
• Quality assurance concepts for consumer goods and promotional products
• Risk management
• Social compliance audits
• Conformity with REACH etc.

As early as Wednesday, 20 September 2017, the first free webinar 
“Safety and Quality of Promotional Products” will be held at 4.00 pm. 

connect.psi-network.de/Intertek
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22.9billion

51%
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Europeans recall the company from which they 

received a bag. This means that these

promotional products (89 per cent) still rate

higher than calendars (86 per cent), shirts and

writing instruments (85 per cent) and hats (84

per cent). The average recall value is 84 per cent

according to the Impressions Study of  ASI.

dollars of turnover was generated by US distributors of  promotional products in 
2016. According to a recent study by the “Advantages Magazine” of  ASI, this is 
equivalent to an increase of  3.1 per cent. 

dollars of  turnover will be generated with aug-
mented reality in 2021, according to market re-
searcher IDC, writes horizont.net. Rosy prospects 
for the promotional product industry to success-
fully combine the real and virtual product world.

of the micro-companies surveyed in the GWW Promotio-
nal Product Monitor 2016/2017 spend more than one-
fifth of  their advertising budget on promotional products. 
In the case of  large companies, it is only 13 per cent.

years is how 
long French
people keep 
branded bags 
and other

Dutch consumers state that they are influenced 
by a corresponding promotional product in their 
decision to purchase the product of  a company. 
This is what the Dutch promotional product asso-
ciation PPP published on their website.

students have
received scholar-
ships totalling
CAD141,000 since 
the founding of the

Rosalind Plummer Memorial Scholar-
ship through members of the associa-
tion of Canadian promotional compa-
nies PPPC in 2007, according to the
PPPC website promocan.com.

travel luggage. Half  of  the respon-
dents (50.7 per cent) confirmed this
to the French association 2FPCO.
Surprisingly, writing instruments are
kept for an average of  just nine 
months.

0billion
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All figures on this page have been taken from the PSI Industry Barometer 1/2017.

50

1stplace

10 million 

73.2%

Half

among the most popular European 
sales markets for promotional products
is Germany. 64.5 per cent of  suppliers 
participating in the Industry Barometer
sell their products here. This is followed 
by Austria (60.3 per cent) and Switzer-rr
land (55.2 per cent).

euros and more in turnover is generated by 55 per cent of  all Dutch suppliers with promotional prod-
ucts, making them the largest group. Internationally, the Netherlands is by far the country with the high-
est turnover. By way of  comparison, the European average of  this turnover group is 21.5 per cent.

supplier managed to record a 
sales increase of  up to ten per 
cent in 2016. One in four (24 per 
cent) recorded up to five per cent.

of the suppliers consider themselves as manu-
facturers with sales to promotional product dis-
tributors. In addition to this 29 per cent of  the 
suppliers deliver directly to industry customers. 

per cent
and more 
certified or 
verifiably 

of all suppliers (56 per cent) consider 
sustainability certificates and certifica-
tions in their own company to be im-
portant to very important. In the case of  
distributors, it is 41 per cent.

sustainable goods are of-
fered by 28.9 per cent of  the 
suppliers in their portfolio. In 
the case of  distributors, it is
actually 43.3 per cent.

Every fifth

2017
is on an optimistically sound foot-
ing. 26 per cent of suppliers expect a 
positive sales development (up to 10
per cent), a quarter up to 20 per cent.

Good to Know
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PSI Industry Barometer 1/2017

The signs are 
pointing to a boom

ntrepreneurs need to know what is going on in the

market in order to be able to make responsible de-

cisions. Economic trends, company structures, sales

markets and sales drivers: In 2015, PSI introduced 

its own market research tool, the Europe-wide PSI

Industry Barometer, which ascertains the current situation as well

as trends in the industry twice a year, and thus regularly provides

market data and industry information such as turnover volume 

and development, certifi cation measures, proof of sustainability 

and distribution channels – in a European edition and country spe-

cials. In addition to Germany, France, the Netherlands, Sweden, 

Great Britain and Belgium are the strongest participant countries 

in the fi fth edition.

Positive expectations for 2017

The 1/2017 edition confi rms the positive expectation of the in-

dustry from the second half of 2016: Last year was strong in terms

of revenue. 17.6 per cent of suppliers recorded sales of up to 49 

million euros whilst 19.9 per cent of distributors reported sales of 

up to one million euros. However, companies in the promotional 

product industry were not only busy from a fi nancial perspective. 

In terms of measures for certifi cation and proof of sustainability,

suppliers as well as distributors were very active. Whether it be

OB BSCI, ISO, FSC, SEDEX or other important certifi cates, the

industry focuses on quantifi able sustainability.

Industry is an important economic factor

The Industry Barometer shows that the promotional product in-

dustry is also an important economic factor in other respects. For 

instance, promotional product suppliers and distributors are also

signifi cant employers. Almost half of all promotional product sup-

pliers who participated in the Industry Barometer 1/2017 have

between ten and 49 employees. 17 per cent actually have between

100 and 499 people. Every fourth distributor has up to nine em-

ployees, a good 14 per cent up to 24. All results of the current 

edition of the PSI Industry Barometer are shown elaborately in

this issue. <
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