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The icing
on the cake

he PSI Trade Show reinvented itself in 2013. At the
time, staging was the objective which spread through
all the aisles of the event. Since then, the new con-
cept has been fine-tuned and the PSI has since be-
come Europe’s “fashion trade show” of the promo-
tional product industry. This is not only demonstrated by a large catwalk and
a growing number of textile exhibitors. New formats such as “PSI FIRST” have
contributed significantly to the fact that there are now distinctly more product
premieres at the trade show than in previous years. They are the icing on the
cake of every trade show. And if you do not participate, it is difficult to make
new products visible on the market.

The icing on the cake now appears in a completely new form in 2017. The focus
is on the Industry Customer Day. On the third day of the trade show, distributors and
consultants are allowed to bring their customers to the trade show for the first time.
What some exhibitors and distributors have wrongfully practised for years is, from
now on, an official and certainly invigorating new event in PSI history. The fact that
there are still sceptics is understandable and okay, but the PSI 2017 will hopefully
convince the remaining doubters.

This is why it is very important that all parties involved comply with the rules
which the PSI has developed together with the Trade Show Working Group of the
GWW. Anyone failing to comply will find himself in a lot of trouble — up to being ex-
cluded from the trade show. In an elaborate process, the PSI has repeatedly point-
ed out all the rules to all exhibitors. I personally am confident that these rules will
be complied with in 99.9 per cent of the cases. During numerous conversations, ex-
hibiting companies have given the assurance that they are in no way interested in
direct sales. Anyone who makes direct sales part of his sales channel is already well-
known in the industry and every customer can draw his own conclusions from this
if he wants to. All in all, exhibitors and visitors are looking forward to this innovation
which will surely have an invigorating impact on the order books on both sides. How-
ever, [ see the greatest benefit in the fact that the advertising industry will finally have
access to such an effective and convincing tool as the promotional product. This is
the real icing on the cake of the upcoming PSL

['wish you all a successful trade show, a year full of wonderful moments, the best
of health and, of course, great business results. We are looking forward to your con-
tinued loyalty.

On this note

I 0l

Manfred Schlosser | Editor-in-Chief PSI Journal

Your opinion: schloesser@edit-line.de
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Szanowni cztonkowie PSI,

dopiero, gdy premiery produktéw sg po raz pierwszy przedstawiane w branzowym
Swiecie, gdy koledzy dyskutujg o nowych trendach i gdy informacje dajg prawdziwg
przewage konkurencyjng, dopiero wtedy mozna okresli¢ targi mianem PSI. Tutaj
jestescie w samym centrum wydarzen. Bowiem targi takie jak PSI sg najkrotszg
droga do rynku. Tutaj spotykajg sie wszyscy znaczgcy gracze rynkowi w wymiarze
krajowym, europejskim i Swiatowym.

Jako forum, gdzie pojawiajg sie nowosci, odbywajace sie w tym roku po raz 55 targi
PSl sg od dziesiecioleci najwiekszymi w Europie targami dla profesjonalnych firm
zajmujacych sie handlem artykutami reklamowymi. Jako okno wystawowe branzy
artykutéw reklamowych tegoroczne PSI odgrywajg szczegdlng role: po raz pierwszy
bowiem klienci przemystowi i przedsiebiorstwa markowe jako zaproszeni goscie
beda miaty mozliwos¢ przekonac sie ostatniego dnia targdéw, jak roznorodne, orygi-
nalne i atrakcyjne sg artykuty reklamowe jako media dialogu.

Decyzja przygotowana pod kierownictwem ogdlnego stowarzyszenia przemystu
artykutéw spozywczych przez wszystkie zainteresowane strony i zrealizowana w
formie jasnych regulacji, naznaczona jest duzg odpowiedzialnoscig i wzajemnym
zaufaniem. Jest to duzy krok naprzdd dla catej branzy. Zwigzane z nim szanse rekla-
mowania artykutéw reklamowych jako nosnikéw reklamy oraz uwolnienia nowych
impulsow dla branzy sg trudne do przecenienia. Opuszczamy tym samym ostate-
cznie nisze, do ktérej jako nieuswiadomiona do tej pory wielkos¢ na rynku rekla-
mowym juz dawno nie nalezymy.

Pokazmy nasze mocne strony. Przestanie jest jasne: artykuty reklamowe tworzg
przezycia rynkowe posiadajgce warto$¢ dodang. Oferujg to, czego media cyfrowe
daremnie poszukujg — dotykowe, sensoryczne przezycia i bezposredni kontakt. Ja-
kie medium reklamowe to potrafi? | gdzie branza mogtaby lepiej sie zaprezentowad
niz na PSI? W imieniu catego zespotu PSI serdecznie zapraszamy.

Michael Freter, Managing Director, PSI
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YBarxkaembint yneH PSI!

Tonbko TOrga, Koraa B LWMPOKOM Kpyry CreLnasncToB Brnepsble NpeacTaBaatoTca
HOBMHKM NPOAYKLMKN, KONnern obcy»KaatoT HoBble TEHAEHUUN U MHDOpMaLLMA
npeBpaLLaeTca B HaCToALLee KOHKYPEHTHOE NPEeMMYLLECTBO, BbICTaBKa CTAaHOBUTCA
PSI. 3aecb Bbl B camom LeHTpe. MNOoCKoNbKY TakMe BbICTaBKKM KaK PSI — a1o
KpaTyalLmii NyTb Ha PbIHOK. B 0AHOM mMecTe OHa cobupaeT Bcex 3HaUYMMbIX
WIrPOKOB PbIHKA B HaLMOHaIbHOM, EBPONENCKOM UM r106asibHOM MacluTabax.

Kak ¢opym HOBMHOK, PSI, KoTopas B 3TOM rogy npoBogmTca B 55-i pas, yxKe
AecaTuneTnamm asnaeTcs Haubosbluel Bo Bcelt EBpone BbiCTaBKoOM Ans
npodeccMoHabHOM TOProBAN PeKNaMHOM NpoayKumnein. Kak BUTpUHE MHAYCTPUK
peKNamHoli npoayKumu, PSI B 3Tom rogy Bbinasia ocobasn posib, MOCKONbKY
BNepBble MPOMbILLIEHHbIE KUEHTbl U BpeH0Bble KOMMNaHWUM B KayecTBe
NPUIIALEHHbIX FOCTEM UMEIOT BO3MOMXKHOCTb B MOCNEAHWI AEHb BbICTAaBKM
COCTaBUTb KapTUHY Pa3HOObpPa3uns, OPUrMHANIbHOCTU U NPUBAEKATENbHOCTU
PEeKNaMHOM NPOAYKLMN KaK cpeacTBa Auanora.

PewweHune, NoArotToBeHHOE BCEMMU CTOPOHAMM nog, pykoBoacTeom ObLiero cotosa
WMHAYCTPUM peKknamHol npoayKummn (Gesamtverband der Werbeartikelwirtschaft)
M OCYLLECTB/NIEHHOE C YETKMM HabopoM NpaBu/, XxapaKktepumsyeTca 60bLoN
OTBETCTBEHHOCTbIO M B3aMMHbIM A0BEpPMEM. BobLION Wwar Ans BCei oTpacau.
BO3MOHOCTH, 3aK/IH0YaOLWMECS B MUCNONb30BAaHUM PEKAAMHON NPOAYKLMM

B KauecTBe HOCUTENA PeKaambl U NPeLoCTaBNEHMM UMNY/IbCA AJ/1A OTPACH,
OTPOMHbI. ITUM Mbl OKOHYATE/IbHO BbIXOAMM M3 HULLM, K KOTOPOU, KaK CKpbITan
CWUNIa Ha PbIHKE PeKNaMbl, y3Ke AaBHO HE OTHOCMMCS.

MoKaxem Halln CUbHbIE CTOPOHbI. MOCbI YETKUIN: peK/laMHas NPoayKL S
CO34a€eT OMNbIT OTHOLIEHUI C BpeHaom ¢ AobaBeHHOM cToMmOocTbio. OHa
npegnaraeT To, Yero TWETHO MLWYT UMdpPOBbIe CPeaCcTBa KOMMYHUKALMK —
ocsA3aTe/IbHOe, CEHCOPHOE NePEKMBAHME U HEMOCPEACTBEHHbIN, MPAMOMN KOHTAKT.
Kakoe peknamHoe cpeacTBO yXKe MOXeT 3To? U rae oTpacain moryT nokasaTtb cebsn
Nydwe, yem Ha PSI? OT umeHun Bcelt KomaHapl PSI, 4obpo noxkanosathb!

Mwxasnb ®PpeTep, ynpasasatowmin anpextop, PSI

www.psi-network.de
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Basta PSI-medlemmar!

Nar produktpremiarer lanseras i branschvarlden, nar kollegor diskuterar nya tren-
der och nér verkliga konkurrensférdelar uppstar ur information, forst da uppstar
PSI ur en massa. Har star du i centrum, eftersom massor som PS| &r den kortaste
vagen till marknaden. Pa ett och samma stalle hittar man alla relevanta marknads-
aktorer i bade nationell, europeisk och global dimension.

| egenskap av nyhetsforum ar PSI, som i ar firar 55-arsjubileum, Europas storsta
massa for professionella reklamartiklar. Arets PSI har en sarskilt viktig roll att spela
som skyltfonster inom promotion: for forsta gangen kommer branschkunder och
markesforetag att som inbjudna bestkare fa mojlighet att under den sista massda-
gen gora sig en bild av hur mangsidiga, originella och tilltalande reklamartiklar &r
som dialogmedia.

Detta beslut, som har beretts av alla parter under ledning av “Gesamtverband der
Werbeartikelwirtschaft” (GWW) och realiserats med ett tydligt regelverk, kdnne-
tecknas av en stor ansvarsmedvetenhet och 6msesidigt fortroende. Det ar ett stort
steg for hela branschen. De mojligheter som finns har, att géra reklam fér promoti-
on-artiklar som budskapsbarare och att frisatta impulser fér branschen, ar mycket
stora. Vi tar nu steget ut ur en nisch som vi inte langre tillhor.

Lat oss visa upp vara styrkor. Budskapet ar klart och tydligt: reklamartiklar skapar
markesupplevelser med mervarde. De erbjuder det som digitala media inte kan
leverera — en upplevelse av berdring och kadnsla, och en ren, direkt kontakt. Vilket
reklammedium klarar det? Och var kan branschen battre visa upp sig an pa PSI?
Hela PSI-teamet hélsar dig hjartligt valkommen.

Michael Freter, Managing Director, PSI

www.psi-network.de
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Treffen Sie skandinavische Partner
und Verbdande auf der ScandiBase in
der International Area!

Unser PSI Reprdsentant fiir den
skandinavischen Raum, Klaus Beyer,
heif3t Aussteller und Besucher

aus Skandinavien und alle, die sich
fiir diese Region interessieren,
herzlich willkommen!

Meet scandinavian partners and
associations in the ScandiBase at the
International Area!
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Our PS| representative for the
Scandinavian region Klaus Beyer cordially
welcomes exhibitors and visitors
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Sayin ve cok sevgili PSI Gyeleri,

Uriinler uzmanlarin karsisina ilk kez gciktiginda, meslektaslar yeni yénelimleri
tartistiginda ve bilgilerden tam bir rekabet avantaji ortaya ¢iktiginda, ancak o za-
man bir fuar PSl‘ye donisur. Burada tam gobegindesiniz. Clinkl PSI gibi fuarlar,
piyasaya giden en kisa yoldur. Ulusal, Avrupa ¢apinda ve global boyutta piyasanin
en 6nemli aktorlerini ayni yerde biraraya getirirler.

Bu yil 55. kez diizenlenen PSI, yeniliklerin forumu olarak profesyonel promosyon
Urlnleri ticaretinde onyillardan bu yana Avrupa ¢apinda en biylk fuardir. Bu yilki
PSl‘ye, promosyon Urlinleri endistrisinin vitrini olarak 6zel bir rol diismektedir,
clinkii davetli ziyaretciler olarak endustriyel musteriler ve marka sirketleri fuarin
son glnilnde ilk kez promosyon Uriinlerinin diyalog araglari olarak ne kadar gesitli,
orijinal ve cazip olduguna iliskin izlenim edinme firsatini elde edecekler.

Promosyon Uriinleri Endiistrisi Birligi‘nin (GWW) 6énciiliigiinde tiim taraflarca
hazirlanan ve net diizenlemelerle hayata gegirilen karara, biyulk bir sorumluluk ve
karsilikh gliven damga vurmustur. Tum sektor acgisindan biyik bir adim bu. Reklam
araci olarak promosyon urinleri reklami yapmakta ve sektor igin itki yaymakta ya-
tan firsatlar biyuaktar. Boylelikle reklam piyasasinin gizli devi olarak aslinda uzun
suredir ait olmadigimiz késemizden ¢ikmaktayiz.

GuclimUzl gosterelim. Mesaj cok agik: promosyon Urlnleri, arti degere sahip mar-
ka deneyimi yaratmakta. Onlar, dijital medyanin arayip bulamadigi seyleri sunmak-
ta; haptik, sensorik deneyimi ve dogrudan temasi. Hangi reklam araci bunu yapa-
bilir? Ve sektor, kendini PSl‘den baska nerede en glzel sergileyebilir? Tum PSI ekibi
adina hosgeldiniz diyorum.

Michael Freter, PSI Sorumlu Maduri
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Afkim Ltd., |stanbul

ALCAN REKLAMC\LIKVE HALKLA -
|LISKILER SAN. VETIC.A. S
KARATAY / ONYA

ALFA PROMOSYON TEKSTiL PAZ. SAN.
VETIC. LTD. ST, Kucukcekmece
BOYUT PROMOSYON - Rek. Mat. San.
Dis. Tic. Ltd. Sti., |stanbul

Biiytiksoy Bayrak - Ve Semsiye San.
Tic. A.S. Hadimkoy/Arnavutkoy
Cemertas Promotional Textiles -
Industrial and Foreign Trade
Company Ltd., Maslak - |stanbul
CPIDIS TICARET VE SAN. TIC. LTD. STl,
Bayrampasa / ISTANBUL

DAMLA OFSET MATBAACILIK AS,
Konya

Dival - DAMLA OFSET MATBAACILIK AS,
1

Konya

DIZAYN ETIKET San. ve Tic. AS.,
|stanbul Benibosna

DOYUK Promotional products -
Engin Doyuk, \lzmir

Ender Tekstil -

Sanayi Ve Ticaret Ltd STl, Denizli
Eren Kadife Tekstil Nakliye San.
Tic. Ltd Sti, Denizli

Erteks Kadife Tekstil San.

Ve Tic. Ltd. Sti., Denizli

Etkin Promosyon \TD STI, Gebze
Fabio Ricci - Talat Matbaacilik ve Deri
Mamulleri Ticaret As., |stanbul
GOLD PUZZLE COLLECTION -
|skenderler Otomotiv Ltd. Sti., Cigli
Gorenler AS., Denizli
HASGULTEKST\L PROMOSYON
URUNLEM-SAN.VEDB.ﬂc.UD.
STL,YEN\BOSNA/\STANBUL
Ilpen Kalemcilik Plas. San.

Tic. Ltd. Sti., |stanbul

NANC TEXTILE -

LUTUF NANC TEXTILE LTD, Denizli
lpeknurTextile Clothing Co. Ltd.,
pamukkale

KIMPEKS TEKSTIL SAN.VE TIC.AS.,
Denizli

MAVIYEL AMBALAJ TEKSTIL SAN.
VETIC. AS., Bayrampasa - |stanbul
MAYA BASIM VE PROMOSYON
URUNLER\SAN.DB.“CJID.SH,
|stanbul

Megalens Printing Company,
Basaksehir
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Meltem Tekstil Sanayii vé Ticaret

Kollektif Sirketi Huseyin Aras Ve Ortagi,
|stanbul 9E42
MIYO MEN DILVE GIDA SANAY!

DIS TICARET LTD STI, |stanbul 9B39
Modal BRG Orgti Dokuma Tekstil -

Sanayi Ve Ticaret Ltd. STI-, Denizli 9E13
Murat Tekstil, |stanbul 10M21
Mutcali Tekstil San.Tic. Ltd. Sti.,
Denizli

(zen Promosyon ve Reklam San.
Tic. Ltd. Sti., |stanbul 9Bo2
PIM TEKSTIL SANAY! - VE PROMOSYON

LTD, Kiiciikgekmece / |stanbul 9E14
PRIMA / METE PLASTIK, |stanbul 9K36
promedya Tanitim Matbaacilik Montaj -

san. ve Tic. Ith/Ihr. Ltd. Sti.,

Basaksehir / |stanbul 9Co2
PROMODATEKST\L San. Tic. Ltd. Sti,

Honaz 9E31
pusula Basim (Pusula Cizgi Alti Basim

San. Tic. Ltd. Sti.) - Ecoprobags.com,
|stanbul 9B40
Ral Tekstil Ltd. Sti., Antalya 10H75
Scrikss Kalem Kirtasiye Ve Ofis Malz.

San. AS, |stanbul 11F61
SM DOKUMA KONFEKSIYON SAN.
TIC.LTD.STL., Denizli gEo1
Soylu Printing publishing

Stationery Co- LTD., Zeytinburnu gF11
TARCIN KUYU MCULUK HEDIYELIK

ESYAAS, \lzmir 9E39
TE-BAG /TEXT\LE BAG, \stanbul 10G24
Teks Pro Promosyon - Tekstil Urtin
Leri San Ve Tic Ltd Sti, |stanbul
TURMAK - MAKINA SAN. VETIC.AS.,
4. Levent / \stanbul 9L35
Tuva Home Textile Ltd., Denizli 9Co3
Ufuk Tanitim Ltd. Sti.,

Bagcilar / |stanbul

YCH YONCAHES PAPER PRODUCTS &
LUXURY BOXES, |stanbul 11C19
YORKATEKSTIL SANVETIC. LTD. ST,
Denizli

Zorel Tekstil - |malat Pazarlama
Sanayi ve Ticaret Limited Sirketi,
Denizli 10G09

10D08

10F20

gBo1a
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Sehr geehrti, liebi PSI-Mitglieder,

wenn d’Produkt Premiera zum ersta Mol der Fachwelt présentiert werdet, Kollega
neui Trends diskutieret und us Informationa echti Wettbewerbsvorteil entstond,
denn ersch wird us era Mess t’PSI, wo Sie voll und ganz dabi sind. Denn t’Messa
wia t’PSl sind der kiirzisti Weg zum Markt. Sie bringet alli wichtigsta Akteura vom
Markt uffara nationala, europawita und globala Dimension an a Ort zemma.

Als Forum vo da Neuheita isch t’PSI, wo das Johr zum 55. Mol stattfindet, europa-
wit sit Johrzehnt die groschti Mess fiir der professionelli Werbeartikelhandel. Der
diesjohriga PSI kunt als Schaufenster a psunderi Rolle vo der Werbeartikelwirt-
schaft zua, well zum ersta Mol werdet d’Industriekunda und Markaunternehma
als igladeni Bsuecher d’Moglichkeit ha, sich am letschta Messetag as Bild davo
z’macha, wia vielfaltig, originell und attraktiv d’Werbeartikel als Dialogmedia sind.

D’Entscheidig, wo vo allna Sita unter der Federfliehrig vom Gesamtverband der
Werbeartikelwirtschaft (GWW) vorbereitet und mit klara Regla umgsetzt worda
isch, kennzeichnet sich durch grossi Verantwortig und gagasitigem Vertraua us und
isch a grossa Schritt fiir dia gsamti Brancha. Dadurch sind d’Chanca zur Werbig vo
Werbeartikel als Werbetrager und d’Freisetzig vo Impuls fiir d’Brancha enorm.
Mier verlond damit endgiiltig d’Nischa, zu ddra mier als heimlichi Gréssi im Werbe-
markt scho lang nimma ghoret.

Mier sottet Useri Starkana zeiga. D’'Botschaft liegt uf der Hand: Werbeartikel schaf-
fet Markaerlebnis mit Mehrwert. Sie bitet das, wo digitali Media ohni Erfolg su-
echet — das fuhlbara, sensorischa Erlebnis und der unvermittelti, direkti Kontakt.
Wailles Werbemedium kann das scho? Und wo kénnti sich d’Branche besser zeiga
als uf der PSI.

| heissa Sie im Nama vom gsamta PSI-Team herzlich willkomma.

Michael Freter, Managing Director, PSI

www.psi-network.de
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Sehr geehrte, liebe PSI-Mitglieder,

wenn Produkt-Premieren zum ersten Mal der Fachwelt prasentiert werden, Kol-
legen neue Trends diskutieren und aus Informationen echte Wettbewerbsvorteile
werden, erst dann wird aus einer Messe die PSI. Hier sind Sie mittendrin. Denn
Messen wie die PSI sind der kirzeste Weg in den Markt. Sie bringen an einem Ort
alle relevanten Akteure des Marktes in nationaler, europaweiter und globaler Di-
mension zusammen.

Als Forum der Neuheiten ist die PSI Messe, die in diesem Jahr zum 55. Mal stattfin-
det, seit Jahrzehnten die europaweit groRte Messe fir den professionellen Werbe-
artikelhandel. Als Schaufenster der Werbeartikelwirtschaft fallt der diesjahrigen PSI
eine besondere Rolle zu: Denn erstmals werden Industriekunden und Markenun-
ternehmen als geladene Besucher die Moglichkeit haben, sich am letzten Messe-
tag ein Bild davon zu machen, wie vielfdltig, originell und attraktiv Werbeartikel als
Dialogmedien sind.

Die Entscheidung, die von allen Seiten unter Federfiihrung des Gesamtverbandes
der Werbeartikelwirtschaft vorbereitet und mit klarem Regelwerk zur Umsetzung
gebracht wurde, ist gekennzeichnet von groRRer Verantwortung und gegenseitigem
Vertrauen. Ein groBer Schritt flir die gesamte Branche. Die Chancen, die darin lie-
gen, fir Werbeartikel als Werbetrager zu werben und Impulse fir die Branche frei-
zusetzen, sind betrachtlich. Wir treten damit endgtiltig aus der Nische heraus, in
die wir als heimliche GréRe im Werbemarkt schon lange nicht mehr gehéren.

Zeigen wir unsere Starken! Die Botschaft liegt auf der Hand: Werbeartikel schaffen
Markenerlebnisse mit Mehrwert. Sie bieten das, wonach digitale Medien vergeb-
lich suchen — das haptische, sensorische Erlebnis und den unvermittelten, direkten
Kontakt. Welches Werbemedium kann das schon? Und wo kdnnte sich die Branche
besser zeigen als auf der PSI? Seien Sie im Namen des gesamten PSI-Teams herz-
lich willkommen.

Michael Freter, Managing Director, PSI
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Dear PSI members,

When product premieres are presented among experts for the first time, colle-
agues discuss new trends, and information is turned into real competitive advan-
tages, only then does a trade show become the PSI. Here you are in the midst of it.
Because trade shows like the PSI are the quickest route to the market. They bring
all the relevant protagonists of the market in the national, European and global
dimension together in one place.

As a forum for new products, the PSI, which is being held this year for the 55th
time, has been Europe’s biggest trade show for the professional promotional pro-
ducts trade for decades. As a showcase for the promotional products industry, this
year’s PSI has a special role: because for the first time, on the last day of the trade
show, industrial customers and brand companies as invited visitors have the op-
portunity to get an impression of how diverse, original and attractive promotional
items work as dialogue media.

The decision, which was prepared from all sides under the direction of the um-
brella association of the German promotional product industry (GWW) and imple-
mented with clear guidelines, is characterised by great responsibility and mutual
trust. A big step for the whole industry. The opportunities that this creates for the
advertising of promotional items as an advertising medium and for unleashing im-
pulses for the sector are considerable. In this way, we are finally leaving the niche
where we haven’t belonged for a long time as a hidden element on the advertising
market.

Let’s show our strengths. The message is obvious: promotional items create brand
experiences with added value. They offer what digital media search for in vain —
the haptic, sensory experience and unmediated direct contact. Which advertising
medium can do that? And where could the industry better show itself than at the
PSI. We warmly welcome you in the name of the whole PSI team.

Michael Freter, Managing Director, PSI

www.psi-network.de
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Estimados miembros de la PSI:

Cuando se presentan productos novedosos por primera vez ante el publico espe-
cializado, los compafieros debaten sobre nuevas tendencias y la informacién se
transforma en verdaderas ventajas competitivas, es entonces cuando nace una
feria como la PSI. Usted se encuentra justamente en el centro de este circulo. Las
ferias como la PSI son el camino mds corto para llegar al mercado. Reldnen en un
mismo lugar a los actores mds destacados del mercado a nivel nacional, europeo y
global.

Como foro de novedades, la PSI (que celebra este afio su 552 edicion) es la mayor
feria europea del sector profesional de articulos publicitarios desde hace décadas.
Este afio, la feria PSI asume un papel especial en calidad de escaparate de la indus-
tria de los articulos de promocién: los clientes industriales y las empresas de mar-
ca, como visitantes invitados, tendrdn por primera vez la posibilidad de hacerse
una idea de la diversidad, la originalidad y el atractivo de los articulos publicitarios
como medios de didlogo el ultimo dia de la feria.

La decision, preparada por todas las partes bajo la direccidn de la Asociacién Gene-
ral de la Industria de Articulos de Promocion (GWW) y ejecutada con un reglamen-
to claro, se caracteriza por la gran responsabilidad y la confianza mutua. Un gran
paso para todo el sector. Las oportunidades inherentes de utilizar los articulos pro-
mocionales como medios publicitarios y desencadenar impulsos para el sector son
considerables. Con ello, salimos definitivamente del nicho al que no pertenecemos
desde hace tiempo como magnate sigiloso dentro del mercado publicitario.

Mostremos nuestros puntos fuertes. El mensaje es claro: los articulos publicitarios
hacen posible experiencias de marca con una plusvalia. Ofrecen aquello que los
medios digitales persiguen en vano: la experiencia hdptica y sensorial y el contacto
directo. ¢ Qué medio publicitario puede conseguirlo ya? ¢Y donde podria exhibirse
mejor el sector que en la feria PSI? Le damos una afectuosa bienvenida en nombre
de todo el equipo de la feria PSI.

Michael Freter, director gerente, PSI

www.psi-network.de
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Tres chers membres PSI,

Un salon devient véritablement un salon PSI lorsque de nouveaux produits sont
présentés pour la premiére fois aux professionnels du secteur, lorsque des col-
legues discutent de nouvelles tendances et lorsque des informations donnent
naissance a de réels avantages en matiére de concurrence. Vous étes alors aux pre-
mieres loges. Car les salons tels que le PSI sont le plus court chemin qui méne au
marché. lls rassemblent en un seul et méme endroit tous les acteurs importants du
marché dans une dimension nationale, européenne et mondiale.

En tant que forum des nouveautés, le PSI, dont c’est la 55éme édition cette an-
née, est depuis des décennies le plus grand salon européen dédié au commerce
professionnel d’articles publicitaires. En tant que vitrine de I'industrie des articles
publicitaires, un réle particulier incombe au PSI de cette année : en effet, les clients
industriels et les entreprises de marque invités auront pour la premiére fois la pos-
sibilité de découvrir, lors du dernier jour du salon, a quel point les articles publici-
taires sont diversifiés, originaux et attractifs en tant que médias de dialogue.

La décision, qui a été entierement préparée sous la responsabilité de la fédération
de l'industrie des articles publicitaires (GWW) et mise en ceuvre selon des régles
bien définies, est caractérisée par une grande responsabilité et une confiance
mutuelle. Une étape importante pour toute la branche. Cela représente, pour les
articles publicitaires, une chance considérable de promotion en tant que supports
publicitaires et de libération des impulsions pour I'industrie. Nous sortons ainsi
enfin de la niche a laquelle nous n‘appartenons plus depuis longtemps du fait de
notre importance discréte sur le marché.

Montrons nos forces. Le message est évident : les articles publicitaires créent des
expériences vécues avec des marques a valeur ajoutée. lls proposent ce que les
médias numériques recherchent en vain : I'expérience tactile, sensorielle et le con-
tact direct. Quel support publicitaire en est actuellement capable ? Et quel meil-
leur endroit de représentation pour I'industrie qu’au PSI ? Soyez, au nom de toute
I’équipe PSI, les bienvenus.

Michael Freter, directeur général, PSI

www.psi-network.de
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Gentili soci PSI,

guando dei prodotti vengono presentati per la prima volta ad un pubblico di esper-
ti, i colleghi discutono dei nuovi trend e dalle informazioni ricavate nascono reali
vantaggi competitivi, solo allora una semplice fiera diventa PSI. Noi ci troviamo
proprio al centro. Infatti, le fiere come PSI sono la strada pil rapida per giungere
sul mercato, riunendo in un unico luogo tutti gli attori rilevanti a livello nazionale,
europeo e globale.

Quest’anno si terra la 55a edizione di PSI, un forum di novita e da decenni la

piu grande fiera europea per il commercio professionale di articoli promoziona-
li. Un’importante vetrina nel settore degli articoli promozionali, che quest’anno
svolge un ruolo speciale: per la prima volta, I'ultima giornata fieristica permettera
ai clienti del settore e di marchi aziendali, in veste di ospiti invitati, di conoscere
la varieta, I'originalita e I'attrattivita degli articoli promozionali come strumenti di
dialogo.

La decisione presa sotto gli auspici dell’associazione generale dell’industria di arti-

coli promozionali (GWW) e implementata con regole chiare, si fonda su un grande

senso di responsabilita e fiducia. Un passo enorme per l'intero settore. Vi saranno

notevoli possibilita di presentare mezzi pubblicitari e dare impulsi al settore. Lasci-
amo definitivamente la nicchia di mercato nel settore pubblicitario a cui da tempo

non apparteniamo piu ufficialmente.

Vi mostriamo i nostri punti di forza. Il messaggio e semplice: gli articoli pubblicitari
portano un valore aggiunto ai mercati. Offrono cio che i mezzi digitali cercano in-
vano: un’esperienza tattile, sensoriale e un contatto diretto, senza intermediazione
alcuna. Quale strumento pubblicitario puo tutto questo? E quale potrebbe essere
la migliore piattaforma espositiva per i vari marchi, se non PSI? Un cordiale benve-
nuto a nome di tutto il team PSI.

Michael Freter, Managing Director, PSI

www.psi-network.de
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Geachte, beste PSI-leden,

als product-premieres voor de eerste keer aan de vakwereld worden gepresen-
teerd, collega’s nieuwe trends bespreken en informatie een echt concurrentievoor-
deel wordt, pas dan kan een beurs uitgroeien tot de PSI. Hier zit u er middenin.
Want beurzen zoals de PSI zijn de kortste weg tot de markt. Ze brengen op één
plek alle relevante spelers van de markt samen in een nationale, Europawijde en
mondiale dimensie.

Als forum van nieuwe producten is de PSI, die dit jaar voor de 55e keer plaatsvindt,
sinds tientallen jaren Europa’s grootste beurs voor de professionele handel in re-
clameartikelen. Als uitstalkast van de sector voor reclamemateriaal heeft de PSI
van dit jaar een bijzondere rol te vervullen: want voor de eerste keer zullen indus-
triéle klanten en merkondernemingen als genodigden de mogelijkheid hebben om
zich op de laatste beursdag een beeld te vormen van hoe divers, origineel en aant-
rekkelijk reclameartikelen zijn als dialoogmedium.

De beslissing, die van alle kanten onder aanvoering van het algemene verbond van
de sector voor reclameartikelen (GWW) werd voorbereid en met een duidelijk reg-
lement werd gerealiseerd, wordt gekenmerkt door een grote verantwoordelijkheid
en wederzijds vertrouwen. Een grote stap voor de gehele branche. De kansen die
dat biedt voor reclameartikelen om als reclamemedium propaganda te maken en
impulsen voor de branche vrij te maken, zijn aanzienlijk. Daarmee maken we ma-
ken ons definitief los van de niche, waar wij als heimelijke grootheid in de reclame-
markt allang niet meer thuishoren.

Laten we onze sterktes tonen. De boodschap ligt voor de hand: reclameartikelen
scheppen een merkbeleving met meerwaarde. Ze bieden datgene waar digitale
media vergeefs naar zoeken — de voelbare, zintuigelijke beleving en het plotselin-
ge, directe contact. Welk reclamemedium kan dat eigenlijk nog? En waar zou de
branche dat beter kunnen laten zien dan op de PSI. U bent namens het gehele PSI-
team van harte welkom.

Michael Freter, Managing Director, PSI

www.psi-network.de
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good reasons
for the PSI Trade
Show are: prod-
uct innovations,

sensory experience:,ixeetci\ig;'l:?r:jglti- Of eXh i b ito rs recom-
platform, knowledge transfer, inter- mend PSI Trade ShOW

nationality, newcomer area.

Market research

visitors from 74 countries

suppliers and top brands of the promotional product met 932 exhibitors from

industry are participating at the PSI 2017. And from no 31 countries last year.
fewer than 35 countries.

of PSl visitors play a decisive, suppor-

of the trade visitors were g : :
ting or at least an advisory role when it

interested in promotional
textiles last year.

comes to procurement decisions.
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Trends & Brands
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Welcome

to
PSI 2017

0o @
...........
PRI

The PSI 2017

Tyl will be a firework
of trends and innovations.
And I can only recommend that
you come, see and marvel.
We are looking forward to the trade show
and to the many — in the best
sense of the word —
curious visitors.

Exclusive prét-a-porter

Modern, stylish, chic. The latest fashion
and textile trends can be cleverly adapted
to the promotional product sector. PSI be-
tomes a fashion centre for three days.

The GUSTO Tasting Pavilion is the “place
to be” when it comes to future culinary
advertising ambassadors: from sweet to
spicy, there is something for every taste.
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PSI 2017 -
the original

PSI is the first and to date largest
and most important trade show for the
European promotional product industry.
[t is the original, shaping
an entire industry for over five decades
— and is constantly
setting trends.

Marketplace of possibilities

Product premieres and innovations, inno-
vative concepts and inspiring networ-
king — the PSl is a colourful marketplace
of infinite possibilities and offers exciting

A feast for the senses insights into state-of-the-art techniques.

Every year, PSI offers a huge range of
trendy, promotionally effective products
from all segments.




Make Your Brand
Look its Best:
Promotional Products With the Original.

Post-it

-
——
-

Post-it® Promotional Products —

are the perfect brand ambassadors:

The unique quality of the original
3M materials will guarantee a high end
product and brand experience.

Original Post-it® Notes are produced
climate neutrally on PEFC™ paper,

in Germany.

b

Look your best with the Original:

- - At PSI 2017 in Hall 11 at Booth D74.
EN

pHOTO

Call us for information or an offer: +49 (0) 28 43/16 92-0 (Sales exclusive via resellers.)

Michael Schiffer Promotion GmbH = promotion@michaelschiffer.com = www.promotion.michaelschiffer.com



Focus

Sewn-in labels are often considered to be
annoying and are frequently cut off immediately
after the textile is bought. Yet they contain
important information. Some information must
be indicated, other information can be. Birgit
Jussen, who has an engineering degree in

clothing technology, explains to the PSI Journal
what must be marked and how, and why this is

PSI Journal 1/2017 www.psi-network.de

Pitfalls of labelling textiles

The label is

what matters

abels are getting longer and longer, and
are therefore oftensannoying and not in-
frequently show through the textile. How-
ever;there are reasons why labels are turn-
ing into long flags.or a-kind of booklet.
They contain information:that has'a key influence on de-
cisions to buy and is important to know when using the
product. Hence it is also important for those responsible
to know exactly what information is required. Unfortu-
nately, practical experience often shows that many tex-
tiles are incorrectly or inadequately labelled. It is not al-
ways easy to find a way through the jungle of specifica-

tions, however. Various laws, ordinances and guidelines
must be observed. And since globalisation is an issue, and
not only when goods are purchased, the respective
country-specific requirements where the items are sold
must also be taken into account.

Fibre composition and
official language are obligatory

The lion’s share of text on the label consists of informa-
tion on the fibre composition. We often find the raw tex-
tile materials in various languages. This list is due to the
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Birgit Jussen has a degree in engineer-
ing for clothing technology and sup-
ports the textile and clothing industry
with her enterprise “Quality Matters —
advice for sewing technology and qual-
ity”. She addresses questions related
to product realisation and optimisation,
as well as quality assurance and con-
sulting in the event of complaints, com-
piles expert opinions and technical doc-
umentation, and holds seminars.

European directive (EU) No. 1007/2011. It first requires
that “Textile products shall only be made available on the
market provided that such products are labelled, marked
or accompanied with commercial documents in compli-
ance with this regulation.” So, there is a general obligation
in Europe to provide textiles with the fibre composition.
Further, the directive states that indication must be in the
official language of the European member state. To sum
up, the more countries a product is sold in, the more lan-
guages must appear on the label. This general obligation

to label textiles applies equally to manufacturers and im-
porters — both in stationary and in online trade. The re-
quirements that must be met sometimes differ, however,
depending on those involved in each case. However, if
they are not fulfilled, that is, if a textile product is incor-
rectly or inadequately labelled, the EU directive does not
stipulate any sanctions. Penalties are the sole responsibil-
ity of national legislators. As far as Germany is concerned,
this means that the German textile labelling law applies,
which only came into force in early 2016. It regulates the
effective enforcement of the Europe-wide directive. Who-
ever infringes it, is acting improperly and can be penal-
ized by a fine of up to 10,000 euros.

Care symbols protected by trademark law

Even though it is not mandatory in Germany — in contrast
to Austria, for instance’— care instructions are still found
in almost every textile product. This has become the es-
tablished standard and is expected by consumers. When
properly marked, at least five symbols provide informa-
tion on how to care properly in the household laundry as
well as for professional textile care. The care symbols are
standardized and legally protected internationally by GINE-
TEX, so that the relevant licence must be obtained to use
them. The national GINETEX organisations ensure that
they are used in accordance with the guidelines of the
trademark holders. If the protected symbols are altered
or not used properly, a ban on their use could be the con-
sequence.

Manufacturer’s address must be stated

The German Equipment and Product Safety Act is not di-
rectly connected to textiles, yet it does play an important
part in their labelling. For instance, § 5 states that the name
of the manufacturer, the representative, or the importer
and their address must be indicated on the product or the
package. What cases call for this indication to be on the
product or on the package is clearly defined. Whoever in-
tentionally or negligently acts in violation of this commits
a petty offence and can be penalised, as with violations
of the textile labelling ordinance, with a fine of up to 10,000
euros. This indication is also required in other European
and non-European countries. The same paragraph of the

www.birgitjussen.de

product safety act also applies in another case: consum-
er products, which include textiles, must be clearly labelled
for identification. This is intended to help take the affect-
ed products more quickly and unambiguously off the mar-
ket in the event of a recall.

The relevant manufacturing process is decisive

The origin of a product is internationally expressed by
stating “Made in ...". In Germany and most EU countries,
this information is voluntary. If, however, marking is done,
close scrutiny of the production process is required. Since
textile manufacture involves a high degree of specialisa-
tion and often different countries are involved, care must
be taken not to infringe against the prohibition of mislead-
ing statements. In many cases, the prevailing opinion is
that the country must be indicated in which the final step
of manufacture occurred. However, what is decisive is the
country in which the essential manufacturing process took
place, which gave the goods essential parts and specific
characteristics. In many countries, especially outside the
European Union, the designation of origin is prescribed
when goods are imported. A lack of marking can have
various consequences depending on national law: from
toleration to a fine and temporary blocking of the goods
up to an import prohibition.

Avoid pitfalls

In conclusion, proper labelling of textiles is a science in
its own right and entails all sorts of pitfalls. Companies
which market textiles should therefore do comprehensive
research to avoid penalties. <
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Your Chdice!

They're brand new and are making their début at the
PSI 2017: the PSI FIRST Club 2017 product launches.
50 mystery products are waiting to be discovered from
10" —12"January 2017 in Diisseldorf. Select your per-
sonal favourites as candidates for the People’s Choice
Award, the prize for the most creative innovations.



Kirsten Dreyer

ABER textil+design

“We nalke our
jootwear fromn creativity,

experience and
all Kinds of fun.”

Made-in-Germany socks and sneakers with individual designs:
ABER textil+design puts these classic products at the heart of the
advertising. Cheerful and colourful or restrained and elegant — our
footwear is snug, comfy and always welcome. What better pro-
motional product is there? We'll be unveiling these — and all the
other ways we can sock it to you — at the PSI. o
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Lorne Spranz

Spranz GmbH

“We offer
high-quality yet value-
jor-noney
promotional products.”

We make our own designs! We'll help you find the missing
piece of the puzzle for your marketing concept — Cl-optimised
and precisely targeted. Our major strength lies in providing
Intensive customer consultation and support at each step of
the sales chain. You, too, can benefit from high-quality prod-
ucts with a difference — and at attractive prices. o
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Jiirgen Geiger

Geiger-Notes AG

“Our partners in the
promotional products
industry are the
driving jorce lhehind

out lbusiness”

Superior craftsmanship, touchable, substantial, made in Germa-
ny. These have been the values of Geiger-Notes for more than 30
years. Our keen eye for innovation sets us apart from the compe-
tition. But calendars and adhesive notes in a modern design are
not enough for us. We collaborate with our customers to opti-
mise the products — every day. o
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Jorg Herzog
Herzog Products

“Inspiring people witlh
our ideas, impressing thean
witl our perfornmance,

keeping moving. That’s
wihat zogi is all aloout.”

zogi designs, develops and manufactures innovative electron-
ics and lifestyle products specifically for the promotional
product market. We combine concentrated creativity and the
fun of running successful promotional product campaigns with
proactive service and a clearly formulated goal. The result?
Perfect solutions for our customers' individual projects. Noth-
Ing more, nothing less. o
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Sonke Hinrichs
Inspirion GmbH

“Offering a continuous
streanmn of fresh ideas,
we ate a nortih-Gernan
promotional product

supplier”

For nearly 20 years, the Bremen-based company Inspirion has special-
ised in importing promotional products and “Check.In” luggage. The
colourful range of about 3,000 products covers all areas from busi-
ness to leisure. Inspirion’s effective logistics, its in-house printing ca-
pabilities and extensive storage capacities in Bremen and its foreign
branches enable the rapid delivery of goods — however large or small
the quantity. Advertising application included! o

E
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Kai Kaufmann
Logobecher

“Treat yourself to
superior and effective
advertising.”

People are ordering more and more drinks to go. We've taken this
as an opportunity to offer our customers coffee-to-go cups for hot
and cold drinks as single or double-walled cups. Small production
runs, fast delivery times and “made-in-Germany” quality are inte-
gral parts of our corporate DNA. ®




Ingo Kaemper
micx — media

“We. carefully assess
the (atest trends —

ond then draw the
riglht conclusions.”

We are passionate about digital advertising media. We have seen
strong growth since we successfully introduced moving-image ad-
vertising media, especially our video cards, brochures and gift box-
es. The promotional product market now has a new and potentially
lucrative product portfolio at its disposal. We believe in providing
specially tailored product concepts to high quality standards — both
now and in the future. o
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| Adam Myschor
moynd GmbH

“Our sticky notes
are coveted advertising
cartiers for
daily use.”

We at moynd produce sticky notes in all shapes and colours. Our
impressive products are distinguished by their strong adhesion
and “made-in-Germany” quality. Sheet coating and double-sided
printing are no problem thanks to our own adhesive coating
machine. Our customers appreciate our sticky notes in softcover
envelopes, our friendly service and our very short delivery times. @
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‘ Christian Voithenleitner

BEMAG Behrendt Marketing Group

“We provide answers
to all those wiho want
to know what toanor-
row’s promotional

trends will (ook (ilke.”

We don't follow the trends in electronic promotional products
and mobile lifestyle — we set them! Distributors distinguish
themselves by providing customers with genuine new ideas.
Those who merely offer standard articles are replaceable. Set
yourself apart — with stylish and fully customisable products of
the highest quality. o
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